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It  was  an  exotic  experiment,  a  dubious  de¬ 
parture,  the  tentative  tabloid — The  News. 
But  in  its  tenth  year  its  columns  carried 
more  than  ten  million  lines,  an  advertising 
expenditure  of  considerably  more  than 
ten  million  dollars,  Seven-tenths  of  New 
York  City  s,  fa  milies  are  its  readers,  step 
its  circulation  sales  up  to  more  than  a 
million  and  a  quarter  copies  Daily,  a  mil¬ 
lion  and  a  half  Sunday.  And  early  in  its 
second  decade  The  News  will  settle  in  its 


own  new  ten  mi  llion  dollar  building. 
Success  is  the  best  answer  to  skepticism! 
Because  The  News  serves  better  both  read¬ 
er  and  advertiser  —  it  can  do  a  better 


The  new  News  Building,  a*  220  East  Forly- second  St.,  New  York. 
A  ikirty-six  story  oflice  building  in  tbe  modern  manner,  with  a  nine 
story  plant  addition.  Ready  in  May,  1 930. 

Douglas  L.  Elliman  &  Co.,  Inc.  15  East  49th  Street, 

Renting  and  Managing  Agents. 


NEW  YORK'S  PICTURE  NEWSPAPER 


Tribune  Tower-Cbicago 

KobI  Building -San  Francisco 

HOME  OFFICE,  25  Park  Place,  New  York 
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Inking  the  Printing  Plates 


The  most  critical  function  for  any  ink  distribu¬ 
tion  is  inking  the  form.  No  matter  how  uni¬ 
form  the  ink  feed  or  how  thorough  the 
preliminary  distribution,  the  form  rollers  lose 
their  ink  film  in  spots  as  they  roll  over  the 
plates,  and  retain  a  full  film  in  other  spots.  The 
resultant  uneven  ink  film  left  on  the  form  rollers 
must  be  completely  smoothed  out  before  the 
same  roller  surface  again  reaches  the  form,  else 
imperfect  inking  occurs  impairing  the  print. 


The  only  really  effective  method  of  smoothing 
out  this  uneven  film  left  continually  on  the 
form  rollers,  is  by  vibration  directly  against  the 
form  rollers.  All  flat-bed  presses,  all  litho¬ 
graphic  and  offset  presses,  all  magazine  and  all 
color  presses  have  this  vibration  against  the 
form  rollers.  Yet  of  all  Newspaper  Presses, 
only  SCOTT  "Straight-Unit”  and  "Multi- 
Unit”  Presses  have  this  valuable  vibration 
against  the  form  rollers! 


SCOTT  "Multi-Unit”  and  "Straight-Unit”  Presses  alone  can  ink  the 
plates  perfectly.  This  is  one  of  the  reasons  why  these  Scott  Presses  ink 
and  print  excellently  and  equally  well  at  all  speeds,  including  the  highest 
speeds  in  every-day  use.  It  is  no  longer  necessary  for  you  to  accept  less 
efficient  inking,  as  Scott  Presses  are  available  at  'reasonable  prices. 


^11 


'MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 


CYLINDER  SPEED — 400  R.P.M. 


Walter  Scott  &  Company 


Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 


1457  Broadway,  New  York  City 


Cable  Addreaa:  WALTSCOTT  NEW  YORK 


Monadnock  Bldg.,  Chicago,  lit 


Original  second  class  entries:  The  Jouekalist,  March  24th,  1884;  Newipapeedoii,  March,  1892;  The  ^uara  Estate,  March  1st,  1894;  The  Eoitob  &  Pubusheb,  December  7th,  1901;  Tbs 
Editoe  ft  PuELisHEE  AMD  JouEHAUST,  October  30th,  1909;  Adveetisino,  February  7th,  192S;  ^itob  ft  Pusushee,  May  11th,  1916;  Revised  entry,  Eoitoe  ft  Puslishee,  The  Foueth  Estate, 


DcMmber  3rd,  1927,  at  the  Post  at  New  York,  N.  Y.,  under  the  act  of  March  3rd,  1879— issued  every  Saturday  by  The  Editoe  ft  Pusushee  Compamt,  James  Wright  Brown,  President 

Ai>phcatiun  for  additional  second  class  entry  at  Albany,  N.  Y.,  now  pending.  Office  of  publication.  General  and  Editorial  offices,  Suite  1700,  Times  Building,  New  York. 
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The  American  House 
and  Its  Setting 


I,_JNDER  the  heading  “The  Amer¬ 
ican  House  and  Its  Setting,”  the  New 
York  Herald  Tribune  now  devotes  a  full 
page  each  Sunday  to  architecture,  in¬ 
terior  decoration  and  the  landscape  gar¬ 
dening  of  the  modern  American  house. 

A  pproved  by  the 
American  Institute 
of  A  rchitects 

"The  American  House  and  Its  Setting" 
is  under  the  direction  of  William  Har¬ 
mon  Beers,  who  is  Chairman  of  the  Com¬ 
mittee  on  Public  Information  of  the 
American  Institute  of  Architects.  Thus 
the  page  has  back  of  it  the  prestige  of 
the  great  national  organization  of  designers 
of  buildings — the  American  Institute  of 
Architects,  Washington,  D.  C. 

Mr.  Beers  has  enlisted  as  his  contributors 
to  this  page  the  leading  architects  of  the 
country  who  specialize  in  the  design  of 


homes.  He  also  has  as  his  advisers  the 
members  of  his  own  Committee  of  the 
American  Institute  of  Architects.  These 
include  such  widely  known  men  as  Har¬ 
vey  Wiley  Corbett,  Albert  J.  Evers,  Ger¬ 
ald  L.  Kaufman  and  Henry  K.  Holsman. 

Foremost  Architects 
Will  Contribute 

American  architecture  has  made  tremen¬ 
dous  strides  in  the  last  few  decades.  The 
men  who  contribute  to  “The  American 
House  and  Its  Setting"  are  the  same  who 
are  responsible  for  its  present  high  stand¬ 
ing.  Some  of  the  men  whose  articles  will 
ap|}ear  during  the  next  few  months  have 
been  listed  below.  Others  will  be  added 
from  time  to  time. 

TTie  New  York  Herald  Tribune  feels 
that  this  feature  strikes  a  new  note  in  the 
publishing  of  information  of  this  type. 
It  means  that  the  work  of  the  foremost 
architects  and  decorators  of  the  country 


w'ill  be  made  available  to  the  individual 
builder  of  houses. 

Helpful  as  Well  as 
Interesting 

All  material  published  on  the  page,  deco¬ 
rating  and  landscaping  information  as 
well  as  house  plans,  represents  the  latest 
and  finest  developments  in  the  planning 
and  building  of  American  houses.  The 
range  of  the  building  costs  of  the  houses 
described  is  a  large  one,  so'  that  both  the 
prospective  builder  of  a  modest  home  and 
th^  builder  of  a  more  pretentious  one  will 
find  material  of  interest  and  help  to  him. 

“The  American  House  and  Its  Setting" 
is  not  designed  to  be  exclusively  of  in¬ 
terest  to  those  who  anticipate  building  in 
the  near  future,  however.  Its  decorating 
articles  and  garden  information  will  be 
of  constant  use  to  all  who  own  a  house 
and  keep  it  in  repair. 


Contributors  to  ^^The  American  House  and  Its  Setting 


Frederick  L.  Ackerman 
Grotvenor  Alterbury 
Dwight  jame«  Baum 
Waller  D.  Blair 
Theodore  E.  Blake 
William  L.  Boltomley 


Roger  Bullard 
John  W.  Croat 
Richard  H.  Dana 
William  Adamt  Delano 
Frank  C.  Farley 
Thomat  Haitingi 
John  Meade  Howells 


Francis  Y.  Joannes 
Electus  Litchfield 
H.  Van  Buren  Magonigle 
Benjamin  Wislar  Morris 
James  W.  O'Connor 
Julian  Peabody 
Henry  M.  Polhemus 


John  Russell  Pope 
James  Gamble  Rogers 
Joseph  Urban 
fjobart  Upjohn 
A.  Stewart  Walker 
Lawrence  Grant  White 
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Three  pages  daily  for 
women,  with  twenty- 
five  regular  and  good- 
to-read  features  is  the 
contribution  of  the  De¬ 
troit  Free  Press  to  in¬ 
trigue  and  hold  femi¬ 
nine  interests  in  the 
Detroit  Market. 

Casual  inspection  and 
analysis  of  these  pages 
will  lead  one  to  the  ines¬ 
capable  conclusion  that 
they  will  rank  excep¬ 
tionally  high  or  even 
highest,  by  comparison 
with  similar  editorial 
enterprise  offered  by 
any  other  newspaper  in 
America. 


■  1  but  the  extraordinary, 

three  pfl^eS  So,  the  pages  of  The  De¬ 

troit  Free  Press  edited 

Hrlilv  for  women,  for  women, 

J  deal  with  her  problems 

in  a  broad,  brilliant  and 
women  wholly  intelligent  man¬ 

ner. 

Women’s  pages  can  no  Advertising  need  not  be 
longer  be  made  up  of  placed  directly  on  these 

“can-opening”  hints  or  pages  to  absorb  and 

stuff  borrowed  from  Mrs.  profit  by  this  atmos- 

So-and-So’s  cook  book.  phere  of  interest.  It 

The  mind  of  modern  carries  over  and  follows 

woman  is  too  cagey  and  through  no  matter 

too  well  ordered  intel-  where  you  may  be  posi- 

lectually  to  be  content  tioned,  as  an  advertiser, 

with  the  mediocre.  in  any  issue  of  The  Free 

Nothing  now  interests  Press. 


VERREE  &  @ 

CONICUN.  Inc. 

New  York  Chicago  ^ 


NATIONAL 
REPRESENTATIVES 
Detroit  San  Francisco 
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Complete  Coverage  of 
Greater  Pittsburgh--- 
America’s  5th  Market— 
is  assured  by  the  use  of 
Two  Pittsburgh  papers! 

But  it  Does  take,  Two, 
and  the  Pittsburgh 
Sun-  Telegraph — read 
exclusively  by  45%  of 
Pittsburgh’s  Trading 
Population,  is  One  of 
the  papers  necessary 
to  use! 

IN  SUN-TELVANIA 

Stin-Tcli<auia,  the  exclusive  Suu-Tele- 
(jraph  market  in  the  Pittsburgh  Trading 
Area,  is  a  market  in  a  market,  yet  a 
market  by  itself.  It  comprises  45%  of 
the  Trading  population  of  America’s  5th 
market.  It  w  eomposed  of  modern, 
youthful  people,  buyingly  inclined  who 
choose  the  Sun-Telegraph  as  the  only 
Evening  and  .Sunday  Pittsburgh  AVtiv- 
paper  they  7eant  to  read. 

PITTSBURGH 

Sun-Telegraph 

National  Ativerlising  Repref^enlativeg,  PAUL  BLOCK,  Inc. 

NEW  YORK  CHICAGO  DETROIT  BOSTON  IMIII.ADKIJMIIA  SAN  FRANCISCO 

ONE  OF  THE  TWENTY-EIGHT  HEARST  NEWSPAPERS  READ  BY  MORE  THAN  TWENTY  MILLION  PEOPLE 
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OME  CE  THE  CTE/lTEST 
CE  METT.CPCEITAN  MARKETS 

YET  SIMREIEIEE)  IW  AE>YERTISIMC  COYERACE 


SIX  hundrrd  thouoand  homen, 
of  an  proftprmuH  a  praple  an 
exist  on  the  earth,  are  within 


AmrricM'i  Third  Largnt  fAarhtl 
In  Philadtiphis  ihtn  mrt  )3,I73  placn 
tiih^r,  goods  art  sold,  6.693  U'htrt  things  art 
madt,  and  usih  oihtrs  a  total  of  61,243 
hnsintis  placis.  (Figaros  compiled  ky  City 
Statistician. )  In  city  and  laiarks  then  art 
600.000  homos.  The  not  paid  daily  anrage 
salt  of  The  BalUtin  is  340,373  copm. 

Circulation  That  is  All-lnclusirt 
Oat  Old  York  Road,  along  the  Main  Line, 
and  in  all  other  wealthy  takarkan  diiiritti. 
The  Erening  Balleiin  is  the  newspaper  read 
in  nearly  every  home.  The  eircalation  of 
The  Baltelin  in  city  and  sakarks  exceeds 
that  of  all  morning  newspapers  comkined. 


No  prizes,  premiums,  coupons, 
contests.  Rut  circulation  hiiilt 
sanely,  surely,  permanently!  In 


the  retail  trading  area  of  Philadelphia. 
This  market,  one  of  the  greatest  in  extent 


it  reflects  their  characteristics  in  tone,  con¬ 
servatism,  dependahility. 


city  and  suburbs;  in  mansion  and  modest 
home.  Circulation  huilt  on  the  confidence 


and  wealth— 

Is  simplified  for  the  advertiser,  due  to  its  vir¬ 
tually  (  f>mplete  coverage  by  one  newspaper. 

The  Livening  Itulletin,  with  a  daily  sale  of 
more  than  five  hundred  thousand  copies,  is 
read  in  nearly  every  home! 

The  Rulletin  is  planned  for  Philadelphia:  A 
fine  newspaper  product  ...  consistently 
made  for  this  discriminating  people. 


Its  growth,  like  that  of  Philadelphia,  has 
been  constant,  soliil.  substantial. 

Its  circulation  is  hy  far  the  largest  in  its 
territory,  one  of  the  greatest  in  America. 

It  is  a  spectacular  sit  nation  — because 
nothing  spectacular,  in  methods  of  getting 
circulation,  has  ever  l»een  used  by  The 
Evening  Rulletin. 

No  sensational  writing;  no  shock  headlines. 


of  a  whole  people! 

This  means,  for  the  advertiser  today,  one 
newspaper  and  one  advertising  cost,  (and  a 
low  cost),  in  America's  third  largest 
market! 

It  means  a  sales  potential  that  is  great;  an 
advertising  cost  that  is  comparatively  low: 
An  opportunity  that  is  unequalled  in  any 
other  market,  as  your  own  analysis  will  prove. 


Sht  CEfeniii®  Bultelin 


City  Hall  Square 

N«w  York  Ofieet  S47  Park  ATeaae 

Chicago  Oftcei  SSS  N.  H leblgaa  Avcaac  PHILADELPHIA 


Detroit  Ottcat  S21  Lafafctta  BoolcYani 
Saa  Fraacifleo  OAeci  681  Market  Street 
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Huge  Cigarette  Advertising  Drives  To 
Swell  1929  Newspaper  Linage 

Expenditures  of  Leading  Firms  Expected  to  Surpass  1928  by  $3,000,000^ — Lucky  Strike  Leads  With 
Budget  of  More  Than  $6,000,000 — U.  S.  Sales  Increased  21  Per  Cent  in  January 


\IEAkLY  6,000,000  agate  lines  of 
■L'  space  increase  by  cigarette  manufac¬ 
turers,  as  compared  with  1928,  appear  to 
be  in  prospect  for  American  newspapers 
in  1929.  In  dollars,  present  indications 
point  to  added  revenue  of  near  to 
$3,000,000. 

This  extra  advertising  “punch,”  to¬ 
gether  with  the  natural  upward  swing  of 
consumption,  promises  to  push  gross 
sales  to  the  staggering  total  of  125,000,- 
000.000  cigarettes  for  this  year.  In  Jan¬ 
uary  alone,  ordinarily  not  an  especially 
good  month,  sales  sky-rocketed  21.41  per 
cent,  bringing  the  total  volume  to 
10,161,030,103. 

The  sum  of  $12,300,000  has  been  set 
aside  for  the  Lucky  Strike  campaign  by 
the  American  Tobacco  Company.  Half 
of  the  year’s  appropriation  will  be  spent 
in  newspapers.  In  a  statement  to  Editor 
&  Publisher,  VV.  E.  Witzleben  of  the 
company’s  advertising  department  ex¬ 
plained  : 

“We  are  pleased  to  inform  you  that 
our  advertising  plans  for  1929  will  in¬ 
clude  the  increasing  use  of  newspapers. 
We  intend  to  use  practically  all  the 
daily  papers  and  50  per  cent  of  our  entire 
adsertising  appropriation  will  be  spent 
in  newspapers,  as  we  feel  they  are  the 
most  effective  medium  of  appeal.” 

P.  Lorillard  Company  will  invest  mil¬ 
lions  in  newspapers  to  continue  to  fea¬ 
ture  Old  Gold.  Liggett  &  Myers 
Tobacco  Company  is  using  large  space 
copy  on  Chesterfield.  The  extent  of  the 
newspaper  advertising  of  the  R.  J. 
Reynolds  Tobacco  Company  on  Camels 
is  a  bit  uncertain  at  the  moment.  The 
Brown  and  Williamson  Tobacco  Cor¬ 
poration  of  Louisville,  Ky.,  has  swung 
in  with  a  novel  package  and  newspaper 
campaign  to  popularize  Raleigh  ciga¬ 
rettes.  The  Union  Tobacco  Company 
has  put  into  effect  a  newsy  campaign 
on  Herbert  Tareyton  ‘‘for  steady 
nerves”.  A  number  of  other  makers 
are  active. 

.appropriations  for  newspaper  adver¬ 
tising  are  reaching  enormous  figures.  In 
192.5  the  four  leading  companies,  accord¬ 
ing  to  figures  compiled  by  the  American 
Newspaper  Publishers’  As.sociation,  spent 
$7,150,000  in  the  newspapers.  The  fol- 
loising  year  this  figure  was  increased  to 
$7,935,000.  In  1927  the  total  jumped  to 
$13,000,000,  an  unprecedented  figure  in 
the  industry.  A  slight  decline  was  regis¬ 
tered  last  year,  when  $12,200,000  was  ap¬ 
propriated. 

-An  experienced  student  of  linage  fig¬ 
ures  stated  that,  due  to  price  cuts  and 
changes  in  plans  of  tobacco  producers, 
1928  saw  much  less  advertising  than  has 
dready  been  ordered  for  this  year. 

From  a  sale  of  1.750,000  in  1869  to 
lOS  billion  in  1928.  the  cigarette  indus¬ 
try  represents  an  amazing  growth !  Only 
through  large-scale  production  and  dis¬ 
tribution,  coupled  with  mass  demand. 
Could  this  tremendous  volume  have  been 
developed.  Newspapers  have  given  a 
frequency  of  message  and  thoroughness 
of  coverage  which  have  assured  this 
oiedium  a  rich  part  of  advertising 
appropriations  available. 

Ouring  1914  and  1915,  domestic  con- 


By  HAMMOND  EDWARD  FRANKLIN 


sumption  of  cigarettes  averaged  between 
16  and  17  billion.  .At  that  time  it  was 
predicted  that  the  saturation  point  of 
sales  would  be  reached  if  total  consump¬ 
tion  ever  amounted  to  a  hundred  billion 
(the  mark  passed  last  year).  In  191(), 
sales  had  gone  up  to  25  billion,  in  1917 
to  35  billion  and  in  1919  to  53  billion. 
With  surplus  war  stocks  thrown  back 
into  the  market,  and  the  p<>st-war  slump, 
total  volume  in  1920  slipped  back  to 
47  billion  and  in  1921  52  billion. 

(Actual  consumption,  however.  ha<l  not 
dropped.) 

Some  55  billion  cigarettes  were  pro¬ 
duced  and  sold  in  1922,  66  billion  in 

1923,  72  billion  in  1924,  82  billion  in 

1295,  92  billion  in  1926,  99  billion,  in 


1927,  and  the  grand  total  attained  for 
1928  was  10.5.918.0(X).(K)0.  (These  fig¬ 
ures  do  not  include  exptirts  or  large- 
size  cigarettes.) 

The  sum  of  $396,4.50,041  was  paid  to 
Uncle  Sam  last  year  by  the  cigar,  tobacco 
and  cigarette  industry  in  internal  reve¬ 
nue  taxes. 

Magazine  spare  to  the  amount  of 
$5,22(),28t»  was  bought  last  year  by  the 
industry,  which  stood  eleventh  among 
classes  of  advertisers  in  point  of  volunH-, 
according  to  National  Advertising  Rec¬ 
ords  with  .April  aiul  May  heaviest,  June 
and  December  next.  Newspaper  space 
in  1928  used  by  leading  cigarette  adver- 
ti.sers  figured  $12,200,(K)0,  eight  hundretl 
thousand  dollars  less  than  1927. 


19H  IMS  1916  1917  D16  1919  VSO  »21  1922  19U  1924  1«^  1926  1927  192C 
Chart  shows  tremendous  increase  in  cigarette  sales  from  1914  to  1928. 


The  war,  which  samplerl  cigarettes  on 
a  scale  hitherto  undreamed  of,  was  a 
great  stimulus.  The  change  in  the  type 
of  cigarette  offered  also  has  influenced 
sales — mild  mixtures  in  place  of  the 
old-time  heavy  tobaccos.  The  increas¬ 
ing  complexity  of  modern  business  life, 
with  its  sjH'ed  and  intensity,  made  tlie 
short,  quick  smoke  assume  public  favor. 

The  increase  of  the  it.se  of  cigarettes 
by  women  (hiring  the  last  four  years 
is  estimated  by  the  editor  of  a  leading 
tob.'icco  trade  publication  to  account  for 
20  per  cent  of  the  present  consumption. 
-A  sizable  share  of  feminine  consump¬ 
tion  is  attributed  to  desire  to  appear 
smart  and  sophisticated  rather  than  to 
actual  enjoyment.  .Advertising  copy  to 
women,  at  first  indirect  and  veiled,  now 
has  become  direct  and  open. 

.A  price  war  early  in  1928  cut  the 
margins  of  the  tobacco  companies,  and 
in  several  cases  reduced  their  earnings. 
.Many  storekeejiers,  instead  or  keeping 
the  larger  profit  put  at  their  disposal, 
cut  retail  prices. 

Fully  one-third  of  all  cigarette  and 
tobacco  business  in  the  United  States  is 
handled  by  the  .American  Tobacco  Uom- 
|M'.iy.  Its  leading  brand  is  Lucky 
Strike,  but  it  also  owns  Sweet  Caporal. 
.Melachrino  aiul  (’all  Mall,  and  Tuxedo 
and  Bull  Durham  smoking  toliacco. 
.Annual  sales  arc  estimated  to  be  run¬ 
ning  ahead  of  $220,000,000.  In  its  adver¬ 
tising  it  claims  that  Lucky  Strike  sales 
increa.sed  in  1928  more  than  all  other 
brands  combined  in  the  country. 

The  net  income  of  the  company  in 
1927  was  roughly  $23,000,()00,  which  wa.s 
three  qujirters  of  a  million  ahead  of 
1926,  partly  from  operations  and  partly 
from  dividends,  etc.,  from  corporations 
in  which  it  is  interested.  Its  brands, 
trademarks,  good  will,  etc.,  were  carried 
on  the  books  at  $54,099,000  at  the  close 
of  1927. 

Lucky  Strike  advertising,  placed  by 
Lord  &  Thomas  and  Logan,  for  some 
time  has  featured  testimonials  of  promi¬ 
nent  people,  incIiHling  leading  opera 
singers,  actresses,  public  heroes,  etc.  It 
was  one  of  the  first  to  make  a  direct  play 
for  women’s  business.  Its  campaign. 
“Reach  for  a  Lucky  instead  of  a  sweet.” 
brought  down  on  the  company  the  wrath 
of  the  candy  and  allied  interests  and 
stimulated  wide  puoiic  controversy,  but 
increased  Lucky  sales.  More  recently  the 
advertising  has  been  the  target  for  criti¬ 
cism  in  advertising  circles  of  the 
“Imught  and  paid  for  testimonial.”  The 
answer  of  George  W.  Hill,  president,  to 
his  critics  was  to  announce  on  Dec.  17, 
a  budget  for  1929  of  $12,300,000,  fully 
half  of  which  appears  in  newspapers. 

The  R.  J.  Reynolds  Tobacco  Company, 
Winston-.Salem,  N.  C.,  prcxlucer  of 
Camels,  earned  $30,172,000  last  year  or 
a  million  dollars  more  than  in  1927. 
Its  current  assets  at  the  close  of  the 
past  year  were  $135,776,000,  including 
fe6.959,000  in  ca.sh  or  securities,  awl  its 
liabilities  were  under  ten  null  ion  dollars. 
The  net  earnings  have  jumped  300  per 
rent  in  10  years.  The  company  has  a 
purely  nominal  valuation  of  a  little  more 
(Continued  on  page  54) 
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REVISED  LINAGE  FIGURES  FOR  1928 
SHOW  AMAZING  VARIATIONS 


By  One  Comparison^  New  York  Times  Leads,  Chicago  Tribune 
2nd,  Detroit  News,  3rd — Other  Method  Places 
Last  Paper  First  in  Total  Volume 


Editor  &  publisher’s  inten¬ 
sive  study  of  newspaper  advertising 
linage  for  1928,  as  duly  chronicled  in  the 
issues  for  March  9  and  16,  has  served 
to  focus  attention  upon  some  variations 
of  method  in  measurements  as  well  as 
surprising  differences  in  totals  as  be¬ 
tween  the  statistical  bureaus  of  the  news¬ 
papers  and  the  statisticians  of  recognized 
expert  auditing  concerns  in  this  highly 
specialized  field. 

Three  newspapers,  two  morning  and 
Sunday,  and  one  evening  and  Sunday — 
carried  more  than  30,000,000  agate  lines 
of  paid  advertising,  roughly  12,000  pages 
each  paper,  and  the  difference  in  total 
volume  as  between  these  leaders  in 
widely  separated  fields  was  approxi¬ 
mately  200,000  agate  lines. 

Talong  the  Advertising  Record  Com¬ 
pany’s  figures  for  New  York  City  and 
Chicago —  the  measurement  concern  em- 

Cloyed  by  the  individual  newspapers  of 
oth  cities  and  recognized  by  the  Pub¬ 
lishers’  Associations  as  official — the  New 
York  Times’  total  of  all  classifications 
was  30,641,930  agate  lines,  and  the 
Chicago  Tribune’s  total,  as  revised,  was 
30,512,188  agate  lines. 

Comparing  these  totals  with  the  figures 
released  by  the  statistical  bureau  of  the 
Detroit  News  and  used  by  that  paper  in 
display  advertising,  namely,  30,459,968 
agate  lines,  the  New  York  Times  was 
first  in  total  volume  with  30,641,930; 
the  Chicago  Tribune  was  second  with 
30,512,188;  and  the  Detroit  News  was 
third  with  30,459,9^. 

The  Advertising  Record  Company  did 
not  mea.sure  Detroit  newspapers.  Its 
service  was  confined  to  New  York  and 
Chicago  newspapers. 

Media  Records,  Inc.,  measured  the 
newspajKrs  of  Detroit  and  some  eighty 
other  cities  as  an  independent  auditing 
concern.  It  sold  the  service  to  the  De¬ 
troit  Free  Press  and  the  Detroit  Times, 
but  aside  from  measuring,  had  no  con¬ 
nection  of  any  kind  witb  the  Detroit 
News. 

The  Media  Records  rechecked  figures 
on  the  Detroit  News  are  30,726,436  agate 
lines,  as  published  March  9. 

Taking  the  Media  Records  figures  for 
Detroit  and  the  Advertising  Record 
figures  for  New  York  and  Chicago,  an 
entirely  different  result  is  obtained, 
namely,  Detroit  News  first  in  total 
volume  with  30,726,436  agate  lines;  New 
York  Times  second,  with  30, Ml, 930 
agate  lines;  and  the  Chicago  Tribune 
third,  with  30,512,188  agate  lines. 

Editor  &  Pwra,isHF.R  offers  its  hearti¬ 
est  congratulations  to  the  members  of  the 
executive  staffs  of  all  three  newspapers 
for  the  immense  volume  of  business  se¬ 
cured  and  published  in  these  newspapers 
for  the  year  1928. 

Editor  &  Pwbi.isher  is  vitally  con¬ 
cerned  with  the  development  of  accurate 
and  dependable  linage  statistics  as  an  in¬ 
strument  for  the  improvement  of  adver¬ 
tising  as  an  engine  of  distribution. 

It  aims  at  placing  these  statistics  of  the 
newspaper  business  on  the  same  plane 
as  statistics  of  other  major  industries, 
not  as  a  subjective  record  of  past  per¬ 
formances,  but  as  an  objective  index  of 
what  has  not  been  done  in  the  past  that 
can  be  done,  or  done  better,  in  the 
future. 

Perhaps  the  one  outstanding  fact 
brought  to  light  by  the  discussions  this 
week  of  most  interest  to  newspaper  men 
was  the  fact  disclosed  by  Media  Records 
measurements  of  a  six-day  evening  news¬ 
paper  in  a  New  England  city  of  120,000 
population,  where  it  was  shown  that  more 
than  17,000  lines  of  good  white  space 
had  been  wasted  during  February  by 
loose  make-up — a  waste  of  approxi¬ 
mately  2ki  columns  a  day  that  might 
have  been  utilized  for  news  or  features 
or  advertising. 


Ekirope  this  spring.  Nunnally  Johnson, 
“roving  reporter,’’  will  sail  for  a  six- 
week’s  stay  in  France,  accompanied  by 
Mrs.  Johnson,  early  next  month.  Oscar 
Thompson,  music  critic  and  Robert  Lit- 
tell,  dramatic  critic,  expect  to  make  the 
trip  in  May. 


EDITOR  &  PUBUSHER 
CALENDAR 

April  17-19 — 16th  National  For¬ 
eign  Trade  Convention,  Baltimore, 
Md. 

April  18-20 — American  Society  of 
Newspaper  Eklitors,  National  Press 
Club,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting. 

April  24-25-26— A.  N.  P.  A.,  Wal¬ 
dorf-Astoria,  New  York. 

April  26-27 — South  Texas  Press 
Assn.,  meeting  San  Antonio. 


RADIO  PRESS  PLEA  FX)r| 
INJUNCTION  HEARD 


NEWARK  DAILY  STARTS 
SHOPPERS  GUIDE 


Ledger  Issues  34-Page  Publication 
March  17  with  Editorial  Fea¬ 
tures,  Classified  and  45 
Advertisers 


The  first  issue  of  the  Newark  (N.  J.) 
Shoppers  Guide,  issued  by  L.  T.  Rus¬ 
sell,  publisher  of  the  Newark  Ledger, 
appeared  March  17.  It  is  in  semi-tabloid 
size,  and  contains  34  pages,  25  per  cent 
of  which  is  editorial  matter.  Forty-five 
separate  advertisers  were  represented. 

An  unusual  feature  was  a  two  and  a 
half  page  classified  section,  all  of  it 
solicited  especially  for  the  Guide.  This 
includes  the  usual  departments — ^help 
wanted,  real  estate,  apartments  for  rent, 
etc. 

The  Guide,  which  was  planned  by  Mr. 
Russell  to  forestall  a  proposed  similar 
publication  under  the  direction  of  Sam  B. 
Anson,  publisher  of  the  Clezvland  Shop¬ 
ping  News,  has  been  in  preparation  for 
more  than  a  month.  It  will  be  published 
every  week  and  delivered  free  to  every 
home  in  Newark  and  vicinity.  The  first 
issue  was  delivered  to  181,994  homes, 
Mr.  Russell  stated. 

Its  editorial  content  included  many 
features — Fay  King,  Dorothy  Dix,  Roe 
Fulkerson,  James  j.  Montague,  Kathleen 
Norris,  Gluyas  Williams,  and  more  than 
two  pages  of  comics. 

Radio  programs,  fashion  notes  and 
theatre  news  were  also  included. 

The  initial  issue,  according  to  J.  R. 
Waters,  business  manager  of  the  L^ger, 
met  with  a  good  reception.  The  next 
issue,  he  stated,  would  necessarily  be 
smaller  than  the  first,  and  would  con¬ 
tain  14  pages.  Some  of  the  editorial  fea¬ 
tures  will  be  retained. 

The  Shoppers  Guide  in  its  final  form 
is  considered  a  victory  for  Mr.  Russell 


in  his  fight  against  Mr.  Anson’s  attempt 
to  establish  a  merchant-owned  shoppers 
guide  under  the  supervision  of  the 
National  Shopping  News,  Inc.  When 
Anson  carried  his  proposition  to  Newark 
merchants,  Mr.  Russell  took  aggressive 
action,  calling  on  the  merchants  and 
organizing  a  Guide  of  his  own. 

Space  is  sold  at  the  rate  of  one  cent 
per  line  per  10,000  circulation,  which 
represents  about  60  per  cent  of  the  news¬ 
paper  rate  in  Newark,  according  to  the 
Ledger  publisher.  The  contracts  are 
broad  in  latitude,  not  binding  the  mer¬ 
chant  in  any  case,  Mr.  Waters  declared. 


HOOVER  TO  BE  A.  P.  SPEAKER 


Address  at  Annual  Luncheon  of  Organ¬ 
ization  will  Be  Broadcast 


President  Herbert  Hoover  has  accepted 
the  invitation  of  the  Associated  Press  to 
speak  at  the  luncheon  of  that  organiza¬ 
tion,  April  22,  at  the  \Valdorf  Astoria 
Hotel  in  New  York,  it  was  announced 
thi?  week  by  Kent  Cooper,  general  man¬ 
ager  of  Associated  Press.  The  luncheon 
will  be  part  of  the  program  of  the  annual 
meeting  of  the  association,  held  in  con¬ 
junction  with  the  American  Newspaper 
Publishers’  Convention. 

Arrangements  were  made  this  week  to 
broadcast  the  President’s  address  over  a 
coast  to  coast  network  of  the  National 
Broadcasting  Company.  The  broadcast 
will  start  at  one  o’clock  and  last  until 
approximately  two.  This  will  be  Presi¬ 
dent  Hoover’s  first  address  since  his  in¬ 
auguration. 


POST  MEN  EUROPE-BOUND 

Three  members  of  the  New  York 
Evening  Post  feature  staff  will  visit 
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TO  HOLD  PUBLIC  HEARINGS 

Public  hearings  on  the  bill  to  repeal 
Minnesota’s  newspaper  suppression  law 
will  be  held  before  any  action  is  taken  by 
the  state  house  committee  on  general 
legislation,  it  was  decided  at  a  meeting 
of  the  committee  March  18. 


By  George  H.  Manning 
IVashington  Correspondtnt,  E^oitoz  &  Puiuiaa 

Washington,  D.  C.,  March  21. — Tht 
fight  of  the  National  Radio  Press  Asso¬ 
ciation  to  obtain  control  of  the  20  trans¬ 
continental  broadcast  bands  reserved  bt 
the  Federal  Radio  Commission  for  tt 
dissemination  of  news  matter  by  tht 
press  of  the  country  has  been  carried 
into  the  courts. 

Hearing  on  the  petition  for  an  injunc¬ 
tion  restraining  the  commission  froa 
allocating  the  channels,  finally,  was 
in  the  District  of  Columbia  Supreot 
Court  Wednesday,  and  will  be  passed 
on  by  Justice  Jennings  Bailey  early  next 
week. 

The  Justice  at  the  close  of  the  hear¬ 
ing  stated  he  would  grant  a  temporarr 
injunction  to  the  Radio  Press  Associa¬ 
tion  unless  the  commission  would  agree 
to  hold  the  matter  in  abeyance  until  k 
had  a  chance  to  study  and  pass  on  the 
arguments  of  counsel.  Paul  Segal,  as¬ 
sistant  general  counsel  of  the  commis¬ 
sion,  assured  him  that  the  body  would 
not  pass  on  the  granting  of  the  wave 
bands,  at  least,  until  that  time. 

Henry  H.  Snelling,  counsel  for  the 
association,  which  is  headed  by  Herbert 
Bayard  Swope,  former  managing  editor 
of  the  New  York  World,  repeated  his 
stand  taken  at  the  hearing  ^fore  the 
commission  two  weeks  ago  to  the  effect 
that  his  organization  was  a  press  asso¬ 
ciation  within  the  full  meaning  of  tl«  fcpy  oil 
word,  and  as  such  was  entitled  to  con-p**ct 
sideration  in  the  allocating  of  the  wavegmport 
bands.  He  said  his  organization  was  a 
virgin  enterprise  formed  primarily  for 
the  purpose  of  broadcasting  news  in  pi 
competition  with  newspapers,  although  Br'to  h 
it  intended  to  sell  news  to  any  news- B?!'. 
papers  that  would  pay  for  the  service 

Snelling  said  the  association  was  a 
member  of  the  “oral”  press  as  distin¬ 
guished  from  the  “written”  press.  He 
declared  as  a  protestant  at  the  hearing 
before  the  commission  in  which  the 
newspaper  family  fight  was  aired  that 
his  organization  was  entitled  to  all  the 
20  continental  wave  bands  since  it  was 
the  only  one  to  serve  the  radio  public 
with  news,  and  was  the  only  one  able 
to  qualify  as  a  public  service  corpora¬ 
tion,  and  in  addition  was  willing  and 
able  to  handle  all  news  traffic  for  the 
press  at  press  rates. 

The  question  of  what  claim  the  or¬ 
ganization  has  to  the  name  press  asso¬ 
ciation  was  explained  by  Mr.  Snelling 
He  said  that  the  fact  that  the  American 
Telephone  and  Telegraph  Company  had 
agreed  to  handle  their  news  matter  at 
press  rates  was  conclusive  proof  of  the 
association’s  press  identity. 

Taking  advantage  of  the  differenc^ 
between  John  F.  Neylan  and  Joseph  Pier¬ 
son,  Hearst,  and  Chicago  Tribune  coun¬ 
sel  respectively,  on  the  matter  of  divid¬ 
ing  the  wave  bands.  Attorney  Snelling 
used  the  charges  hurled  between  the 
two  to  further  his  position  before  the 
court. 

Counsel  Segal  for  the  commission  told 
the  court  that  the  Federal  body  advisri 
the  radio  press  organization  that  their 
application  for  recognition  would  he 
considered  in  order.  He  maintained 
that  the  petitioner  had  no  standing 
among  the  newspaper  and  press  asso¬ 
ciation  applicants  for  the  wave  bands 
since  the  commission  had  the  word 
“newspapers”  in  mind  in  reserving  the 
bands  for  the  press,  as  the  expression 
“oral”  press  is  something  entirely  new 

No  representative  of  the  newspaper! 
or  press  associations  involved  in  the 
difference  over  the  allocation  of  the  df 
press  bands  appeared  at  the  hearing. 


PLANNING  BEAUTY  SCHOOL 

The  Tulsa  Tribune  will  hold  its  annoil 
beauty  and  health  school  conducted  by 
Madam  Serrec  March  26-29. 
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LL  N.  Y.  POSES  FOR  WORTMAN’S  CARTOONS 


Straphangers  in  the  Subway  and  Flappers  at  Soda  Fountains  Are  Unsuspecting  Models  for  New  York 
World  Artist  Who  Blends  Comedy  With  Grim  Reality  in  Metropolitan  Movies”  for  N.  Y.  World 


he  pen-and-ink  creatures  that  inhabit 
nic  strips  and  cartcx>ns  are  usually 
grotesque  caricatures  of  genus 
home  or  more 
restrained  sketch- 
es  representing  no 
r  one  in  particular. 

a  But  people  who 

p  live  and  breathe, 

or  rather,  their 
i  likenesses  impris- 

oned  in  ink  and 
crayon,  perform 
on  the  back  page 
of  the  New  York 
IVorld  each 
morning  in  Denys 
- Wortman’s  “Met¬ 
ropolitan  M  o  V- 
ies.”  Rotund  ma- 
leggy  flappers,  wide-trousered 
:  clerks  and  tired  old  men  and 
with  the  stamp  of  tragedy  on 
faces  act  out  in  this  cartoon  the 
ly  and  hardness  of  daily  life  in 
wilderness  of  steel  and 


By  JOHN  F.  ROCHE 

hydrants,  houses,  wagons  or  any  of  the  neath  some  of  which  comes  to  the  sur- 
familiar  trappings  of  metropolitan  life.  face  in  an  occasional  poignant  drawing 
“It’s  very  easy  to  overlot^  many  small  of  W'ortman’s.  For,  like  O.  Henry,  some- 
characteristics  of  familiar  things,”  he  ex-  times  he  deviates  from  the  highway  of 
plained,  “and,  consequently,  you’re  liable  merriment  into  the  byways  of  the  “seamy 
to  draw  something  that  will  not  be  a  side”  which  most  people  try  to  avoid, 
good  representation  of  what  it’s  supposed  .•Xnd  he  finds  that  these  serious  efforts 
to  be.  There  are  specialists  for  every  create  greater  response  among  readers 
little  item  you  draw,  and  if  you’re  going  than  his  more  humorous  creations, 
in  for  detail,  they’re  almost  certain  to  “The  ‘tear  jerkers,’  as  they  are  called, 
pick  you  up  on  errors.  always  draw  the  most  comment,”  he  said. 

“People  are,  somehow,  very  peculiar  “They  seem  to  appeal  to  the  average  per- 

about  picking  faults  in  seemingly  unim-  son  more  strongly  than  comedy.” 
portant  matters.  For  instance:  I  drew  A  particularly  appealing  picture  of  life 
a  picture  for  ‘Metropolitan  Movies,’  not  in  the  crowded  districts  of  the  metrop- 
long  ago,  of  three  musicians  riding  home  olis  was  drawn  by  Wortman  several 
in  the  subway  after  a  dance.  I  had  months  ago.  It  showed  a  mother  and 
made  ‘notes’  of  the  actual  musicians  in  two  children  in  a  dingy,  poverty-stricken 
the  drawing  about  one  or  two  o’clock  in  room  in  an  attitude  of  apprehensive 
the  morning.  I  had  also  included  the  listening.  The  mother  was  looking  signifi- 
hackground  of  the  subway  car  in  the  cantly  at  the  children.  She  was  saying; 
sketch.  Nevertheless  I  received  a  note  “I  hear  him  coming  up  the  stairs  slowly, 
from  a  reader  telling  me  the  sign  in  the  so  don’t  ask  him  if  he  got  a  job.” 
car  window,  showing  the  destination  of  \\'’ortman  possesses  an  understanding 
the  train,  was  wrong.  He  said  express  of  human  nature  and  its  many-sided  char- 
trains  didn’t  go  to  the  station  named  on  acters  more  readily  associated  with 
the  sign.  authors  and  philosophers  than  with  car- 

“But  that  time  the  reader  was  wrong,  toonists.  It  shows  itself  in  his  pictures 

for  I  had  made  the  sketch  after  one  a.  m.  of  the  less  opulent  middle-class  life, 
when  no  expresses  were  running,  and  the  One  of  these  drawings  shows  an  old 
sign  in  the  drawing  was  an  exact  copy  man  and  his  wife  sitting  by  the  window 
of  that  in  the  local  on  which  I  had  of  their  tiny  flat,  presumably  watching 
ridden.”  their  daughter  on  the  street  below  with 

Another  incident  which  shows  how  her  beau.  One  of  them  says :  “He’s  a 
closely  cartoons  are  sometimes  scrutin-  real  sport,  all  right.  He’s  taking  her  in 
iztd  arose  out  of  a  Memorial  Day  draw-  a  taxi.” 

ing  Wortman  made.  It  showed  a  sol-  Wortman  thinks  the  contrast  between 
dier’s  grave  with  a  mother  standing  by  the  laughable  and  the  realistic  helps  to 
it.  On  the  headstone,  the  artist  had  let-  keep  his  cartoons  interesting, 
tered  the  name  of  a  boy  he  knew  who  “If  I  drew  all  sob  stuff,”  he  said,  “the 
had  given  his  life  in  the  World  War.  public  would  soon  get  tired  of  it,  and  if 
After  the  cartoon  appeared  Wortman  re-  1  kept  up  the  comedy  continuously  they 
ceived  several  letters  from  persons  re-  would  merely  take  it  as  a  matter  <if 
lated  to  the  boy  either  directly  or  in-  course.” 

directly.  Some  of  the  letters  came  from  Wortman  is  primarily  an  artist,  having 
middle  western  cities.  studied  at  the  C  hase  School  in  New 

Alfhough  the  surface  of  New  York  life  York  under  Kenneth  Hays  Miller,  to 
glitters  with  a  thin  frosting  of  comedy,  whom  he  says  he  owes  much  for  his  aid 
there  is  a  thick  layer  of  heartache  under-  in  art  studies.  The  Chase  is  now  defunct. 


but  during  its  period  of  existence  it  sired 
some  of  the  country’s  best  known  artists, 
among  them  George  Bellows,  Rockwell 
Kent,  Edward  Hopper  and  Guy  Debois, 
all  of  whom  attended  the  school  at  the 
same  time  as  Wortman. 

Before  attending  art  school  Wortman 
had  studied  at  Rutgers  University  and 
Stevens  Institute  of  Technology  and  was 
well  on  the  road  to  becoming  an  engineer 
when  he  decided  he  would  rather  paint 
and  set  aside  his  compass  and  plumb 
line  to  take  up  the  brush  and  palette.  He 
still  retains  a  keen  liking  for  mathe¬ 
matics,  though,  and  is  greatly  interested 
in  new  engineering  developments. 

Taking  up  painting  seriously,  Wort¬ 
man  devoted  all  his  time  to  it  and  about 
10  years  ago  had  produced  enough  paint¬ 
ings  to  hold  a  one-man  show  at  the  Dan¬ 
iel  Galleries  in  New  York.  Later  he  had 
exhibits  in  showings  at  the  Montross  and 
MacBeth  Galleries.  He  has  not  shown 
any  of  his  work  recently,  but  dominating 
t>ne  wall  of  his  high-ceiling  studio  in 
(Greenwich  V’illage,  is  a  large  painting 
which,  when  completed,  he  thinks  he 
might  enter  in  an  exhibition. 

in  his  spare  time  he  paints  portraits 
or  decorates  furniture  in  vivid  colors. 

Until  he  was  30  years  old,  Wortman 
had  never  done  any  commercial  art  work. 
His  first  work  in  this  line  was  illustrat¬ 
ing  magazine  stories,  but  after  _  several 
years  he  became  dissatisfied  with  this 
occupation  and  turned  to  newspaper 
work.  His  first  newspaper  job  was  on 
the  old  Nnv  York  Tribune  about  seven 
>ears  ago.  He  remained  there  for  nine 
months  and  then  went  back  to  free  lanc¬ 
ing  until  he  finally  joined  the  VV'orld  to 
take  over  the  “Metropolitan  Movies”  as¬ 
signment.  after  Gene  Carr,  the  former 
creator  of  the  cartoon,  resigned.  He  has 
been  with  the  World  for  about  five  years. 


Dimys  Wostmam 
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Each  character  in  “Metropolitan  Mov¬ 
ies'  has  his  or  her  counterpart  some- 
»here  in  the  five  boroughs  of  New 
Vork;  and  the  streets  and  buildings 
vhich  fill  its  stage  are  recognizable  to 
most  readers  familiar  with  the  city. 
IVortman  sketches  them  as  he  walks  or 
ides  about  town  in  the  course  of  his 
iaily  activities. 

It  would  be  impossible  for  him  to  work 
iny  other  way,  he  told  the  writer,  because 
he  actual  drawing  of  the  cartoon  is  more 
mportant  to  him  than  the  caption  which 
t  is  to  illustrate.  He  is  intensely  inter- 
sted  in  the  technique  of  making  pictures 
ind,  consequently,  works  much  detail 
nto  his  cartoons.  His  method  of  using 
^  and  crayon,  he  thinks,  makes  it  pos- 
lible  to  obtain  such  complete  reproduc- 
ions  of  persons  and  objects.  His  com- 
ileted  drawings  give  almost  the  effect  of 
lalf-tones. 

“Drawing  for  newspaper  reproduction 
n  the  style  I  use,  with  so  much  detail 
ind  grades  of  shading,  presents  quite  a 
iroblem,”  Wortman  said.  “Combinations 
)f  heavy  shadows  and  fine  lines  are  so 
liable  to  smudge  in  newspaper  work.  But 
V  making  the  dark  spot  support  the 
Dore  delicate  lines,  I  think  I  obtain  a 
tsult  which  insures  clean  reproduction.” 

Wortman  makes  rough  “note”  sketches 
af  anybody  or  anything  that  strikes  his 
iancy  in  his  daily  peregrinations  about 
Ihe  city.  The  subway,  he  claims,  is  a 
patifyingly  fruitful  source  for  human 
types.  In  sketching  persons  in  the  under- 
pwind  trains,  he  tries  to  cover  his  activ¬ 
ity  as  much  as  possible  behind  a  news- 
laper  so  his  subject  will  not  take  notice 
wd  become  embarrassed. 

!  “Not  only  am  I  afraid  the  person  I’m 
fetching  will  be  embarrassed,”  the  artist 
|<Mifidcd,  “but  I  become  terrifically  em- 

IWassed  myself,  if  I’m  caught  by  my 
subject.  I  get  very  fidgety  when  I  work 
that  way.” 

Sketching  objects  presents  its  difficul¬ 
ties,  too,  VV'ortman  said. 

“Department  stores  are  particularly 


orary 

iocia- 

agr« 


AIDED  FLOOD  SUFFERERS 


Montgomery  AdTortiaor  Printod 

Special  Edition  With  Signal  Coda 

By  helping  to  establish  communica¬ 
tions  between  the  rescuers  and  the  ma¬ 
rooned  in  the  Elba.,  Ala.,  flood  area  last 
week  the  Montgomery  (Ala.)  Advertiser 
aifled  materially  in  relief  work. 

special  edition  of  the  newspaper, 
containing  a  relief  air-ground  signal 
cofle,  was  dropped  from  airplanes  under 
the  direction  of  the  military  officers  in 
charge  of  the  relief  work. 

By  means  of  these  signals  the  refugees 
could  be  stipplied  with  the  food,  clothing 
and  medical  supplies  they  most  needed. 
The  signals  were  in  letter  form,  the 
various  combinations  of  letters  signify¬ 
ing  the  various  needs. 

The  .advertiser  devoterl  several  columns 
to  exi)laining  the  signals  to  the  victims. 
In  aclditifin.  a  rode  by  which  the  air- 
|)!anes  might  signal  to  those  on  the 
ground  was  also  given. 

At  the  time  the  i)apers  were  dropped 
Elba  was  under  l.S  feet  of  water,  and  all 
communication  systems  had  been  de¬ 
stroyed. 

Grover  C.  Hall  is  eriitor  of  the 
•Advertiser,  and  W.  K.  Young,  inanaging 
editor.  The  newspai)er  is  published  by 
I'rank  P.  Glass. 


EXPLORES  SUNKEN  TUG 


N.  Y.  Telegram  Writer  Dona  Diving 
Suit  to  Obtain  Feature 

Anthony  Muto,  Xezv  York  Telegram 
rei)orter,  on  March  20  made  a  trip_  to 
the  flfMir  of  the  ocean  in  a  diving  suit. 

Muto.  accompanied  a  diver  named  Gib- 
.son  and  visited  the  sunken  tug  Electra. 
The  rci>orter  made  no  pretense  of  enjoy¬ 
ing  the  submarine  journey.  When,  after 
minutes  in  the  water,  he  came  back  to 
the  boat  and  removed  his  helmet  he  felt 
very  dizzy  and  ill,  and  suffered  from 
nose-bleed. 


i^s  rule  of  including  great  detail  because 
thinks  it  would  complicate  the  draw- 
h?  too  much  for  good  reproduction.  He 


Wo  rt*nwn 


fraws  as  much  as  possible  of  the  struc- 
Jre  true  to  form,  however,  and  never 
wents  objects,  such  as  lamp  posts,  fire 


‘Oh,  you  marvel, — and  then  how  many  orders  did  yon  get  on  your  second 
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DONT  SIGN  1929  PAPER  CONTRACTS  NOW, 
A.  N.  P.  A.  COMMITTEE  ADVISES 


Board  Urges  Delay  at  Least  Until  After  April  Meeting — 
Thomason  Given  Approval  as 
Paper  Chairman 


pai)fr  committee  of  the  American 
NevMspaper  Publishers’  Association, 
meeting  in  New  York,  Monday,  March 
18,  to  discuss  the  new  contract  arrange¬ 
ments  and  newsprint  price  announcements 
of  International  Paper  G-)mpany,  sug¬ 
gested  that  member  publishers  refrain 
from  signing  the  new  five-year  term  con¬ 
tracts  until  after  the  A.  N.  P.  A.  conven¬ 
tion  in  New  York  next  month,  and  until 
further  study  of  the  situation  had  been 
made. 

Although  no  official  statement  was 
made  by  the  committee,  L.  H.  Palmer, 
general  manager  of  the  A.  N.  P.  A., 
said  following  the  meeting  that  “the  en¬ 
tire  situation  had  been  discussed  and  a 
statement  will  be  prepared  as  soon  as  pos¬ 
sible  and  issued  to  members  in  the  form 
of  a  bulletin.” 

Up  to  Thursday  this  week  no  bulletin 
was  forthcoming  from  the  headquarters 
of  the  association. 

Mr.  Palmer  stated  further  that :  “The 
committee  suggests  to  the  membership 
that  contracts  for  a  longer  period  than 
the  current  year  be  not  entered  into  with¬ 
out  serious  consideration  and  study  of  the 
future  of  the  newsprint  market.” 

It  was  learned  by  Eihtor  &  Pi'bi.isher 
from  a  reliable  sf)urce  that  objection  was 
made  by  a  member  of  the  association  to 
the  position  of  S.  E.  Thomason,  publisher 
of  the  Chicago  Journal,  as  chairman  of 
the  paper  committee,  in  view  of  current 
reports  International  Paper  Company  as¬ 
sisted  Mr.  Thomason  in  financing  the 
purchase  of  the  Chicago  Journal. 

Mr.  Thomason,  frankly  admitting  that 
he  had  received  such  financial  assist¬ 
ance  offered  his  resignation  as  chairman 
at  the  meeting  Monday,  hut  it  was  not 
accepted  and  the  members  of  the  com¬ 
mittee  expressed  full  confidence  in  his 
ability  to  act  without  prejudice.  He  pre¬ 
sided  throughout  the  meeting. 

Editor  &  Puri.ishf.r  also  learned  that 
reports  of  a  differential  in  International’s 
delivered  price  on  newsprint  to  the  Hearst 
newspapers,  of  approximately  $1.55  below 
the  prices  announced  for  all  newspapers 
during  the  past  two  weeks,  were  dis¬ 
cussed  by  the  committee.  It  was  also 
learned  that  Mr.  Palmer  communicated 
with  J.  L.  Fearing,  vice-president  of  In- 
tematifrtial  Paper  Company  in  regard  to 
these  reports  and  a  statement  was  made 
by  Mr.  Fearing  denying  that  any  dif¬ 
ferential  existed  between  delivered  prices 
to  the  Hearst  newspapers  and  prices  to 
other  customers  of  the  company,  and  de¬ 
claring  that  all  publishers  purchasing 
newsprint  from  International  were  re¬ 
ceiving  the  same  price  consideration.  The 
text  of  Mr.  Fearing’s  statement  was  not 
made  public  up  to  the  time  Editor  & 
Publisher  went  to  press. 

.\n  inquiry  into  the  entire  newspririt 
situation  will  be  undertaken  by  the  A.  N. 
P.  A.,  Editor  &  Publisher  was  told  by 
persons  closely  associated  with  the 
organization,  in  an  effort  to  collect  the 
important  facts  surrounding  new  con¬ 
tract  forms. 

It  was  reported  that  the  paper  com¬ 
mittee  considered  the  new  prices  an¬ 
nounced  by  International  “not  unreason¬ 
able”  and  it  was  also  said  that  some 
Canadian  malls  are  not  making  money 
under  the  new  agreement  reached  sev¬ 
eral  weeks  ago  in  an  effort  to  “average” 
the  prices  of  the  various  mills. 

Among  those  attending  the  paper  com¬ 
mittee  meeting  in  addition  to  Mr. 
Thomason  and  Mr.  Palmer,  were:  E. 
H.  Butler,  publisher  Buffalo  Neu’s  and 
president  of  the  A.  N.  P.  A.;  Walter  A. 
Strong,  publisher,  Chicago  Daily  News; 
E.  H.  Harris,  general  manager  of  the 
Richmond  (Ind.)  Palladium  and  presi¬ 
dent  of  the  Inland  Daily  Press  Associa¬ 
tion  ;  W.  W.  Hawkins,  general  man¬ 
ager  of  the  Scripps-Howard  Newspapers, 
representing  W.  G.  Chandler,  general 
business  manager  of  the  Scripps-Howard 
group  and  a  regular  member  of  the 


pajicr  committee;  F.  1).  McDonald,  busi¬ 
ness  manager  of  the  St.  Louis  Star;  (i. 
M.  Rogers,  general  manager  Cln'cland 
Plain  Dealer;  Jerome  1).  Barnum,  pub¬ 
lisher  Syracuse  Post-Standard ;  and 
Howard  Davis,  business  manager  Acn 
York  Herald  Tribune . 


HUGE  SUM  SPENT  TO 
DEFEAT  POWER  ACT 

California  Power  Companies  Ex¬ 
pended  $501,605  Federal  Trade 
Commission  Told  in  Propa¬ 
ganda  Hearing 

By  Geohoe  H.  Ma.nxi.no 
U’ashiHBlon  Corretpondent,  Editor  &  Pcblisher 
Washi.ngton,  D.  C..  March  21.— Out 
of  $1,103,733.81  sjR’iit  by  various  organi¬ 
zations  for  and  against  the  passage  of 
13  measures  on  an  initiative  and  referen¬ 
dum  ballot  in  California  in  1922,  $.501,- 
ti05.(>8  was  spent  by  California  jKiwer 
com|>anies  to  defeat  the  Water  and 
Power  Act,  while  $159,990.05  was  spent 
in  an  effort  to  have  it  adopted. 

This  was  brought  out  in  the  Federal 
Trade  Commission’s  investigation  of  pub¬ 
lic  utility  propaganda  and  political  activi¬ 
ties  on  March  2f). 

A  State  Senatorial  investigation  of  this 
campaign  brought  out  the  fact  that  much 
of  the  money  was  spent  in  employing  as 
campaign  workers  individuals  prominent 
in  commercial  bodies,  labor  unions,  farm 
organizatirms,  serial,  literary,  and  civic 
clubs,  without  having  these  hired  workers 
disclo.se  the  fact  that  they  were  employed 
by  the  piiwer  companies  and  the  paper 
organizations  they  created  to  fight  the 
measure.  These  individuals  gave  inter¬ 
views  to  the  press  and  made  public 
speeches  against  the  measure,  also  lending 
their  names  to  pamphlets  distributed  in 
opposition  to  it,  while  the  public  was 
“kept  in  the  dark  as  to  the  real  motive” 
of  their  opposition,  giving  the  impression 
that  they  were  disinterested  citizens,  ac- 
cortling  to  the  report  of  the  Senatorial 
investigating  committee. 

One  of  the  broadsides  issued  by  the 
“People’s  F'ednomy  League.”  which  was 
headed  by  Herbert  L.  Cornish  of  Los 
-Angeles,  stated  that  California  news¬ 
papers  were  against  the  Water  and  Power 
•Act.  and  included  photostats  of  the 
mastheads  of  dozens  of  California  news¬ 
papers.  No  quotations  from  the  edi¬ 
torial  or  news  columns  of  these  news- 
jMipers  were  includerl  in  the  broadside. 

The  $.501,000  fund  that  financed  the 
campaign  under  the  guise  of  the  “Peo¬ 
ple’s  Economy  I^eague,”  the  “Greater 
California  League.”  etc.,  did  not  include 
expenditures  for  advertising  in  the  news¬ 
papers.  The  State  Senatorial  investigat¬ 
ing  committee  found,  however,  that  the 
amounts  spent  in  advertising  during  this 
perioil  was  higher  than  during  the  previ¬ 
ous  year.  For  example,  the  Pacific  Gas 
and  Electric  Company  spent  in  1921  a 
total  of  $83,132.82  for  newspaper  adver¬ 
tising.  and  in  1922,  the  year  of  the  elec¬ 
tion.  spent  $117,306.47.  Officials  of  the 
company  denied  that  this  increase  was 
due  to  the  campaign  issue. 

The  Water  and  Power  .Act,  which  was 
proposed  in  the  elections  of  1922,  1924, 
and  1926.  and  defeated  each  year,  pro¬ 
vided  for  the  creation  of  a  board  to 
conserve  and  regulate  the  water  powers 
of  the  state. 


TO  HONOR  MAILERS’  CHIEF 

Daniel  J.  McCullough,  for  many  years 
president  of  the  Mailers’  Union  No.  6. 
will  be  given  a  testimonial  dinner  by  the 
union  March  24  at  the  Hotel  Astor, 
New  York  city.  LInions  from  other 
cities  as  far  west  as  Denver  are  sending 
delegates.  Many  newspaper  publishers 
are  expected  to  be  present. 


AGENCY  CHANGES  NAME 

■Alcorn  &  Seymour  Company,  news- 
paiier  advertising  representative,  has 
changed  its  name  to  the  F'ranklin  P.  Al¬ 
corn  Company.  Inc.  This  entails  no 
change  in  the  personnel  as  it  stands  at 
the  present  times,  the  announcement 
•itated. 


URGES  CAUTION  IN  USE 
OF  TESTIMONIALS 


A.  N.  A.  President  Cites  1927  Resolu¬ 
tion  Against  Insincere  and  Exag¬ 
gerated  Copy  in  Letter  on  Cur¬ 
rent  Advertising  Practice 


Caution  in  the  use  of  testimonial  adver¬ 
tising  is  urged  u^<n  members  of  the 
\ssociation  of  National  .Advertisers  in  a 
letter  sent  out  this  week  by  Guy  C. 
Smith,  advertising  manager  of  Libby, 
■McNeill  &  Libby,  and  president  of  the 
association. 

Mr.  Smith  refers  to  recent  examples 
of  exaggerated  use  of  testimonial  copy 
and  suggests  that  the  memliership  con¬ 
sider  carefully  the  policy  of  using  such 
advertising  and  to  make  certain  before 
using  it,  that  the  details  of  its  execution 
are  above  criticism.  .A  copy  of  a  resolu¬ 
tion.  passed  in  1927  by  the  association,  is 
enclosed  with  the  letter.  In  it  the  asso¬ 
ciation  recorded  its  opinion  that  the 
future  productiveness  of  advertising  was 
lieing  threatened  by  insincere  and  exag¬ 
gerated  copy. 

PHILADELPHIA  HAS 
$1,350,000  AD  FUND 

Newspapers  to  Get  Bulk  of  Cempeign 
Which  Will  he  Spread  Over 
Three  Years — Backed  by 
Business  Men 


Philadelphia,  March  22 —Prominent 
business  nuen  of  this  city  have  formed 
a  Philadelphia  Business  Progress  Com¬ 
mittee.  which  has  agreed  to  spend  $1,3.50,- 
(KK(  advertising  the  advantages  of  Phil¬ 
adelphia  as  a  desirable  place  in  which 
"to  work,  to  play  and  to  live.” 

The  Inilk  of  this  appropriation  will 
he  f<ir  advertising  and  the  biggest  per¬ 
centage  will  be  done  in  the  newspapers, 
according  to  the  Hancock  Payne  .Adver¬ 
tising  Organization,  wliich  will  handle 
the  account. 

“Philadelphia  will  first  be  advertised 
and  ‘sold’  to  its  own  citizens,”  explained 
Mr.  Payne.  “The  initial  campaign  will 
be  in  the  Philadelphia  newspapers  to 
acquaint  Philadelphians  with  their  own 
city’  and  its  resouraes. 

“Newspaper  space  will  be  the  big 
nK’dium  for  the  advertising  message. 
The  campaign  will  run  over  a  period 
of  three  years.  The  big  city  newspapers, 
particularly  in  the  Middle  West,  will 
get  the  bulk  of  the  appropriation  because 
we  recognize  the  daily  newspaper  as  the 
most  potent  factor  in  a  campaign  of 
this  sort.” 

■A  publicity  department  will  be  oper- 
ate<l  in  conjunction  with  the  advertis¬ 
ing  campaign  and  an  Industrial  Board 
will,  supervise  the  job  of  attracting  more 
industries  to  Philadelphia. 

There  has  been  talk  of  advertising 
Philadelphia  for  years,  hut  neither  the 
Chamber  of  Commerce  nor  the  munici¬ 
pality  would  take  the  initiative — one  con¬ 
sistently  putting  it  up  to  the  other  to  do 
the  job.  Recently  the  Philadelphia  Busi¬ 
ness  Progress  Committee  was  organized, 
with  these  representative  Philadelphians; 
Cyrus  H.  K.  Curtis,  Edward  Budd.  J. 
S.  W.  Holton,  A.  M.  F.  Greenfield, 
Elisha  I^,  .Alba  B.  Johnson,  E.  P. 
Simon,  W.  H.  Taylor,  Herbert  J.  Tily, 
Charles  J.  Webb  and  Ernest  T.  Trigg. 
George  W.  B.  Hicks  was  made  executive 
secretary  and  advertising  consultant. 


JORDAN  SELLS  TEXAS  DAILY 

The  Big  Spring  (Tex.)  Daily  Herald 
has  been  sold  by  T.  E.  Jordon  to  a 
group  of  which  Robert  W.  Jacobs  will 
be  president  and  business  manager  and 
Wendell  Bedichek  secretary  and  manag¬ 
ing  editor. 


TRADE  PAPER  MEN  ASM 
PRESS  PRIVILEGES  I 


Wa«hington  Correspondents  Pretsn  | 
Resolution  Requesting  Admittaect 
to  Hoover  Conferences — Pamu- 
nent  Group  Is  Organized 


By  George  H.  Manni.nt, 

4’ashiniitOH  Corrrspondent,  Editor  &  PchLisj,.. 

Washin’gto.n,  D.  C.,  March  21 _ Ttv 

Washington  correspondents  of  busines. 
trade  and  technical  publications  hzv 
formed  a  permanent  organization  in  j; 
effort  to  cA)tain  admission  to  the  twice 
a-week  conferences  with  the  Presider 
and  the  same  advantages  at  the  WJii-- 
House  and  the  Capitol  enjoyed  by  the 
correspondents  for  daily  newspapers. 

At  a  meeting  of  11  of  the  leadir. 
representatives  of  the  trade  journals  i 
a  luncheon  at  the  National  Press  Q® 
March  19  an  organization  was  formt 
to  be  known  as  the  Business  Papr 
Correspondents’  committee. 

The  purpose  of  the  organization  is  v 
advance  the  interests  of  writers  wb 
specialize  in  economic  rather  than  po!:- 
ical  news  and  who  represent  busin^ 
papers  of  national  circulation.  Tb 
committee  aims  to  include  in  its  mnr 
bership  all  of  those  members  of  ib 
corps  of  Washington  corresjx 'ndw! 
who  are  serving  trade  papers.  Pa; 
Wooton  was  elected  chairman;  Hani 
F.  I>ane,  vice  chairman,  and  Henry  D 
Ralph,  secretary. 

Most  of  the  representatives  of  trai’ 
journals  in  Washington  also  rtpresr 
daily  newspapers  and  in  that  way  senj" 
all  the  privileges  accorded  the  da: 
news  men.  There  is  a  feeling  ami.r; 
them,  however,  that  trade  journal  re; 
resentatives  should  be  accorded 
advantage  given  the  daily  news  write- 
at  the  White  House,  the  Capitol  and  a' 
other  news  sources.  I 

The  committee  adopted  a  re<;oIuti.'. 
presenting  their  arguments  to  Pre'ider 
Hoover  and  to  the  committee  of  W’hi- 
House  Correspondents  which  is  h.-indlint 
matters  for  the  daily  news  reporters. 

.A  ruling  on  eligibility,  resfriefint 
membership  in  the  trade  journal  gmof 
to  correspondents  of  journals  publi'h« 
independently  of  any  industry,  'kv 
made. 

TJberal  consideration  from  Presidrr 
Hoover,  whose  inclinations  have  .ilway' 
run  more  to  business  lines  than  t- 
politics,  is  expected.  During  the  yea’- 
Mr.  Hoover  was  food  administrator  are 
secretary  of  commerce  he  accorded  tV 
trade  journal  men  every  consideratie 
given  the  daily  newspaper  reporters. 

The  present  rule  at  the  White  Hntis 
limits  admission  to  the  conferences  vri 
the  President  to  correspondents  of  dar 
newspapers  taking  a  daily  news  repor 
by  wire.  There  will  have  to  be  r 
amendment  to  the  rules  if  the  weekh 
trade  journal  men  are  to  be  admitted. 


BUYS  AMERICUS  PAPER 

William  Prescott  Allen,  who  recentb 
purchased  the  consolidated  newspapers  o' 
La  Grange.  Ga..  including  the  daily  air 
weeklv  Reporter  and  the  weekly  Cral'ki; 
also  has  purchased  the  Amerieu.f  ((Ja) 
Times  Recorder,  which  will  continue  or¬ 
der  its  own  name.  Mr.  Allen  recenth 
sold  the  Mineral  Wells  (Tex.l  PoU' 
Index,  of  which  he  owned  all  the  stock 
and  the  Laredo  (Tex.)  Dally  Times,  o- 
which  he  owned  80  per  cent  of  the  stock 
The  sales  were  made  to  the  Ftntrr- 
Marsh  organization. 


TO  ISSUE  CORNSTALK  EDITIOH 

Following  its  successful  test  of  rti 
cornstalk  newsprint  on  March  13.  wlic^ 
several  pages  of  its  regular  edition 
printed  on  the  new  paper,  the  St.  Clod 
(Minn.)  Daily  Times  will  issue  a  specs' 
cornstalk  edition  on  March  27.  This 
newsprint,  produced  by  the  Watab  Papf 
Company  substitutes  30  per  cent  of  cod'- 
stalk  for  the  usual  content  of  3()  pef 
cent  w<x)d  sulphite.  Fred  Schilplin  is  foe 
publisher  of  the  Times. 
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MILUS  MEDIA  CHOICE  ANALYZED  BY  KNIGHT 


Says  Agency  Man  Fails  to  Prove  Superiority  of  Magazines  for  Furniture  Drive  but  Agrees  With  Decision 
on  Basis  of  Expediency — Denies  “Price”  Selling  Dailies’  Best  Function 
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There  is  more  than  one  reason 
for  my  particular  interest  in  the 
reply  written  by  Fred  Millis,  head  of 
the  Millis  Advertising  Company  of 
Indianapolis,  to  the  newspaper  criticism 
of  his  choice  of  magazines  for  national 
furniture  publicity.  I  have  been 
acquainted  with  Mr.  Millis  for  a  good 
many  years ;  since,  in  fact,  he  was 
advertising  manager  of  the  Indianapolis 
Sews  and  before  the  time  he  established 
his  agency.  He  is  a  very  remarkable 
duracter.  I  have  had  much  pride,  as 
a  fellow  citizen  of  Indianapolis,  in  the 
figantic  strides  he  has  made  in  a  very 
tew  years  in  the  field  of  “teaching  mil¬ 
lions  to  buy”.  As  my  chief  interest  in 
the  last  ten  years  has  been  the  study 
of  newspaper  markets  I  am  more  par¬ 
ticularly  interested  in  Mr.  Millis’  letter 
published  in  Editor  &  Pibushkr, 
March  9.  _  And  I  believe  that  few  who 
are  acquainted  in  any  measure  with  the 
function  of  the  modern  advertising 
agency  can  quarrel  with  Mr.  Millis’ 
position  in  the  selection  of  magazines  as 
the  backbone  for  his  national  furniture 
pronvition  on  the  (/round  of  expediency. 

There  can  be  no  question  of  his  wisdom 
in  concentrating  his  gigantic  furniture 
appropriation  in  the  magazines  if  we 
consider,  only,  these  two  reasons :  The 
success  of  the  Millis  operation  first,  in 
inducing  members  of  an  industry  to 
subscribe  vast  sums  of  money  for  a  pur¬ 
pose  that,  at  best,  is  rather  vague  to 
many  of  them,  dcitends  upon  a  strong 
dement  of  dramatics.  There  must  be 
good  showmanship  with  all  the  care  and 
eye  to  effect  that  could  possibly  be  exer¬ 
cised  in  bringing  out  any  stage  prcxluc- 
tion.  The  color  and  impact  of  page 
blowups  from  the  Saturday  Evening 
Post  is  more  likely  to  seize  the  imagina¬ 
tion  of  the  average  merchant  quickly, 
than  the  familiar  newspaper  page,  especi¬ 
ally  vhen  the  flash  follows  the  magic 
preliminary  words  of  “dynamic  national 
canqiaign”.  Human  nature  holds  the 
answer  as  to  why  this  is  true.  P.  T. 
Barnum  founded  the  principle  of  parad¬ 
ing  the  elephants  before  asking  the  crowd 
to  lay  down  half  a  dollar  for  the  after¬ 
noon  tent  show.  The  second  reason, 
as  set  forth  in  Mr.  Millis’  claims  of  expe¬ 
diency,  is  that  it  is  far  more  economical 
«  an  agency  operation  to  make  mechan¬ 
ical  preparation  for  a  few  magazine 
pages  than  it  is  to  prepare  for  many 
newspaper  pages.  That  cannot  be  denied. 
Neither  can  there  be  any  question  that 
an  agency  avoids  quarreling  among 
newspapers  by  staying  strictly  within 
the  magazine  field ;  what  can  so  disturb 
the  smcMithness  of  any  national  organi- 
ation  movement  more  quickly  than  a 
newspaper  quarrel  which  stirs  up  unrest 
»nd  dissatisfaction  among  local  retailers? 

I  have  not  been  able  to  find  among 
Mr.  Minis’  arguments  any  statement  to 
upset  my  belief  that  the  newspaper  is 
the  most  powerful  and  also  the  most 
i«ile  merchandising  instrument  known 
to  the  world  today.  Nor  do  I  think 
that  Mr.  Millis’  true  judgment  would 
oppose  that  opinion.  Nowhere  have  I 
observed  in  Mr.  Millis’  document  any 
statement  supported  by  proof  that  the 
magazine  is  a  more  effective  and  more 
ttonomical  instrument  for  the  purpose 
of  doing  the  job  which  he  has  in  mind. 

The  point,  it  seems  to  me,  is  one  on 
which  every  atom  of  interest  should  be 
centered. 

The  whole  situation  needs  to  be  clari¬ 
fied.  .\mong  some  newspaper  publishers 
the  vast  sums  of  money  gathered 
together  for  advertising  expenditure  by 
Mr.  Minis’  splendid  organization  seem 
chiefly  to  stir  up  the  fiends  of  greed. 
To  me  the  figures  sound  like  the  com¬ 
bined  national  debts  of  all  the  civilized 
countries  on  the  globe.  It  is  easy  to 
understand  why  the  “gimme”  boys 
•bould  be  moved  to  activi^.  But  more 
•nportant  than  splitting  the  furniture 
appropriation  among  newspapers  is  the 
“sue  of  the  relative  importance  of 


By  EMERSON  B.  KNIGHT 

Emerson  B.  Knight,  Inc.,  Indianapolis,  Ind. 


newspapers  and  magazines.  I  cannot 
allow  the  statement  to  pass  without  I 
challenge  that  the  magazine  is  a  more 
effective  merchandising  instrument  than 
the  newspaper,  or  that  magazines  of 
.America  represent  a  more  attractive 
market  for  merchandising  cultivation  than 
is  represented  by  newspapers. 

In  the  course  of  the  careful  prepara¬ 
tion  for  his  national  furniture  publicity, 
Mr.  Millis  caused  to  be  made  in  some 
market  (I  believe  in  St.  Louis)  a  piece 
of  consumer  research.  One  of  the  im- 
IMirtant  questions  in  this  study  had  to 
do  with  why  people  do  not  buy  furni¬ 
ture.  According  to  Mr.  Millis’  state¬ 
ment  in  his  letter  he  found  that  the 
greater  part  of  furniture  advertising  in 
the  market,  which  he  studied,  is  devoted 
to  price  and  terms.  He  says  that  the 
retailer  is  siK'iiding  his  money  talking 
price  and  terms — the  final  closing  appeal 
in  any  logical  selling  presentation— Re¬ 
spite  the  fact  that  his  investigation 
showed  that  only  8%  of  the  women  ad¬ 
mitted  that  they  Ixiught  furniture  or 
home  furnishings  as  the  result  of  bar¬ 
gain  offers.  Many  admitted  that  they 
sought  bargains,  but  not  until  they  felt 
they  needed  furniture. 

I  could  very  well  believe  that  a  situa¬ 
tion  of  that  general  nature  is  typical  of 
most  .American  markets.  It  is  beside 
the  point  to  inquire  whether  it  is  pos¬ 
sible  to  get  exact  information  from 
women  on  such  a  debatable  point,  but  I 
am  prepared  to  believe  as  the  result  of 
my  exiierience  in  market  studies  cover¬ 
ing  the  last  ten  years  that  something  of 
that  sort  is  approximately  true. 

But  Mr.  Minis'  next  statement  is  one 
which  I  wish  to  challenge  with  all  the 
emphasis  at  my  command.  He  sa^'s  that 
newspa|K*rs  are  ideal  media  for  price  and 
term  selling,  and  that  the  use  of  them  in 
that  way  is  the  only  way  to  make  them 
pull.  In  the  first  place,  is  it  not  incor¬ 
rect  to  say  that  any  newspaper  in  .Amer¬ 
ica  or  any  magazine  pulls  of  its  own 
accord? — that  newspapers  or  magazines 
can  be  compared  with  some  sort  of  a 
IMjwerful  magnet  which  drags  jK-ople  sub¬ 
consciously  or  against  their  will  into 
the  performance  of  any  buying  act? 
Isn't  it,  rather,  the  merchandising  use  of 


any  newspaper  market  which  determines 
the  pulling  effect  of  an  advertisement? 
Newspapers — or  magazines — can  be  noth¬ 
ing  more  than  units  of  contact  with  pro¬ 
spective  buyers. 

It  is  in  accordance  with  my  general 
observation  that  newspaper  readers  can 
have  their  attention  abused  to  the  point 
of  nausea  by  price  and  terms  appeals. 
This  applies  not  only  to  the  furniture 
advertiser  but  to  most  known  classifica- 
titins  of  advertising.  The  merchant  by 
and  large  has — strictly  .against  his  own 
fundamental  interests  and  certainly  most 
emphatically  against  the  interest  of  the 
newspaper  publisher — degraded  the  taste 
and  intelligence  of  average  families,  to 
the  extent  that  confidence  has  been  dis- 
turlH-il  among  these  families  with  respect 
to  all  firms  indulging  in  price  ballyhoo. 
Bart  of  the  resixmsibility  for  this  condi¬ 
tion  perhaps  can  he  charged  against  the 
newspaiKT  publisher  for  allowing  his  col¬ 
umns  to  'be  so  prostituted.  Hut  isn't  it 
rather  the  ill-advised  misuse  that  furni¬ 
ture  merchants,  and  others,  h.'ive  been 
making  of  the  newspaper,  that  has 
brought  about  a  condition  in  the  furni¬ 
ture  industry — and  others — where  mil¬ 
lions  must  be  spent  at  tremendous  prepa¬ 
ratory  cost  to  place  the  business  back  on 
a  more  sound  comjietitive  basis? 

In  the  city  of  C  hicago,  according  to 
one  of  our  recent  studies,  89%  of  the 
80f),f)47  family  units  are  cont.acted  every¬ 
day  by  Chicago  newspapers.  In  the  city 
of  Baltimore  slightly  more  than  8.s%  of 
the  market’s  1%.2W)  families  are  con- 
tacteil  every  day  by  Baltimore  news¬ 
papers.  In  Cincinnati,  more  than  95%. 
These  statements  are  not  guesswork  or 
theories.  They  arc  known  to  be  true.  In 
the  city  of  Baltimore  more  than  9.1%  of 
the  families  delivered  by  the  liiiltiinnre 
Xrvs  testified  that  they  have  a  regular, 
conscious  interest  in  the  advertisements 
in  that  newspaiH-r ;  more  than  95%  of  the 
families  of  the  Evening  Sun  gave  the 
same  testimony.  I  should  be  much  in¬ 
clined  to  question  any  statement  that  any 
magazine  or  group  of  magazines  in  any 
important  metro|M>litan  market  could  cor¬ 
rectly  claim  such  a  broad  interest  in 
their  advertising  columns.  The  habit  of 
the  population  of  the  Utlite<l  States  of 


AUSTRALIAN  WRITER  MEETS  HOOVER 


Sir  Esrae  Howard,  left,  British  Ambassador  to  the  U.  S.,  and  Frank  A.  Russell, 
special  commissioner  of  the  Melbourne  < Australia)  Herald,  leaving  the 
White  House  after  being  presented  to  President  Hoover.  Mr.  Russell  is 
making  a  tour  of  the  world  interviewing  the  various  rulers. 


.America  has  been  so  cultivateil  during 
the  last  few  generations  for  reading  and 
depending  upon  newspapers  that  a  news¬ 
paper  with  an  established  reader  accept¬ 
ance  can  rightly  claim  to  deliver  .so  many 
thousand  consumers  to  the  market  rather 
than  to  deliver,  merely,  so  many  thousand 
units  of  print  paper. 

The  way  in  which  these  newspapers 
arc  u.sed,  in  a  merchandising  sense,  de¬ 
termines  the  effect  of  newspaper  adver¬ 
tising  for  moving  the  market  in  any  given 
direction. 

I  want  to  take  an  example  right  out 
of  Mr.  Millis’  own  successful  experience. 

In  Indi.'uiapolis  there  is  a  big  concern 
making  and  selling  Bittsford  Burity  Pies. 
This  concern  was  one  of  the  early  ac¬ 
counts  <'f  the  Millis  .Advertising  Com¬ 
pany  shortly  after  the  organization  of 
that  company  a  few  years  ago.  Bitts¬ 
ford  Bies  sell  somewhere  around  twenty 
cents  a  piece.  Mr.  Millis  startled  the 
whole  Community  by  the  u.se  of  a  series 
of  full  pages  and  space  of  smaller  but 
dominant  size  in  his  cam-paign  for  Pitts- 
ford  Burity  Bies.  What  was  the  essence 
of  this  campaign?  Certainly  not  a  dis¬ 
cussion  of  whether  Bittsford  Bies  could 
l)e  st>ld  for  less  money  than  anylxxly 
else’s  pies.  The  entire  campaign  was  a 
splendid  illustration  of  the  appeal  to 
human  interest  in  telling  a  story  about 
a  piece  of  merchandise,  in  discussing 
flavor,  (luality,  convenient  service  and 
numy  other  tx>ints  that  could  be  brought 
out  about  that  retail  institution.  The 
record  of  the  Bittsford  Purity  Bie  Com¬ 
pany  for  the  year  during  which  their  ac¬ 
count  was  handled  by  Mr.  Millis  will 
attest  to  the  success  of  that  kind  of  use 
of  newspaiHT  sixace.  Those  records  will 
also  prove  a  dramatic  denial  of  any  state¬ 
ment  made  by  or  in  the  interest  of  Mr. 
Millis  that  newspapers  should  be  chiefly 
used  to  exploit  price  selling  arguments. 

.A  unit  of  newspajH-r  circulation  dt- 
livers  a  unit  of  human  consumers.  It 
delivers  that  unit  on  the  average,  in  a 
way  that  cannot  l)e  matched  by  any  other 
known  medium. 

Cultivating  the  instinct  of  people  for 
having  Ix-tter  furnished  homes  is  a  job 
that  first  rc(|uires  an  audience  of  people 
who  may  he  depended  uiv)n  to  show  an 
interest  in  the  story,  and  then  upon 
whether  the  story  is  interesting.  'The 
newspaper  delivers  consumers  in  a  pref¬ 
erential  m.anner.  How,  then,  can  it  be 
argued  that  a  newspaper  is  less  accept¬ 
able  as  an  instrument  for  doing  the  re¬ 
quired  job  than  a  magazine? 

■At  the  close  of  Mr.  Millis’  interesting 
letter  he  registers  some  very  telling 
shots  on  the  newspaper  industry.  He 
says  that  although  newspapers  may  not 
like  magazines  they  hate  their  competing 
papers  in  their  own  towns.  The  days 
of  competitive  warfare  between  news¬ 
papers  w  ill  lie  past  only  when  each  recog¬ 
nizes  that  it  represents  a  certain  portion 
of  a  merchant’s  possible  market  and 
should  tie  used  in  ratio  to  its  importance 
in  the  minds  of  a  bo<ly  of  consumers. 
Back-handed  comjietitive  slaps  among 
newspajHTS  engendered  by  seeming  hate 
do  rrMire  than  present  an  amusing 
sjiectacle  to  jieople  who  like  to  have  an 
excuse  for  not  using  newspajiers;  they 
actually  damage  the  whole  industry. 

Mr.  Millis  says  that  newsjwjier  irri¬ 
tation  with  his  jKilicy  will  pass  when 
newsjiaixTs  do  not  see  their  comjietitors 
getting  the  business. 

Again  the  bitter  comjietitive  feeling 
among  newspajiers  ojHTates  to  obscure 
the  real  situation. 

Butting  out  of  the  argument  the  eco¬ 
nomics  of  advertising  agency  ojieration 
and  the  jxissible  loss  in  agency  profits 
resulting  front  an  attempt  to  do  Mr. 
.Millis’  kind  of  a  job  through  the  news- 
jiajiers,  I  should  like  to  see  an  argu¬ 
ment  with  facts  to  support  the  sUtement 
that  the  magazine  represents  better  and 
more  effective  contact  with  the  consum¬ 
ing  units  than  the  daily  newspajier. 
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TEN-YEAR  CONTRACT  WITH  PRINTERS 
SIGNED  BY  SOUTH  BEND  TRIBUNE 

Wage*  Increased  $4  a  Week  at  Start,  and  Contract  May  Not 
Be  Reopened  Unless  Cost  of  Living  Index  Varies 
30  Points  from  Present  Level 


WHAT  probably  is  the  first  10  year 
contract  with  the  International  Ty¬ 
pographical  Union  has  just  been  signed 
by  the  South  Bend  (Ind.)  Tribune  after 
negotiations  covering  several  months. 

Under  this  contract  the  South  Bend 
union  obtains  an  increase  of  $4  a  week 
effective  Jan.  1,  1929.  This  makes  the 
day  scale  $48  a  week  and  the  night  scale 
$.S1.  The  48  hour  week  is  continued. 

The  I.  T.  U.  reinstatement  law  is  not 
recognized.  The  contract  may  be  opened 
in  respect  to  wages  only  if  the  f^eral 
government’s  showing  of  the  cost  of 
living  index  numljer  should  vary  more 
than  30  points  upwanls  or  downwards. 
As  a  basis  for  calculation  the  govern¬ 
ment’s  index  number  of  June.  1928,  is 
accepted.  This  number  was  170.0.  The 
clause  referring  to  wage  adjustment  says : 

“The  scale  of  wages  provided  in  this 
contract  shall  continue  in  effect  from 
Jan.  1,  1929,  to  Dec.  31,  1938,  unless 
changed  by  mutual  consent,  provided 
either  party  may  open  the  contract  as 
to  wages  only  if  abnormal  conditions 
affecting  cost  of  living  occur.  For  the 
purposes  of  this  contract  abnormal  con¬ 
ditions  shall  be  interpreted  to  mean 
changes  in  the  cost  of  living  index  num¬ 
ber  as  published  by  the  United  States 
Bureau  of  Labor  Statistics  in  the 
Monthly  Labor  Rniew,  which  exceed 
30  points  variation  up  or  down  from 
the  June,  1928,  cost  of  living  index  num¬ 
ber  for  the  United  States  which  was 
170.0.  See  page  199,  August,  1928,  Labor 
Review.  In  such  an  event  the  scale  pro¬ 
vided  in  this  contract  shall  continue  in 
effect  until  the  date  an  agreement  is 
reached  in  conciliation  or  arbitration  for 
a  new  rate  of  wages.” 

Respecting  discharge  ca.ses  the  South 
Bend  contract  says: 

“Pending  a  final  settlement  of  dis¬ 
charge  cases  a  discharged  member  may 
he  barred  from  the  composing  room.  If 
reinstated  the  Joint  Standing  Committee 
shall  determine  whether  or  not  any  re¬ 
imbursement  for  lost  time  is  due  said 
reinstated  member  and  if  so  the  amount 
thereof.  Provided,  in  no  case  shall 
reimbursement  be  in  a  sum  greater  than 
the  working  time  actually  lost  multiplied 
by  straight  times  rates  therefore  as 
provided  in  the  contract." 

“We  are  deeply  gratified  over  the  com¬ 
pletion  of  the  negotiations  which  have 
been  in  progress  for  some  time”  said 
F.  A.  Miller,  president  and  editor  of  the 
Tribune.  “We  feel  that  a  vexatious 
problem  has  been  settled  for  a  long 
period  and  our  men  and  ourselves  can 
now  devote  our  attention  to  building  our 
organization  and  our  business  generally. 
We  have  very  fine  union  men  in  the 
Tribune  plant  and  while  in  the  past  we 
have  had  some  difficulties  we  always 
have  been  able  to  settle  them  and,  I  am 
sure,  all  of  us  have  been  happier 
afterwards." 

Approval  of  the  ten-year  term  of  the 
contract  was  expressed  to  EmroR  &  Pra- 
LISHF.R  by  Harvey  J.  Kelly,  chairman  of 
the  Special  Standing  Committee  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  In  his  statement,  Mr.  Kelly 
said : 

“The  South  Bend  typographical  con¬ 
tract  is  the  only  ten-year  contract  now 
in  the  files  of  the  Special  Standing  Com¬ 
mittee.  Five-year  contracts  are  common. 
They  have  proven  both  practical  and 
beneficial.  'There  is  no  logical  reason 
why  a  ten-year  contract  should  not  do 
likewise,  if  it  contains  provisions  for 
reopening  the  wage  scale  if  abnormal 
conditions  occur  during  the  life  of  the 
contract,  and  defines  what  constitutes  an 
abnormal  condition.  This  the  South 
Bend  contract  does.  Fundamental  work¬ 
ing  conditions  in  newspaper  composing 
rooms  do  not  change  materially  in  a 
decade,  as  is  evidenced  by  the  number 
of  contracts  which  have  been  renewed 


from  term  to  term  without  change  except 
as  to  wages  there  can  tje  no  good  reason 
advanced  why  working  conditions  should 
be  negotiated  at  frequent  intervals.. 

“The  real  issue,  nine  times  rnit  of  ten. 
is  wages  and  hours.  Where  you  find  a 
union  insisting  upon  short-term  contracts 
as  to  working  conditions,  it  is  because 
the  membership  has  the  old-fashioned 
notion  that  demand  for  freakish  and 
costly  working  ciHiditions  at  fre(|ueiit 
intervals  will  frighten  the  publishers 
into  granting  concessions  in  wages  and 
hours.  The  more  enlightened  unifMi 
memlnrs  have  learned  this  is  a  falacious 
theory.  Long-term  contracts  benefit 
both  sides.  Negotiations  are  usually 
long  drawn  out  and  exhausting,  consum¬ 
ing  much  time  and  energy  of  busy  execu¬ 
tives  which  otherwise  would  be  devote<l 
to  the  business.  Negotiations  are  also 
unsettling  to  employes,  resulting  in  loss 
of  efficiency  and  peace  of  mind.  Ixmg- 
term  contracts  enable  employes  to  plan 
ahead  unhampered  by  fear  of  industrial 
warfare  and  enables  management  to  lay 
plans  far  ahead  secure  in  the  knowledge 
tht  costs  will  be  uniform  for  the  i>eriod 
of  the  contract.” 

Charles  P.  Howard,  president  of  the 
International  Typographical  Union  com¬ 
mented  on  the  contract  as  follows : 

“In  signing  a  contract  fixing  wage 
rates  for  a  period  of  ten  years  it  is  my 
opinion  the  publisher  and  local  union 
involved  have  gone  beyond  the  limits  of 
reason.  It  appears  to  me  to  be  unsound 
business  policy  to  attempt  to  stifle  prog¬ 
ress.  None  can  foresee  changes  which 
are  almost  certain  to  occur  during  the 
next  decade. 

"I  believe  publishers  would  hesitate  lie- 
fore  signing  contracts  which  would  fix 
other  items  of  production  costs  or  adver¬ 
tising  rates  upon  the  pre.sent  basis  for  a 
ten  year  period.  Contracts  fixing  wage 
rates  for  a  reasonable  periorl  make  for 
stability  in  industry  and  benefit  both  em¬ 
ployer  and  employe.  However,  there 
should  he  proper  opportunity  to  revise 
wage  rates  and  hours  to  meet  changing 
conditions. 

“Attempts  to  fix  wage  rates  and  hours 
of  labor  for  unreasonable  periods  can 
only  result  in  dissatisfaction  among  the 
employes  affected  when  wages  and  hours 
become  out  of  line  with  new  standards. 

“It  is  not  sufficient  protection  to  pro¬ 
vide  for  changes  in  wage  rates  based 
upon  fluctuations  in  the  living  cost  index. 
Attempts  to  maintain  wages  at  a  low 
level  through  the  artifice  of  long  term 
contracts  is  a  mistaken  industrial  policy. 
Dissatisfied  composing  room  workers  are 
not  cheap  at  any  price.” 


TO  BAN  FREE  RADIO  PROGRAMS 


Kanta*  City  Journal-Poat  Will  Charge 
For  Space  After  April  1 

Effective  April  1,  the  Kansas  City 
Journal-Post  will  charge  radio  stations 
for  the  printing  of  their  programs. 

Commenting  on  the  plan,  W.  Laurence 
Dickey,  publisher  of  the  Kansas  City 
Journal-Post,  had  this  to  say :  “The 
step  was  not  taken  without  careful  con¬ 
sideration. 

“We  found  that  we  were  giving  free 
publicity  in  printing  the  programs  of 
radio  advertisers  both  national  and 
local,  many  of  whom  are  not  newspaper 
advertisers.  These  advertisers  were  get¬ 
ting  from  us  for  nothing  what  they 
were  paying  radio  stations  for. 

“In  many  instances  trade  names  and 
trade  slogans  were  used,  which  amounted 
to  giving  the  sponsors  free  institutional 
advertising,  in  the  only  way  they  can 
get  it,  since  listeners  usually  dial  out 
anything  where  entertainment  is  not 
featured. 

“We  plan  to  use  in  addition  to  such 
local  radio  programs  as  are  paid  for,  a 


brief  announcement  listing  five  or  six  of 
the  outstanding  chain  programs  or  other 
features  each  day.  Anything  that 
smacks  of  advertising  will  be  edited  out 
of  these. 

“We  will,  of  course,  continue  to  print 
any  real  news  that  develops  concerning 
radio — actions  by  the  Radio  Commis¬ 
sion,  improvements  in  broadcasting  and 
receiving  equipment,  etc. 

“VV^e  may  offend  some  readers  for  a 
time,  but  we  feel  that  the  radio  stations 
will  see  the  justice  of  our  position  and 
sooner  or  later  will  pay  to  have  their 
programs  published.” 


HEARST  PAPERS  REVISE 
REPRESENTATION 


Six  Dailies  Switched  from  E.  M. 
Burke  to  Boone  Organixa- 
tion  —  Personnel  Alto 
.  Changes 


'I'he  general  management  of  the  Hearst 
Newspapers  this  week  announced  a 
change  in  policy  affecting  a  certain  pro¬ 
portion  of  Hearst  newspaper  national 
advertising  representation. 

About  a  year  ago,  it  was  stated,  the 
exjjeriment  was  tried  of  placing  a  half- 
dozen  Hearst  afternoon  and  Sunday 
papers  with  E.  M.  Burke  and  Associates 
who  had  formerly  represented  the  Pilts- 
hitnih  Chronicle-Telegraph  and  other 
papers.  While  this  arrangement  was  in 
many  ways  satisfactory  it  was  staterl, 
it  has  now  been  determined  to  return  to 
the  former  policy  of  handling  national 
advertising  through  the  Hearst  national 
organization  itself. 

Mr.  Burke  has  withdrawn  his  repre¬ 
sentation  of  the  Boston  American  and 
Sunday  Advertiser ;  the  Detroit  Times, 
afternoon  and  Sunday;  Syracuse  Journal- 
,4merican:  Rochester  J oumal- American : 
Atlanta  Georgian- American ;  Washington 
Herald,  morning  and  Sunday;  and  the 
Baltimore  American,  Sunday,  effective 
March  24. 

These  papers,  with  the  exception  of 
the  Atlanta  Georgian-American,  will  re¬ 
turn  for  national  representation  purposes 
to  the  Boone  Organization  where  they 
formerly  were,  and  the  Boone  Organiza¬ 
tion  will  be  enlarged  by  the  addition  of 
the  entire  persfHinel  employed  by  Mr. 
Burke  to  handle  these  papers. 

The  Atlanta  Georgian-American  will 
hereafter  be  represented  by  Herbert  W. 
Moloney  and  John  H.  LHerer,  special 
representatives  of  the  Los  Angeles 
Herald,  San  Francisco  Call  and  San 
Antonio  Light. 

'The  organization  of  Burke,  Kuipers, 
&  Mahoney.  Inc.,  is  not  in  any  way  af¬ 
fected  by  the  change.  It  will  continue 
its  repre.sentation  of  its  list,  and  will 
maintain  its  offices  in  New  York,  Chi¬ 
cago,  Detroit,  Boston,  and  Atlanta. 


SUNDAY  ISSUE  EXPANDED 


South  Jersey  Edition  of  Philadelphia 
Record  Will  Not  Be  Separate  News- 
paper 

The  Philadelphia  Sunday  Record  will 
issue  a  South  Jersev  edition,  starting 
Sunday,  March  24.  C>ne  section  will  be 
devoted  to  South  Jersey  news  and  ad¬ 
vertisements  and  will  hie  known  as  the 
Sunday  Courier-Pojtt  Supplement  to  the 
Philadelphia  Record. 

Use  of  this  name  will  be  made  possible 
by  the  fact  that  the  ownership  of  the 
PhiladelphM  Record,  Evening  Courier 
and  Morning  Post  of  Camden,  are  com¬ 
bined.  The  majority  of  the  stock  of  all 
three  corporations  is  owned  by  J.  David 
Stem. 

“It  has  been  erroneously  reported  that 
a  separate  newspaper,  to  be  known  as 
the  Sunday  Courier-Post,  is  to  be  issued 
by  the  Courier- Post  Company,”  said  J. 
David  Stem.  “Such  is  not  the  case.  'The 
Philadelphia  Record  is  expanding  its 
Sunday  issue  by  including  a  section  de¬ 
voted  to  South  Jersey,  which  will  be 
called  the  Sunday  Courier-Post  Supple- 
mmt  to  the  Philadelphia  Record.  Use  of 
this  name  has  probably  given  rise  to  the 
report  of  a  separate  newspaper.” 


STUzVRT  S.  SCHUYLER 
SUCCEEDS  CADY 

ButincM  Manager  of  N.  Y.  Telegraa  ^ 
Named  Director  of  Scrippt-Howard  > 
National  Advertising  Department  I 
— Finneran  Sales  Manager  L 


Stuart  S.  Schuyler,  business  manager 
of  the  A'ew  York  Telegram,  was  ap¬ 
pointed  director  of  the  national  advertis¬ 


Stuast  S.  Schuyler  John  E.  Finnerar 


ing  department  of  the  Scripps-Howard 
Newsi»pers,  March  18,  succeeding  Wil- 
liam  S.  Cady,  who  has  been  made  busi¬ 
ness  manager  of  the  Denver  Rocky 
.Mountain  News.  John  E.  Finneran.  saks 
manager  of  the 
Scrips-Howard 
national  advertis¬ 
ing  department, 
has  been  named 
general  manager  , 
of  the  depart¬ 
ment. 

Noel  McNeish, 
recently  appoint¬ 
ed  assistant  pub- 
1 i s  h  e  r  of  the 
Telegram,  is  now 
functioning  as 
business  manager.  . 

Joseph  Cau- 
thorn,  who  has 
lieen  business  manager  of  the  Denver 
Rocky  Mountain  News  and  the  5aii 
Francisco  News,  has  been  named  general 
business  manager  of  the  San  Francisco 
News  and  San  Diego  Sun. 

Coincident  with  the  announcement  of 
executive  changes,  it  was  made  known 
by  the  national  advertising  department 
of  the  Scripps-Howard  Newspapers  that  ^ 
the  plan  of  selling  national  space  in  the 
entire  list  of  Scripps-Howard  dailies  as 
a  unit,  recently  instituted  as  an  experi¬ 
mental  idea,  has  been  made  a  definite 
policy  of  the  organization. 

This  policy  includes  a  refund  arrange-  i 
ment  to  advertisers  using  a  minimum 
of  10,000  lines  in  each  Scripps-Howard 
paper  in  a  period  of  one  year.  In  an¬ 
nouncing  this  policy,  Mr.  Schuyler  stated 
that  Mr.  Finneran  as  general  manager 
will  continue  control  of  sales,  and  sale* 
staffs  in  offices  under  his  management 
Branch  office  managers  though,  will  con¬ 
tinue  in  their  present  capacities,  ^ 
policies  applying  to  individual  adverti.sing 
accounts  still  remain  under  their  control, 
Mr.  Schuyler  said. 

Mr.  Schuyler  was  on  the  New  York  I 
Telegram  for  nine  months  and  prior  to 
that  was  with  the  Scripps-Howard  na-  i 
tional  advertising  department.  He  has  : 
been  with  the  organization  for  18  years. 

Mr.  Finneran  joined  the  Scripps- 
Howard  advertising  headquarters  last 
.^pril.  He  was  formerly  vice-president 
of  the  Gardner  .Advertising  Agency,  with 
which  company  he  had  been  connected  1 
for  10  years,  part  of  that  time  as  man-  L 
ager  of  the  St.  Louis  office.  I 

Mr.  Cady  was  director  of  the  national  I 
advertising  department  for  six  months  I 
and  was  formerly  advertising  manager  j 
of  the  Cleveland  Press.  I 


DAILY  WINS  LIBEL  SUIT 

Trial  of  a  libel  suit  filed  by  Hazel 
Carlson,  a  minor,  through  her  father 
W.  J.  Carlson,  as  next  best  friend,  at 
Galveston,  against  the  San  Antonie 
Express,  has  resulted  in  a  verdict  in 
favor  of  the  paper.  Miss  Carlson  sued 
for  $l.S,0fl0  over  a  story  that  she  had 
been  mistreated  during  an  automobile 
ride  in  San  .Antonio. 


LOOKING  AHEAD  TO  YOUR  CITY’S  FUTURE 


Newspapers  Crusading  for  Municipal  Airports — Editors  See  to  It  Schools  Are  Caring  Properly  for 

Children,  the  Citizens  of  Tomorrow — Other  Activities 


ion  of  grade  crossings,  of  which  Last  spring  the  Courier  and  Journal 
:re  many  in  the  city.  The  result  succeeded  in  getting  upwards  of  100  rep- 
1  that  the  Public  Service  Com-  rcsentative  citizens  to  adopt  a  set  of  reso- 
of  the  state  and  the  local  grade  lutions  that  involved  pledges  to  work  to- 
board  now  arc  prep;iring  to  re-  gether  for  the  interests  of  Evansville 
ese  hazards,  only  a  few  of  which  and  her  territory,  and  to  throw  away  all 

■'hammers.” 

Seattle  Star,  edited  by  A.  J.  “Out  of  the  mass-mcetin{^  grew  a  sort 
found  that  the  State  Superin-  of  ‘committee  extraordinary  ,”  Mr.  Seism 
of  Public  Instruction  had  been  reinirted,  "which  has  functioned  in  one 
in  the  distribution  of  jxiwer  or  tw<i  crises  since  then,  and  with  some 

success.  We  have  made  more  progress 
since  that  meeting  in  advancing  the  real 
interests  of  the  city  and  territory  than 
we  made  during  some  five  or  six  years 
previously.” 

A  variety  of  enterprises  in  scKial  wel¬ 
fare  for  civic  betterment  and  industrial 
exp;insion  has  engaged  the  attention  of 
the  Buffalo  News. 

largely  through  the  efforts  of  the 
News  the  smoke  nuisance  has  been  abated 
in  Buffalo.  This  activity  has  le<l  natur¬ 
ally  to  a  campaign  for  electrification  of 
the  railroads  within  the  city.  As  a  meas¬ 
ure  coincident  with  this  development,  the 
News  has  urged  enlargement  of  the  di¬ 
version  of  Niagara  water  for  power 
purposes.  With  ratificatiem  of  the  pend¬ 
ing  treaty  between  the  United  States  and 
Canada,  there  is  promise  of  additional 
diversion.  Incidentally,  the  News  is 
working  for  the  construction  of  sewerage 
disposal  plants  in  Buffalo  and  other  com¬ 
munities  situated  on  the  water  courses  at 
this  end  of  the  Great  I^kes  basin — this 
not  only  as  a  public  health  measure  but 
also  as  a  measure  for  the  conservation 
of  fish  life. 

Referring  once  more  to  the  marked 
development  of  aviation  in  the  west  as 
compare<l  with  tlie  expansion  of  flying 
activities  in  the  east,  particular  mention 
should  be  made  of  the  Murdocks  of  the 
Wichita,  (Kan.)  liofile.  Marcellus  M. 
MurdiK'k,  the  piiblislier,  and  Victor 
MurdfK'k,  e<litor-in-chief  of  the  Eagle, 
have  advanced  in  flying  experience  con¬ 
currently  with  the  progress  of  Wichita 
as  an  aviation  renter.  It  is  not  generally 
known  that  Wichfta  in  1924  had  the 
only  commercial  airplane  plant  in  the 
Uniteil  States.  Now  there  are  a  half- 
dozen  factories  in  the  city,  two  more 
under  construction  and  another  to  move 
in.  Marcellus  .Murd(x:k,  though  a  grand¬ 
father,  took  up  flying  a  few  years  ago 
and  now,  at  the  age  of  forty-eight 
years,  is  a  solo  flyer,  the  only  flying 
publisher  in  the  mid-West.  He  is  presi¬ 
dent  of  the  Wichita  Chapter  of  the  Na¬ 
tional  Aeronautic  Association  and  chair- 
imn  of  the  Aviation  Committee  of  the 
Wichita  Chamber  of  Commerce. 

Through  the  editorial  efforts  of  Victor 
MurdfKk,  the  pf>pulace  in  the  vicinity  of 
Wichita  has  become  air-minded,  and  as 
evidence  of  the  interest  and  absence  of 
trepidation  in  Wichitans,  it  has  been 
pointed  out  tliat  at  one  of  Wichita’s  air¬ 
ports  last  year  more  than  20,0(X)  week- 
emi  p-assengers  were  carried  in  the  air. 
This,  by  the  way.  without  more  than  a 
minor  accidem.  Victor  Murdock  is  proud 
of  the  fact  that  on  his  erlitorial  page  first 
appeared  the  term  "air-worthy”,  and 
with  his  friend  and  associate,  VValter 
Beech,  compiled  a  glossary  of  aeronauti¬ 
cal  terms  now  in  general  use. 


til  the  Ledgers  undertook  this  community  this  situation— to  provide  a  sufficient  During  1928,  the 
service  there  was  no  great  interest  in  the  number  of  playgrounds  to  keep  the  chil-  and  Jourmil  concent 
airport  situation^  and  the  town  was  not  dren  in  the  congested  districts  out  of  the  tives,  seeking  to  adv; 
especially  air-minded.  The  result  has  streets  and  the  dangers  of  traffic;  to  keep  its  territory,  and  M 
been  that  aviation  interests  in  the  Phila-  the  playgrounds  open  the  year  around.  progress  was  made  c 
delphia  metropolitan  district  have  had  “In  this  connection  the  News  has  for  "First,  we  tried  tc 
their  hopes  for  a  real  field  greatly  several  years  been  conducting  a  safety  tical  and  economic  p 
heightened.”  campaign  with  respect  to  traffic,  one  that  behind  a  definite,  i 

The  Evannnlle  Courier  and  Journal,  of  has  been  highly  effective  in  showing  a  munity  program,”  M 
which  Don  Seism  is  managing  editor  and  steady  reduction  in  the  number  of  street  “Second,  we  tried 
editor,  has  also  succeeded  in  arousing  accidents.  Coincident  with  this  activity,  the  map.  in  so  far 
public  sentiment,  making  it  possible  for 
Evansville  to  get  a  place  on  a  government 
air-mail  route  from  Chicago  to  Atlanta, 
and  F.vansville  to  St.  Ixiuis,  and  also  a 
municipal  airport. 

“I’ow  we  are  concentrating  on  building 
up  the  airmail  business  that  will  guaran¬ 
tee  retention  of  the  city’s  place  on  the 
airmail  route,”  Mr.  Seism  remarked. 

“That  is  the  biggest  job  on  hand  right 
now.” 

The  Buffalo  News  has  likewise  taken 
the  initiative  in  the  development  of  Buf¬ 
falo  as  an  aviation  center,  according  to 
Edward  H.  Butler,  editor  and  publisher. 

“The  city  now  has  a  flying  field,  and 
soon  will  provide  it.self  with  a  base  for 
sMplanes,”  Mr.  Butler  said.  “With  six 
aircraft  manufacturing  plants  established 
in  the  city  and  with  as  many  air  trans¬ 
port  organizations  making  plans  for  serv¬ 
ice,  the  News  is  urging  the  city  admin¬ 
istration  to  adopt  a  policy  with  respect 
to  the  field  and  the  marine  base  that  will 
assure  all  necessary  facilities  for  expan¬ 
sion  of  the  aviation  industry.  The  News 
has  outlined  a  policy  which  will  advance 
Buffalo  toward  a  position  where  it  can 
claim  title  as  the  ‘aviation  capital’  of 
America.” 

These  newspapers  have  undertaken 
other  interests  in  the  public  welfare, 
which  will  be  referred  to  elsewhere. 

But  to  turn  to  another  newspaper  ac¬ 
tivity,  as  told  by  Herve  W.  Miner,  editor 
of  the  Canton  (O.)  Daily  News: 

"A  new  superintendent  of  public 
schools,  upon  taking  over  his  duties,  has 
consulted  us  for  advice  on  every  major 
ch^ge  he  has  put  into  operation.”  Mr. 

Miner  declared.  “The  schools  of  Can¬ 
ton  have  been  one  of  our  ‘pets’  for  IS 
years  and  we  take  pride  in  having  a  sys¬ 
tem  as  good  as  any  in  the  United  .States, 
including  a  free  night  .school  with  an 
enrollment  of  2,653,  ranging  in  age  from 
15  to  65.  Many  of  the  students  are 
foreigners,  seeking  Americanization.” 

A.  L.  Bowen,  editor  of  the  Springfield 
Illinois  State  /oitmo/,  claims  his  paper 
was  alone  in  a  campaign  waged  in  be¬ 
half  of  the  children  in  the  local  school 
houses  which  were  without  fire  escapes 
and  facilities  for  protecting  life  in  case 
of  danger. 

“In  this  campaign  the  Journal  en- 


MARCELLUS  MURDOCK  PILOTS  OWN  PLANE 


FLYING  PASSES  FOR  EDITORS 

A  number  of  mid-west  newspaper  men, 
including  city  editors,  managing  editors 
ami  aviation  editors,  have  lieen  issued 
annual  passes  by  Universal  Air  Lines. 
This  firm  opcTatcs  planes  between  St. 
Ixniis,  Omaha,  St,  Paul,  CTiicago  and 
(Teveland. 


BUYS  SECOND  PLANE 

Bernarr  Macfadden,  publisher  of  the 
Nexv  York  livening  Graphic,  has  pur¬ 
chased  his  .second  plane,  a  Keystone- 
Loening  amphibian,  which  has  been 
christened  .Miss  True  Story,  and  will  be 
used  by  the  publisher  in  promoting  the 
affairs  of  that  magazine. 


Marcellus  M.  Murdock,  publisher  of  the  Wichita  (Kan.)  Eagle,  is,  at  48,  one 
of  the  few  editors  who  not  only  own  planes,  but  fly  them.  Mr.  Murdock, 
with  his  brother  Victor  Murdock,  editor  of  the  ^gle,  have  made  their 
paper  a  force  in  Wichita’s  growing  aviation  industry.  Mr.  Murdock  is 
shown  seated  in  his  plane. 
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PHILADELPHIA  INQUIRER  TO  ALLOW 
EMPLOYES  STOCK  PARTICIPATION 

149,000  Shares  of  300,000  Issue  to  be  Sold  With  Preference 
Given  to  Staff  Under  Reorganization  Plan — 151,000 
to  be  Held  by  Mrs.  Patenotre 


Philadelphia.  March  22.— As  a 

sort  of  an  anniversary  surprise  to  its 
employes,  the  Philadelphia  Inquirer  Com¬ 
pany,  publisher  of  the  Philadelf>hia  Jn- 
qttirer,  this  week  announced  a  reorganiza¬ 
tion  of  its  financial  structure  whereby 
149,000  shares  of  stock  in  the  company 
will  be  made  available  for  purchase  by 
Inquirer  employes  and  the  public.  The 
Inquirer  will  be  100  years  old  on  June 
28. 

“This,”  announces  the  company,  “is  in 
line  with  the  policy  adopted  by  many  of 
the  country’s  largest  corporations  in 
sharing  their  business  profits  with  their 
employes  ?” 

In  announcing  its  financial  reorganiza¬ 
tion,  the  Philadelphia  Inquirer  “considers 
it  timely  to  explain  to  its  readers  that 
no  change  of  control,  management  or 
policy  of  this  newspaper  is  involved  in 
the  move,  which  is  in  accord  with  the 
most  progressive  modern  business  prac¬ 
tice.” 

“The  great  army  of  Inquirer  em¬ 
ployes.”  it  announce  editorially,  “many 
of  whom  have  devoted  mf>st  of  their 
adult  lifetime  to  its  upbuilding,  will  be 
permitted  under  this  plan  to  purchase 
shares  in  the  company  and  participate  in 
its  earnings,  and  a  limited  quantity  of 
stock  will  be  made  available  to  the  pub¬ 
lic  generally. 

“The  issue  disposed  of  will  amount  to 
49  per  cent,  the  contrfdling  51  per  cent 
lieing  held  by  Eleanor  El  verson  Pateno¬ 
tre,  president  and  publisher  of  the  In¬ 
quirer.  The  latter  is,  and  will  continue 
to  be.  the  head  of  the  great  newspaper 
which  has  been  owned  and  controlled  by 
the  Elverson  family  since  1SS9.  and  its 
policies  aixl  ideas  will  be  continue*!  with 
the  same  earnestness  of  purpose  and  the 
same  fearless  service  of  the  public  in¬ 
terest  which  marked  the  publication  dur¬ 
ing  the  lifetime  of  James  Elverson.  her 
father  and  Colonel  James  Elverson,  Jr., 
her  brother.” 

The  Inquirer  is  the  second  Philadel¬ 
phia  daily  newspa|)er  to  offer  shares  of 
its  stock  to  its  employes,  the  other  t)eing 
the  Philadcif'hia  Record,  purchased  last 
year  from  the  estate  of  Rodman  \Vana- 
maker  by  J.  David  Stem. 

With  the  death  of  Colonel  Elverson  in 
January  of  this  year,  after  18  years  as 
president  and  publisher,  he  was  succeede*! 
as  head  of  the  Philadelphia  Inquirer 
Company  by  his  sister,  Mrs.  Patenotre. 
who  is  the  widow  of  a  former  French 
Ambassador  to  the  United  States. 

Further  announcement  is  made  that 
sale  of  the  Inquirer  or  transfer  of  its 
control  from  the  present  ownership  never 
has  been  contemplated  and  such  rumors 
are  definitely  dispelled  by  the  announce*! 
reorganization. 

The  recapitalization  calls  for  the 
issuance  of  .K)0,(KK)  shares  of  stixk.  of 
which  appr*iximately  49  per  cent  will  be 
offered  for  sale.  Of  these  149,000  shares. 
109,000  shares  will  be  cumulative  pre¬ 
ferred  strek  with  a  guaranteed  dividend 
rate  of  $5  a  share.  The  remaining  40,- 
000  shares  will  be  made  up  of  commrMi 
stock.  The  preferred  will  be  convertible 
at  any  time,  share  for  share,  into  c*>m- 
mon  stock.  Public  offering  will  be  fol¬ 
lowed  by  applicati*>n  for  listing  of  the 
stock  on  the  Philadelphia  St*x:k  Ex¬ 
change. 

Of  the  300,000  shares  issued,  approxi¬ 
mately  151,000  shares  or  51  per  cent, 
will  be  held  by  Mrs.  Patenotre. 

“Employes  of  the  Inquirer  are  being 
given  the  preference,  of  course,”  ex¬ 
plained  Herbert  E.  Blackman,  secretary 
of  the  Inquirer,  to  an  Ehitor  &  Pub¬ 
lisher  representative.  “The  stock  has 
no  par  value  and  we  intend  to  sell  the 
public  issue  at  |52  a  share.  The  em¬ 
ployes,  of  course,  will  not  pay  that  price 
for  it.  It  will  be  worth  to  them  some¬ 
where  around  $.50  a  share,  with  a  $3 
dividend  guaranteed. 


“Selectifm  of  shareholders  and  the 
amount  of  their  subscriptions  will  be 
judged  largely  by  the  length  of  their 
service  to  the  Inquirer.  Naturally,  there 
will  be  a  preference  given  those  who 
have  been  on  the  paper  for  some  years. 
Just  how  the  distribution  actually  will 
be  worked  out  is  being  considered  at  the 
present  time.  But,  in  a  word,  employes 
of  the  Inquirer  will  get  every  possible 
preferetKe  in  the  stfxrk  distribution.” 

The  109,(X)()  shares  of  $3  cumulative 
dividend  c*mvertible  preference  stock,  no 
par  value,  was  offered  to  Inquirer  em¬ 
ployees  and  t*>  the  public  by  a  Philadel- 
pliia  hanking  syndicate.  This  stock  is 
c*»nvertible  at  the  opti*Mi  of  the  h*)lder 
into  the  common  st<K'k  of  the  company 
at  any  time,  or  if  called,  up  to  five  days 
pri*>r  to  any  redempti*»n  date.  Wvidends 
are  payable  quarterly. 

The  preference  stock  is  limited  to  pre¬ 
ferred  cumulative  dividends  of  $3  a  share 
per  year  and  to  a  preferential  payment 
*)f  $57. .50  and  accumulated  diviciends  in 
liquidation  or  diss*)lution.  The  prefer¬ 
ence  st*x:k  is  offered  at  $.52  a  share. 
There  is  also  offere*!  40.000  shares  of 
c*)mnion  stock  at  $42  a  share. 

The  company  will  make  application 
for  the  listing  of  the  preference  shares 
up*)n  the  Philadelphia  Stock  Exchankc. 

The  Philadelphia  In*|tiirer  Company 
will  l)e  incorporated  under  the  laws  of 
Delaware  to  take  *iver  the  publication  of 
The  Philadelphia  Inquirer,  and  will 
acquire  under  a  long  lease  The  Elvers*)!! 
Building  at  Br*»ad  and  Call*)whill  streets. 
The  Philadelphia  Inquirer  will  celebrate 
its  hundredth  anniversary  on  June  1st. 

The  capitalization  of  the  company  will 
consist  of  109,000  shares  of  ’ the  cumula¬ 
tive  preference  stock,  all  of  which  will 
l)e  outstanding,  and  of  .500,000  autiuirized 
c*)mm*)n  stock,  of  which  191,000  shares 
will  l)e  outstanding,  KN.OOO  shares  of  the 
c*>mmon  l)eing  rc.served  for  conversion 
*if  preference. 

The  net  earnings  of  the  company  after 
fa)  excluding  income  and  expense  *)n 
assets  not  to  l)e  acquired;  fb)  adjusting 
the  past  three  years'  occupancy  c*)sts  in 
the  Fivers*)!!  Building  to  the  new  lea.se- 
hold  basis,  both  adjustments  resulting  in 
a  total  net  decrease  in  earni!!gs  for  five 
xears  am*)unti!!g  to  $15.3.54.13;  tc)  ex¬ 
cluding  fr*)m  1928  a  !!on-rccurring  de- 
partme!!tal  loss  of  $162.616..53 ;  and  fd) 
deducting  Federal  income  tax  at  the  rate 


of  twelve  per  cent,  w^ere  as  follows 
Per  lhare 


of  $3  cum. 

Per  share 

Year  endinir  Net 

div.  conv. 

of  com¬ 

Dec.  31 

Earnings 

pref.  stock 

mon  stock 

1928... 

$964,997.98 

$8.85 

$3.34 

1927... 

958,025.35 

8.79 

3.30 

1926... 

526,363.84 

4.83 

1.04 

1925... 

579.369.60 

5.32 

1.32 

1924... 

1,070,224.60 

9.82 

3.80 

In  1925  the  plant  was  lieing  moved 
from  1109  Market  street  to  its  present 
l*Kation.  The  m*)vi!!g  and  the  conse- 
(jnent  readjustment  caused  a  temporary 
decline  u!  earnings  in  this  year  and  the 
following  year. 

It  is  anticipated  that  net  earnings  for 
1929  will  l)e  substantially  in  excess  of 
those  of  1928.  The  savings  in  the  cost 
*)f  white  pajier  alone  in  1929  over  1928 
should  be  in  excess  of  $175,(KX). 

The  certificate  of  incorjK)ration  of  the 
company  will  provide  in  suhsta!!ce  that 
!!o  mortgage  or  fu!!ded  debt  shall  be 
created,  nor  shall  any  additional  prefer¬ 
ence  st*)ck  or  other  stf)ck  ranking  equally 
with  or  prior  to  the  preference  stock,  be 
issue<l  against  the  dissent  of  the  holders 
of  25  per  cent  of  such  preference  st*)ck. 
No  dividends  shall  l)e  paid  on  the  com- 
m*)!!  st*)ck  which  would  decrease  surplus 
available  for  dividends  below  an  am*>u!!t 
equal  to  1.50  per  cent  of  annual  divide!!d 
re(|uirements  on  preferettce  stock. 

.Neither  the  preference  nor  common 
stockholders  will  have  pre-emptive  rights 
to  subscribe  to  additional  stock  or  securi¬ 
ties.  The  preference  stock  will  not  lx- 
ei!title<l  to  vote  unless  <lividends  are  in 
arrears  to  the  extent  of  $6.00  per  share, 
in  which  case  each  share  of  prefere!!ce 
stock  will  be  entitled  to  *)ne  vote  until 
the  deficiency  in  dividends  shall  have  l)ee!! 
made  go*xl.  Appropriate  provisions  will 
1h‘  ma<ie  f*)r  the  protection  of  the  con- 
versi*)!!  privilege  of  the  preference  stock. 

The  Inquirer  is  one  of  few  metr*)|)*)li- 
tan  newspapers  that  has  mai!!tai!!eri  its 
executive  hca*ls  intact  *)ver  a  iK‘ri*id  *)f 
years.  .A  “shake-up"  on  the  Inciuirer 
staff  is  virtuallv  a!!  u!!k!!*)wn  qi!a!!tity. 

Charles  H.  Heustis  has  climl)ed  t*) 
e<lit*)r-i!!-chief  fr*>m  the  news  department. 
Jf)l!n  T.  Custis,  managing  editor,  clin!be*l 
the  same  route.  These  familiar  with  the 
l!!<|uirer  pers*innel  cann*)!  rememln'r  the 
tin!e  when  Edward  I.  Bac*>!!  did  !!ot 
fi!ncti*>!!  as  busi!!ess  n!a!!ager.  The  same 
is  true  of  .Austii!  .S.  \\’insl*)w.  treasurer 
a!!d  Herbert  E.  Blackman,  secretary. 

The  Inquirer  has  for  years  beei!  an  in¬ 
dependent  Republicai!  newspaper  and. 
until  a  few  years  ago,  when  it  became 
disgusted  with  the  high-handed  methods 
of  the  s*)-called  V’are  Republican  Organi- 
zatio!!,  it  was  the  mouthpiece  for 
Pc!!!!sylva!!ia  Republicanism.  Since  the 
break  with  the  Varc  coh*)rts,  it  had 
backed  politically  “the  best  men  for  the 
jobs,  regardless  of  their  politics,”  as  Col. 
Elverson  put  it  just  before  his  death. 


S.  C.  BECKWITH  AGENCY  MOVES  UPTOWN 


J.  T.  Beckwith,  president  of  the  S.  C  Beckwith  Special  Agency,  is  shown  in 
his  new  office  in  the  New  York  Central  Bnilding,  New  York  City.  Floral 
tributes  were  sent  by  friends  when  the  agency  moved  to  its  new  home  March 
18,  after  11  years  in  the  World  Building. 


GIVES  PROFTT^HARINC 
PRIVILEGE  TO  STAFF 


Kansas  City  Journal-Post  SsIU 
Associate  Preference  Shares  to 
Active  Employes  Allowing 
Instalment  Payments 


Recog!!izing  the  modern  tendency  n 
business,  especially  the  relations  between 
employer  and  employes,  the  Kemsas  City 
Journal-Post  has 
announced  a  plan 
whereby  em¬ 
ployes  may  par- 
ticipate  in  profitt 
That  newspaper 
has  made  avail¬ 
able  to  its  active 
employes,  asso¬ 
ciate  preference 
shares  in  Kansai 
City  jimmal- 
Post  Publishers, 
a  trusteeship. 

The  capital 
structure  includes 
both  common 
shares  and  associate  preference  shares. 
The  latter  being  available  only  to  active 
employes.  The  associate  preference 
shares,  as  suggested  by  their  name,  enjojr 
a  preference  it!  divi*lends  at  all  times  of 
5  per  cent  over  dividends  to  the  common 
shares  and  no  dividends  may  be  paid  to 
the  c*)mm*)n  shares  until  associate  prefer¬ 
ence  shares  have  been  paid  5  per  cent, 
after  which  further  dividends  are  divided 
equally  between  cf)n!!!ion  and  as-.(xiate 
preference  shares. 

Other  features  are  a  time  payment 
plai!,  which  makes  it  possible  for  shares 
to  l)e  paid  for  over  a  period  of  6  years 
or  less.  Up  to  the  present  time  more 
than  S2(K),(XK)  of  associate  preference 
shares  have  been  subscribed  t*)  bjr 
Jour!!al-Post  employes. 

The  Trusteeship  owns  free  aird  clear 
of  a!!y  encumbrances  the  real  estate, 
building,  machinery,  equipment  aitd  all 
other  assets  formerly  held  by  Walter  S. 
Dickey  as  sole  owner,  all  property  hav- 
ii!g  been  transferred  by  Mr.  Dickey  to 
the  Trusteeship,  of  which  he  is  a  trustee, 
as  of  Dec.  31,  1928. 

The  officers  of  the  Trust  are  W.  I>aur- 
ence  Dickey,  (publisher)  president: 
Marion  B.  Sharp  (business  manager) 
secretary,  Walter  S.  Dickey,  W.  I>aur- 
ence  Dickey  and  Mr.  Sharp,  trustees. 

The  following  auxiliary  explanation 
of  the  employe  participation  plan  was 
given  by  Mr.  Dickey; 

“Of  the  total  capital  structure  of  the 
paper,  approximately  one-sixth  has  been 
set  apart  as  associate  preference  shares. 
None  except  employes  of  the  Jourrud- 
Post  n!ay  hold  such  shares,  which  are 
callable  by  the  trustees  on  30  days 
notice  at  par  plus  accrued  dividends  to 
date. 

“The  associate  preference  shares  cany 
continuing  5  per  cent,  preference  _  divi¬ 
dends,  on  which  dividends  no  maximum 
earnings  are  placed. 

“It  has  been  made  possible  for  em¬ 
ployes  to  pay  on  the  installment  basis, 
so  long  as  the  first  year  payment  is  at 
least  15  per  cent,  of  the  total  subscrip¬ 
tion,  the  second  and  third  years  20  pet 
cent  each,  and  the  fourth,  fifth  and 
sixth  years,  15  per  cent  each. 

“AM  money  paid  on  the  installment 
plan  is  credited  to  the  account  of  the 
subscriber  and  earns  per  annum  5  pet 
cent  interest. 

“If  the  employe  remains  during  the 
six  years,  he  will  be  required  to  pay  in 
85  per  cent  over  the  peritxl  of  5  years. 
The  interest  accumulation  over  the  five 
years  will  be  almost  sufficient  to  paj 
the  sixth  year’s  installment. 

“In  this  way,  each  employe  will  be 
working  not  only  for  his  own  organin- 
tion,  but  also  for  his  own  increasing 
dividends  and  those  of  his  fellow  work¬ 
ers.  It  is  expected  this  also  will  create 
a  tendency  for  each  one  to  spur  on  the 
other, 

“In  no  way  has  it  been  made  obliga¬ 
tory  for  employes  to  take  shares  nor  0 
purchase  of  stock  a  key  to  a  job.” 
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COLUMBIA  RECORD 
SOLD  BY  WRIGHT 

William  LaVarre  and  Harold  Hall 
Acquire  Their  Second  Paper — 
Noted  Southern  Editor  to 
Take  Year’*  Vacation 


Thirteen  years  almost  to  the  day  after 
he  first  tiKiie  over  the  Cnluvihia  (S.  C. ) 
Record,  and  began  a  career  of  editor- 


Haiold  Hall  William  LaVarke 


ship,  verse-making,  and  paragraphing 
that  brought  him  national  prominence,  R. 
Charlton  Wright  has  reliiHiuished  con¬ 
trol  of  the  Record.  On  March  I.S  he 
sold  his  interest  in  the  paper  to  William 
La  V’arre  and  Harold  Hall,  recent  pur¬ 
chasers  of  the  Aufiusla  ((ja.)  Chronicle. 
The  price  was  not  made  public.  The  sale 
was  negotiated  by  I’almer,  DeWitt  and 
Palmer,  new.spajK'r  brokers.  New  York. 
Mr.  Wright  plans  to  take  a  year's  vaca- 
tion. 

Son  of  a  newsp.aper  man,  Mr.  Wright 
was  born  in  Cluyton,  Ga.  His  father, 
\V.  A.  Wright,  moved  to  Savannah,  (ja., 
and  became  editor  of  the  Yarwiwu/i 
Mominfi  Nnes.  At  the  age  of  eight 
young  \Vright  moved  to  Waycross,  Cia., 
where  his  father  edited  a  small  weekly. 
Ten  years  later — the  boy’s  fingers  alreatly 
had  been  smeared  by  wet  type — he  moved 
to  Savannah  once  more  and  began  con¬ 
tributing  to  the  Morning  News  and  to 
the  ^ress.  Siibseciuently  he  conducted  a 
column  of  verse  and  paragraphs  for  the 
Press,  thus  Ix-ginning  the  career  that  re¬ 
sulted  in  wide  journalistic  recognition. 

In  18'>4  he  joined  the  staff  of  the 
Atlanta  ConstittUion,  going  from  that 
paper  to  the  post  of  assistant  advertising 
manager  for  the  Plant  System  of  Rail¬ 
ways,  then  to  several  years’  service  with 
the  Southern  Railway.  His  railroad  con¬ 
nection  brought  him  to  Columbia,  where 
he  held  various  secretarial  positions. 
The  last  job  of  this  kind  which  Mr. 
Wright  held  was  with  Edward  W.  Rob¬ 
ertson,  president  of  the  National  Loan  & 
Exchange  Bank.  When  Mr.  Robertson 
became  owner  of  the  Record,  Mr.  Wright 
was  made  its  manager  and  editor. 

Fitz  Hugh  Me  Master,  formerly  con¬ 
nected  with  the  Record  and  the  Charles¬ 
ton  (S.  C.)  Evening  Post,  has  been  ap¬ 
pointed  editor  of  the  Record  by  the  new 
owners.  Mr.  McMaster  most  recently 
h«  been  associated  with  the  Carolina 
Life  Insurance  Company  at  Columbia. 

Less  than  two  months  have  elapsed 
since  new  owners  of  the  Record  bought 
the  Augusta  (Thronicle.  At  the  time  of 
his  resignation  from  Scripps- Howard 
Newspapers  last  November  Mr.  Hall  was 
president  of  the  Scripps- Howard  News¬ 
paper  Supply  Company.  At  one  time  he 
was  managing  editor  of  the  St.  Joseph 
(Mo.)  Gazette. 

Mr.  LaVarre  handled  circulation  pro¬ 
motion  for  the  New  York  Telegram 
while  Mr.  Hall  was  business  manager  of 
that  paper. 


FREIGHT  HEARING  MAY  16 

Scores  of  paper  manufacturers,  rail¬ 
road  officials  and  traffic  men  from 
throughout  the  United  States  will  attend 
an  Interstate  Commerce  Commission 
hearing  on  newsprint  paper  freight  rates 
tn  Minneaiwlis,  Minn.,  May  16.  The 
hearing  originally  was  scheduled  for 
April  10  at  Chicago,  but  has  now  been 
reassigned  by  the  commission  to  Minne- 
*polis  for  the  later  date. 


GRAHAM  IN  PHOENIX 

George  N.  Graham,  former  general 
manager  and  advertising  director  of  the 
.\filu'aukec  Sentinel,  has  been  named  gen¬ 
eral  manager  of  the  Phoeni.v  (.\riz.) 
Evening  Gazette,  a  new  post  created  by 
Dean  Stanley  and  Joe  Haldiman,  owners 
of  the  paper. 


POST  EXPOSES  LEWD 
PICTURE  TRAFHC 

Inveatigation  by  N.  Y.  Daily  Result* 
in  Arrest  of  Motion-Picture  Repre¬ 
sentative  Charged  With  Renting 
Obscene  Films 

.\ii  investigation  by  the  .Vcw  ]'ork 
Evening  Post  resulted  in  the  arrest, 
March  18,  of  John  1).  Carmack.  New 
York  agent  for  the  Metropolitan  Motion 
Picture  Company  of  Newark,  on  a  com¬ 
plaint  charging  possession  and  rental  of 
obscene  motion  picture  films.  Upon  ar¬ 
raignment  he  plcadwl  not  guilty  and  was 
admitted  to  $500  bail. 

Chester  L.  Morrison,  Evening  Post 
reporter,  discovered  a  (laniphlet  advertis¬ 
ing  the  alleged  obscene  films,  illustrated 
with  viws,  supposedly  taken  from  one 
of  the  reels.  Following  directions  in  the 
pamphlet  he  called  at  .Mr.  Carmack’s 
office,  placed  a  deposit  of  $40,  of  which 
$18  was  to  be  crediterl  toward  rental  of 
the  film.  The  film  was  run  off  to  obtain 
evidence  of  the  reported  obscenity,  and 
was  then  returned  by  the  Host  to  the 
Metropolitan  Motion  Picture  Compiiny 
and  the  dejiosit  recovered  minus  the 
rental  fee. 

Rowland  \\’o<k1,  city  editor  of  the 
Post,  who  directed  handling  of  the  story, 
notified  the  New  ^'ork  Society  for  the 
Suppression  of  \’ice,  of  the  results  of 
the  investigation.  The  society  tiKik  over 
the  matter  and  sent  its  rep»-sentativc 
with  Detective  Richard  Ganley,  of  the 
New  N'ork  Police  Department  to  Car¬ 
mack’s  office,  where  a  film  was  again  run 
off  and  the  arrest  made. 

.Another  expose  recently  engineered  by 
the  I'A’cning  Post  di.sclosed  .illeged  ir¬ 
regularities  in  a  contract  which  Smith¬ 
sonian  Scientific  Series.  Inc.,  an  organiza¬ 
tion  distributing  a  limited  edition  of 
scientific  liooks,  signed  with  the  Smith¬ 
sonian  Institution,  and  which,  it  was 
claimed,  did  not  allow  the  Smithsonian 
Institution  a  satisfactory  iK-rcentage  for 
royalties. 

As  a  result  of  three  stories  published 
in  the  Post,  it  is  ex|H-cted  the  Library 
Committee  of  Congress  will  investigate 
the  matter,  and  it  was  .said  that  royalties 
to  the  Smithsonian  Institution  would 
probably  be  increased. 


HOTEL  SENDING  PUFFS 

Sport*  Editors  Offered  Special  Rate* 
for  Using  Publicity 

The  Bismarck  Hotel,  Chicago,  is 
offering  midwest  sports  writers  special 
hotel  rates  if  they  will  obligingly  print 
jniblicity  for  the  establishnient  and  send 
clippings  to  its  publicity  manager. 

-A  recent  handout  carrying  the  above 
offer  was  a  2(K1  word  interview  with  a 
pugilist,  and  carrying  the  name  of  the 
hotel  in  the  second  paragraph  and  con¬ 
cluding  with  the  statement :  "Most  of 
the  prominent  fighters  stop  at  the  Bis¬ 
marck  in  Chicago." 


MR.  ETAOIN  SHRDLU’S 
LIFE  STORY  TOLD 

Editorial  in  New  York  World  Calls 
Him  Best-Known  Character  in 

American  Press  -  His  Origin  and 
Biography  Cited  in  Full 

That  mythical  gentlenian,  Mr.  F.taoin 
Shrdlu.  who  is  always  ap))eariiig  at  the 
most  unexiK-cted  jilaces,  has  at  last  come 
into  his  own.  In  the  .Vere  york  H'orld 
of  .March  l'>  he  nuide  the  editorial  page, 
intentionally  this  time. 

His  encoiniutn  was  based  on  the  fol¬ 
lowing  reprint  from  the  i'oliitnhiis  ( ( ). ) 
/  ti.\-f<ateh : 

Stu  rct  [Uplomacyf  Done  at  the  cit>  of  Wash* 
iiiKton  this  sevriitccnth  day  of  January  (etc.). 

(Seal)  ('alvin  (’(HdiilKc. 

Frank  It.  KcHoki;.  etaoin  shrdlu  ctaoin  shrdlu 
etftain  shrdlu  cmfwyi>;>p.  (  olufnf>us  PisfHttch. 

"It  occurred  to  us."  said  the  World, 
“that  Fltaoin  .Shrdlu  is  iK'rhaps  the  best- 
known  comic  character  in  the  .American 
press.  With  all  the  puekisimess  of 
Har|)o  Marx  himself,  he  imps  up  in  the 
most  nnexi>eeted  places  an<l  at  the  most 
inopiMirtune  times,  always  to  be  widely 
applauded  for  his  incomparable  drollery. 
So  it  may  be  of  interest  to  know  what 
his  origin  is.” 

riie  newspaper  then  explaitusi  in  detail 
the  mechanicai  action  of  the  linotype  that 
brings  afwiut  the  appear.iiice  of  the 
etaoin-shrdlu-emfwyp  trilogy.  The  edi¬ 
torial  coiicludeil  with  a  biographical  note  : 

“F.taoin  .Shrdlu  is  forty-four  years  old. 
having  lieen  Inirn  in  1885  on  the  same  day 
as  the  linotyiic  machine.  He  is  unmar- 
rie<l.  He  informs  us  that  he  has  taken 
the  blindfold  test  and  chosen  Oltl  Golds 
without  even  having  to  use  what  he 
laughingly  calls  his  brains.” 

The  editorial  was  written  by  James  M. 
Cain. 


AIDED  IN  COVERING  JUAREZ  BATTLE 


El  Paso  Herald  and  Times  Staff  writers  who  helped  cover  the  Juarez  battle 
of  the  Mexican  rebellion  recently.  Reading  from  left  to  right  front  row  silting: 
T.  R.  Cordon,  city  editor.  Times;  L.  C.  Townsend,  news  editor.  Times;  Margaret 
Spence,  reporter.  Herald;  R.  E.  Lepley,  city  and  new*  editor.  Herald;  Standing, 
left  to  right,  Raymond  Stover,  reporter.  Times;  Clarence  North,  reporter.  Herald; 
Bill  Hooten,  reporter.  Herald;  Hal  Rush,  state  editor.  Herald;  Kay  Lewis,  reporter. 
Times;  Worth  Jones,  reporter  Herald;  Lester  B.  Sutcliffe,  reporter  Herald. 


DAILY  WINS  HGHT  FOR 
CRIMINAL  LAW 


Governor  Cooper  Expected  to  Sign 
Bill  Sponsored  by  Toledo  Blade 
Punishing  Fourth  Offender* 
by  Life  Imprisonment 


-A  twiHycar  fight  for  a  habitual 
criminal  law  for  Ohio  was  practically 
won  by  the  Toledo  Blade  Tuesday, 
March  12,  when  the  state  senate  at 
Coliimhus  approveil  the  Cramer-Gillen 
bill  by  a  vote  of  21  to  6. 

The  house  of  representatives  previ¬ 
ously  had  passed  the  hill  by  the  over¬ 
whelming  vote  of  118  to  4.  .After  a 
search  of  the  measure  for  technical  de¬ 
fects  it  will  go  to  Governor  Myers  Y. 
C(K>iK‘r,  who  is  exiK'Cted  to  sign  it  with¬ 
out  ipiestion. 

Paul  Block,  publisher  of  the  Blade, 
ordered  the  campaign  for  a  law  provid¬ 
ing  more  drastic  punishment  for  criminals 
in  the  spring  of  1927,  when  it  became 
evident  that  gunmen  and  robliers  were 
being  driven  into  Ohio  by  the  Baumes 
laws  of  New  York  and  similar  meas¬ 
ures  ill  other  states,  including  Michigan, 
Toledo’s  next  dix>r  neighlior. 

A  series  of  page  one  stories  citing  the 
success  of  the  Baumes  law  as  a  crime 
deterrent  was  prepared  by  staff  writers, 
with  accompanying  editorials  suggesting 
a  similar  law  to  the  Ohio  legislature. 

Political  writers  for  the  lllade  went 
to  t'olumhus  and  induced  Representative 
N’irgil  FL  Cramer,  Toledo,  to  intrixlucc 
a  habitual  criminal  law,  providing  life 
imprisonment  for  felons  on  four  con¬ 
victions,  in  the  general  assembly. 

It  was  received  with  favor  and  prob- 
.ibly  would  have  iK-en  enacted  into  law 
at  that  time  had  it  not  iR-en  for  a  last 
miiuite  legislative  jam. 

The  Blade  continued  its  campaign 
editorially  in  the  next  two  years. 
NniiH-rous  organiz.'itions.  including  the 
Ohio  Bar  Assin-iation,  indorsed  the  pro- 
|Kisal.  and  the  habitual  criminal  bill  was 
among  the  first  to  Ir  presented  when  the 
current  legislative  session  liegan  in 
January. 

Representatives  and  senators  from  the 
Blade’s  territory  rallied  to  the  support 
of  the  measure  and  pushed  it  vigorously. 
The  Blade  had  |wved  the  way  for  them 
and  in  committee  hearings  the  vote  fo 
send  the  hill  to  the  fbxir  of  the  house 
and  senate  with  recommendation  for 
passage  was  unanimous. 

There  was  practically  no  debate  on 
the  Cramer  bill  when  it  came  up  in  the 
hou.se.  In  the  senate,  however,  a  group 
of  legislators  led  by  the  majority  floor 
leader  made  a  spirited  fight  on  it,  but 
their  amendments  were  voted  down  and 
the  bill  passed  without  great  trouble. 
The  senate  proceedings  whai  the  bill 
was  under  consideration  was  broadcast 
to  school  children  of  the  state  by  radio 
station  VV’LW. 

When  the  senate  had  voted  Represen¬ 
tative  Cramer  issued  this  statement: 

“On  the  day  of  victory  which  marks 
the  culmination  of  more  than  two  years’ 
effort  to  pass  a  habitual  criminal  bill  for 
the  state  of  Ohio  1  want  to  thank,  first 
of  all,  Paul  Block  of  the  Toledo  Blade 
and  the  newspapers  which  have  so  effec¬ 
tively  fostered  and  given  support  to  this 
most-needed  piece  of  legislation. 

"I  feej  that  we  have  passed  a  measure 
which  will  go  far  in  the  way  of  deterring 
crime,  one  which  will  be  approved  by  the 
people  of  the  state,  and,  while  not  pre¬ 
venting  crime,  at  least  will  be  useful  in 
keeping  out  of  the  state  many  of  the 
professional  criminals  who  have  hitherto 
licen  our  burden.” 

Prosecutor  Leroy  Hunt  of  Lucas 
county,  in  which  Toledo  is  located,  also 
expressed  satisfaction  upon  hearing  of 
the  p<'issage  of  the  bill. 


U.  S.  CUTS  ENVELOPE  PRICES 

A  20%  cut  on  all  classes  of  govern¬ 
ment  stamped  envelopes,  effective  April  1, 
has  been  announced  by  the  Post  Office 
Department.  The  National  Editorial 
Association  has  issued  a  bulletin  urging 
members  to  protest  to  their  Congress¬ 
men. 
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ADVERTISING  LINKED  WITH  “HAMBONE” 
CARTOON  IN  MEMPHIS  DAILY 

New  Hand-Coloring  Stunt  Sold  Full  Page  for  Thirty  Weeks 
in  Commercial  Appeal — Prizes  Offered — Originated 
by  Jim  Alley  and  Hugh  J.  Mooney 


SOMETHING  new  in  the  hookup  of 
a  cartoon  character  with  advertising 
has  been  worked  out  by  Jim  Alley,  car- 


Hvcb  J.  Mooney  Jim  Alley 


tixinist  for  the  Memphis  Commercial 
Appeal  and  his  manager,  Hugh  j. 
Mooney,  son  of  the  late  C.  P.  J.  Mooney. 

The  plan,  already  under  way  in 
Memphis  and  several  other  cities  where 
the  comic  character  “Hambone"  is  userl 
editorially,  has  a  contest  angle  and  pre¬ 
sents  advertising  selling  talk  through 
the  subtle  and  philosophical  utterances 
of  the  darkey.  Advertisements,  of 
which  there  may  be  a  dozen  or  50,  and 
six  cartoons  are  packed  in  a  page,  to 
lie  run  weekly  for  30  weeks  by  the 
newspaper  using  the  series. 

It  is  proposed  to  offer  the  advertising 
plan  first  to  those  newspapers  using  the 
“Hambone”  cartoon  editorially,  Mooney 
says. 

A  series,  the  first,  began  in  the  Ctmt- 
mercial  Appeal  March  7,  39  advertise¬ 
ments  being  on  the  page  in  addition 
to  the  six  cartoons. 

Under  the  plan,  each  advertiser  is 
represented  in  a  cartoon  one  or  more 
times  during  the  series,  depending  on 
his  position  and  space  on  the  page. 

A  hand-coloring  contest  in  which 
weekly  prizes  and  a  grand  prize  are 
given  is  a  part  of  the  general  adver¬ 
tising  stunt.  Readers  are  asked  to  color 
the  cartoons  with  crayon  or  other 
imaterials,  mailing  them  with  self- 
addressed  envelope  to  the  newspaper 
office.  One  of  the  rules  of  the  contest 
is  that  cartoOTs  must  not  be  cut  out  of  the 
th©  paRC.  Entrants  are  required  to 
give  their  name,  age  and  address. 

“It  is  through  this  hand-coloring  fea¬ 
ture  and  the  plan  under  which  it  is  man¬ 
aged  that  great  value  comes  to  the 
advertiser,”  Money  explains.  “There 
arc  color^  crayons  or  water  colors  in 
every  home.  It  is  inevitable  that  some¬ 
one  in  the  family  will  attempt  to  color 
‘Hambone’s’  clothes,  shoes  and  lips  and 
the  background  in  the  cartoons. 

Soon  the  whole  family  is  crowded 
around,  offering  suggestions,  trying  to 
help,  and  all  the  time  unconsciously 
absorbing  the  names  of  the  advertisers 
and  what  they  have  to  sell. 

“Each  week  the  pages  are  returned 
to  the  entrants  after  being  judged  for 
the  weekly  prizes.  They  keep  them  and 
submit  them  again  at  the  close  of  the 
contest  for  the  grand  prize. 

“And  since  one  of  the  rules  of  the 
contest  is  that  cartoons  must  not  he 
cut  out  of  the  page,  entrants  from  week 
to  week  are  referring  back  to  former 
pages  and  so  reading  and  re-reading 
the  advertisements.  They  are  compar¬ 
ing  this  week’s  work  with  that  of  last 
week  and  with  that  of  the  week  before. 
The  advertiser  is  continually  getting  his 
message  read,  weekly  increasing  its  pull.” 

Prizes,  in  addition  to  the  weekly  and 
grand  prize,  may  be  offered  every  week 
by  advertisers  who  want  entrants  and 
others  to  visit  their  places  of  business, 
according  to  the  Alley-Mooncy  plan. 

“In  a  little  strip  at  the  bottom  of  the 
cartoon  layout  contestants  are  told  to 
take  their  pages  to  certain  advertisers 
on  certain  days  for  judging,”  Mooney 


.says.  “In  this  way  the  advertiser  makes 
new  contacts  and  friends  and  can  get 
some  idea  of  results  of  his  advertising.” 

.\ccording  to  the  contest  rules  each 
entrant  must  give  his  age.  "The  age  is 
important  information  for  the  adver¬ 
tiser.  As  I  expected,  the  vast  majority 
of  those  entering  the  contest  at  Memphis 
and  other  cities  are  adults.” 

The  advertiser  is  urged  to  change  his 
copy  every  week,  under  the  plan.  "1 
.suggest  each  advertiser  u^e  his  space, 
p<isition  of  which  is  'unchanged  through¬ 
out  the  .30  weeks,  for  specials,  (jeneral 
advertisements  are  discouraged  as  much 
as  pfissihle. 

“Oik-  feature  of  our  page  is  that  no 
two  different  advertisers,  though  they 
Ik-  in  the  s»ame  line  of  business,  may 
advertise  the  same  priKiuct.  For 
instance,  we  have  two  auto  concerns  on 
the  page.  One  may  advertise  a  special 
make  of  car  and  the  other  trucks.  .\n 
effort  is  made  to  keep  lines  non-com- 
jH-titive  wherein  it  is  possible." 

The  six  cartoons  may  lie  placeil  at 
the  top  of  the  page  or  equidistant  from 
one  another  and  the  border,  as  adver¬ 
tisers  desire,  Mixmey  explains.  .And  the 
numlier  of  cartoons  one  advertiser  may 
receive  in  the  series  depends  on  space 
and  position  he  buys. 

One  product  is  named  in  each  cartoon. 
For  instance;  in  the  upper  left  cartoon 
of  the  page  advertisement  in  the  t.’om- 
mercial  .Appeal  March  7.  Hamlxme  is 
seen  in  front  of  a  window,  below  which 
"Southern  Motor  Car  Company,  1107 
Union  avenue,  f'adillac — LaSalle”  is 
printwl.  “Hamlmne".  towel  on  his  arm, 
is  giving  vent  tf>  the  following,  printed 
in  the  balloon  : 


“.Shucks  1  Wen  you  buys  one  demn 
gixxl  cyars  you  jes'  nacherly  gits  'boss 
|M>wer’  and  ‘mule  endurance’.’’  Trade 
names  are  not  mentioned  in  the  balhxins. 
(  artixms  are  changed  each  week,  adver¬ 
tisers  remain  the  same,  but  advertise¬ 
ments  may  change,  though  space  and 
fKisition  do  not. 

The  idea,  plans  and  cartoons  are  copy¬ 
righted  by  .Alley. 

"We  will  lease  the  methcKl  and  H.-un- 
lione  commercial  cartoons  to  papers  at  so 
much  an  inch  over  the  regular  rate,  with 
a  minimum  guarantee,  both  as  to  amount 
and  number  of  weeks  to  run,”  Mooney 
says. 

“The  papers  are  to  sell  the  same  to 
advertisers,  using  their  regular  adver¬ 
tising  staffs. 

"Neither  Mr.  .Alley  nor  myself  feel 
he  is  prostituting  his  talents  in  any  way. 

"He  is  ojK-n  to  suggestions  from  adver¬ 
tisers  at  all  times,  but  reserves  the  right 
to  express  himself  in  a  way  he  desires 
and  tielives  best  expressive.” 

Jim  .Alle>,  44  years  old.  has  Ix-eii  on 
the  staff’  of  the  Commercial  .Appeal  13 
years,  joining  that  jiaper  in  l‘>15  when 
the  late  C.  P.  J.  Mooney  was  editor. 
It  was  Editor  Mixmey  who  discovered 
.Mley's  talent  when  the  artist  was  plug¬ 
ging  away  at  a  desk  in  the  Rluff  City 
l-'!ngraving  Company. 

For  many  years  it  was  Editor  Mixiney 
who  furnished  a  great  many  of  the 
ideas  for  .Alley's  cartoons,  especially 
those  of  a  political  nature.  .Alley  gained 
prominence  in  the  South  the  time  Ed. 
Crump,  boss  of  Shelby  County’s  political 
organization,  was  ousted  as  mayor  in 
1915. 

MiKjney,  the  son  of  the  late  editor, 
has  made  an  extensive  study  of  adver¬ 
tising  and  promotion.  I'or  the  last  five 
years  he  has  maintained  a  laboratory  in 
Memphis  in  the  Western  Newspaper 
Union  Igiilding  and  at  the  present  is 
working  on  television  and  its  adapta¬ 
bility  to  advertising.  He  believes  he  is 
the  first  )K-rson  to  receive  television  more 
than  1(100  miles. 


REVISED  HGURES  FOR 
1928  LINAGE 

Suburban  Linage  Caused  Ditcrepaacy 
in  Syracuse  Figures  —  Publisbers 
Show  New  Statistics  on  Three 
Other  Papers 

Several  rwjuests  for  correction  of  stj. 
tistics  published  in  the  March  9  issue 
tabulation  of  newspaper  linage  for  tig 
year  1928  have  been  received.  Some  of 
them  state  differences  fjetween  nleasur^ 
ments  kept  of  their  own  papers  by  pub 
lishers  and  the  measurements  reported  by 
Media  Records.  .All  of  these  cases  hart 
been  referred  to  Media  Records  for  ej- 
planation  of  the  differences,  and  recon¬ 
ciliation  of  the  figures  if  necessary.  ~ 

In  all  cases,  the  reply  of  Media  Rec¬ 
ords,  as  forwarded  to  this  office  and  to 
the  publisher  involved,  has  been  an  offer 
to  compare  account-by-account  the  Medi* 
Records  measurement  and  those  of  the 
publishers'  own  statistical  departments. 

Jn  the  case  of  the  Syracuse  news¬ 
papers,  Media  Records  for  the  past  year 
has  been  including  in  monthly  reports 
the  measurements  of  suburban  linage, 
carried  in  certain  editions  of  these  papers, 
but  not  published  in  the  entire  day's  run. 
in  the  annual  tabulation,  no  provision 
was  made  for  separate  reporting  of  this 
class,  aixl  it  was  included  in  classified 
advertising.  The  result  has  been  to  dis¬ 
tort  the  picture  of  true  classified  adver¬ 
tising  for  this  city,  to  the  disadvantage 
of  the  Post-Slaiulard,  which  carries  the 
largest  volume  of  regular  classified  copy. 
Suburban  linage  will  not  be  so  reports 
in  future. 

In  the  ligures  reported  direct  to  Eonoi 
FfBLisHKR  by  the  newspapers,  a  few 
inaccuracies  have  been  reported.  The 
Biloxi  &  Gulfport  (Miss.)  Herald 
wrongly  reported  its  national  advertis¬ 
ing,  stating  it  as  ()ib,2(xi  lines  when  it 
should  have  been  612,262  lines.  This 
error  was  reflecteel  in  the  total,  which 
should  have  read  3,()66,5‘f8  lines,  instead 
of  2,466,.398  lines. 

The  Otlmva  (Out.)  Cithen  committed 
a  similar  error,  omitting  its  classified  ad¬ 
vertising  from  the  grand  total.  With  the 
classified  total  of  1,063,284  lines  included, 
the  total  should  have  read  9,264,914  lines, 
instead  of  8,3.59,1,30  lines. 

The  Biitphamton  (N.  Y.)  through 
a  clerical  error  reported  as  its  own  lin-  j 
age  the  figures  carried  on  its  records  for 
the  Binphatnton  Press.  The  Sun’s  fig¬ 
ures.  as  reported  hy  DeLisser  Brothers, 
should  have  read : 

Total — 5,058,521  agate  lines 
National — 576,869  agate  lines 
Local — 3,724,731  agate  lines 
Classified — 757,281  agate  lines. 

( )ther  instances  which  have  come  to  tht 
attention  of  Editor  &  Pubushex  involve 
differences  in  methods  of  measurement 
between  comiieting  newspapers,  and,  in 
accordance  with  the  policy  of  this  paper, 
the  statement  of  individual  publishers  of 
their  own  linage  figures  are  accepted  at 
face  value,  in  the  absence  of  definite 
proof  of  error  or  fraud. 


TAKING  MOVIE  TO  S.A.  | 

Carrying  “What’s  News?”  a  film  (k  f 
picting  the  system  of  publishing  the 
Buffalo  Evening  News,  a  motion  picture 
unit  of  Visugraphic  Pictures,  Inc.,  will 
leave  New  York,  April  20,  for  an 
extended  tour  of  the  eastern  coast  of 
South  .America.  The  Evening  News' 
picture  will  be  shown  in  all  the  large 
centers  in  Brazil,  Uruguay,  the  .Argen¬ 
tine  and  probably  Paraguay,  A'enezuela 
and  the  \Vest  Indies.  I 


STAFF  MEN  WRITE  NOVELS 

Fowler  Hill  and  Walter  Millis,  stad 
members  of  the  New  York  Herali 
Tribune,  are  authors  of  books  recentlj 
issued.  Hill  wrote  “Plundered  Host 
and  Millis  “Sand  Castle”,  both  of  them 
first  novels.  Hill  attended  Wesley® 
University,  Middletown,  Conn.,  and  (>* 
umbia  University,  and  has  been  in 
paper  work  five  years.  Millis  attenW 
Yale.  He  is  an  editorial  writer  on  the 
Herald  Tribune. 


TWT  vviungMrTAi  srrrM.  wrjfwna  trcwosat  witvtva  VAtrn  t  >«• 


How  “Hambone”  cartoon  is  linked  with  advertising  by  Memphis  Commercial 
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w.  G.  MERCIER  IS  ELECTED  PRESIDENT 
OF  CENTRAL  STATES  CIRCULATORS 


practically  every  newspaper.  The  second 
may  not  be  so  universally  used  by  cir¬ 
culation  men.  The  trouble  in  most  cases, 
however,  is  not  that  we  do  not  have 
enough  rules  but  that  these  rules  are  not 
enforced  rigidly  enough.” 

I.  H.  Landsbaum  of  the  Chicago 
Herald  and  Examiner  took  up  the  ques¬ 
tion  of  results  to  be  obtained  in  bargain 
rate  campaigns.  He  held  that,  in  spife 
of  the  fact  that  the  Herald  and  Exam¬ 
iner's  first  bargain  rate  campaign  in 
many  years,  launched  last  February,  was 
not  a  success,  such  campaigns  can  be 
conducted  successfully.  He  declared  that 
his  paper’s  campaign  would  probably 
have  brought  better  results  if  the  offer 
had  been  mailed  before  the  first  of  the 
year,  when  the  family  purse  strings  were 
open,  instead  of  after  the  holidays. 

“Bargain  rate  campaigns  conducted 
consistently  each  year,  carefully  planned, 
at  the  right  price,  mailed  at  the  right 
time  to  the  right  prospects,  should  be 
profitable  over  a  period  of  time,”  he  said, 
citing  as  proof  the  experiences  of  Texas 
and  an  Oklahoma  paper  which  have  made 
a  real  success  of  their  bargain  rate 
campaigns. 

J.  A.  Mathews  of  the  Aberdeen 
(S.  D.)  M anting  American  and  Wil¬ 
liam  J.  .\rndt  of  the  Dubuque  (la.) 
Telegraf'li- Herald  and  Times-Joumal, 
told  how  to  get  mail  subscriptions,  on 
morning  and  evening  papers,  respectively. 

“Numerous  metho<ls  can  be  employed 
in  building  mail  circulation,”  Mr.  Arndt 
.said,  “but  in  my  estimation  the  prere¬ 
quisite  is  service.  This  applies  especially 
to  evening  papers,  for  the  reason  that 
subscribers  thus  served,  expect  delivery 
as  soon  as  humanly  possible.  In  opening 
imiKirtant  up  new  territories,  the  success  of  in¬ 
creased  circulation  is  largely  dependent 
upon  the  possibility  of  instituting  an 
earlier  service. 

“Second  in  importance  is  the  employ¬ 
ment  of  reliable  and  trustworthly  solici¬ 
tors.  These  representatives  should  be 
cho.sen  from  their  respective  territorial 
location  and  should  be  the  type  that 
understand  and  are  in  sympathy  with  the 
likes  and  dislikes  of  farmers,  small-town 
merchants,  etc.  A  narrow,  argumenta¬ 
tive  and  selfish  employe  in  your  sales 
organization  can  tear  down  more  good¬ 
will.  built  up  by  years  of  careful  study, 
than  can  be  imagined  by  the  average 
mind. 

“Sample  copies,  sent  for  a  week  or 
two  by  rural  box  method,  are  b<^d  to 
bring  some  returns.  Suitable  circulars 
and  persf)nal  letters  from  the  office  and 
a  follow  up  system,  linked  with  a  call  by 
a  solicitor,  will  reward  your  efforts  and 
expense.” 

The  place  of  carrier  competitions  in 
the  circulation  scheme  of  things  was 
considered  by  J.  F.  Payne  of  the  Fargo 
( N.  D.)  Forum,  and  Stewart  T.  Mac¬ 
Donald  of  the  IHopmington  (Ill.)  Daiiy 
Pantagraph.  In  many  instances,  Mr. 
Payne  declared,  the  only  incentive  need^ 
to  urge  a  carrier  to  greater  efforts  is 
his  increased  profits  derived^  from  a 
larger  list  of  subscribers.  This  scheme, 
he  said,  works  out  very  successfully  on 
papers  where  the  carrier  comes  in  dirert 
competition  with  others  carriers,  but  it 
falls  down  to  some  extent  where  a  car¬ 
rier  has  definite  iKumdaries  beyond  which 
he  is  not  allowed  to  go.  Mr.  Payne  told 
of  some  of  the  methods  used  by  the 
Fargo  Forum  to  keep  carriers  on  their 
toes.  At  Thanksgiving  time,  for  instance, 
the  paper  gives  the  carrier  a  pound  of 
turkey  for  every  order  he  procures. 
During  the  summer,  a  vacation  contest 
is  held,  the  winner  of  which  get  a  two 
weeks’  vacation  with  pay  and  the  next 
high  carrier  receives  $5  in  cash. 

A  carrier  hoy’s  interest  in  his  work 
is  entirely  determined  by  the  amount  of 
interest  shown  in  him  as  a  carrier.  That 
was  the  opinion  expressed  by  T.  A. 
Birmingham  of  the  Janesville  (Wis.) 
Gasette,  in  his  talk  on  "How  to  Keep 
.Suburban  Carriers  Interested  in  Their 
Jobs.”  Make  or  allow  him  to  feel  that 
he  is  regarded  simply  as  a  "kid  peddling 
papers,”  Mr.  Birmingham  said,  and  that 
is  the  kind  of  a  carrier  he  will  be.  Make 
him  feel  that  he  is  one  of  the  most  im¬ 
portant  parts  of  the  newspaper  and  he 
immediately  begins  to  absorb  interest. 


RABBITS  SHOW  PREFERENCE 
FOR  CORNSTALK  PAPER 

Anew  use  for  the  cornstalk 
print  paper  recently  developed 
has  been  discovered  at  Atlantic, 
Iowa,  where  the  News-Telegraph 
recently  published  an  edition  on 
the  paper. 

The  pet  rabbits  of  the  Rev.  J.  B. 
Bruner  of  the  First  Baptist  church 
have  shown  a  decided  preference 
for  the  cornstalk  paper  as  a  diet. 
He  has  reported  to  the  paper  that 
they  refused  other  food  so  long 
as  there  was  a  piece  of  the  paper 
on  which  they  could  nibble. 


Bargain  Rate  Campaigns  and  Clubbing  Discussed  at  Spring 
Session — “Economy  Hour”  a  Feature — J.  M.  Csmny 
Tells  of  Success  in  Election  Extra  Promotion 


“The  income  from  the  election  extra 
was  1246.85,  the  expenses  a  little  over 
$300,  but  we  obtained  a  vast  amount  of 
publicity  for  the  Courier  the  value  of 
which  in  assisting  to  build  up  our 
circulation  in  the  future  cannot  be 
measured  in  dollars  and  cents.” 

C.  D.  O’Rourke  of  the  Indianapolis 
Times,  speaking  on  the  subject  of  city 
carrier  turnover,  declared  that  in  spite 
of  constant  effort  to  cut  down  the  loss  „ 

of  carriers  by  making  their  work  more  Journal  and  T'jWj,  speaking  on  the  same 
profitable  as  well  as  increasingly  inter-  subject,  said  that  in  a  city  the  size  of 
esting,  there  were  few  circulation  men  Louisville  little  can  be  done  to  reduce 
able  to  hold  the  average  boy  carrier  on  the  turnover  of  carriers.  He  adde<l, 

the  job  for  more  than  a  year  and  a  half,  however,  that  the  shortening  of  routes 

“It  has  been  my  experience  that  this  and  the  requirement  of  a  cash  deposit 
turnover  can  be  cut  down  materially  by  by  his  paper  has  made  the  matter  of 

making  sure  the  carrier  is  started  out  on  turnover  comparatively  unimportant, 

the  right  track,”  Mr.  O’Rourke  declared.  With  routes  small,  he  pointed  out,  the 
“Make  no  promises  to  him  that  you  know  teaching  of  a  new  carrier  is  a  compara- 
you  cannot  fulfill.  Let  him  Imow  that  tively  simple  matter.  Furthermore,  the 
carrying  a  newspaper  route  is  a  business  cash  deposit  required  places  a  definite 
proposition  and  that  he  is  starting  in  value  on  the  route.  The  o 

business  for  himself,  that  even  though  rier,  in  order  to  have  his 
you  intend  to  help  him  as  much  as  pos-  refunded,  must  comply  witl 
sible,  his  future  success  is  in  his  own  tions  laid  down  by  the  office 

hands.  Be  sure  that  his  parents  are  as  sequence,  he  turns  over  the 

much  sold  on  his  starting  as  he  is  him-  successor  in  splendid  order, 
self,  because  if  they  are  watching  and  carrier,  since  he  must  put 

helping  him  ,it  will  save  you  a  lot  of  deposit,  satisfies  himself  th 

grief.  .See  at  the  start  that  he  has  all  is  a  good  one  before  he  acc 
the  necessary  tools  such  as  route  book.  H.  L.  Cowgill  of  the  Mae 
collection  cards,  and  carrier  sack,  and  Capital-Times,  gave  thre« 

insist  that  his  superior  go  with  him  on  rules  to  enforce  with  can 
his  first  delivery  and  first  collection,  order  to  keep  them  satisfied. 

Frequently  many  minor  difficulties  wdn'ch  1.  Establish  a  deadline  foi 
might  discourage  the  timid  mind  of  a  of  the  carrier  boy  at  the  > 
boy  can  thus  be  immediately  straightened  corner, 
out.  2.  Establish  a  deadline  I 


COMPLETES  1.  A.  A.  PREPARATIONS  ABROAD 


C.  C.  Ynnnggreen,  president  of  the  International  Advertising  Association,  and 
Mrs.  Yonnggreen,  photographed  on  the  Leviathan  March  1.5,  on  their  return 
from  Europe  where  Mr.  Yonnggreen  visited  Germany,  France  and  England 
preparing  for  the  convention  of  the  1.  A.  A.  in  Berlin  in  August. 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  FRANKLIN  H.  CHASE 

That  Harvey  D.  Burrill  is  a  link 
with  the  past  may  be  historically  in¬ 
teresting  for  cfjntinuity,  but  the  fact  that 
he  had  always  been  several  jumps  ahead 
of  the  present  is  what  has  made  him 
one  of  the  outstanding  newspaper  pro- 

ducers  of  Central  New  York.  In  the  ^ 

day  of  tumbling  ideas  of  the  jiersijnal 
in  journalism  he  still  impresses  press 

personality.  No  one  thinks  of  the  i'yra-  .j. 

cuse  Journal  but  he  thinks  of  Harvey  i!/  ^ 

Publisher  of  the  Journal  for  just  a  ^  %" 

quarter  of  a  century  now,  surrounded  j 9  .  '  *  .  ■ 

by  ^itors,  associate  editors  and  man-  ' 

agers,  he  has  never  ceased  to  lie  always  i  /  -  / ' 

the  ^itor.  His  message  to  his  jieople 

has  never  missed  an  issue,  no  matter  ^ ' 

the  intricacies  of  the  publishing  business 
of  the  day.  He  is  the  interpreter,  the 
censor,  the  commentator,  the  applauder 
of  the  things  nearest  to  his  center  of  ^ 

the  universe — and  that  is  the  Journal  lA 

ofi^e.  Daily  tlie  majority  of  the  Jour- 
nal's  readers  turn  first  to  his  column 

to  see  what  is  most  noticeably  interest-  IBr  ^ 

ing.  That  is  why  he  is  something  more 
than  just  the  hidden  director  ^  j^rnal- 

naiism”  in^  an  ^  ultra-modern  newspaper.  A 

I  lion  as  newspapers  arc  \he  stories  of  ^ 

to  lie  even  romantic  anymore.  Every-  ..  t  ^ 

iHKly  knows  that  "keeping  everlastingly  i  ^  '' 

at  it”  is  the  secret  of  newspajicr  sue-  ,.f -• 
cess.  So,  why  not  dismiss  the  old  stuff,  vtiA^s.'. 
which  happens  to  be  the  routine  in  this 
instance  as  in  others,  and  talk  ab<»ut 
the  esiiecial  attitude  and  aptitude  which 
negotiated  the  grade? 

It  wasn't  so  much  the  vision  of  control 
of  a  newspaper,  or  newspajiers  rather, 
or  even  hog-tying  financial  opiKjrtunity, 
that  Mr.  Burrill  had,  as  it  was  to  have 
his  share  in  the  game  of  life.  He  duln't 
quarrel  with  the  place  fate  had  given 
him.  But  he  started  to  play  the  game 
and  he  has  played  it  every  moment  from 
the  time  he  was  a  newsboy,  and  that  was 
all  of  50  years  ago.  His  heritage  was 
that  of  the  pioneers  in  the  salt  industry 
which  started  Syracuse.  While  he  tried 
other  things  before  “cubbing”  it  in  edi¬ 
torial  rooms,  those  experiences  all  con¬ 
tributed  to  his  newspaper  life.  The  idea 
that  there  is  no  experience  but  will  some 
day  be  of  use  to  a  newspaper  man,  is 
eminently  true  in  this  instance. 

“Get  into  the  game”  may  be  homely 
philosophy,  but  here  is  a  case  where  it 
not  only  made  a  successful  newspaper 

publisher  but  a  city  builder.  Syracuse  to  turn  off  the  gas  when  left  late  at 
was  a  town  admirably  located  for  indus-  night.  He  had  to  have  his  copy  up  in 
try,  but  it  was  salt  which  made  it  for  time  to  give  the  printers  every  oppor- 
nearly  a  century.  Then  rock  salt  was  tunity  to  set  it  and  still  make  closing 
mined  elsewhere,  and  salt  by  water  connections.  He  was  lucky  when  things 
evaporation  could  not  compete  with  it.  went  so  smoothly  that  he  didn’t  have 
Here  was  a  city  transition.  Mr.  Burrill  to  help  fold  the  newspapers  when  the 
was  growing  up  with  these  changes  in  an  old  time  folders  broke  down, 
industrial  city.  That  was  his  game.  It  But  Mr.  Burrill  played  his  game— and 
was  to  make  a  real  industrial  city  on  the  he  played  it  indomitably.  He  put  him- 
new  lines.  He  probably  thought  little  self  into  it.  Brief  prior  experiences  in 
of  his  own  personal  interests  in  playing  trade  and  the  offices  of  Theodore  E. 
the  game  of  his  fellows  in  Syracuse.  Hancock,  who  afterward  became  Attor- 
And  he  just  couldn’t  promote  the  busi-  ney  General  of  the  State  of  New  York, 
ness  of  his  fellow  citizens  without  pull-  had  given  him  an  inkling  that  there  was 
ing  himself  up.  The  probability  is  that  niore  than  one  way  to  play  any  game, 
if  he  were  told  he  had  made  a  success.  He  early  learned  that  there  wasn’t  a 
an  argument  would  be  started.  His  thing  connect^  with  his  city  but  what 
visions  were  way  beyond  what  the  world  *5*®  important  ii^he  news- 

call.  “.iiccc.  ’’  He  knew  everybody  worth 

‘  D  -I.  »  •  »  *u  knowing.  But  that  wasn’t  all.  He  made 

When  Mr.  Burrill  went  into  ^  p^j^t  to  get  every  possible  slant  of 

Journal  editorial  rooms  in  April,  1886,  those  whom  he  knew.  Individual  view- 
he  had  no  telephone  with  which  to  points  were  never  forgotten.  He  knew 
work— at  least  none  that  had  any  more  upon  whom  he  could  depend  in  every 
than  a  few  downtown  connections.  It  given  instance.  That’s  politics.  And  the 
was  a  case  of  hike  for  news.  The  few  one  who  neglects  politics  in  running  a 


Journal  and  Syracuse,  was  with  a 
Montana  newspaper  in  the  early  ’nineties. 
There  he  learned  that  he  preferred  edi¬ 
torial  argument  to  six-shooters  as 
IKTsuaders. 

While  he  has  traveled  much  in  this 
country,  and  to  the  peace  conferences 
at  the  close  of  the  war  in  Euroiie,  he 
has  never  cared  to  be  long  away  from 
.Syracuse. 

No  truthful  history  could  be  written 
of  Syracuse  for  the  past  40  years  in 
which  the  name  of  Mr.  Burrill  didn’t 
bulk  large.  That  is  his  impress  on  his 
time.  Refusing  public  office  became  a 
habit  with  him. 

The  Burrill  theory  has  been  that  if 
you  are  not  held  down  by  public  office 
you  can  the  better  serve  the  people.  He 
was  as  likely  as  not  to  have  a  row  with 
the  Mayor  he  had  just  put  in  office.  The 
greatest  good  for  the  greatest  number 
was  more  important  to  him  than  that  of 
individuals.  The  thing  was  to  build 
Syracuse,  and  build  it  right. 

A  public  movement  didn’t  seem  to  be 
legal  if  Mr.  Burrill  wasn’t  in  it  some¬ 
where.  That  is  all  found  in  page  after 
page  of  Syracuse  history.  While  for 
many  years  he  did  the  editorial  work  of 
the  Journal,  it  was  nearly  a  quarte  rof  a 
century  ago  that  he  first  used  the  “black 
face”  editorial  in  a  local  campaign.  Hav¬ 
ing  graduated  from  the  days  when  so 
much  was  heard  about  “the  dignity  of 
brevier,”  as  the  old  editorial  type  us«I  to 
lie  called,  he  cast  about  for  some  method 
of  “hitting  the  readers  in  the  eye.”  Mak¬ 
ing  his  argument  in  black  face  type,  two 
columns  measure,  front  or  local  pages, 
he  had  a  medium  which  could  scarcely  be 
missed.  It  is  perhaps  unnecessary  to 
state  that  Mr.  Burrill  elected  his  man. 
From  that  day  to  this  the  black  face  edi¬ 
torial  has  been  a  feature  when  it  was 
considered  necessary. 

Three  years  ago,  Mr.  Burrill  with  the 
others  associated  with  him  sold  his  in¬ 
terest  in  the  Journal  to  William  Ran- 
holph  Hearst.  One  of  the  stipulations  of 
the  transaction  was  that  Harvey  Burrill 
ciHitimic  as  publi.sher. 


RADIO  PHOTO  TO  HAWAII 


A.P.  Sends  Hoover  Picture  by  Ether 
to  Honolulu  Star-Bulletin 

One  of  the  few  commercial  photo¬ 
graphs  ever  to  be  transmitted  by  radio 
to  the  Hawaiian  Islands  was  sent  to  the 
Honolulu  Star-Bulletin  on  March  5.  It 
d^icted  the  formal  acceptance  of  the 
affirmation  of  office  by  President 
Hoover,  and  was  sent  by  the  Associated 
Press  news  photo  service  through  the 
Radio  Corporation  of  America. 

While  the  picture  was  indistinct,  per¬ 
sons  familiar  with  the  setting  could 
readily  recognize  the  figures  of  Herbert 
Hoover  and  the  Chief  Justice  of  the 
United  States,  William  Howard  Taft,  in 
his  skull-cap.  The  framework  of  micro¬ 
phones  was  also  readily  discernible. 


HARVEY  I).  Bt'RRil.I.. 
Publisher,  Syracuse  (N.  Y.) 
Journal 


Specially  drawn  for  EniT»K  &  Pi'SLisHEt  by  Seymour  Marcui. 


may  be  .said  of  Mr.  Burrill,  it  was  never 
necessary  to  get  out  a  search  warrant 
to  find  out  where  he  stood  politically. 

He  never  kept  his  readers  guessing. 

Stories  of  newspaper  life  are  pretty 
monotonous  in  the  mass.  A  happy  fluke, 
a  few  deaths,  maybe  a  bit  of  bankruptcy, 
lands  .somebody  in  a  job  which  he  is  able 
to  hold  down,  or  in  which  he  may  de¬ 
velop.  But  deliberately  starting  out  to 
make  newspaper  life  an  adventure  is  dif¬ 
ferent.  It  was  making  all  an  adventure 
with  Mr.  Burrill.  He  wanted  to  do 
everything  and  “cover”  everything.  He 
hasn’t  yet  learned  that  he  employs  men 
for  that  purpose.  That  same  spirit  which 
spurred  him  on  as  a  boy  makes  him  stay 
around  the  office  for  the  first  paper  off  resigned  to  accept  appointment  as  super- 
the  press,  and  then,  after  the  last  edi-  intendent  of  the  state  charitable  institu¬ 
tion  is  put  to  bed,  he  leaves  word  where  tions,  under  Gov.  Louis  Emmerson.  Mr. 
he  can  be  found  by  the  relief  forces.  It  Bowen  has  had  11  years’  experience  in 
is  a  high  price  to  pay  for  success  in  the  that  state  department  but  for  the  last 
newspaper  business,  but  he  has  never  8  years  has  been  associated  with  the 
seemed  to  mind  the  exactions.  State  Journal. 

A  lot  of  the  locked  for  things  in  this  He  resigned  from  the  charity  board 
world  never  happen,  but  if  a  man  is  out  in  1921  to  become  editorial  writer  fc^ 
for  adventure  he  usually  gets  it.  Mr.  the  Journal  and  a  year  ago  became  edi- 
Burrill  did.  One  of  his  adventures  and  tor  of  the  paper.  His  successor  has  not 
the  most  important  one  outside  of  the  been  announced. 


BOWEN  TAKES  STATE  POST 


LEADERSHIP 

As  New  York's  Home  Newspaper 


The  real  estate  advertising  columns  of  I'he  New  York  Times  are 
added  proof  that  The  Times  is  the  home  newspaper  of  New  York. 
For  twelve  years  The  New’  York  Times  has  led  in  real  estate  adver¬ 
tising.  More  homes  in  New  York  City,  in  the  suburbs,  have  been  bought 
and  sold  through  advertising  in  The  Fimes  than  through  any  other  agency. 

The  Times  is  the  great  home-finding  newspaper  of  New  York.  A  sur¬ 
vey  in  the  suburbs  shows  its  leadership  among  home-owners  as  readers. 
The  Times  is  the  newspaper  to  which  the  home-seeker  turns  first — because 
in  advertisements  of  homes  for  sale  or  rent  Fhe  l  imes  prints  practically 
twice  the  volume  of  any  other  newspaper,  d'he  Times  is  of  course  first, 
too,  in  the  completeness  and  accuracx  of  its  real  estate  news. 

Of  all  real  estate  advertising  I'he  New  York  'Pimes  printed  in  1928  a 
total  of  4,351,598  agate  lines,  2,154,745  more  than  any  other  New  York 
newspaper.  All  advertising  in  The  l  imes  is  censored.  ' 

Readers  of  I'he  New  York  l  imes  seek  and  can  afford  high  class  prop¬ 
erties.  Sixty  per  cent,  of  the  readers  of  I  he  l  imes  have  incomes  exceed¬ 
ing  $io,(X)0.  The  daily  Times  reaches  34%  more  families  with  incomes 
of  $io,0(X)  or  over  than  any  other  New  York  newspaper,  morning, 
evening  or  Sunday.  The  Times  goes  iiiU)  the  homes  of  intelligent,  dis¬ 
criminating  readers. 


New  f urk  Slme^s 

\et  paid  sale  iveekdays  over  425,(HK) — Stiudays  over  75o,(km). 
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ADVERTISING  MUST  FIX  PREFERENCE 
FOR  STORES,  SURVEY  INDICATES 

Emerson  B.  Knight  Completes  Baltimore  Study  of  Buying 
Habits  and  Newspaper  Coverage — Consumers  Divided 
Into  Classet — Outlines  Specific  Use  for  Data 


The  majority  of  newspaper  readers 
are  indifferent  toward  what  stores 
they  patronize,  accordinR  to  Emerson  ft. 
Knight,  market  analyst,  who  has  just 
completed  a  survey  of  the  Baltimore 
market.  Mr.  Knight  sees  this  fact  as  a 
challenge  to  the  merchants’  advertising 
departments  to  turn  out  the  projK-r  tyjK- 
of  copy  in  fjrder  tf)  create  a  preference 
for  their  particular  business. 

The  result  of  Mr.  Knight's  study  was 
given  in  c*utline  before  150  meml)ers  of 
the  Baltimore  AssJ»ciati<in  of  Commerce 
at  a  dinner  in  the  Southern  Hotel  March 
15.  The  dinner  was  given  by  the  Balti¬ 
more  Sen’s,  at  wh<ise  ex|)ense  the  survey 
was  made. 

The  survey  went  into  minute  details 
which  showed  the  buying  habits  of  all 
classes  of  the  Baltimore  public,  showed 
their  preference  for  the  various  pa|)ers, 
and  their  attitude  toward  advertising. 
The  result  has  been,  Mr.  Knight  said, 
to  show  each  advertiser  just  what  class 
of  people  are  using  his  store,  and  what 
paper  or  papers  they  read.  Furthermore, 
he  claimed,  it  showed  the  consumer's 
buying  habits,  and  his  buying  pc^ten- 
tialities. 

“What  is  more  important,”  Knight 
asked,  “than  that  we  know  the  divisions 
of  income  among  consumers?  Many  of 
the  mistakes  of  retailers  have  lx*en  in 
not  accurately  judging  this  divisi<»n.  This 
survey,  hr)wever,  shows  this  data  in  un¬ 
mistakable  form. 

“The  merchant  of  today  knows  that  to 
control  his  trade,  this  information  is 
essential. 

“The  survey  answered  these  five  im¬ 
portant  questions; 

“How  many  families  have  their  news- 
pap<-rs  delivered? 

“What  is  the  duplication  and  prefer¬ 
ence  in  each  case? 

“What  is  the  reader's  attitude  toward 
the  newspapers,  stores,  etc.? 

“What  is  the  buying  power  and  the 
buying  habits  of  all  the  different  classes 
of  p<-ople? 

“What  is  the  turnover  of  given  stink 
in  the  exiK-nditures  of  families? 

“Baltimore  contains  180, (XKI  family 
units  of  blood  relationship.  We  went 
into  every  twentieth  home  and  obtained 
direct  answers  to  22  questions.  We  ob¬ 
tained  these  answers  from  the  woman  of 
the  house,  whose  answers  can  t>c  consid- 
crerl  representative.  ( hir  figures  were 
checked  for  accuracy  three  times.  .\ 
total  of  Q,814  interviews  were  made. 

“It  is  not  circulation,  hut  the  effect  of 
circulation  that  counts,”  Knight  con¬ 
cluded.  “By  trebling  circulation,  the 
buying  power  of  the  community  is  not 
widened  in  the  slightest  degree.  But  by 
studying  the  buying  habits  of  the  public, 
the  advertisers’  message  can  land  on  fer¬ 
tile  soil. 

“The  im|virtant  thing  for  an  advertiser 
to  know  is  what  newspaper  or  news¬ 
papers  his  class  of  buyers  prefer. 

“Before  long  the  country  will  he  in  the 
throes  of  a  statistical  ‘jag.’  We  are  likely 
to  find  ourselves  in  a  situation  that  might 
be  misleading.  Reliable  figures  arc  in  de¬ 
mand.  Figures  that  do  not  lend  them¬ 
selves  to  manipulation,  but  have,  on  the 
other  hand,  only  one  interpretation,  are 
the  ones  that  we  need. 

“Our  organization  was  brought  into 
Baltimore  to  make  apparent  to  lx»th  the 
newspaper  publisher  and  the  merchant 
that  they  have  a  common  problem.  The 
merchants’  big  job  is  to  make  as  many 
stock  turnovers  as  possible,  and  the  pub¬ 
lisher  must  help  make  this  possible”. 

Ralph  Hudson,  president  of  the  Asso¬ 
ciation  of  Commerce,  who  introduced  Mr. 
Knight,  stressed  the  fact  that  retailers 
must  make  a  more  scientific  study  of 
their  market.  He  pointed  out  that  the 
Knight  figures  offered  invaluable  data  on 
the  Baltimore  situation,  data  that  hith¬ 
erto  had  been  missing. 

Edward  J.  Davenport,  advertising 
counsel  of  the  "Buffalo  (N.  Y.)  News, 


siHike  of  the  application  of  the  figures 
that  Knight  bail  collected.  By  studying 
them  carefully,  he  said,  newspapers  could 
determine  the  type  of  ap()eal  for  each 
class  of  buyer. 

In  a  iK-riod  of  ten  years  Knight  has 
conducted  surveys  covering  t>8  markets. 
His  survey  of  Baltimore  rctiuired  five 
months  to  complete. 

RISE  IN  NEWSPRINT 
OUTPUT  CONTINUES 

North  American  Production  Totalled 
310,994  Ton*  in  February — 

4  Per  Cent  Increase  in 
First  2  Months 


PriKluction  in  Canada  during  February 
1929  amounted  to  187 .2(K)  tons  and  ship¬ 
ments  to  18f),395  tons,  according  to  fig¬ 
ures  just  issued  by  the  N'ews  Print  Serv¬ 
ice  Bureau,  New  York.  Production  in 
the  United  States  was  103,('>44  tons  and 
shipments  108,375  tons,  making  a  total 
Uniterl  States  and  Canadian  newsprint 
priKluction  of  290,844  tons  and  shipments 
of  294,770  tons.  During  February,  18,783 
tons  of  newsprint  were  made  in  New¬ 
foundland  and  1,.V>7  totis  in  Mexico,  so 
that  the  total  North  .American  production 
for  the  month  amounteil  to  310,994  tons. 

The  Canadian  mills  produced  23,972 
tons  more  in  the  first  two  months  of 
192‘>  than  in  the  first  twc»  months  of 
1928,  which  was  an  increa.se  of  6  per 
cent.  The  United  .“states  output  was 
4..V»1  tons  or  2  |K‘r  cent  less  than  for 
the  first  two  nnHiths  of  1928.  PriKluc- 
tion  in  Newfoundland  was  4.447  tons 
or  13  jK'r  cent  more  in  the  first  two 
months  of  192<>  than  in  1928  and  in 
Mexico  440  tons  more,  making  a  total 
increase  of  24.498  tons  or  4  jx-r  cent 
(»ver  the  same  jH-riod  in  1928. 

During  February  the  Canailian  mills 
ojK-rated  at  77.9  jht  rent  of  rated  cajiac- 
ity.  United  States  mills  at  77.0  jht  cent 
and  Newfoundland  mills  at  ‘W.3  jht  cent 
Stock  of  newsi>rint  pajH-r  at  Canadian 
mills  totalled  25. .CV)  tons  at  the  end  of 
b'chruary  and  at  United  Stales  mills 
35,f42  totis,  making  a  combined  total  of 
^>1,178  tons,  which  was  equivalent  to  .3.9 
days’  average  production. 


CANADl.AN  MILL'S 

Pnv 

Ship- 

durtion  — 

incoL  — 

.Artual  Ton* 

Ton* 

Mill 

!«■  Month 

|ior  .Month 

Stock* 

1929 

Krliruary 

187, 2<« 

186, .395 

25.5;i6 

Twn  Months 

401.643 

394,822 

25,5.36 

1928 

377,671 

375,511 

.39,145 

1927 

—  *  “  . 

313,710 

:i05.23I 

22,880 

1926 

.  275,351 

272,003 

13,500 

1925 

237.414 

239.014 

20,114 

1924 

222,847 

219.175 

18,195 

1923 

191 .823 

187,892 

10,732 

1922 

159,299 

163,641 

9,512 

1  NITFI)  STAn><  MILL'; 

1929 

Krliru»r>' 

103,644 

108.375 

35,642 

Two  Months 

227,466 

227,806 

.35,642 

1928 

231,827 

223.877 

28,499 

1927 

—  •  • 

255.348 

248.609 

18,426 

1926 

269.691 

267,657 

14,801 

1925 

243.710 

241,782 

25,888 

1924 

2.50,916 

243.525 

.30..34I 

1923 

242.063 

238,071 

23,200 

1922 

-  • 

203,594 

199,713 

27,815 

1  NITEI)  STATIJ^  AND  TANADIAN  .MILL'S 

1929 

290.844 

294,770 

61,178 

Two  MoniI«. 

.  629,109 

622,628 

61,178 

1928 

—  *  *  . 

.  609.498 

599,388 

67,644 

1927 

.  569.058 

553,840 

41,306 

1926 

-  •  •  . 

545,042 

5.39,660 

28,301 

1925-  • 

.  481,124 

480,796 

46,002 

1924- 

—  *  * 

.  473,763 

462,700 

48,536 

1923 

—  *  * 

.  433,586 

425,963 

33,932 

1922 

-  ■  *  . 

362,893 

.363,354 

37.327 

NORTH  AMKRICAN  PRODVCTION 
New- 

I'nited  found-  Mox- 
rsnsda  Sutea  land  ico 
1929-FFl)ruan-..  187.200  KB.OM  18.783  1,3«7 
Two  Mas  401.M3  227.466  30,431  3,240 
1028—  •  *  .  377,671  231.827  34.984  2.800 

1027—  *  *  .  313.710  285,348  31,803  2.189 

1026—  •  *  . .  275.381  260.691  26.545  1,916 

1928—  *  •  . .  237,414  243,710  10,498  1,866 

1924-  *  ■  222.847  250,916  11,077  1,916 

1923—  *  *  .191,523  242,063  10,467  2.000 


EDITOR,  HOUSEKEEPER, 
CLERK-TURNS  ORGANIST 

A  FEW  months  ago  Glen  J.  Rob¬ 
bins,  editor  of  the  ft  hitesvUle 
<  N.  Y.)  A'cifs,  was  voted  the  na¬ 
tion's  busie.st  editor.  It  was  found 
he  not  only  diil  every  job  in  eon- 
neetion  with  the  publiration  of  his 
newspaper,  but  that  he  also  was  his 
own  housekeeper,  and  served  as 
town  clerk,  in  addition  to  issuing 
hunting,  marriage  and  dog  licenses 
in  his  village. 

Rut  Editor  Robbins  now  has 
another  job.  The  Whitesville 
Methodist  church  purchased  a  new 
pipe  organ,  had  it  installed  and 
then  discovered  no  one  could  play 
the  instrument.  Editor  Robbins 
was  railed  in  as  a  pinch  hitter, 
look  a  course  in  pipe  organ  opera¬ 
tion  and  is  now  the  official  con¬ 
gregation  organist  in  addition  to 
his  many  other  duties. 


CANAVAN  HONORED 

Joseph  J.  Canavan,  formerly  night 
city  editor  of  the  Sen'  York  ll'orld  and 
now  secretary  to  Lieut.  Gov.  Herbert 
H.  Lehman,  was  given  a  testimonial 
dinner  at  the  Hotel  Mc.Alpin  March  17 
by  more  than  a  hundretl  of  his  friends 
and  former  asscxriates.  .Among  those 
called  uiHin  by  the  toastmaster,  James 
W.  Barrett,  city  eclitor  or  the  World, 
were  William  Preston  Beazell,  assistant 
managing  edit<»r  of  the  World,  and 
James  S.  Collins  and  Frank  Sulivan,  of 
the  World  staff.  .At  the  ivHiclusion  of 
the  dinner  Canavan  was  given  a  gt>ld 
watch. 


PAPER'S  FILES  VALUABLE 

Pueblo  (Col.)  Chieftein  Gets  $1,000 

for  Privilege  of  Examining  Old  Data 

(iathering  statistics  from  the  files  of 
the  Pueblo  (Col.)  Chieftain  was  wortli 
SKXH)  to  the  city  I’lieblo.  When  the 
city  was  recently  sued  for  $8(X),(K)(I  over 
a  dispute  on  the  water  rights,  earh 
data  was  in  demand. 

1  he  t  hieftain  had  bound  files  dating 
back  62  years.  George  H.  Sweene)’, 
publisher,  explained,  and  if  the.se  records 
were  in  any  way  mutilated,  their  value 
would  be  greatly  depreciated.  He  asked 
for  a  SKKK)  for  the  rights  of  examining 
the  volumes,  which  was  immediately 
paid. 

CORRECTION 

In  a  recent  issue  of  EotroR  &  Pri. 
LisHP.R  ap(>eared  a  story  to  the  effect  that 
a  jury  in  Lynn,  Mass.,  mentioned  Fred¬ 
erick  W.  Enwright,  publisher,  Lynn  Teh- 
gram  Neios  and  Sunday  Telegram  A'ctw, 
as  having  obtained  an  endorsement  on  a 
note  of  James  P.  Phelan  for  the  amount 
of  $15, (XK)  by  fraud.  This  statement  was 
inaccurate.  Mr.  Phelan  supplemented  Mr. 
Enwright’s  denial  of  the  story  with  his 
own  denial  that  Mr.  Enwright  had  gained 
directly  or  indirectly  through  the  note. 
He  further  expressed  "implicit  confi¬ 
dence”  in  Mr.  Enwright. 

DALE  RUNNING  FOR  MAYOR 

(ieorge  K.  Dale,  militant  editor  of  the 
Muneie  (Ind.)  Post-Democrat,  who  lost 
out  last  spring  in  his  race  for  the 
Democratic  nomination  for  (iovernor  « 
Indiana,  has  announced  his  candidacy 
for  inavor  of  Muneie. 


BOOT 

NEWSPAPER^EA 

ONE  Or^AMUHCXS  iS  LEADING  AiADAETS 


A  More  Economical  Market  To 
Cultivate  Than  Others  of  Equal  Size 

The  Booth  Newspaper  Area  with  its  1,350,000 
persons  has  all  of  the  advantages  of  a  great  metro¬ 
politan  market  without  the  usual  complexities. 

It  is  conveniently  divided  into  eight  compact  divi¬ 
sions  that  permit  concentration  of  sales  and  adver¬ 
tising  activities  in  one  section  at  a  time. 

It  avoids  duplication  because  one  of  The  Booth 
Newspapers  completely  covers  each  of  the  eight 
Booth  Newspaper  cities  and  adjacent  territory 
without  duplication. 

Grasd  Rapids  Press  Flint  Daily  Journal 
Saginaw  Daily  News  Jackson  Gtizen  Patriot  Muskegon  Chronicle 
Kalamazoo  Gazette  Bay  Gty  Daily  Times  Ann  Arbor  Daily  News 


I.  A.  KLEIN,  EoMtum  Rtpreatntmtiot 
50  East  42nd  St..  Nsw  York 


J.  E.  LUTZ,  Wtattm  Rapratamtattaa 
ISO  North  Mlckltan  Av*.,  Chiesfo 


BOOTH  NEWSPAPERS,  Inc. 

Cmtrmt  OKca:  2600  Buhl  Bldg.,  Datruit,  or  mny  nawapapar  llatad. 
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A  Story  Without  Words 


Title 


February  Advertising  Gains  and  Losses 
of  All  St,  Louis  Daily  Newspapers 


LOCAL  ADVERTISING  GAINS 

First — St.  Louis  Star 

56,409  Lines 

Second — Post-Dispatch .  3,879  Lines 

Third —  Globe-Democrat  .  1,143  Lines 

Fourth — The  Times  (Loss)  . . .  .29,331  Lines 


NATIONAL  ADVERTISING  GAINS 

First — St.  Louis  Star 

54,114  Lines 

Second — Globe-Democrat . 49,149  Lines 

Third —  Post-Dispatch . 24,138  Lines 

Fourth — The  Times  .  8,091  Lines 


CLASSIFIED  ADVERTISING  GAINS 

First — St.  Louis  Star 

13,008  Lines 

Second — The  Times .  1,815  Lines 

Third —  Globe-Democrat  (Loss)  2,727  Lines 
Fourth — Post-Dispatch  (Loss)  .21,351  Lines 


TOTAL  ADVERTISING  GAINS 

First — St.  Louis  Star 

123,129  Lines 

Second — Globe-Democrat . 47,115  Lines 

Third —  Post-Dispatch .  6,909  Lines 

Fourth — The  Times  (Loss)  .,..  .16,317  Lines 


THE  ST.  LOUIS  STAR 

February  Circulation  153,167 — Largest  of  Any 
Month  in  the  44  Years*  History  of  This  Newspaper 


National  Advertising  Representative 
GEORGE  A.  McDEVITT  CO. 
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IOWA  WEEKLIES  ASKING  5  CENTS  PER 
LINE  FOR  PRINTING  LEGAL  MATTER 


Vote  to  Donate  Advertising  Space  for  a  “Know  Iowa'*  Cam¬ 
paign  at  Annual  Convention  in  Des  Moines — W.  G. 

Ray  of  Grinnell  New  President 


MKMBKKS  of  the  Iowa  Press  asso¬ 
ciation,  meeting  in  Des  Moines 
March  14-16  voted  unanimously  to  seek 
to  educate  lowans  and  others  to  the  ad¬ 
vantages  and  resources  of  the  Hawkeye 
state,  through  the  medium  of  a  “Know 
Iowa"  campaign. 

Iowa  papers  will  back  the  campaign 
which  is  being  sixmsorcd  by  the  Greater 
Des  Moines  Committee  and  will  give 
free  space  to  advertisements  boosting  the 
state.  Both  display  advertisements  and 
stories  are  to  bit-  mailed  to  papers  and 
may  lx-  published  at  any  time. 

Iowa's  half-century  old  legal  advertis¬ 
ing  rate  allowance  was  made  a  target  by 
s|>eakers  during  the  three  days  of  the 
convention.  G.  I,.  Caswell,  managing 
director  of  the  asMK'iation,  Representa¬ 
tive  l^fe  Hill  of  Nora  .Springs,  Iowa, 
and  other  .speakers  urgetl  publishers  to 
ask  as  a  matter  of  right  that  the  rate  of 
three  and  one-third  cents  a  line  for  the 
publication  of  the  pnK-«-e«lings  of  ct»untry 
iKiards  of  supervisors  l>e  raised  to  five 
cents  a  line,  (['aswell  |MPinte<l  <>nt  that  the 
present  rate  had  iH-eii  in  etT»-ct  since  IK/.V 
He  suggested  that  publishers  couhl  with 
|K-rfect  propriety  demand  as  justly  their 
due  that  rates  for  this  class  of  legal  a<l- 
vertising  be  rais«-d.  A  hill  to  put  the 
increase  into  effect  is  iv>w  under  consid¬ 
eration  by  the  Iowa  legislature.  .Mr.  l  as- 
wcll  reported  (lassage  by  the  Iowa  gen¬ 
eral  assembly  of  a  hill  which  makes  the 
rate  for  iniblication  of  city  council  pro¬ 
ceedings  live  cents  a  line  instead  of  the 
old  rate  of  thr«-e  and  oiie-thinl  cents. 

Inti-rest  in  the  tirsi  day  of  the  conven¬ 
tion  centereel  aronnil  the  discussions  of 
chain  lu-w 'paiM  r«  ainl  newspajK-r  cemsoli- 
dations.  .Attempts  to  publish  two  jiaix-rs 
of  different  political  faith  in  the  same 
office  were  terincel  "niiholv  alliances"  by 
TT.  W.  Gittinger  <if  the  (ittirilon  l.t'iidcr. 
(«ittinger  asserted  that  his  exjierience 
with  “chain  new  s|>;iiK-rs  '  had  convinceel 
him  that  such  journalism  tends  to  kill 
“personality  and  individuality  in  a  news- 
pajK-r.  k«-fe-rring  to  his  exiK-rience  in 
publishing  a  Democratic  pajicr  in  the 
•lame  office  with  one  of  Kei>nblican  faith 
he  made  the  following  ci>niparison  ; — 

“In  Kansas  the  rattlesnake,  the  jirairie 
dog  anti  the  owl  live  in  the  same  hetle 
but  not  for  love.  Thev  merely  tolerate 
each  other.  This  is  true-  of  ee>unty  paiK-r* 
in  a  chain.  We  live  in  the  same  office 
blit  it  is  only  a  teileratlon.  .\  I'Kal  ne-ws- 
)Ki|>er  man  is  humiliateei  by  such  a 
situation." 

Gartlner  Cowles,  publisher  of  the  DfS 
Moines  Het/isler  and  Tribune-Cafitol. 
was  asked  to  comment  on  the  results  e>f 
newspaper  consol  itlation  and  did  so.  He 
said  that  consolidations  shouhl  lx-  umler- 
taken  not  with  the  idea  e>f  cutting  e»ver- 
hcad  expenses  but  that  "you  will  have- 
more  resources  letter  to  st-rve  your 
rcddcrs-** 

He  said  that  the  Register  and  Trihune- 
Capitad  is  now  iwying  nure  for  i-elitorial 
material  than  the  four  pajK-rs.  the  Dailx 
News,  Capital  and  Register  and  Tribune 
did  five  years  age>.  He  said  that  in 
recent  months  he  had  had  many  in(|uirics 
from  publishers  considering  consedida- 
tions.  He  said  that  he  had  tedd  all  theise 
inqiiiritig  that  “if  you  do  the  job  right 
there  will  be  no  saving,  particularly  it 
you  give  Ix-tter  service  and  a  bigger 
pajier." 

He  said  it  was  not  necessary  for  a 
consolidated  pape-r  to  d<xlge  taking  a 
stand  on  any  important  (|uestion.  He  de¬ 
clared  that  there  had  Ix-en  no  change  in 
editorial  indicy  in  the  Register  or  the 
Tribune-Cajiital  since  the  consolidations. 

Ward  Barnes  of  K;igle  <  irove.  H.  C. 
Griffith  of  Klkader  and  <  1.  K.  Smith  of 
Sjiirit  I^ke.  editors  of  paix-rs  that  have 
consolidated  other  publications,  reported 
that  there  had  been  no  loss  in  editorial 
vigor  or  popular  estet-m  as  a  result  of 
the  mergers. 

W.  G.  Ray  of  the  Grinnell  Herald 
was  elected  president  of  the  Iowa  Press 
Association  at  the  closing  session  Satur¬ 


day,  .succeeding  W'.  C.  Jarnagin  of  the 
Storm  Ijtke  i'itnl  Trihum’. 

Other  officers  chosen  were  J.  G.  Lucas, 
Madrid  Hetfister-Setes,  vice  president ; 
f).  H.  Hall,  IxoH  Heptn-ter,  .secretary,  and 
E.  E.  Taylor,  Truer  Star-Clipper,  treas¬ 
urer.  X’ernon  M.  Vierth  of  the  Sutmter 
Gazette  and  “Vic”  Djvejoy  of  the  Jef¬ 
ferson  Bee  were  elected  directors. 

In  the  four  new-sjiaper  improvement 
competitions  sponsored  by  the  associa¬ 
tion  winners  w-ere  determiiK-d  by  com¬ 
parison  of  current  issues  of  tlie  pajier 
with  copies  of  the  same  puhlicatirNi  in 
other  years.  Results  w-ere  as  follows; 
For  general  improvement  throughout  the 
jiajx-r,  koek  Rapids  Reporter;  for  gen¬ 
eral  improvement  in  papers  published  in 
towns  less  than  1,(X)0  (xipulation,  Anthon 
Herald;  improvement  of  front  pages. 
.luduhon  Adi’oeate,  first;  front  page  im¬ 
provement  for  papers  jiublisheil  in  towits 
of  less  than  l.OflO  population.  .V<*7ivV/ 
Mirror,  first. 

500  LEADERS  HONOR 
VETERAN  REPORTER 

Dinner  and  $2,000  Check  Given 

H.  J.  Seiferth  of  New  Orleans 
Times -Picayune  Has  Spent 
50  Years  on  Staff 

More  than  bii>iness  men  and  civic 
leader--  of  tin-  South  jiaid  tribute  to 
Herman  J.  Seiferth  March  14  on  the 
formal  celebrati<»n  of  his  fiftieth  an¬ 
niversary  as  a  rejiorter  for  the  .Vi-re 
( irleans  Tiines-Rieayiine. 

.Xnxnig  th<»se  attending  was  R. 

Holconilx-,  managing  efliti»r  of  the  .Vert- 
Vork’  Herald  Tribune,  who  came  from 
Manhattan  to  honor  the  man  with  w-hom 
he  once  workeil. 

The  haiMinet  hall  of  tlie  Jung  Hotel 
was  crowded  as  sjn-akers  extolled  the 
capabilities  and  character  of  the  veteran 
new.spajxT  TTuni.  .\  check  for  S2.IKI0  was 
presented  him.  a  testimonial  from  the 
men  who  jiaid  him  honor. 

The  menu  card  was  a  r«-jilica  of  the 
fir>t  i>age  of  the  old  seven-cohimn  daily 
Picayune  of  .March  4,  1S7‘».  the  day  Mr. 
.Seiferth  covered  his  first  assignment, 
liisicle  were  pictures  of  the  men  who 
'l*oke  at  the  dinner.  .Among  them  were; 
judge  Rtifiis  E.  l-'oster.  of  the  L'nited 
States  Circuit  Court;  .\lfred  1).  Dan- 
/iger,  president  of  the  New  (Irleans  .-\s- 
s<x-iation  of  Commerce;  .Arthur  J. 

( I'Keefe,  Mayor  of  New  OrK^ins;  lames 
M.  Thompson,  publisher  of  the  Snv 
Orleans  Jlein:  1..  K.  Xiclmlson.  presi¬ 
dent  of  the  Times- Picayune  Publishing 
(  ompany ;  1.  B.  Rennyson.  president  of 
the  \ew  Orleans  Real  Estate  Board; 
-Mrs.  K.  M.  Gilmt-r  (Dorothy  Dix)  ; 
Mr.  Holcomlx- ;  John  M.  Parker,  former 
(iovernor  and  one-time  candidate  for  the 
\’ice- Presidency  of  the  I’nited  .States; 
and  the  Rev.  Henry  H.  Ahrens,  former 
church  esiitor  of  the  Times-Picayune. 

.\  week  before.  Seiferth  was  presented 
with  Sl.OOU  by  Mr.  Xicholssm,  as  tohl 
in  last  week's  Editor  &  Pi-bi  isiier. 

GOIDTHWAITE  PROMOTED 

(  F.  (ioldthwaite  has  bc-eii  appointed 
man:iger  of  the  advertising  department 
of  the  Canadian  National  Railways, 
siiccewling  the  late  H  R.  Charlton. 
Mr.  (ioldthwaite  jirevious  to  this 
appointment  was  assistant  director  <if 
|)itl)licity  of  the  National  system.  He 
was  for  soiiH-  years  city  editor  of  the 
Montrea!  Herald 

ART  PRIZE  WINNER  NAMED 

().  E.  Berninghaus,  St.  Louis,  won  the 
.9/.  Louis  Globc-Hemocrat  prize  of  $1(KI 
in  the  Missouri  Artists'  Exhibition  held 
recently.  “Taos  Indians”  was  tlie  sub¬ 
ject  of  the  canvas.  More  than  100  can¬ 
vases  were  entered  in  the  competition. 


“DONT  ASK  ME  AGAIN,"  SAYS 
MAYOR’S  PAID  AD 
T  N  reply  to  eritieiun  of  a  general 
tax  for  the  removal  of  snow  and 
ice  from  sidewalks  of  Fillmore. 
.N.  Y.,  the  mayor  of  that  rity  pur¬ 
chased  paid  advertising  space  in 
the  community  paper,  the  Observer, 
to  tell  bin  conatituentk  that  he  felt 
that  such  a  tax  was  a  just  one,  and 
that  those  wrho  removed  their  own 
snow  and  ire  would  have  to  pay 
their  share  of  removal  of  those 
who  could  or  would  nut  do  like¬ 
wise. 

The  mayor’s  ad  concluded  “This 
work  so  far  this  winter  has  nut  cost 
the  village  five  cents  for  each  in¬ 
habitant  so  don’t  ask  me  about  it 
again." 


RATE  INCREASE  SUSPENDED 

Rate  schedules  of  the  Maine  (  entral 
Railroad,  iirojxising  to  increase  the  rate 
•  m  woodpulp  shipments  from  Gre;it 
Works,  Me.,  to  Cohoes  and  Buffalo. 
N.  A  .,  by  5.5  cents  and  2  cents  per  ICKI 
pounds,  respectively,  over  the  present 
rate,  were  susponded  by  the  Interstate 
(-omiuerce  (.'onimission  on  March  14, 
until  Oct.  14,  following  objection  by 
shipjiers. 


FLYNN  JOINS  DAILY  NEWS 

Named  Assistant  to  J.  W.  Barnhart, 
Business  Manager 

I-'.  M.  l-'Iyim  tiKlay  joined  the  staff  of 
the  .Vete  Tork  Daily  News  as  assistant 
to  the  business  manager,  J.  W.  Barn¬ 
hart.  Mr.  Flynn  arrived  in  New  York 
on  .March  11  after  having  travelled 
from  Tokio,  Jajian,  in  22  days.  In 
Jajian  he  was  manager  of  the  Japan 
Advertiser  Tress  fin  three  years.  .Also 
jiart  of  the  time  during  the  stay  there 
he  was  Tokio  correspondent  for  the 
London  Daily  Express  anil  representa¬ 
tive  for  Neti’  Vork  Times  W'ide  World 
Photos. 

Before  going  to  Japan  he  was  with  the 
E.  W.  .'Stephens  Publishing  Comiwny  of 
Columbia,  Mo.,  as  advertising  manager, 
and  was  local  correspondent  for  the 
I’nited  Press.  He  is  a  graduate  of  the 
I'liiversity  of  Missouri  School  of  Jour¬ 
nalism. 


ISSUES  NEW  STYLE  BOOK 

Copies  of  a  new  one-hundred  page 
Style  Book,  covering  practically  all  phases 
of  l-higlish  usage,  and  with  notes  and 
instructions  on  typesetting,  were  dis¬ 
tributed  to  members  of  the  city  staff  and 
composing  rixim  of  the  .\>re  fork 
Herald  Tribune  last  week. 


Worcester,  Massachusetts 

THE  WORCESTER  MARKET 

Is  Elffectively  Covered 
By  ONE  Newspaper 

In  Worcester  and  the  Worcester  territory,  the  ztble  editorial 
policies  of  The  Telegram-Gazette  have  made  it  a  dominating 
influence  in  public  affairs.  Public  acceptance  of  the  extraor¬ 
dinary  news  story  of  the  day  awaits  careful  reading  of  The 
Telegram-Gazette  for  the  hallmark  of  accuracy.  A  waste- 
brisket  known  to  yawn  alike  for  the  misleading  story  and 
the  misleading  advertisement,  has  built  up  for  The  Telegram- 
Gazette  a  measure  of  reader  confidence  that  is  of  definite 
value  to  the  advertiser. 

This  reader  confidence  is  reflected  in  a  net  paid  circulation 
that  for  over  two  years  has  exceeded  the  100,000  mark. 

In  the  city  of  Worcester  there  are  approximately  44,000 
families.  50,663  newspaper  buyers.  To  them  The  Telegram- 
Gazette  sells  56,768  papers  every  day. 

In  the  Worcester  suburban  territory  (average  18-mile  radius 
as  determined  by  the  Audit  Bureau  of  Circulations)  there  are 
approximately  45,072  families.  To  them  The  Telegram- 
Gazette  sells  33,247  papers  every  day. 

Not  a  dozen  newspapers  in  the  country,  in  competitive  fields, 
so  thoroughly  cover  their  respective  fields  as  The  Telegram- 
Guette  covers  this,  the  second  largest  market  in  New  Eng¬ 
land. 

To  the  advertiser  planning  to  enter  the  prosperous  Wor¬ 
cester  territory.  The  Telegram-Gazette  offers  the  only  key 
that  will  effectually  open  this  market,  and  a  key  that  will  do 


the  job  alone. 

Total  circulation .  100,288 

Circulation  within  1  8-miIe  average  radius .  90,015 

Circulation  within  25  miles  of  center  of  city.  .  .  .  96,813 
Circulation  beyond  25  miles  of  center  of  city.  .  .  .  3,475 


No  other  newspaper  in  this  field  has  1-3  the  circulation  of 
The  Telegram-Gazette. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Rapraaentative 
New  York  Boeton  Ckicago  Detroit  Philadelphia  Saa  Fraacieco 
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home  '''Home 

with  the  accent  where  it  beton^s 


'When  a  newspaper  claims  home 
strength,”  said  a  space-buyer  recently, 
‘‘I  like  to  forget  circulation  and  examine 
the  paper  itself.  I’ve  learned  a  few  things 
from  my  wife  and  family!” 

The  Boston  Globe  studied  family  needs 
long  before  A.B.C.  had  become  the  solici¬ 
tor’s  big  talking  point.  Consequently  this 
newspaiJer  now  has  a  very  large  A.B.C. 
that  is  also  spelled  H-O-M-E. 

Perhaps  the  best  proof  is  the  experi¬ 
ence  of  Boston  merchants,  who  must 
reach  people  where  they  live.  These  mer¬ 
chants  use  more  space  in  the  Globe,  daily 
and  Sunday,  than  in  any  other  Boston 
newspaper.  Boston’s  department  stores 
place  48%  more  advertising  in  the  Globe, 
for  the  week  as  a  whole,  than  in  the  next 
paper. 

Another  reliable  check  on  home  reading 
is  the  Sunday  situation.  Of  the  three 
Boston  papers  carrying  the  bulk  of  the 
advertising,  the  Globe  alone  holds  prac¬ 
tically  all  its  readers  in  Metropolitan 
Boston  seven  days  a  week.  The  other 


two  lose  35%  and  63%  of  their  week-day 
readers  on  Sunday.  The  seventh  day 
reveals  the  home  value  of  the  other 
six! 

The  Globe  consistently  apF>eals  to  every 
member  of  the  family  .  .  . 

A  Household  Department  established 
35  years  ago  as  the  fifst  woman’s  page  in 
America  .  .  . 

More  local  news  than  any  other  paper 
in  this  self-contained  community  .  .  . 

Complete  school  news  and  notes  .  .  . 

Sport  pages  that  are  quoted  through¬ 
out  the  country  ...  ' 

Business  news  edited  for  substantial 
business  men  .  .  . 


Facts  about  Boston 
and  the  Globe 

Boston’s  shopping  area  ranks 
fourth  in  population,  third  in 
per  capita  income  tax  returns, 
of  the  major  American  mar¬ 
kets.  Average  family  wealth  is* 
$9,000.  Savings  deposits  aver¬ 
age  $2,000  per  family. 

Within  12  miles  of  Boston’s 
City  Hall  is  the  territory  called 
Metropolitan  Boston,  defined 
by  the  A.B.C.  as  the  “City”  dis¬ 
trict.  It  is  composed  of  Corpo¬ 
rate  Boston  and  39  bordering 
and  nearby  suburbs. 

Here  in  Metropolitan  Bos¬ 
ton  the  Globe  is  definitely  the 
home  newspaper,  for  it  is  the 
only  Boston  newspaper  which 
holds  all  of  its  readers  in  this 
rich  district  seven  days  a  week. 

'Boston’s  great  department 
stores  do  46%  of  the  local  ad¬ 
vertising  in  Boston  newspap¬ 
ers.  With  seven  dailies  and 
four  Sunday  papers  to  choose 
from,  they  spend  37%  of  their 
entire  Boston  newspaper  ap¬ 
propriation  in  the  daily  and 
Sunday  Globe  alone. 


More  and  more  national  advertisers  arc 
finding  that  the  Globe  reaches  a  majority 
of  homes  in  the  Boston  shopping  area,  where 
average  family  wealth  is  $9,000! 

Our  booklet,  “  Boston — 4th  Market,”  con¬ 
tains  all  the  facts.  Write  foi  a  free  copy. 


The  Boston  Globe 
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ONLY  18  PER  CENT  OF  UNION  PRINTERS 
WORKING  48-HOUR  WEEK,  WRITER  SAYS 

Also  Cities  Figures  to  Show  That  Only  44  Per  Cent  of  I.  T.  U. 
Men  Employed  on  Newspapers  Work  8-Hour  Day  in 
Reply  to  W.  G.  Hooker  of  Northwest  Association 

Br  W.  R.  TROTTER 

Research  Bureau,  International  Typographical  Union 


IT  has  remained  for  the  executive 
secretary  of  the  Pacific  Northwest 
Publishers’  Association  to  draw  the  at¬ 
tention  of  those  engaged  in  the  newspaper 
industry  to  that  vanishing  quantity — the 
48-hour  week. 

In  a  recent  issue  of  Ediitjk  &  Pi  B- 
LiSHER  tliere  appeared  a  list  of  towns 
and  cities  where  there  are  still  to  l>e 
found  memliers  of  the  International 
Typograpliical  Union  who  are  working 
48  hours  per  week  u|>on  newspapers. 
This  list  had  been  copied  from  a  publica¬ 
tion  issued  annualy  by  the  International 
'Typographical  L'nion,  known  as  the 
“Wage  Scale  Pamphlet,”  and  the  author 
of  the  article  in  question  seems  to  have 
an  idea  that  he  has  made  a  great 
discovery. 

This  pamphlet  gives  a  list  of  all 
unions,  with  the  numl)er  of  members,  the 
hours  worked  and  the  contract  wage  scale 
of  each  union,  together  with  other  in¬ 
formation.  Mr.  W.  G.  H<K»ker,  the 
representative  in  question,  copies  t>ut  a 
list  of  those  unions  which  still  have  a 
48-hour  contract  on  new.s|«|)ers.  declares 
that  there  are  435  such  towns  and  cities 
and  further  aniH>uiices  that  “the  48-hour 
week  covers  the  country  like  a  blanket.” 

In  an  attempt  to  add  weight  to  his 
presentation,  he  adds  together  the  total 
menihcrship  of  each  union  in  the  list  of 
cities  and  declares  that  tljcre  are  26,255 
memf)ers  of  the  International  unirjn. 
“resident  in  cities  where  the  newspa|)er 
workers  still  have  a  48-hour  week"  and 
then  states  that  this  is  one-third  of  the 
organization. 

Careful  reading  of  his  statement  dis 
closes  that  Mr.  Hooker  does  not  state 
that  one-third  of  the  membership  of  the 
International  Typographical  Union  is 
working  a  48-hfHir  week;  but  the  article 
is  so  worded  that  those  who  do  not  read 
carefully  will  at  once  get  such  an 
inference. 

"Hie  inferences  and  implications  in  the 
article  in  question  require  that  the  whole 
truth  be  stated. 

A  survey  of  the  situation  in  regard  to 
working  hours  on  iiewspaj«ers  where  the 
International  Typograpliical  Union  has 
contracts  discloses  the  following  facts ; 

The  number  of  unions  holdin|;  48-hour 
contracts  on  newspapers  at  this  date  is 
408. 

“The  total  memliership  of  these  local 
unions  is  25.8(M.  Of  these,  however. 
11>197_  do  not  work  on  newspapers  ami 
are  either  working  44  hours  in  com¬ 
mercial  shops  or  not  working  at  the 
trade.  This  leaves  a  total  of  14,607 
news  printers  in  the  alxive  unions.  There 
are,  however,  a  numlier  of  these  unions 
where  men  working  nights  have  a  shorter 


work  week,  and  where  there  are  piece¬ 
workers  who  work  less  hours.  The 
numlier  of  such  night  workers  and  piece¬ 
workers  in  the  unions  involved  is  523. 

This  leaves  a  total  of  14,084  news 
printers  affected  by  48-hour  contracts  in 
the  entire  jurisdiction  of  the  Interna¬ 
tional  Typographical  Union. 

The  last  monthly  report  shows  total 
membership  of  78,738  so  that  t4,654 
members  are  working  less  than  48  hours. 
The  total  number  of  newsprinters  ( 1027 
survey)  is  approximately  31314. 

The  actual  facts,  therefore,  are  that 
only  14,084  news  printers  or  44  per  cent 
of  all  news  printers  have  a  contract 
work  week  of  48  hours  and  that  this 
numlier  of  news  printers  forms  less  than 
18  |KT  cent  of  the  membership  of  the 
International  Union. 

Mr.  Hooker's  list  is  swelleil  slightly 
by  the  fact  that  he  counts  cities  instead 
of  unions.  The  Tri-city  union  No.  107 
for  instance,  has  150  members.  This 
charter  covers  Rock  Island.  Moline  and 
Davenpfirt.  Mr.  Hw>kcr  gets  over  the 
difficulty  by  dividing  the  membership  by 
three,  placing  53  memln-rs  in  each  of 
these  cities.  What  metlKwl  could  Ik- 
simpler?  The  same  expedient  is  applied 
where  two  cities  are  covered  hy  one 
charter,  the  cities  are  given  sejiarately 
and  the  membership  allotted  half  t<i  each. 

The  weakness  of  Mr.  Hmiker’s  case 
lH.“Conies  apfiarent  when  it  is  noted  that 
of  the  408  unions  with  48-h(Hir  contracts, 
110  of  these  unions  have  only  10  or  less 
memlK-rs  in  newspajK-rs  and  another  123 
unions  have  only  from  1 1  to  20  members 
sooccupieil.  This  accounts  for  more  than 
half  of  the  number  of  unuins  in  question. 
Forty-two  of  these  unions  have  a  news- 
|ia|K-r  memtiersliip  of  21  to  ,30  and  only 
68  unions  in  the  408  have  over  50  news¬ 
paper  members. 

The  list  referred  to  contains,  as  48-hour 
cities,  Indianapolis,  Albany  and  Schenec¬ 
tady.  The  first  of  these  cities,  however, 
is  now  working  4(i  hours,  while  Schenec¬ 
tady  and  Alliany  have  a  45-hour  week. 
To  the  numlier  can  be  added  FJizalieth. 
N.  J.,  which  has  just  reduced  hours  from 
47  to  45.  These  four  reductions  in  hours 
involve  no  less  than  ti03  news  printers. 
Surely  it  is  not  illogical  to  ask  for  a 
comparison  of  four  cities  making  a  re¬ 
duction  involving  ti03  members  with  110 
cities  where  there  are  less  than  10  mem- 
I'ers  in  each,  which  form  25  jier  cent 
of  Mr.  HfKiker's  argument. 

The  object  of  the  article  in  question 
is  undiHibtedly  an  attempt  to  Ixilster  up 
the  48-hour  week.  It  is  unfortunate  that 
there  can  be  found  those  active  in  the 
industry  who  are  willing  to  plead  guilty 
to  such  an  attempt.  Many  skilled  crafts 


Are  You  Represented  in  Europe? 

/  If  not.  facilities  are  available  in  the  EXI’RINTER 
Bl  ll,I)IN(J  at  No.  26  .\venue  de  I'Opera,  l’.4RIS  tthe 
great  “American  Tourist’s  Highway’’)  for  a  number  of 
.4meriraii  newspapers  who  want  to  increase  their  prestige 
by  maintaining  jointly  AT  A  LOW  GOST  headf|uarters 
abroad. 

Are  Yon  Advertised  in  Europe? 

The  services  offered  are  news  and  advertising  repre¬ 
sentation  together  with  a  completely  equipped  informa¬ 
tion  bureau  for  the  use  of  readers  of  home  papers 
passing  through  Paris. 

iVnme.s  of  papers  to  he  displayed  on 
window  facing  on  the  Avenue  de  VOpera. 

For  terms  atitireKB  “AMERICAN  NEWSPAPERS  ABROAD” 
r  o  Editor  &  PubliBher,  Timc^  Building,  New  York 


on  the  continent  for  years  past  have 
enjoyed  the  44-hour  week  and  now  these 
same  crafts,  in  increasing  numbers,  are 
moving  towards  the  40-hour  or  five-day 
week. 

No  good  reason  can  be  given  today 
why  newspaper  printers  should  be  so 
far  out  of  line  as  to  be  found  working  a 
48-hour  week.  It  long  ago  ceased  to 
lie  the  rule  in  the  newspaper  industry. 

A  recognition  that  the  48-hour  week 
is  an  unnecessary  imposition  upon  news¬ 
paper  printers  and  the  voluntary  accept¬ 
ance  of  the  trend  of  the  times  towards 
a  shorter  work  week  (which  on  news- 
liapers  is  long  overdue)  will  do  much 
to  produce  harmony  and  peace  in  the 
industry  and  such  belated  attempts  to 
Ixilster  up  a  disappearing  condition  in  the 
industry  can  have  no  gcxxl  effect. 

Mr.  Hixiker  states  tliat  the  48-hour 
week  “covers  the  country  like  a  blanket.” 
It  would  be  a  serious  state  of  affairs  if 
such  a  statement  were  true.  The  facts 
presented  above  show  that  Mr.  Hooker’s 
blanket  is  more  than  82  per  cent  moth- 
eaten  and  the  remaining  17^  per  cent 
"blanket’’  is  scarcely  enough  to  hold  the 
holes  together.  .Such  a  comforter,  apart 
from  looking  disrepirtable,  must  form 
an  unpropitious  and  inconvenient  cover¬ 
ing  even  for  an  argument. 

VV’e  have  to  tliank  the  writer  for  his 
invasion  oi  the  field  of  trades  union 
statistics  inasmuch  as  his  article  will  have 
the  effect  of  further  emphasizing  the 
“horrible  example”  which  was  in  the 
minds  of  delegates  to  the  last  convention 
of  the  Interiiational  Typ<igraphical  Union 
when  they  insisted  up^m  Iiassing  the  fol¬ 
lowing  resolution : 

“In  view  of  the  establishment  of  the 


44-hour  week  in  the  commercial  end  of  I 
our  industry  and  the  growing  demand 
for  the  44-hour  week,  we  declare  that 
the  practice  still  prevailing  of  many  local 
unions  signing  newspaper  contracts  on  a 
48-hour  basis  is  a  shameful  practice 
We  urge  on  all  such  local  unions  that 
the  chief  objective  to  be  sought  in  future 
newspaper  scale  negotiations  should  ^  a 
reduction  of  hours  to  or  below  44  hours." 


EXPLAINS  BUREAU  HALT 


Work  of  Utilitiea  Pres*  Group  Ovw, 
Says  Gadaden 

In  connection  with  the  discontinuance 
of  the  Pennsylvania  Public  Service  Infor¬ 
mation  Committee,  as  announced  in  last 
week’s  Editok  &  Publisher,  Philip  H 
(iadsden,  chairman  of  the  committee  said, 
in  part: 

“For  more  than  two  years  various 
members  of  the  executive  committee, 
which  was  composed  of  leaders  of  the 
public  utility  industry  throughout  Penn¬ 
sylvania,  have  been  considering  the  ad¬ 
visability  of  discontinuing  its  activities. 
They  felt  that  the  conunittee  had  done 
good  work  and  that  the  response  by  the 
press  of  Pennsylvania  had  been  very  fair 
and  liberal.” 


SPONSORING  EXPOSITION 

The  seventh  annual  nuxlern  homes 
exposition,  sponsored  by  the  Auron 
(Ill.)  Beacon-News  and  the  Auron 
Hou.se  and  Garden  (Tlub  will  lx*  held 
.■\pril  2-6.  The  show  includes  the 
Beacon-News’  annual  c<x»king  school. 


New  England’s  Second  Largest  Market 

For  the  Year  1928 

The  Providence  Journal-Bulletin 
carried  • 

455,035  lines  or  96.8% 

of  all 

Radio  Advertising 
in  Providence  newspapers 


Providence  with  local  stations  on  the 
National  Broadcasting  and  Columbia 
hook-ups,  is  an  excellent  market  for 
radio  advertisers. 

With  a  combined  circulation  exceeding 
I  20,000  net  paid,  these  great  newspapers 
have  a  greater  circulation  than  the  eight 
other  Elnglish  language  dailies  in  the  state 
combined.  They  offer  adequate  cover¬ 
age  of  this  profitable  market  at  a  mini¬ 
mum  cost. 


Providence  Journal  Company 

Providence,  R.  I. 

REPRESENTATIVES 
Cha*.  H.  Eddy  Company  R.  J.  Bidwell  Company 

Chicago  Now  York  Boaton  San  Francisco  Los  Angalea  Seattl. 


/  OR  upwards  of  half  a  century  The  Detroit  News  has 

I  been  the  HOME  newspaper.  It  did  not  become  so  by 

!  accident.  Its  conscious  design  and  policy  has  made  it 
the  one  accepted  family  newspaper. 

Long  before  Henry  Ford  began  his  career  as  the  world’s  great¬ 
est  manufacturer  and  before  Detroit  became  the  motor  hub  of 
the  universe  The  News  was  already  the  one  newspaper  this  thriv¬ 
ing  city  of  250,000  lived  by. 

In  a  few  decades  Detroit  doubled  and  trebled.  Newcomers 
learned  the  habit  of  reading  The  News  from  the  older  residents. 
The  News  grew  in  circulation  and  more  than  ever  became  the 
guide  of  the  new  motor  metropolis. 

During  the  last  10  years  Detroit  was  in  the  process  4 

of  becoming  America's  fourth  city.  Transportation 
problems  had  to  be  met;  much  city  planning  had  to 
be  done  and  done  quickly  to  meet  the  exigencies  of 

rapid  growth.  The  Detroit  News  took  the  lead  in  ..... _ 

discussing  and  guiding  the  future  of  the  great  city 
that  Detroit  is  destined  to  be. 

Naturally  the  newer  accretions  of  Detroit’s  popu- 
lation  acquired  the  habit  of  reading  the  one  paper  XJk 
everyone  in  Detroit  regards  as  peculiarly  Detroit’s  /  ' 
own.  Now  four  out  of  every  five  Detroit  homes 
taking  any  English  newspaper  get  The  News. 

And  not  only  do  they  get  The  News — they  read 


it  and  they  read  the  advertising  in  it.  It  is  the  market  place  of 
the  community. 

The  News  publishes,  for  example,  two  and  a  half  times  as  many 
classified  advertisements  as  any  other  Detroit  newspa{>er.  It 
prints  sixty  per  cent  of  all  the  department  store  advertising  pub¬ 
lished  and  leads  in  practically  every  other  selling  classification 
of  advertising.  During  the  last  15  years  The  News  has  been  either 
first,  second  or  third  in  advertising  in  America. 

All  these  facts  merely  illustrate  the  position  of  The  News  in  the 
Detroit  field.  Detroit  men  and  women  look  to  The  News  not  only 
for  the  daily  grist  of  events  and  information  on  matters  political, 
cultural  or  civic.  They  go  to  it  first,  also  for  news 

Bof  the  stores  and  factories. 

And  Detroiters  are  advertising  minded  if  for  no 
other  reason  than  that  the  basic  industry  of  Detroit 
is  advertising  built.  Furthermore  Detroiters  have 
money  to  spend  and  are  liberal  in  spending.  At  no 
time  has  employment  been  more  stable. 

In  Detroit  you  therefore  have  the  fortunate  com¬ 
bination  of  the  exceptionally  fertile  market  plus  the 
exceptionally  productive  medium.  You  can  cover 
Detroit  adequately  with  The  News  and  by  doing  so 
make  your  cost  per  sale  less  than  you  have  ever 
thought  possible.  It’s  a  sales  suggestion  many  are 
following. 


The  Detroit  News 


Chi cago  OtRce : 

J.  E.  LUTZ,  180  No.  Michigan  Are. 


New  Y orh  OfRee : 

A.  KLEIN,  SO  E.  42nd  St. 


The  HOME  newspaper 
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YOUNGGREEN  TELLS  OF 
BERLIN  MEET  PLANS 


1.  A.  A.  President,  Back  from  Ger¬ 
many,  Confers  With  Committees — 
Personal  Contact  Group  to  Care 
for  American  Delegates 


The  return  iri»m  abrrwtl,  March  15, 
of  C.  C.  YoungRrc-eii,  president  of  the 
International  AdvertisiiiR  Associati<Hi, 
who  has  heen  in  (ierntany  for  a  month, 
was  signal  for  renewed  activity  on  the 
l>art  of  the  chih  and  association  cfjmmit- 
tees  in  this  country  j)reparinK  for  the 
I.A  A.  convention  in  Herlin  Aur.  12-15. 

“Eurf>pe  is  thorouRhly  sold  on  the 
convention,"  Mr.  S'ounRRreen  said. 
“Nfiw  it  is  tip  to  this  country  to  do  its 
part. 

“1  am  fully  satisfie<l  that  this  conven¬ 
tion,  hacked  hy  the  ( ierinan  Rovernment. 
will  he  one  of  the  In-st  in  recent  associa¬ 
tion  history.  Dr.  Hans  Luther,  former 
chancellor  of  (ierniany  and  president  of 
the  convention,  is  leaviiiR  no  stone  un¬ 
turned  to  provitle  a  profitable  and  en- 
tertainiiiR  time  for  tin-  U.  S.  delepates." 

Among  the  newly  formed  committees. 
Mr.  YoungRreen  said,  is  the  personal 
contact  group,  made  up  of  prominent 
fierman  advertising  men,  who  would  be 
available  to  American  delegates  in  need 
of  interpreters  or  guides.  .\n  American 
contact  committee  has  also  been  formed, 
he  said,  to  act  as  a  liai.son  body  between 
the  committees  of  the  two  countries. 

Mr.  Younggreeii  was  in  New  York 
two  days,  during  which  time  he  con¬ 
ferred  with  Walter  A.  Strong,  publisher 
of  the  Chircuio  Daily  News  and  chair¬ 
man  of  the  association’s  board.  On 
March  18  he  spoke  before  the  Advertis¬ 
ing  Club  of  New  Haven  and  the  follow¬ 
ing  day  before  the  Pioston  club. 

The  program  committee  of  the  con- 
ventifin  which  met  this  week  in  New 
York  announced  that  there  would  !>e  I'o 
exploitation  of  any  individual  or  group, 
and  that  the  subjects  discussed  wraild  he 
installment  buying,  chain  stores,  moflern- 
ism  in  art.  style  and  fashion,  consolida¬ 
tions,  communications*  and  world  trade. 
Gilbert  Hodges,  of  the  Nnc  York  Sun. 
is  chairman  of  the  jirtigram  committee. 


URGE  FLORIDA  ADS 


National  Drive  Spending  $500,000 
State  Funds,  Recommended  by  W.C.A. 

A  half-million  dollar  advertising  cam¬ 
paign,  exploiting  the  advantages  of 
Florida  over  (California  is  the  aim  of 
the  Florida  West  ('oast  ,\ssf>ciation.  A 
resolution  urging  the  expenditure  of 
$500,000  of  state  funds  was  passed  on 
March  12. 

“The  Florifla  West  Coast  Association 
firmly  believes  that  a  national  advertis¬ 
ing  campaign  for  Florida  is  of  para¬ 
mount  necessity  to  the  progress  of  the 
state.”  the  resolution  stated,  and  re¬ 
spectfully  urges  that  ways  and  means  be 
found  to  create  an  annual  appropriation 
of  not  less  than  $500,000. 

The  advertisii^  fund  of  $1,000  which 
now  remains  will  be  spent  in  northern 
newspapers,  by  vote  of  the  association. 
Harry  Ransom,  of  Clearwater,  Fla.,  was 
elected  president  of  the  group. 


SEEKS  BOGUS  A.  P.  SALESMEN 

Boston  police  have  been  asked  by  the 
Assixriated  Press  to  curb  the  activities 
of  several  men  who  have  called  upon 
Hub  merchants,  offering  to  sell  them 
memberships  in  the  A.  P.  Faked  press 
cards  are  introduced  as  a  selling  point. 
The  A.  P.,  of  course,  uses  no  cards 
except  those  furnished  by  the  Boston 
Police  (Commissioner  and  the  customary 
business  cards. 


McCOY  LEAVES  FAIRCHILD 

John  E.  McCoy,  of  the  advertising 
department  of  Fairchild  Publications, 
has  resigned  to  devote  his  time  to  his 
private  business,  the  MacGurney  adver* 
tising  agency.  New  York  City.  McCoy 
has  been  with  the  Fairchild  publications 
24  years. 


CLAYTON  RESIGNS  FROM  U.  P. 


Central  Division  Manager  Joins  Chi¬ 
cago  Exchange — Whitaker  in  Charge 

(jilbert  M.  Oayton.  central  division 
manager  of  Unit^  Press  Associations 
and  a  member  of  the  organization  since 
1915,  resigned  this  week  to  become  sta¬ 
tistician  for  the  Chicago  Stock  Exchange. 
Stanley  Whitaker  has  been  placed  iti 
charge  of  the  central  division. 

Mr.  Whitaker  has  been  with  Uniterl 
Press  four  years  and  during  that  time 
has  had  cliarge  of  bureaus  in  Colorado, 
Texas  and  the  southwest.  He  was  trans¬ 
ferred  to  Chicago  a  short  time  ago.  Mr. 
('layton  will  have  charge  of  expansion 
of  the  Chicago  Stock  Exchange  ticker 
system  outside  of  Chicago. 


TO  HOLD  CHARTER  DINNER 

To  celebrate  its  obtaining  a  charter 
from  the  International  .Advertising  .Asso¬ 
ciation,  the  Newark  (N.  J.)  .Advertising 
club  will  hold  a  dinner  .April  2  at  the 
Roliert  Treat  Hotel.  Earle  Pearson,  gen¬ 
eral  manager  of  the  associatiiHi,  will  be 
present  to  present  the  charter.  .Staff 
representatives  of  the  Nt’^i'ark  llvenitu^ 
Nnvs,  Newark  Star  Hagle,  Newark 
l.edfier,  Newark  Sutulay  Call  and  the 
Ornniie  Courier  will  atteml. 


MACY  GROUP  STARTS 
OWN  PRINTER  SERVICE 


Asaociated  Weatchaster  Dailies  Ea- 
tahliah  Circuit  for  Exchanging 
News  Speedily  ^  Head¬ 
quarters  at  White  Plains 


.A  forward  step  in  fast  collection  and 
distribution  of  news  to  closely  associ¬ 
ated  newspapers  in  an  area  of  small  radius 
was  taken  this  week  when  the  West¬ 
chester  County  Publishers  group  of 
papers  in  Westchester  t  ouiity.  New 
York,  inaugurated  their  own  high-speed 
printer  service  on  leased  wires. 

The  plan  as  worked  out  and  put  in 
o|K*ration  is  unusual. 

K'luipment  and  lines  are  leased  from 
the  New  York  Telephone  ('ompany 
which  installed  and  will  maintain  the 
servicc.  The  circuit  serves  eight  daily 
news(>apcrs  on  .separate  wire  legs  with 
a  parallel  telephone  systenc  Eight  num¬ 
ber  12  Morkrum  receiving  sets  and  a 
number  13  tape  transmitting  set  arc 
used. 

J.  Noel  Macy  is  president  of  the  West¬ 
chester  County  Publishers.  Inc.,  and  the 
group  includes  the  Yonkers  .Slatesnian, 
Mount  I'emon  Daily  Arnus,  New 
Noelielle  .Standard  .Star,  Tarrytimm 


Daily  News,  Port  Chester  Daily  hetn  I 
Mamaroneck  Daily  Times,  and  the  Ossin^  f 
ing  Citisen~Sentittel. 

The  White  Plains  Daily  Press,  which  [ 
is  to  begin  publication  .April  1,  will  he  I 
served  on  the  circuit.  I 

-All  are  six-day  evening  newspaper* 
and  are  situated  within  eight  miles  of 
the  county  seat  at  WHiite  Plains  which 
is  the  transmitting  point  of  the  circuit. 
The  papers  also  receive  leased  wire 
reports  of  United  Press. 

The  service  permits  fast  distribution 
of  news  from  the  county  seat  and  trans¬ 
mission  of  local  news  from  one  paper 
to  the  others.  It  operates  on  a  press  1 
association  plan ;  the  transmission  piint 
lieing  at  the  chief  news  tenter  ami  tig 
city  editor  of  each  paper  acting  as  cor- 
resfiondent  for  the  service  in  his  terri¬ 
tory. 

.\  staff  of  reports  and  rewrite-inen 
in  the  rtmitty  bureau  will  act  as  staff 
corresixmdents  of  the  papers  in  the 
grou)).  Hugh  W.  Robertson,  formerly 
of  the  .Vcu'  York  Herald,  will  write 
politics  and  editorials  of  common  inter¬ 
est.  Other  copy  and  features  Coinnxrn 
to  the  group  will  be  nvived. 

'lhci.<iore  B.  Goetz,  formerly  of  Inter¬ 
national  News  Service  and  the  Biiffah 
lireninii  Netvs,  is  bureatt  manager. 

The  tinusal  news  service  oiK-rate* 
on  an  eight-hour  basis  with  a  full-time 
press  printer  operator. 


IX  iHsueg  a  Heek  compared  with  the  thirteen  <»f  all 

_  other  Indianapolis  neWgpaperH.  A  rate  decidedly 

higher  than  that  of  either  of  the  other  two  dailies.  But 
again — in  1928 — The  News  leatl  the  field  in  national 
advertising  by  a  tremendous  excess! 

In  fact,  The  News  carried  more  linage  in  this  classifica¬ 
tion  than  the  second  evening  paper,  the  morning  pap«‘r 
and  the  Sunday  paper  ettmhinedi 


The  ^etvs  .  .  .  ALO^E  .  .  .  Does  The  Job! 

Cfise 

IND1AM4POUS  Mews 

^hr  Indianapatis  Radius 


DON  BRIDGE,  Advertising  Director 


New  York:  DAN  A.  CARROLL 

110  Ea«  42nd  St. 


Chicago: 


J.  E.  LUTZ 
The  Tower  Bldg. 
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What^s  in  a  name? 


Uealriee  Hurlon 
4'orn«*lluK  Vanderbilt  Jr. 
Ilonald  K.  Keyhoe 
>lay  t'hrlMtie 
Winifred  Van  lluzer 
Samnel  Kpewaek 
ThomaM  Edifelow 
Herbert  Asbury 
Mr  Gilbert  Parker 
Kobert  Terry  Shannon 
Fowler  W>i|{ht 
Kane  OTIay 
Hazel  Livln|(Nton 
Frank  I..  Paekard 
I  W’ellH 

**  Brnwh 

^  l^^llne^JlaJe  Ball 

'"■Sk.  .  ^tji^aitborouKli 

Ko4-he 

iiS^jp^t^^atton 
ni^ert/^l^ltheM 
JoMepb'tKdHpii^^^.^  j 
Viola  Paradla^  Cy.:  }  J: 
John  laoodwin 
HoMita  ForbeH  ' 

I^ouIm  JoNeph  Van«*e 
John  Murrav  lpibh«»ii 


FEATURES  SYNIIlUATE.  Ine. 


Premier  Syndicate  Internai 

International  Feature 

2  €  OUl  .MRUS  UTRUUE 


International  ISeursreel  Photo  Department 


ISeu'spuper  Feature  Service 
International  Illustrated  Mens 

.YEW  YORK  I'lTY 


The  Feature  Cross-Hoads  of  the  World 
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The  building  when  completed  will  be 
six  stories  with  an  additional  two  story 
tower  on  the  flatiron  intersection  of 
Cass  avenue  and  Times  Square.  It  will 
have  a  240  iooi  frontage  on  Times 
Square  and  will  extend  100  feet  on 
Cass  avenue.  Entrances  will  be  off  both 
thoroughfares. 

The  structure  will  be  of  limestone 
with  polished  granite  base.  The  window 
frames  will  be  of  granite.  Terra-cotta 
spandrels  and  escutcheons  in  colors  will 
add  to  the  attractiveness  of  the  exterior. 

A  striking  feature  of  the  building  will 
be  the  spacious  eMiptical  main  lobby  two 
stories  high,  with  large  ornamental  win¬ 
dows  and  marble  niches  and  columns 
flanking  it  on  all  sides.  Off  the  main 
lobby  will  be  the  public  relations  depart¬ 
ments  and  want  ad  offices.  A  marble 
staircase  will  lead  to  the  third  floor. 

Albert  Kahn,  designer  of  the  new 
Fisher  and  General  Motors  buildings, 
designed  the  new  building. 

While  located  in  the  heart  of  the 
downtown  area,  besides  its  advantageous 
location  in  respect  to  the  business  dis¬ 
trict  it  has  the  enhanced  benefit  of 
facing  an  attractive  park  that  recently 


and  house  only,  the  newspaper's  interests. 

The  first  and  secemd  rt«x>rs  are  given 
over  to  the  press  r(H>m.  Twenty-four 
new  sup<-r-speed  Hoe  press  units  are 
being  installed  as  additional  press  equip¬ 
ment.  On  the  balcony  level  or  second 
floor  of  the  press  r<K)m  are  located  the 
.stereotype  room  and  all  the  locker, 
shower  and  wash  rooms. 

The  third  floor  will  he  occupied  by 
the  mailing  r<K»m  and  the  circulation 
offices. 

The  fourth  floor  will  be  the  general 
business  floor.  Here  will  be  found  the 
advertising,  accounting  and  cashier’s  de¬ 
partments,  conference  rooms  and  ade¬ 
quate  rest  rooms  for  women  employes. 

The  fifth  floor  will  house  the  execu¬ 
tive  offices,  merchandising  department, 
auditorium  and  composing  room. 

The  sixth  floor  will  be  given  over  to 
editorial  and  engraving  departments. 

Executives  of  the  Detroit  Times  are: 
Roger  M.  Andrews,  publisher;  J.  A. 
Mulcahy,  editor;  H.  A.  Montgomery, 
managing  editor ;  VV^  E.  .\nderman, 
business  manager;  J.  W.  Kenney,  circu¬ 
lation  manager;  A.  E.  Ball,  classified 
manager. 


MINNESOTA  EDITOR  HAS  OWN 
PRIV  ATE  FLOOD  PROBLEM 


the  Pine  River  (Minn.)  Sentinel- 
Blaze.  Politically  he’s  a  dry.  Per¬ 
sonally  he’s— well,  here’s  one  of 
his  recent  reports  to  the  central 
oflBce  of  his  publishing  company: 

’’Report  for  Monday  and  Tues¬ 
day: 

’’For  the  last  two  days  my  busi¬ 
ness  has  been  carrying  water.  It 
pours  into  the  office,  hoth  the  front 
and  back.  It  is  the  worst  mess  I 
ever  encountered.  The  floor  is 
covered  at  the  present  time  and 
I  am  going  to  get  this  letter  on 
the  train  and  not  worry  about  it 
again  until  tomorrow  morning. 

’’Don't  think  it  will  get  much 
worse,  as  it  is  running  a  stream 
down  a  hole  in  the  floor  by  the 
joh  press.” 


HEADS  PROMOTION  DEPT. 

William  Young  has  been  appointed 
chief  of  the  copy  and  promotion  depart¬ 
ment  of  the  Rockford  (Ill.)  Daily  Re¬ 
public.  For  the  past  5  years  he  has 
been  advertising  manager  of  the  Rock¬ 
ford  Dry  Goods  Company. 


ADDS  “BULLDOG”  EDITION 

Known  as  tlie  Sunset  edition,  the 
Los  Angeles  (Cal.)  Illustrated  Daily 
News,  morning  paper,  has  started  publi¬ 
cation  of  a  "bulldog”  edition. 


N.Y.WORLDCHALLENGED 
IN  OLD  GOLD  AD  ’ 


P.  Lorillard  Company  Reprints 
Daily’s  “Kidding”  Editorial  in  ) 

Paid  Space  and  Invites  Staff  ; 

to  Take  Blindfold  Test  f 


Reprinting  in  paid  advertising  space  a  ■ 
.Vm  York  World  editorial  directed  in  I 
bantering  style  at  the  cigarette  tests  con-  ' 
ducted  by  (Jld  Gold,  P.  Lorillard  Com- 
pany  this  week  invited  the  editorial  staff 
of  the  World  to  take  the  test  and  judge  1 
for  themselves  the  quality  of  the  four 
leading  cigarettes,  with  names  masked  in 
the  usual  fashion.  The  editorial  lamented  j 
the  fact  that  Old  (}old  had  come  in  sec-  ^ 
ond  in  the  test  at  Harvard  University.  i 

The  copy  challenging  the  World  ran  in 
regular  7-column,  page-doep  size  in  every 
newspaper  on  the  Old  (Jold  schedule,  - 
according  to  Lennen  &  Mitchell,  advertis-  . 
ing  agency  handling  the  account. 

The  advertisement  complimented  the  j 
World  on  the  fairness  of  its  editorial  | 
page  and  said  P.  Lorillard  Company  was  ' 
sending  a  set  of  "masked”  cigarettes  with  ^ 
which  the  World  staff  might  conduct  the  | 
test.  It  was  suggested  the  World  men  ; 
buy  the  four  leading  brands  in  the  open  ; 
market  and  hire  a  certified  accountant,  ; 
whose  fee  the  company  offered  to  pay,  ^ 
to  supervise  the  test.  | 

No  action  was  taken  by  the  World  i 
this  week,  and  at  the  World  office  it 
was  said  that  it  had  not  been  decided 
whether  the  test  would  be  conducted  or 
not. 

James  M.  Cain,  editorial  writer  for 
the  World,  composed  the  piece  that 
started  things  rolling. 


CONSTRUCTION  WORK  STARTED  ON  NEW 
$2,500,000  DETROIT  TIMES  PLANT 

Structure  to  Rise  Six  Stories  With  Eight-Story  Tower  as 
Cass  Avenue  and  Times  Square — To  Be  Ready 
for  Occupancy  Sept  1 


Construction  has  started  on  the 

new  $2,500, 000  home  of  the  Detroit 
Times,  owned  by  William  Randolph 
Hearst,  and  work  is  being  pushed  so 
that  the  newspaper  may  move  into  its 
new  quarters  before  Sept.  1,  1929. 


has  been  named  Times  Square  by  vote 
of  the  Common  Council  of  Detroit, 
officials  of  the  paper  stated. 

It  will  be  one  of  the  most  modem 
newspaper  buildings  in  the  country  and 
the  entire  building  will  be  given  over  to. 


llnw  Detroit  Times  plant  will  look  when  rompleird. 


Food  Facts 

for  Food  Advertisers 

There  are  in  Syracuse: 

Eight  hundred  ten  Retail  Grocers. 

(8  10) 

I 

7  Wholesale  Grocers 
3  Wholesale  Wagon  Distributors 
5  Specialty  Jobbers 
7  Chain  Store  Units 
3  Wagon  Distributors 
7  Grocery  Brokers 

And  it  goes  without  saying  that  The 
Herald  publishes  more  food  advertis¬ 
ing  than  any  other  local  newspaper. 

The  Syracuse  Herald 


O’MARA  A  ORMSBEE,  INC. 

National  Rapratantativat 


280  Madison  Avc., 
New  York 


Peoples  Gas  Bldg., 
Chicago,  III. 


General  Motors  Bldg., 
Detroit,  Michigan 


Western  Pacific  Bldg., 
Los  Angeles,  California 


Monadnock  Bldg., 

San  Francisco,  California 


COLUMBIA  (S.  C.)  RECORD 

sold  by 

I  PALMER,  DeWITT  &  PALMER 

I  350  Madison  Avenue  New  York 


Editor  &  Publisher  The  Fourth  Estate  for  March  23, 


Decidedly  a  home  newspaper 

Without  recourse  to  theory  the  Chicago  Evening 
American  is  established  as  a  home  newspaper  by 
the  facts  below,  derived  from  The  Chicago  Evening 
American  Market : 

1  There  are  806,647  families  in  Chicago 
(as  of  September  30,  1927 — this  fig¬ 
ure  thus  proves  a  conservative  basis  of 
calculation). 

^  722,836  of  these  families  regularly 
^  receive  daily  newspapers  in  their 
homes. 


*The  Chicnso  Evenitig 
American  Market  is  a 
presentation  of  tabulated 
facts  gathered  in  a  great 
survey  of  Chicago,  inde¬ 
pendently  conducted 
under  the  financial  spon¬ 
sorship  of  this  newspaper. 
Disclosure  in  one  of  sev¬ 
eral  forms  of  the  vital 
facts  of  the  survey  to 
agencies  and  advertisers 
at  their  offices,  may  be 
arranged  directly  with 
this  newspaper  or  through 
any  of  its  offices  or  repre¬ 


sentatives. 


CHIC 


^  81%  of  these  families — 585,545  of 
^  them — regularly  receive  evening 
newspapers  in  their  homes. 

A  58.80%  of  these  evening  newspaper- 
*  reading  families — 344,357 — regularly 
receive  the  Chicago  Evening  American 
in  their  homes.* 

C  These  343,357  families  who  regularly 
^  read  the  Chicago  Evening  American 
at  home  comprise  47.63%  of  all  Chicago 
families  regularly  receiving  any  daily 
paper  at  home. 


CAN 


a  good  newspaper 


One  of  the  28  Ilearst  Newspapers  read  hy  more  than 
twenty  million  people  —  Member  of  International  News 
Service,  Universal  Service  and  Audit  Bureau  of  Circulations. 


PAID  RADIO  PROGRAMS  PLANNED  IN 
NEWSPAPERS  BY  N.  Y.  AGENCY 


City,  including  the  New  York  World,  vcstigation  will  have  much  more  effect 
the  New  York  Herald  Tribune,  the  New  than  that  conducted  by  the  Senate  into 
York  Evening  Post.  He  was  with  the  the  same  question  in  1920.  A  special 
Hearst  organization  eight  years.  committee  of  the  Senate  undertook  an 

- - -  inquiry  into  the  same  subject  nine  vegrs 

TRADE  BODY  PREPARES  ago,  and  made  a  full  report  to  the  Senate 
FOR  PAPER  PROBE  0“.'“°™'*“’”"' 

The  Schall  resolution,  upon  which  this 
H.  L.  Anderson  Drawing  Up  List  of  new  inquiry  is  based,  reads; 

Those  Who  Will  Appear,  and  “RESOLVED.  That  the  Federal  Trade 

rv  .  r  u  ♦  A  Commission  is  requested  ( 1 )  to  make  an 

Date,  for  Hearing.  Author-  investigation  and  hold  open  hearings  upon 

ized  by  Schall  Resolution  question  of  whether  any  of  the  prac- 

—  -  tices  of  the  manufacturers  and  distribu- 

By  GtmiiE  H.  Mannint,  tors  of  newsprint  paper  tend  to  create 

H  ashinglon  Correspondent,  Eoitos  &  Publisher  ^  monopoly  in  the  supplying  of  newsprint 
Washington,  D.  C.,  March  21 — The  paper  to  publishers  of  small  daily  and 
Federal  Trade  Commission  has  begun  weekly  newspapers  or  constitute  a  vio- 
the  investigation  directed  by  the  Uniteil  lation  of  the  antitrust  laws,  and  (2)  to 
States  Senate  to  determine  if  the  manu  report  to  the  Senate  by  filing  rejxirts  of 
lacturers  and  distributors  of  newsprint  such  investigation  .  .  .  the  evidence 
paper  to  daily  and  weekly  newspapers  taken  at  such  hearings,  together  with 
exercise  a  monopoly  th.at  constitutes  a  recommendations,  if  any,  for  necessary 
violation  of  the  antitriiNt  laws.  legisl.ition.” 

This  investigation  was  fostered  by  the  The  Federal  Trade  Commission  is  ex- 
Xational  Fditorial  .AssiK'iation,  repre-  pected  to  summon  to  Washington  a 
senting  the  small  dailies  and  weekly  number  of  persons  believed  to  have 
newspapers,  and  opjntsed  by  the  .\meri-  knowledge  of  the  newsprint  situation 
ran  Xewsjiaiier  Publishers  .Xssociation  from  the  viewpoint  of  the  manufacturer, 
and  by  the  InternatitHial  Paper  Company,  distributor,  and  large  and  small  con- 
Herbert  L.  Anders«rti.  chief  of  the  sunier. 
examiners’  division  of  the  Commission.  Reports  will  lie  made  to  the  Senate 
is  now  surveying  the  situation  with  a  iierifxlically  by  the  Commission  as  the 
view  to  drawing  up  a  plan  for  hearings,  inquiry  progresses. 


‘Selected  Program”  Box,  Paid  for  Pro-Rate  by  National 
Advertisers,  Is  Idea  of  Ingraham  &  Walker — 

Plan  to  Use  76  Daily  Papers 


I  ll'llXG  national  advertisers’  radio  will  not  obtain  the  maximum  reception.” 
^  program  announcements  from  the  Furthermore,  he  says,  when  the  results 
regular  free  newsiwiier  listing  into  paid  (d  such  advertising '  starts  manifesting 
sjwce  in  the  limelight  under  a  heading  itself,  the  advertiser  will  lie  more  likely 
such  as  “Selected  Pmgrams  of  the  Day”  to  take  larger  space  as  time  goes  on. 
is  a  plan  now  being  worked  out  by  .Mr.  Ingraliam  sees  his  program  not  only 
Ingraham  Walker,  Xew  York  adver-  as  a  good  service  to  advertisers,  hut  also 
tisiiig  agency.  as  a  big  generator  of  advertising  copy. 

T  he  sfiace  taken  by  the  program  box  .According  to  the  plan,  7h  daily  pajiers 
will  lie  paid  for  at  regular  rates  by  the  would  lie  used,  one  to  a  cit.v.  The  mini¬ 
agency.  each  advertiser  s  share_  being  mum  rate  for  two  lines  would  lie  §1125  for 
pro-rated.  I  he  cost  of  the  heading,  the  <,ne  day.  If  the  program  is  presented  on 
white  space  and  the  agency’s  15  per  cent  Sunday,  73  Sunday  papers  would  be  used 
commi.ssion  would  be  added  to  the  total  at  a  two-line  minimum  rate  of  about 

cost.  The  plan  is  just  getting  started.  $150.  A  total  of  $6,500  a  vear  would 

(.eorge  Ingraham,  who  conceived  the  cover  a  two-line  announcement  for  a 
idea,  sees  it  as  an  effective  means  of  link-  w-eek-day  program. 

ing  up  the  radio  with  the  newspapers,  and  Ingraham  savs  liis  plan  is  not  worked 
assuring  the  advertisers’  programs  lieing  out  to  its  ultimate  degree  as  vet  He 
announce.1  prominently  throughout  the  hojies  to  enlarge  on  it  from  time' to  time, 
rriuntry.  The  first  appearance  of  the  pradually  increasimi  the  luimiHT  <»f  jiro- 
^ature  may  come  in  about  a  month,  he  ^jrams  announced  and  the  amount  of  space 
believes.  taken  by  each  advertiser. 

The  l)ox  would  be  similar  in  ap|_)ear-  Asked  bv  Kditor  &  Pnii.isHER  whether 
ance  to  the  regular  box  now  being  printed  the  list  of 'programs  he  might  include  in 
in  many  of  the  nev^papers  today  under  ^is  copy  might  not  warrant  the  “selected” 

a  similar  hiding.  The  difference  would  title,  Ingraham  stated  that  it  cost  so  much 

iH-  hat  each  advertiser  could  say  as  much  to  put  on  a  program  over  a  national  net- 

^*’i'  ii  1-  .•  .1  work  that  advertisers  could  not  afford  to 

hollowing  are  program  listings  taken  ^  talent.  Their  programs 

from  a  sample  box  prepared  by  the  have  to  be  good,  he  said,  to  make  the 

■'‘'■‘^00  P.  m.  Clicquot  E*kin,o,.  the  Ginqer  '^e  broadcast 

Air  that  everyone  wants.  Hear  the  Reindeer  bniifij'  returns.  And  no  one  but  a  national 

Theme  .Sonir  by  the  Orchestra.  WXYZ.  advertiser,  he  added,  could  afford  to  use 

p  m.  I.a  Palma  Hour  Over  a  mil-  ,he  service  he  offered, 
bon  a  day  cigar.  Featuring  Olive  Kline  and  r  l  i_  i  • 
one  of  the  beet  orchestras  on  the  air,  WABC.*'  inR^raham  has  had  cxfierience  witli 
In  this  way,  the  advertiser  would  be  radio.  With  Henry  V.  Walker,  his  part- 
sure  of  his  program  being  properly  an-  ner,  he  has  been  arranging  programs  for 

nounreil  everywhere,  Mr.  Ingraham  more  than  a  year.  He  put  Nloran  and 

IKiiiits  out.  “You  can  put  the  best  pro-  Mack,  whitefacc  comedians,  on  the  air 

gram  on  the  air  that  money  can  buy.”  for  Grigsby-Gniiiow. 
he  says,  “but  if  you  do  not  tell  the  pub-  For  25  years  previous  he  was  con- 
lic  in  a  vivi.i  way  to  tunc  in  on  it,  you  netted  with  newspapers  in  Xew  York 


$2,000  TO  BEREAVED  FAMILY 

Edward  D.  Toohill,  managing  editor 
of  the  Pall  River  (Mass.)  Herald  News, 
last  week  presented  Authur  Massa  and 
two  children,  members  of  the  family 
of  which  Mrs.  Massa  and  three  other 
children  died  as  a  result  of  the  fire  at 
their  home  Jan.  30,  with  a  check  for 
$2,124.26.  raised  through  the  columns  of 
the  Herald  News. 


HONORED  ST.  PATRICK 

.As  a  St.  Patrick’s  day  feature,  the 
(id/ivs/oii  A’rn-.r  on  Sunday,  March  17 
appeared  in  green  paper  throughout. 


FRANKLIN  P.  ALCORN 
Pres.  &  Treat. 


K.  S.  GORDON 
Yice  Pres.  &  Western  Mgr. 


J.  W.  TITRNBELL 
Pice  Pres.  &  Secy. 


Announcing 
Change  of  Name 


FRANKLIN  P.  ALCORN  CO 


INCORPOR.ATED 
EMtablishexI  1909 

NATIONAL  ADVERTISING  REPRESENTATIVES 
(Formerly  .Altorn  &  Seymour  Co.,  Inc.) 


Including  an  intensive  mer¬ 
chandising  service  necessary 
to  sell  newspaper  markets  in 
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The  year  1929  will  reward  adver¬ 
tisers  in  the  Oklahoman  and  Times 
more  than  ever  before.  Oklahoma 
City  offers  20^000  more  people  -  -  - 
the  Oklahoman  and  Times  18^077 
more  circulation  than  in  1928. 

Oklahoman  crimes 

lounce  a  Rate  Adjustment 

Effective  April  1,  1920  _ 

The  DAILY  OKLAHOMAN  and  TIMES  40f 


SUNDAY  OKLAHOMAN  and  TIMES 


45c 


The  SUN  DA  A'  OKLAHOMAN,  only,  35c 


1919 

■iMimiar 

fsmm 

mjon 

CkAlN 

OVEB 

1918 


The  Oklahoman  and  Times  new  high  circula¬ 
tions  of  172,031  daily;  104,566  Sunday,  and 
189,780  combined  Sunday  Oklahoman  and 
Evening  Times  give  advertisers  a  thorough 
coverage  of  the  Oklahoma  City  Market  at  a 
lower  mi  nine  cost  than  before— $3.33  daily— 
$3.34  Sunday— $2.37  Sunday  Oklahoman  and 
Evening  Times. 

Out  of  the  173,021  total  circulation  of  the 
Oklahoman  and  Times,  137,851,  or  80^,  is  con¬ 
centrated  in  the  Oklahoma  City  Market.  This 
is  more  than  the  total  combined  circulations 
of  all  other  daily  newspapers  published  in  this 
area.  The  home -delivered  circulation  a  lone  of 
the  Oklahoman  and  Times* in  the  6S-mile 
suburban  radius  almost  equals  the  total  com¬ 
bined  circu  lations  of  all  other  dailies  in  the 
same  territory. 

Oklahoman  and  Times  circulations  are  at  the 
highest  points  in  their  twenty-six-year  his¬ 
tory— by  far  the  largest  circulations,  singly 
or  combined,  of  any  newspaper  published 
in  Oklahoma— and  adding  thousands  of  neM* 
readers  every  month. 

Ride  this  rising  tide!  Plan  an  adequate  cam¬ 
paign  NOW  in  the  Oklahoma  City  Market. 
Plan  your  effort  for  the  Oklahoman  and 
Times  which  arc  keeping  abreast  of  the  full 
possibilities  for  greater  business  in  this  rich 
and  responsive  market. 


The  OKLAHOMA  PUBLISHING  CO. 

The  OKL.UIOMA  FARMER-STOCKM.IN- WKY 
K.  KATZ  SPKUIAL  ADVERTISINTi  ACJKM'Y 

NVw  Y4»pk  •  •  Atlanta  •  Kat%«aa  C'lty  •  San  Praitciaro 
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U.  S.  NEWSPAPER  MEN  UNDERWRITE 
JOURNALISM  SCHCX)L  IN  CHINA 

Vernon  Nash  Sails  for  Peking  With  $50,000  Fund  Assured  to 
Finance  5  Years’  Work  at  Yenching  University, 

Near  Peking — Lee  to  Donate  Library 


THK  establishment  of  a  school  of  jour¬ 
nalism  in  I ’eking,  China,  under  t  he 
joint  auspices  of  Yenching  University 
and  of  the  School  of  Journalism  of  the 
University  of  Missouri,  was  assured  this 
week  when  subscriptions  to  its  support 
by  American  newspaper  men  passed  the 
point  necessary  to  validate  conditional 
gifts.  Dean  Walter  Williams  is  chair¬ 
man  of  the  advisory  and  promotion  com¬ 
mittee  for  the  school. 

Instruction  will  be  started  next  fall 
under  the  direction  of  Prof.  Vernon 
Nash,  who  sailed  Thursday  of  this  week 
on  his  return  to  China.  He  will  make 
a  three-months’  trip  with  his  family 
through  Europe,  India  and  the  Dutch 
Hast  Indies  en  route.  Mr.  Nash,  who  is 
an  alumnus  of  Missouri,  was  in  China 
for  three  years,  1924-27,  teaching  jour¬ 
nalism  in  Yenching  University.  He 
spent  last  year  in  graduate  work  in  the 
Missouri  School  of  Journalism. 

An  initial  fund  of  $50,000  was  sought 
to  assure  an  annual  minimum  budget  for 
five  years  of  $10,000.  It  is  believed  that 
a  record  can  be  made  in  that  period 
which  will  make  possible  the  j)ermanent 
endowment  of  the  undertaking.  More 
than  80  per  cent  of  the  amount  has  been 
given  by  publishers  and  others  connected 
with  newspapers.  .\  detailed  acknow¬ 
ledgment  of  all  gifts  from  newspaper 
sources  will  be  made  soon,  Mr.  Nash 
stated. 

The  support  from  newspaper  men  has 
l)een  given  in  amounts  ranging  from  $25 
to  $5,000  by  Walter  A.  Strong,  publisher 
Chicaffo  Daily  News;  K.  P.  Scripijs,  the 
E.  W.  Scripps  Company;  W.  T.  Dewart, 
publisher.  New  York  Sun;  Adolph  Ochs, 
publisher.  New  York  Times;  James 
Wright  Brown,  publisher.  Editor  &  Pub¬ 
lisher;  (ieorge  B.  Dealey,  publisher, 
Dallas  Momittfj  News;  E.  K.  Gaylord, 
publisher,  Okiahoma  City  Oklahoman 
and  Times;  Marcellus  El.  Foster,  editor, 
Houston  Press;  C.  M.  Palmer,  Palmer, 
DeWitt  and  Palmer  in  the  name  of  the 
St.  Joseph-(^io.)  News-Press;  the  Am¬ 
erican  Society  of  Newspaper  Editors; 
the  Missouri  Press  Association ;  the 
United  Press,  Miss  Ellin  Scrippe,  La- 
Jolla.  Cal.;  Mrs.  Leonard  K.  Fllmhirst; 
A.  A.  Hyde;  Karl  A.  Bickel,  Uniteil 
Press  Associations;  Frank  P.  Glass. 
Montgomery  .Advertiser;  \N.  Laurence 
Dickey,  Kansas  City  Journal-I'ost ;  H. 
H.  Bliss,  Janesville  Gazette. 

Oswald  Garrison  Villard,  editor  1  he 
National;  Mr.  and  Mrs.  F.  W.  Kellogg. 
Pasadena.  Cal. ;  Charles  H.  Prisk,  Pasa¬ 
dena  Star-News ;  C.  E.  Broughton.  She¬ 
boygan  (Wis.)  Press;  Gardner  Cowles, 
Sr.,  and  Gardner  Cowles,  Jr.,  Des  Moines 
Keguter  and  Tribune-Capital;  Charles 
H.  Dennis,  Chieago  Daily  Neivs:  K.  K. 
Harrison,  Christian  .Scicnee  Monitor; 
Ed  Howard,  lYichita  Palls  (Tex.) 
Times;  G.  B.  Williams,  Geneva  Times; 
and  Dean  Williams. 

Mr.  Strong,  who  made  the  first  sub¬ 
scription  to  the  world,  said  concerning 
the  project  in  a  letter  to  friends:  “In 
my  opinion  there  is  no  greater  oppor¬ 
tunity  for  effective  educational  work  re¬ 
quiring  so  little  money  and  having  such 
large  possibilities  of  return.  No  one  can 
tell  how  important  to  the  United  States 
the  future  development  of  China  will 
be.” 

“It’s  a  case  of  whole-wheat  bread  cast 
upon  living  waters,”  wrote  George  B. 
Dealey.  Dean  Williams  considers  the 
offering  to  Chinese  students  of  an  op¬ 
portunity  for  comprehensive  training  for 
the  profession  of  journalism  “one  of  the 
really  great  challenges  for  constructive, 
far-reaching  effort  in  our  time.” 

The  starting  faculty  of  the  school  will 
include  a  well-qualified  Qiinesc  news¬ 
paper  man,  and  a  member  of  this  year’s 
graduating  class  in  the  Missouri  School 
of  Journalism,  in  addition  to  Mr.  Nash. 

The  Missouri  graduate  will  be  a  man 
with  experience  and  training  in  the  field 


of  advertising,  and  it  is  Mr.  Nash's  con¬ 
viction  that  the  most  immediate  and  di¬ 
rect  service  of  the  school  to  China  will 
lie  in  this  field.  In  his  previous  journal¬ 
ism  teaching  experience  in  China,  his 
classes  in  the  principles  of  advertising 
were  more  than  double  any  other  class. 
Most  of  the  students  of  advertising  were 
sons  of  Chinese  merchants,  preparing  to 
enter  business. 

Yenching  University  is  the  largest  of 
the  Western-endowed  universities  in 
China.  It  is  maintained  on  an  inter¬ 
denominational  basis  by  a  group  of  Am¬ 
erican  and  British  mission  boards.  At 
the  invitation  of  Harvard  University  and 
of  the  trustees  of  the  Hall  estate,  it 
has  joined  in  the  establishment  and 
maintenance  of  the  Harvard- Yenching 
Institute  of  Chinese  Studies  for  gradu¬ 
ate  research  in  the  field  of  Chinese  cul¬ 
ture,  civilization  and  history. 

Princeton-in-Peking,  an  organization 
of  teachers,  students  and  alumni  of 
Princeton  University,  sponsors  the  social 
science  work  of  Yenching.  Wellesley 
calls  itself  the  “sister-college”  of  the 
Yenching  Women’s  College.  The  stu¬ 
dent  body  of  Yenching  is  composed  of 
550  boys  and  150  girls.  The  university 
is  chartered  under  the  regents  of  the 
University  of  the  State  of  New  York 
and  meets  all  the  academic  requirements 
of  that  txxly  for  institutions  of  higher 
learning. 

Yenching’s  campus  contains  135  acres 
four  miles  northwest  of  Peking.  The 
site  was  formerly  occupied  by  the  sum¬ 
mer  hftmes  of  princes,  ministers  and 
courtiers.  Its  plant  is  unique  in  that  the 
twenty-five  buildings  are  .strictly  Chinese 
in  architecture  and  entirely  modern  in 
equipment  and  building  materials. 

In  associating  itself  with  Y’enching  in 
the  development  of  a  school  of  journal¬ 
ism  in  China,  the  University  of  Slissouri 
ex|>ects  that  its  major  contribution  will 
l)e  the  giving  of  advice  and  giudance 
academic  and  administrative  lines.  Ex¬ 
change  professorships,  visiting  lecture¬ 
ships,  scholarships,  and  reciprocal  gradu¬ 
ate  fellowships  are  also  planned.  The 
graduate  who  will  go  out  next  summer 
will  be  the  first  Missouri-Yenching  Fel¬ 
low.  This  fellowship  will  be  maintained 
by  contributions  given  through  the  Mis¬ 
souri-Yenching  Association,  an  organiza¬ 
tion  of  faculty,  students  and  alumni  of 
Missouri. 

The  library  of  the  new  school  will  be 
gi\en  chieHy  by  Dr.  James  Melvin  Lee. 
head  of  the  department  of  journalism  of 
New  York  University  and  conductor  of 
the  department  “Our  Own  Work!  of 
Letters”  in  Ejmtor  &  Publish kr.  Dr. 
I^  has  offered  a  large  number  of  books 
on  journali.sm,  of  which  he  has  duplicates 
in  his  librarv’  since  his  purchase  of  the 
library  of  Dr.  Talcott  Williams.  During 
Mr.  Na.sh’s  period  of  service  in  China, 
he  will  serve  as  (Thina  correspondent  and 
business  representative  of  Eiutor  & 
Publisher. 

TO  BUY  LINDBERGH  GIFT 

The  Denver  (Col.)  Post  is  sponsor¬ 
ing  a  plan  whereby  the  sch<H»l  children 
of  Denver  will  buy  a  wedding  present 
for  Col.  Charles  .\.  Lindbergh  and  Miss 
Anne  Morrow.  ContributicHis  are  lim¬ 
ited  to  a  nickel.  The  plan  was  conceived 
by  William  C.  Shepherd,  managing  ed¬ 
itor,  and  is  being  managed  by  Mrs. 
E' ranees  Wayne,  special  writer. 


ADOPTING  “MODERNIZING"  PLAN 

Harvey  L.  Gray,  for  many  years  a 
special  writer  and  column  conductor  on 
the  former  Springfield  (Mass.)  Sunday 
Union,  is  organizing  a  “Home  Moderniz¬ 
ing”  department  for  Xhc  Spring  Md  Sun¬ 
day  Union  and  Republican.  Mr.  Gray 
has  made  a  study  of  the  “Home  Modern¬ 
izing”  drive  being  conducted  by  the  Hart¬ 
ford  (Conn.)  Times  and  is  working  along 
much  the  same  lines  in  Springfield. 


powe:r  of  written  word 

ONCE  MORE  ABLY  SHOWN 
NEW  use  was  found  for  the 
Grandfield  (Okla.)  Enterprise 
on  March  1  when  J.  B.  Martin,  a 
reader,  rolled  up  his  copy  to  r»- 
semble  a  gun  barrel  and  forced  a 
sneak  thief  to  throw  up  his  hands 
in  surrender. 


SCRANTON  PAPER  WINS 
TAX  DISCOUNT  HGHT 


Bill  Sponsored  bjr  Daily  Times  Allow¬ 
ing  Prompt  Payers  5  Per  Cent 
Discount  Signed  by 
Governor 


.•\  fight  launched  by  the  Scranton  (Pa.) 
Tinves  to  obtain  a  discount  of  5  per  cent 
to  Scranton  taxpayers  who  pay  their 
county  taxes  promptly  every  year  ended 
successfully  March  12  when  (governor 
John  S.  Fisher  signed  the  Davis  bill 
which  embodies  the  salient  features  of 
the  plan  suggested  by  John  D.  Keator, 
managing  editor  of  the  Times. 

Taxpayers  in  every  city  in  the  state 
will  receive  the  discount  from  now  on. 
Until  this  action  was  taken  the  discount 
was  allowed  in  boroughs  and  townships 
only. 

Mr.  Keator  first  carried  his  fight  to 
the  courts.  Judge  Andrew  Smith,  of 
Montrose,  upheld  the  contention  of  Mr. 
Keator’s  counsel,  Philip  V.  Mattes,  for¬ 
mer  city  solicitor  of  Scranton. 


It  cooks  for  you,  does  the 
washing,  cleans  the  house,  de¬ 
livers  your  ire  .  .  .  helps  in  a 
score  of  ways  to  make  life  in 
this  sunny  Southland  attrac¬ 
tive. 

Consumption  of  electricity 
in  this  area  is  the  highest  in 
the  country-  over  1800  kilo¬ 
watt  hours  per  capita.  There 
are  more  completely  electri¬ 
fied  (red  seal)  homes  per 
capita.  98%  of  all  dwellings, 
city  and  rural,  are  within 


County  Commissioners  Morgan 
Thomas  and  Louis  Yon  Bergen  in¬ 
structed  W.  R.  Lewis,  acting  county 
solicitor,  to  appeal  the  issue  to  the  .su¬ 
preme  court.  The  latter  held  that  under 
then  existing  laws  the  rebate  could  not 
be  allowed  in  the  cities.  It  was  then 
that  steps  were  taken  to  bring  the  Keator 
issue  to  the  legislature. 

The  Davis  bill  had  little  opposition 
and  was  promptly  signed  by  the  gcjver- 
nor.  It  means  a  saving  of  many  thou¬ 
sands  of  dollars  annually  to  taxpayers  in 
Scranton. 

Edward  J.  Lynett  is  editor  and  pub¬ 
lisher  of  the  Times.  John  E.  Bradley 
is  general  manager,  and  William  R. 
Lynett,  assistant  publisher. 


ST.  LOUIS  LIKES  “FRONT  PAGE" 

“Front  Page”  drew  high  praise  from 
St.  Louis  dramatic  critics  at  its  recent 
production  there.  Fifty  newspaper 
men  were  guests  of  manager  Paul 
Beisman  on  the  opening  night.  Harry 
Neihmeyer  of  the  Post-Dispatch  and 
Harry  Burke  of  the  Globe-Democrat 
deprecated  the  profanity  but  lauded  the 
play.  Harry  James  in  The  Times  said  it 
was  a  “damn  good  show.”  The  Star 
praised  it. 


LEWIS  WINS  DAILY’S  PRIZE 

The  1928  Seattle  Times  trophy, 
awarded  for  greatest  improvement  in  ad¬ 
vertising  copy,  typography  and  service  to 
the  advertiser  to  create  larger  sales  vol¬ 
ume,  was  awarded  recently  to  Sol.  Lewis, 
publisher  of  the  Lynden  (Wash.)  Trib¬ 
une.  The  presentation  was  made  by  R. 
E.  Morgan,  assistant  to  C.  B.  Blethen, 
publisher  of  the  Times. 


reach  of  an  electric  wire. 
$12,000,000  in  electrical  ap¬ 
pliances  were  bought  last 
year. 

It  is  only  natural  that  the 
Los  Angeles  Times — with  the 
largest  home-delivered  circu¬ 
lation  in  the  field  -should 
lead  in  electrical  appliance 
advertising.  Last  year  it 
printed  more  than  both  other 
morning  papers  combined,  or 
all  three  evening  papers,  com¬ 
bined. 


mM 


Eastern  Rrpresrnlatire;  Williams,  Lawrence  &  Crbsmer  Co., 
360  N.  Michigan  Blvd.,  Chicago.  28.5  Madison  Avp.,  New  York. 

FaeiJUs  Coatt  Reprrtentatire :  R.  J.  Bidwell., 

742  Market  St.,  San  Ftranciaco.  "White  Henry  Stuart  Bldg.,  Seattle. 


Electricity  is  your  servant 
in  Southern  California . 
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Here*s  How  National  Advertisers  Are  Using 

Cimts 

And  Completely  Covering  the  Scranton  Market 
— the  Heart  of  The  Great  Anthracite  Coal  Region 


I 


During  the  Year  From 
March  1928  to  February  28, 1929 

The  Scranton  Times  Carried 

13,051,442 

Lines  of  advertising  —  a  lead  of 
MORE  THAN  5,000,000  LINES  over 
its  nearest  Scranton  competitor. 


During  this  same  12  month  period 
ending  February  28,  1929 

The  Scranton  Times  Carried 

2,274,71 1 

Lines  of  National  Advertising  —  A 
LEAD  OF  1,484,182  LINES  over  its 
two  competitors  who  combined 
totaled  only  790,529  lines. 


During  the  Month  of  February  The  Times  Carried  More  Adver- 
tising  Than  the  Total  of  the  Other  Two  Scranton  Daily  Papers 

and  as  has  been  its  record  for  many  years  The  Times  printed  over  50%  more 
local  display  advertising,  100%  more  classified  advertising  and  200%  more 
national  advertising  than  any  other  daily  paper  in  the  held.  The  following 
table  of  February  advertising  lineage  will  be  of  interest  to  advertisers  and 
readers  alike: 


The  Scranton  Times 
Morning  Contemporary 
Afternoon  Contemporary  . 


1,015,770  Lines 
.  559,342  Lines 
.  361,732  Lines 


E.  J.  LYNETT 

Publisher 


Monolith  Building 
NEW  YORK 


J.  E.  BRADLEY 

Cmn«ral  Manager 


LA  COSTE  &  MAXWELL 

Special  Repreeentatives 


WM.  R.  LYNETT 

Attiatant  Publiaher 


Marquette  Building 
CHICAGO 


Do  you  merely  print  your  news\ 


The  publisher  /s  a  manu¬ 
facturer.  The  production  of 
his  newspaper  is  a  manufac¬ 
turing  operation.  He  was,  perhaps,  the 
first  manufacturer  concerned  with  the  prob¬ 
lems  of  quantity  production.  In  one  re¬ 
spect  he  differs  from  all  other  manufactur¬ 
ers;  with  him  the  saving  of  time  is 
an  essential  function.  He  sells  news — 
the  most  perishable  of  all  commodities. 
News  dies  of  being  known.  The 
most  abhorrent  waste  in  his  oper¬ 
ations  therefore  is  the  waste  of  time, 
for  the  publication  of  news  while  it 
is  living  is  the  service  upon  which 
he  thrives.  He  can  only  coin  news 
into  money  because  of  the  swift¬ 
ness  of  his  staff  and  his  machinery; 
swiftness  is  a  vital  element  in  his 


success. 


A  S  AN  inventor  of  newspaper 
machinery  it  has  been  necessary 


for  me  to  make  an  exhaustive  study 
of  the  saving  of  time.  The  saving 
of  time,  low  operating  cost,  and  the 
economical  use  of  space,  constitute 
three  of  the  four  cardinal  points  of 
efficiency  in  the  newspaper  plant. 
The  fourth  is  typographical  excel¬ 
lence.  Out  of  these  four  require¬ 
ments  I  have  evolved  a  working 
formula  which  runs  thus:  My  job  is 
to  enable  the  publisher  to  produce  a  great¬ 
er  output  of  higher  quality  in  less  time  at 
lower  cost  in  less  space. 


'T^HIS  is  the  publisher  s  job  also.  If  he 
^  responds  to  the  pressure  of  the 


times  he  is  under  the  necessity  of 
striving  ceaselessly  to  do  for  himself 
just  these  things.  In  order  to  suc¬ 
ceed  in  doing  them  he  must  cease 
to  consider  his  existing  plant  a  per¬ 
manency —  even  if  it  be  new.-  From  ih 
completion  he  must  treat  it  as  a  plastic 
organism  composed  of  replaceable  element 
which  should  be  remodelled  daily  to  suit 
his  prospective  needs. 


l^EITHER  the  inconvenience  of 
^  ^  constant  plant  changes  nor  their  e 
cost  should  deter  him  from  keeping 
his  equipment  in  the  first  rank  of 
mechanical  progress.  The  ability  to 
grasp  opportunities  the  moment  they 
occur — which  may  affect  prestige 
or  growth — is  a  far  too  important  ad¬ 
vantage  to  warrant  a  publisher  s  liv¬ 
ing  up  to  the  limit  of  his  facilities  or 
hesitating  to  scrap  and  replace  them 
because  of  the  investment  involved 


jpURTHERMORE,  a  newspaper  s 
^  overhead  is  naturally  so  high 
that  the  attempt  to  carry  it  with  old 
or  poor  tools,  when  tools  of  greater 
earning  power  are  to  be  had,  is  sheer 
wastefulness.  With  capital  begging 
to  be  hired  at  reasonable  figures  hov 
unwise  it  is  for  a  publisher  to  toler¬ 
ate  the  use  in  his  plant  of  a  single 
piece  of  equipment  that  is  not  the 
most  productive  equipment  obtain¬ 
able.  It  is  not  the  cost  of  machinery  that 


f  '  '■ 
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matters — it  is  its  earning  power.  This  is  the 
golden  rule  of  industrial  prosperity. 

IN  the  purchase  of  machinery,  as 
in  that  of  other  things,  we  are 
graduating  from  the  days  of  sparse 
capital  into  those  of  plentiful  sup¬ 
plies  of  money  awaiting  investment. 
But  only  slowly  are  we  learning  to 
grasp  the  opportunities  this  pro¬ 
found  change  has  brought  within 
our  reach.  One  man  under  the  in¬ 
fluence  of  the  old  thought  will  ask 
!  the  engineer.  How  cheaply  can  you 
[equip  my  plant?  Another  under  the 
'influence  of  the  new  thought  will 
!say  to  him.  My  money  is  worth  in  the 
marl^et  only  four  or  five  per  cent;  how 
much  of  it  can  you  invest  in  my  plant  to 
\pay  me  ten,  or  twenty,  or  thirty  per  cent? 

JT  IS  the  latter  point  of  view — which 
^  is  based  upon  the  modern  Amer¬ 
ican  conception  of  industrial  prog¬ 
ress —  that  has  made  the  motor  car  in¬ 
dustry  the  prosperous  giant  it  has  become. 
In  that  industry  the  substitution  of  swifter 
for  slower  tools  is  a  continuous  process 
which  is  part  of  every  plant's  rou¬ 
tine.  No  tool  is  ever  used  after  a  better 
one  is  on  the  market;  not  infrequently 
tools  are  discarded  and  replaced 
within  the  month  of  their  installation. 


'T'HE  capital  investment  involved  in  con- 
^  tinuous  plant  rejuvenation  is  seen  to 
he  wholly  negligible  when  weighed  against 
the  gain  of  increased  tool  earning  power. 
It  is  in  fact  because  of  the  avidity 


with  which  the  motor  car  industry 
has  ruthlessly  demanded  of  its  tool- 
makers  always  greater  tool  earning 
power  that  the  motor  car  industry 
has  become  so  phenomenally  pros¬ 
perous.  Nowhere  in  that  industry  is  tool 
cheapness  permitted  to  discount  tool  earning 
power;  on  the  contrary  it  is  tool  earn¬ 
ing  power  that  is  the  measure  by 
which  tool  values  are  fixed.  Cheap 
tools  make  dear  products,  is  an  old  say¬ 
ing  in  this  young  industry. 

T  CITE  the  motor  car  industry  be- 
^  cause  it  is  the  great  schoolmaster 
of  modern  industrial  science,  having 
blazed  the  way  along  which  greater 
prosperity  may  be  brought  to  all 
other  industries.  It  teaches  the  neces¬ 
sity  of  converting  sluggish  capital 
into  active  tool  power.  How  to  set 
money  to  work  is  a  problem  of  the  times. 
Its  solution  in  part  can  be  found  in  the 
newspaper  industry.  In  no  other  industry 
of  which  I  am  informed  is  there  so  great  a 
need  of  mechanical  replenishment.  The 
savings  to  be  made  are  enormous, 
the  security  to  be  offered  if  money 
is  hired  is  abundant,  and  the  indus¬ 
try  to  be  refreshed  is  prosperous  and 
powerful.  It  would  seem  to  be  the 
part  of  wisdom  for  the  publisher  to 
take  advantage  of  so  favorable  a 
financial  situation  and  raise  to  the 
uttermost  the  flexibility  and  earning 
power  of  his  plant. 

HENRY  A  WISE  WOOD 


/ 
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TEN-YEAR  I.T.U.  CONTRACT 

ONE  of  the  sigiiificiint  events  of  the  week  was 
the  signing  of  a  ten-year  contract  with  the 
International  Typographical  Union  by  the  South, 
Bend  (Ind.)  Tribune.  In  other  columns  of  this 
issue  EniTOR  &  Publisher  publishes  the  text  of  the 
important  clauses.  Publishers  may  well  study  this 
contract  in  relation  to  their  own  local  situations. 

ten-year  term  is  a  novelty.  Mr.  F.  A.  Miller, 
president  and  editor  of  the  Tribune,  hails  it  as  a 
piece  of  progress.  It  settles  the  local  labor  problem 
for  a  long  time  and  both  the  newspaper  management 
and  the  union  members  can  settle  themselves  to  their 
ta.sks  without  fear  of  interruption. 

The  contract  provides  fur  a  48-hour  week.  This 
is  the  working  time  for  4.^5  cities  of  the  Uniteti 
States  and  Canada.  The  48-hour  week  has  become 
fairly  standard  in  union  newspaper  offices.  The  day 
-cale  will  be  $48  per  week  and  the  night  scale  $51. 
For  the  population  of  South  Bend,  85,000  these  rate*^ 
are  somewhat  above  the  average  shown  in  a  national 
survey  made  by  VV.  G.  Hooker,  of  the  Pacific  North¬ 
west  Newspaper  Association,  and  published  in  Flni- 
TOR  &  Publisher  on  March  2.  A  number  of  cities 
of  the  class  of  South  Bend  pay  under  90  cents  an 
hour  for  day  and  under  $1.00  an  hour  for  night  work. 
.\  few  pay  more  than  the  new  South  Bend  scale. 

The  contract  may  be  reopened  as  to  wages  if  the 
cost  of  living  index  number  as  published  by  the 
United  States  Bureau  of  l^bor  Statistics  in  the 
Mmithly  Labor  Review,  fluctuates  in  excess  of  30 
(joints  from  the  figure  prevailing  on  June,  1928.  That 
figure  is  170.0.  In  other  words,  the  parties  to  the 
C'Mitract  are  not  bound  to  suffer  because  of  any  ab¬ 
normal  condition  affecting  the  cost  of  living.  Any 
new  wage  agreement  would  lx;  reached  through 
mutual  agreement  or  conciliation  or  arbitration. 

It  is  interesting  to  note  that  the  I.  T.  U.  reinstate¬ 
ment  law  is  not  recognized  in  the  contract.  A  dis¬ 
charged  member  may  be  l>arred  from  the  crxnposing 
nxwn,  pending  final  action  on  his  case.  A  joint  stand¬ 
ing  committee  determines  what  the  reimbursement  for 
lost  time  shall  be  in  the  event  the  memlx*r  is  rein¬ 
stated.  This  sum.  however,  cannot  lie  more  than  the 
lost  working  time  at  regular  rates.  Thus  an  aggra¬ 
vating  problem  is  easily  adjusted. 

.\  ten-year  contract,  admirably  simple  and  amicable 
in  its  terms,  to  us  seems  a  hap()y  augury.  W’e  agree 
with  Mr.  Miller  tliat  it  is  a  new  note  of  (irogress. 

Spell  it  "linage,”  not  lineage,  and  be  right! 

SOFT  FOR  W.  U. 

Every  few  days  or  weeks  the  local  manager  of  a 
Western  Union  Telegraph  Co.  office,  in  any 
city  of  the  country  one  might  think  of,  will  per¬ 
sonally  call  on  the  editors  of  the  local  newspapers, 
bringing  with  him  a  “news”  hand-out  which  has  been 
broadcast  over  the  company’s  system  by  its  New  York 
press  agent.  He  will  want  to  get  it  printed.  It  will 
be  found  to  contain  pure  advertising,  usually  selling 
some  form  of  wire  service  to  the  public.  As  for  in¬ 
stance,  as  recently  happened,  the  “news”  will  be  that 
the  good  old  W.  U.  has  just  established  a  week-end 
cable  service  at  so  much  per  100  words.  The  local 
manager  will  tell  the  editor  his  company  is  expecting 
him  to  get  the  stuff  printed  as  news  and  he  will  be 
very  much  obliged  for  the  favor.  This  will  be  going 
on  all  over  the  United  States  cxi  a  given  day. 

The  relation  between  newspapers  and  the  telegraph 
companies  is  usually  so  intimate  that  many  editors 
accede  to  these  requests  on  personal  grounds.  The 
graft  has  been  worked  so  often,  however,  that  Editwi 
&  Publisher  is  now  hearing  protests.  “Why  should 
we  give  free  advertising  to  a  company  that  never  hesi¬ 
tates  to  charge  the  newspaper  for  the  service  it 
renders?”  editors  are  asking.  “If  we  are  to  print 
W.  U.  advertising  free,  why  does  that  company  not 
carry  our  despatches  free?”  Mr.  Newcomb  Carlton, 
the  live-wire  president  of  the  W.  U.,  would  not  under¬ 
take  to  answer  these  queries.  Editor  &  Publisher 
can  offer  a  reasonable  reply.  It  is  that  the  Western 
Union  knows  the  value  of  wire  space,  and  editors  who 
give  away  news  space  for  commercial  enterprises  are 
not  aware  of  the  value  of  the  commodity  called  adver¬ 
tising.  Mr.  Newcomb  Carlton  and  his  New  York 
press  agent  are  smart  men.  They  would  not  ask  if 


On  the  next  day  much  people  that  were  come 
to  the  feast,  when  they  heard  that  Jesus  was 
coming  to  Jerusalem,  took  branches  of  palm 
trees,  and  went  forth  to  meet  Him,  and  cried. 
Hosanna:  Blessed  is  the  King  of  Israel  that 
cometh  in  the  name  of  the  Lord. —  St.  John,  Xll; 

12,  13. 

they  did  not  expect  to  receive.  And  they  do  receive 
each  time  they  ask — hundreds  of  thousands  of  dollars’ 
worth  of  newspaper  advertising  which  that  huge  wire 
corporation  might  very  well  buy  with  coin  of  the 
realm.  The  attitude  of  newspaper  men  concerning 
commercial  press  agentry  becomes  humorous.  Or 
would  you  say  pathetic? 

Atnericans  are  investing^  $1,500,000, (XX)  abroad 
annually — watch  advertising  follow  that  flag! 

ART  IS  THE  LEADER 

HE  mixlern  advertising  agency's  job  is  to 
I  find  out  what  the  public  wants  and  then  to 
find  out  what  the  manufacturer  can  make  to 
harmonize  with  that  want,”  said  Rene  Clarke,  winner 
of  the  1929  Harvard  gold  medal  for  distinguished 
advertising  service,  in  his  illuminating  interview  in 
EnrniK  &  Publisher,  last  week. 

His  views  will  be  a  revelation  to  the  old  school 
of  ailvertising  men  who  persist  in  the  false  and 
exjxmsive  notion  that  trade  publicity  and  selling,  in 
this  age,  drag  along  on  the  heels  of  creative  produc- 
tiiHi.  Truth  is  that  manufacturing  no  longer  dictates 
our  tastes,  customs  and  habits.  Prcxluction  dances 
to  the  tune  of  demand,  abjectly  doing  its  bidding. 
As  Mr.  Clarke  said  there  remains  a  class  of  manu¬ 
facturers  who  remain  convinced  that  it  is  possible; 
to  force  prixlucts  willy-nilly  onto  the  market  and 
compel  acceptance.  Such  firms  travel  up  a  steep  and 
r<x:ky  road.  The  manufacturer  who  gives  ear  to  the 
science  of  pre-determining  public  needs  or  fancies, 
styles  or  intriguing  utilities,  and  pnxluces  an  article 
which  fits  into  the  scheme,  follows  the  line  of  least 
resistance  to  success.  Mr.  Clarke  is  an  eager 
exiKinent  of  the  method. 

lie  is  an  artist  and  the  task  calls  for  art  of  a 
high  quality.  This  new  advertising  has  an  un¬ 
common  appreciation  of  values.  It  anticii>ates  (xipular 
trends.  It  is  .soundly  based  on  a  (ihilosophy  which 
penetrates  the  natural  cravings  of  humanity,  scents 
the  shifting  tides  of  demand,  formulates  opinion 
through  play  of  words  and  pictures,  caters  in  prac¬ 
tical  terms  to  the  gaiety,  comfort  and  material 
progress  of  mankind. 

Uther  elements  enter  the  picture,  but  the  artist  is 
the  central  figure.  And  he  is  distinctly  an  .\meri- 
can  development.  A  wonderful  vista  of  opportunity 
opens  before  him.  for  he  is  young  and  there  is  much 
to  do.  National  advertising  is  now  firmly  in  his  grasp. 
Every  day  and  hour  demonstrates  his  amazing  power 
to  satisfy  the  .American  people  and  create  wealth 
and  power  for  his  employers.  In  the  metropolitan 
cities  the  artist  is  present  in  much  of  the  local  adver¬ 
tising.  The  department  store  values  his  magic. 
Smart  specialty  dealers  and,  in  instances,  chain  store 
merchants,  are  more  and  more  accepting  his  sug¬ 
gestions.  He  sets  a  pace  which  is  impossibly  fast 
for  the  old-fogy  who  proposes  that  the  buyer  shall 
both  defy  his  judgment  and  line  his  purse.  The 
American  cultural  standard  is  fast  becoming  an  art 
standard,  gained  not  from  academy,  museum  or  stage, 
but  from  advertising.  The  artist,  once  scorned  as 
visionary  and  an  impractical  dabbler,  today  leads  the 
way  for  the  bulk  of  our  finest  commerce. 

Sinclair  Lewis  says  Messrs.  Fried  and  Man¬ 
ning,  life-saving  heroes,  without  doubt  received 
handsome  checks  for  their  cigarette  testimoni¬ 
als.  They  did  and  on  the  day  Fried’s  endorse¬ 
ment  was  played  m  huge  space  he  was  seen 
smoking  a  rival  cigarette  at  a  New  York 
club.  Scandalous! 


EMPLOYE  PROFIT  SHARING 

TWO  metropolitan  new'S{)a|x;r  organizations  in 
widely  separated  sections  of  the  country  this 
week  announced  plans  for  employe  participation 
in  profits,  through  purchase  and  holding  of  stock. 
They  are  Philadelphia  Inquirer  and  Kansas  City 
Journal-Post.  Following  the  recent  death  of  Col. 
James  El  verson,  Jr.,  it  was  decided  to  reorganize  the 
company  and  offer  a  minority  of  the  stock  on  prefer¬ 
ential  terms  to  the  employes  and,  should  the  issue 
not  be  absorbed,  to  the  general  public  The  em¬ 
ployes  are  to  buy  the  stock,  which  pays  $3  at  $50 
per  share.  Sales  to  the  public  will  be  at  $52. 

The  Kansas  City  Journal-Post  has  made  available 
to  its  active  employes  preference  shares  in  a  trustee¬ 
ship,  the  capital  structure  of  which  includes  both 
common  and  associate  preference  shares.  It  is  the 
latter  that  is  offered  to  the  employes.  These  shares 
enjoy  a  preference  in  dividends  of  5  per  cent  over 
dividends  to  the  common  shares  and  no  dividends  may 
be  paid  on  the  common  until  associate  preference 
shares  have  paid  5  per  cent,  after  which  further  divi¬ 
dends  are  divided  equally  between  common  and  asso¬ 
ciate  preference  shares.  A  time-payment  plan,  allow¬ 
ing  six  years,  is  also  provided.  The  employes  of  the 
Journal-Post  have  already  subscribed  to  $200,000 
shares,  we  are  told. 

Here  are  two  interesting  plans  for  employe  par¬ 
ticipation  in  profits,  offering  further  light  on  a  sub¬ 
ject  that  is  being  widely  discussed  by  publishers. 
That  the  disposition  on  the  part  of  many  publishers 
to  take  their  employes  into  their  companies  is  keen  is 
indicated  by  numerous  requests  Editor  &  Publisher 
receives  from  individuals  asking  for  information  con¬ 
cerning  accepted  methods.  Em(>loye  participation 
makes  for  the  highest  type  of  co-operation,  since  the 
economic  urge  is  a  ruling  passion  among  men.  Not 
long  ago  the  publisher  of  a  great  newspaper  which 
is  owned  by  its  employes  made  the  following  remark; 
“It  is  interesting  to  observe  how  the  conduct  of  men 
changes  when  they  have  a  financial  stake.  I  have 
seen  the  time  when  the  responsibilities  of  our  office 
fell  heavily  upon  a  few  executives.  It  was  difficult 
to  inaugurate  any  economy.  Men  held  back  and  we 
lived  in  an  atmosphere  of  general  lassitude.  Our 
share-holding  employes  now  eagerly  share  the  respon¬ 
sibility.  Every  man  is  on  his  toes.  Cooperation  is 
real.  Why,  the  other  night  I  saw  an  employe  going 
around  the  shop  turning  off  the  lights.  In  the  old 
days  that  would  have  been  regarded  as  the  janitor's 
job.  Profit-sharing  works.” 

Editor  &  Publisher  believes  that  many  such  bene¬ 
fits  are  gained  and  further  that  in  this  age  of  econo¬ 
mic  enlightenment  the  fact  is  increasingly  clear  that 
a  man  who  yields  his  full  powers  to  his  job  estab¬ 
lishes  something  in  the  nature  of  an  equity  in  the 
business.  Certainly  if  stock  is  available  for  distri¬ 
bution  preferential  consideration  of  employes  is  not 
only  good  business,  but  simple  justice. 

Candid  corrections  are  good  for  the  news¬ 
paper  soul. 

A  NEWSPAPER  TRAGEDY 

The  following  story  was  received  from  a  regular 
correspondent  of  Editor  &  Published*  one  day 
this  week.  We  elect  to  publish  it  in  this  column, 
leaving  comment  to  our  readers. 

XTOLD  that  edition.  We’ve  got  a  story  of  a  boy 
killed  by  an  automobile.” 

The  order  went  from  the  city  desk,  to  the  manag¬ 
ing  editor,  to  the  news  desk.  Another  of  the 
romances  of  journalism — this  one  tragic. 

Alfred  B.  Carson,  news  editor  of  the  Albany 
(N.  Y.)  Evening  News,  got  the  word,  anxiously 
awaited  the  story  from  the  city  desk  so  that  he  might 
“snap  it  along”  and  roll  in  on  time. 

The  story  came.  A  rewrite  man  was  taking  notes. 
“What’s  the  name?  Spell  it,”  he  called  to  the  leg 
man  at  the  other  end  of  the  wire. 

“Alfred  B.  C-A-R-S-O-N,  Jr.,  aged  6,  was  almost 
instantly  killed  today  when  he  was  run  over  by  an 
automobile  in  front  of  School  14.  The  driver  of  the 
car  was  held.  .  . 

Carson  sent  the  story  along,  followed  it  into  type, 
and  then  went  home  to  tell  his  wife. 
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PURELY  PERSONAL 


^{)L.  IRA  C.  COPLEY,  publislicr  of 
a  chain  of  newspaiwrs  in  Southern 


California,  F.  W.  KelloRR,  former  owner 
of  the  chain,  and  Charles  H.  Frisk,  ed¬ 
itor  and  manager  of  the  Pasadena  Star- 
Seu’S.  served  as  pall  bearers  at  the 
funeral  of  former  United  States  Sen¬ 
ator  l-'rank  P.  Flint,  March  16. 

John  A.  Park,  publisher  of  the  Raleigh 
(N.  C.)  Times,  is  in  Panama  making  a 
study  at  Latin-American  journalism.  He 
is  accompanied  by  Eugene  E.  Culbreath, 
mayor  of  Raleigh. 

William  F'.  Metten,  publisher  of  the 
lyilniington  (Del.)  Every  Evening, 
spoke  before  a  luncheon  of  the  Wholesale 
Section  of  the  Wilmingtojj  Chamber  of 
Commerce  last  week. 

Fred  Biermann,  editor  and  publisher 
of  the  Decorah  (la.)  Journal,  is  recov¬ 
ering  from  an  operation. 

V.  Y.  Dallman,  editor  of  the  Sl^ring- 
jicW  Illinois  State  Register,  was  sfieaker 
at  a  dinner  sponsored  by  the  Jackson¬ 
ville,  III.,  Professional  and  Business 
Women’s  club,  March  15. 


John  Cowles,  associate  publisher  of  the 
Dt’S  Moines  (la.)  Register  and  Tribune- 
Capital,  was  in  New  York  this  week  on 
a  business  trip. 

L.  Glasman,  co-publisher  of  the 
Ogden  (Utah)  Standard-Examiner,  has, 
in  the  capacity  of  president  of  the  Gran¬ 
ada  ( Iperating  Company,  opened  a  new 
$5UI).hllO  theatre,  the  Granada.  Glasman 
is  als(j  president  of  the  Orpheum  Operat¬ 
ing  Company  of  Ogden  and  is  owner  of 
the  Paramount  theatre  in  that  city. 

Werner  Rupp,  editor  and  publisher  of 
the  .-iherdeen  (Wash.)  Daily  IV  or  Id,  is 
in  a  hospital  at  Portland,  Ore.,  recuper¬ 
ating  from  a  nervous  breakdown. 

Joseph  G.  Lesher,  editor  of  the 
Huntingdon  (Pa.)  Monitor,  accompanied 
by  Mrs.  Lesher  and  several  relatives,  is 
wintering  at  St.  Petersburg,  Fla. 

Joseph  A.  Fleitzer,  publisher  of  the 
Bell  (Cal.)  Herald  and  the  Mayivood 
(Cal.)  Review,  has  accepted  an  offer  to 
bei  mie  an  instructor  in  journalism  at 
Columbia  University,  New  York. 

Phillip  Connolly,  publisher  of  the 
West  Virginia  Review,  a  weekly  maga¬ 
zine,  published  at  Charleston,  W.  Va., 
arrived  in  New  York  tliis  wtfek  for  a 
short  visit. 

Louis  R.  Flowers,  former  publisher  of 
the  Burlington  (Wash.)  Journal,  was 
voted  a  life  membership  in  the  Wash¬ 
ington  Press  Association  recently.  He 
sold  the  Journal  and  has  since  moved 
to  Mt.  Vernon,  Wash. 

H.  E.  Van  Ommeren,  editor  of  the 
Cashmere  (Wash.)  Valley  Record,  has 
been  electetl  secretary  of  the  Cashmere 
Chamber  of  Commerce. 

Casper  S.  Yost,  editor  of  the  c<litorial 
page  of  the  St.  Louis  Globe-Democrat, 
was  elected  president  of  St.  Louis 
.\uthors  recently. 

Robert  Lincoln  O’Brien,  former 
editor  of  the  Boston  Herald  and  Boston 
Transcript,  arrived  in  Pasadena,  Cal. 
last  week  for  a  brief  visit. 

Mr.  and  Mrs.  Davis  Merwiii  and  their 
two  children  sailed  from  New  York 
recently  for  Bermuda  where  they  will  be 
on  vacation  for  about  three  weeks.  Mr. 
Merwin  is  president  of  the  Blooming¬ 
ton  (Ill.)  Pantograph. 

Dean  Palmer  of  the  St.  Joseph  (Mo.) 
News  Press  &  Gazette  has  returned  from 
Rio  de  Janeiro  after  making  a  tour  of 
South  America  together  with  Irwin  S. 
Cobb  who  is  writing  a  series  of  travel 
articles.  Mr.  Cobb  has  sailed  from  Rio 
to  Italy  where  he  will  join  Mrs.  Cobb  in 
Florence. 


dress  before  the  Salem  (Ore.)  Chamber 
of  Commerce. 

R.  E.  Seiler,  of  Djs  .\ngeles,  general 
manager  of  classified  a<lvcrtising  for  the 
Hearst  papers,  was  in  Chicago  recently 
in  the  course  of  a  circuit  tour. 

k.  B.  Howard,  general  manager  of  the 
London  (O.)  Madison  Press,  was  oper¬ 
ated  on  for  appendicitis  at  Grant  Hos¬ 
pital,  ('olumbus,  O.,  recently.  He  has 
been  taken  to  his  home  at  London  and 
is  rapidly  improving. 

John  McAdams,  business  manager  of 
the  Alton  (Ill.)  Telegraph,  addressed  a 
meeting  of  the  Illinois  Manufacturers’ 
Association  at  St.  Louis,  March  15. 

Arthur  H.  Hayward,  secretary  of  the 
Boston  Evening  Transcript,  and  author 
of  the  book  “Colonial  Lighting,"  spoke 
before  the  Colonel  I^oammi  Baldwin 
(Chapter,  D.  A.  R.,  at  the  home  of  Mrs. 

J.  W.  Fox,  Woburn,  Mass.,  March  19. 

J.  H.  Howell,  Long  Beach,  Cal.,  has 

liecome  business  manager  of  the  Ocean- 
side  (Cal.)  Tribune,  succeeding  George 

K.  Stafford,  who  will  edit  the  newspaper. 

James  O’Donnell  of  the  business  office 

of  the  Fall  River  (Mass.)  Herald  News 
has  transferred  to  the  composing  room 
to  learn  the  trade  as  an  apprentice. 

George  S.  Thurtle,  formerly  manager 
of  the  Redondo  (Cal.)  Breeze,  is  now 
business  manager  of  the  Long  Beach 
(Cal.)  Sun. 

Gail  R.  Fuller,  managing  editor  of  the 
Redondo  (Cal.)  Breeze,  has  been  named 
publisher  of  the  newspaper. 

E.  A.  Powell,  advertising  manager  of 
the  San  Pedro  (Cal.)  News-Pilot,  has 
Iwen  named  business  manager  of  the 
Hollywood  (Cal.)  Nnvs. 

George  Ellison  of  the  advertising  de¬ 
partment,  Pasadena  (Cal.)  Star-News, 
lias  been  apjwiinted  advertising  manager 
of  the  San  Pedro  (Cal.)  Nnvs-Pilot. 

Cyrill  Feeney  of  the  advertising  de- 
jartment.  Fall  River  (Mass.)  Herald 
New's,  has  resigned  to  join  the  federal 
prohibition  forces  in  New  England. 

F.  K.  Kret-schmar,  eastern  manager  of 
Advertising  &  Selling,  has  been  pro¬ 
moted  to  advertising  manager. 

George  Borum,  formerly  with  the 
F.astem  Shore  (\’a.)  Ne^vs  has  returned 
to  that  paper  as  assistant  secretary.  For 
several  years  he  has  been  reporting  on 
various  dailies,  including  the  Baltimore 
.Sun  and  the  Richmond  (Va.)  Times 
Dispatch. 

C.  H.  Talmadge,  for  a  numln-r  of 
years  connecte<l  with  pajiers  in  the  state 
of  Washington,  has  been  given  charge  of 
the  commercial  printing  deptirtment  of 
the  Salem  (Ore.)  Daily  Statesman. 

Edward  Gallagher,  formerly  assistant 
advertising  manager  of  the  Lynn 
(Mass.)  Tclegram-Netvs,  is  now  with 
the  advertising  department  of  the  Boston 
.Advertiser. 

.\.  H.  I.and,  of  the  National  advertis- 


FOLKS  WORTH  KNOWING 


George  .\.  Barton  used  to  tap 
chins  for  a  living.  Now,  as  sports 


editor  of  the  Minneapolis  Tribune,  he 
taps  typewriter 


Gioacs  A.  Baiton 


keys  instead. 

Back  in  1902, 
about  the  time 
he  was  sjwrring 
partner  for  Bat 
Nelson,  he  usu¬ 
ally  was  a  couple 
of  jumps  ahead 
of  the  sheriff. 
Box  fighting  was 
frowned  upon  by 
the  law  then. 
But  before  he 
laid  aside  the 
gloves  George 
engaged  in  some 
dcxlged  iKilice  long 


fast  Iwttles,  and 
enough  to  gain  a  decision  over  Terry 
McGovern. 

Now  Barton  devotes  much  of  his 
time  to  his  daily  column  “Sport 
Graphs,”  but  he  finds  leisure  to  rear 
two  boys — 19  and  9  at  the  present  writ¬ 
ing — and  win  a  handball  title  occasion¬ 
ally.  Moreover,  if  you  attend  a  fight 
in  Minneapolis  or  St.  Paul,  you’ll  prob¬ 
ably  find  George  there  in  the  spotlight, 
just  as  in  days  of  yore,  only  now  he’s 
third  man  in  the  ring  instead  of  first  or 
second.  One  of  the  best  referees  in  the 
country.  Twin  City  fans  claim.  He’s 
anxious  for  the  world  to  know  that 
(ieorge  Junior  is  a  “knockout"  with  the 
trombone. 


ing  department  of  the  Richmond  (V’a.) 
.Nervs  Leader,  addressed  the  Frigidaire 
sales  organization  of  the  .A.  -M.  (iathright 
Company  recently. 

Lloyd  M.  Sieher  has  joined  the  adver¬ 
tising  staff  of  the  Duluth  (Minn.) 
Herald. 

Milton  Duckworth  of  the  business 
office.  Fall  River  (Mass.)  Herald  Ncu’s, 
has  entered  an  insurance  office. 

J.  H.  McUiughlin,  business  office  em¬ 
ployee  of  the  .Memphis  Prcss-Scimitar, 
has  resigned. 


IN  THE  EDITORIAL  ROOMS 

Richard  j.  ITNNEGAN.  managing 

editor  of  the  Chicago  Daily  Journal, 
will  l)c  speaker  at  the  Tri-City  Press 
club  meeting  April  3  in  Moline,  Ill. 

Col.  John  S.  Barrows  of  the  editorial 
staff,  Boston  (Mass.)  Evening  Tran¬ 
script,  gave  a  talk  on  newspapers  before 
the  Boston  Kiwanis  (Tlub  March  12,  out¬ 
lining  the  mechanics  of  news  publication. 

Raymond  F'ields,  editor  of  the  Guthrie 
(Okla.)  Leader  and  secretary  of  the  Re¬ 
publican  State  Central  Committee,  was 
toastmaster  at  a  baiuiuet  given  March  5 
at  Washington  by  Senator  W.  B.  Pine 
(Continued  on  next  page) 


IN  THE  BUSINESS  OFFICE 


ALTER  J.  PARKER,  manager  of 
”  circulation  of  the  Chicago  Evening 
American,  was  confined  to  his  home  for 
a  few  days  recently  with  a  severe  cold. 

O.  L.  Price,  general  manager  of  the 
Portland  Oregonian,  discussed  radio  and 
its  relation  to  the  news  in  a  recent  ad- 


Doctor  Rockwell 

(Quack  Quack  Quack) 

It’s  so  funny! 

A  weekly  humorous  feature,  with  excellent 


2-column  art. 

Ready  for  Release. 

You  (don’t  know  about  many  funny  features. 
We  mean  FUNNY. 


Wire  now! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CflAILU  V.  McAoam 
Viiy  Preiident 


.  1 


A  New  Serial 
The  First  Saturday 
In  Each  Month 

TWELVE-STAR 
SERIAL  WHEEL 

Relfas*  April  6 

THE  WOLVES 
OF  THE  W  ATER  FROM' 

b, 

Edgar 

WaUare 

Reltatt  May  4 

MONEY 
FOR  NOTHING 

by 

P.C. 

Wodehoune 

Release  June  I 

THE  TREASURE  HOUSE 
OF  .MARTIN  HEWS 

by 

E.  Phillip* 
Oppenhrim 

Release  July  6 

FREE,  WHITE 
AND  FEMALE 

by 

Clare  nee 
Budinglon 
Kelland 

Release  .August  J 

THE  DOOR 
OF  DEATH 

by 

John 

Enteven 

Release  September  7 

STEPPING  HIGH 

by 

Gene 

Marhey 

To  Be  Released  Later 

THIS  STRAN(;E 
ADVENTURE 

by 

Mary  RoherU 
Rinehart 

THE  ROMANTIC 
PRINCE 

by 

Rafael 

Sahatini 

THE  WRIST  MARK 

by 

J.  S. 

Fletcher 

.3  other*  to  be  announced 

Fach  serial  in  30  instalments;  the 
first  8  illustrated.  Mimeographed, 
daily  synopses  and  ample  promo¬ 
tion. 

This  service  has  already  been  taken 
by  papers  that  are  members  of 

The  North  American 
Newspaper  Alliance 

Now  being  placed  in  cities  out¬ 
side  the  Alliance  Territory 

Telegraph— our  cspwi*.  for  terms. 

Metropolitan  Newspaper 
Service 

Masimillan  EUer,  Jr.  Earl  J.  Hadley 
General  Manager  Aesociata 

1 50  Nassau  St.,  New  York  City 
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EDITOR&PUBLISHER 

Fourth  estate 

INCLUDING 

Journalist  News  paper  dorp.  Adver¬ 
tising 

TtUcn  Registered  In  tlie  Umfd  8u.iei  Patgpt  OflVPf 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  FIELDS 


Ettcblishtd  in  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
0§ice  of  Publication  and 
General  Offices: 

Suite  1700  Time*  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryaut  30S2,  3053,  3054,  3055  and  3056 

James  W.  Brown,  President  and  Pub- 
Udier;  Marlen  EL  Pew,  Treasurer;  Charles 
B.  Groomes,  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 


Marlen  EL  Pew,  Editor;  Arthur  T.  Robh, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  John  F.  Roche.  Associate 
Editor. 


London  Office:  4  Duke  Street,  Adelpbi, 
W.  C.  2.  Miss  Muriel  G.  Atkins.  Man¬ 
ager.  London  ELlitor:  Allan  Delafons, 
c  'o  Newspaper  World,  14  Cross  Street, 
Finsbury,  K  C.  2. 

Paris  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  W  estern  Advertising 
Representative. 

San  E'rancisco  Office:  742  Market  Street, 
R.  J.  Bidwell,  Manager. 

InlerMtional  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,466  newspaper  markets  issued  third 
Saturday  in  November. 

Sise  ef  type  page  9  x  12  inches — or  168 
agate  lines  (13  eras)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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Tha  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  116  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  at  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C."  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
Dec.  31,  1927 
Dec.  31,  1926 
Dec.  31,  1925 
Dec.  31,  1924 

8,967 

8,220 

7,014 

6.363 

5.711 

10.019 

9.546 

7,955 

7,708 

6.488 

(Continued  from  bage  35) 
for  Vice-President  t'harles  Curtis  and 
Oklahoma  visitors. 

Theodore  G.  Joslin,  correspondent  in 
Washington,  D.  C.,  for  the  Boston  Eve¬ 
ning  Transcript,  spoke  before  the  Boston 
City  ('lub  March  14  on  “Hoover  and  the 
b'otir  Years  to  Come." 

Vincent  Sheehan.  Chicago  Tribune 
corresjxjiident,  spoke  on  his  experiences 
in  the  .Mxl  el-Krim  country  during  the 
war  with  S;»in  and  E'rance  at  Washing¬ 
ton  University,  St.  Louis,  March  12. 

Harold  E.  Scarborough,  head  of  the 
E'uropean  bureaus  of  the  New  York  Her¬ 
ald  Tribune,  who  arrived  here  recently 
on  the  Rerengaria  for  a  short  visit,  was 
the  guest  of  honor,  with  Junius  Parker, 
at  a  luncheon  given  by  the  Kappa  Alpha 
Club,  March  13,  at  the  City  (Jlub,  New 
York. 

Richard  Einsiedel,  managing  editor  of 
the  .S'/.  Louis  H'estliche  Post,  a  position 
at  one  time  held  by  Carl  Schurz,  was  one 
of  the  .s|K-akers  at  a  Schurz  centennial 
celebration  in  St.  l>>uis  March  12. 

John  O'ltonnell,  editor  and  manager  of 
the  Oil  City  (Pa.)  Derrick,  addressed  the 
Oil  City  Rotary  Club  luncheon  meeting 
recently. 

Joseph  ('.  DeWolfe,  executive  editor  of 
the  Iforce.'eter  (Mass.)  Telegra/m-Ga- 
:rtte  recently  addressed  the  o|)en  house 
meeting  of  the  young  i)eople  of  the  First 
Baptist  church  on  "The  Thirty  Years 
Battle  lor  Peace." 

(..awrence  J.  Thyne.  Marlboro,  Mass., 
corres|)ondent  for  the  H'orcester  (Mass.) 
Telegram  has  been  named  on  the  publi¬ 
city  committee  for  Marlboro  in  its  prepar¬ 
ations  to  entertain  the  annual  state  en¬ 
campment  of  the  X'eterans  of  F'oreign 
Wars  «>f  the  Unite<l  States. 

Nat  Howard,  city  editor  of  the  Cleve¬ 
land  Plain  Dealer,  has  been  spending 
several  days  in  and  around  New  York 
City. 

L.  E.  Towe  is  now  on  the  night  copy 
desk  of  the  Toledo  (O.)  Blade. 

Claude  C.  Gamble,  conductor  of  “Side 
Swiites"  column  in  the  Peoria  (Ill.) 
livening  .S'tar,  will  deliver  the  address  at 
the  coinmencement  day  exercises  of  the 
F'airview,  111.,  Community  high  school. 

(jcorgc  Arnfdd,  former  city  editor, 
Richtmmd  (Va.)  Times-Dispatch  and 
later  on  the  copy  desk  of  the  Richmond 
Netvs  Leader,  has  returned  to  the  Times- 
Dis|)atch  as  an  editorial  writer. 

Paul  Van  Tuyl,  formerly  of  the  art 
departments  of  St.  I.oui.s,  Cleveland  and 
New  V'ork  papers,  has  joined  the  staff 
of  the  Grapliic  Studios,  St.  Louis. 

Abe  Hendry,  former  reporter  for  the 
St.  Louis  Post-Dispatch,  has  become  as¬ 
sociated  with  the  business  office  of  radio 
broadcasting  station  K\\  K  of  St.  Louis. 

Harold  Salford  has  resigned  as  an¬ 
nouncer  for  radio  station  WLS,  Chicago, 
to  join  the  advertising  staff  of  Sears. 
Roebuck  &  Co.  Salford  formerly  was 
managing  editor  of  the  Sioux  Palls 
(S.  I).)  .drgus  leader. 

Alton  Hall  Blackington,  staff  photog- 
raplier  for  the  Boston  Herald,  gave  an 
illustrate*!  lecture  before  the  Porter  Club 
in  Bnekton.  Mass.,  March  13. 

Thomas  B.  McKiernan,  formerly  with 
the  Holyoke  (Mass.)  Transcript,  is  now 
conducting  a  daily  column,"  The  Portico," 
for  the  Hartford  (Conn.)  Times. 

Walter  F'ogg.  whose  book  “One  Thou- 
.sand  Famous  Quotations"  was  recently 
published,  is  an  old  newspaper  man  of 
Lynn,  Mass.,  and  worked  on  the  old  Lynn 
(Mass.)  .Seti's,  tltg  Lymi  Item  and  the 
Lynn  Telegram-Nnvs.  He  is  now  on 
the  staff  of  the  Boston  Herald. 

F'rank  Hart,  formerly  assistant  sports 
e<litor  on  the  iMtvrence  (Mass.)  Evening 
Tribune,  has  joined  the  staff  of  the  Asso¬ 
ciated  Press  bureau  in  Boston. 

F'red  H.  Ladd,  formerly  managing  e<li- 
tor  of  the  Ijrtvrence  (Mass.)  Telegram. 
is  now  assistant  city  editor  of  the  Ixiw- 
rence  Daily  Eagle. 

John  A.  I'lynn,  recently  night  copy 
reader  for  the  Boston  .dmertcan,  has 
been  promoted  to  night  slot  man  on  the 
paper,  taking  the  place  of  John  Davis, 
who  has  gone  on  thh  day  staff. 

Richard  Warner,  who  left  the  Boston 


Transcript  for  New  York,  is  back  on 
the  Transcript  as  a  political  writer. 

John  Murray,  formerly  with  the  Law¬ 
rence  (Mass.)  Daily  Eagle,  has  joined 
staff  of  the  Netu  York  Journal  of 
Commerce. 

E.  Ciordon  (iaffney  was  recently  named 
city  editor  of  the  Lawrence  (Mass.) 
Telegram,  after  serving  as  city  hall 
reporter. 

Katherine  llonovan  McKenna,  onetime 
reporter  on  the  Lynn  (Mass.)  Telegram- 
.W'U's.  is  now  a  feature  writer  on  the 
Boston  .  Idvertiser. 

John  .Manion,  formerly  with  the 
Quincy  (Mass.)  Evening  News,  has 
joine*!  the  re|M>rtorial  staff  of  the 
Boston  Post. 

Arthur  Carlisle,  suburban  reporter  for 
the  Pall  River  (Mass.)  Herald  News, 
has  enlisted  in  the  army  to  go  to 
Honolulu. 

I^eo  E.  A.  F'ontaine  of  the  Providence 
( R.  I.)  Journal  staff,  was  one  of  the 
speakers  at  the  conference  of  the  New 
Flngland  .Association  of  Teachers  of 
English  in  Providence  recently. 

Bernarfl  J.  McQuaid,  formerly  on  the 
Bo.ston  .American,  aiul  son  of  Elias  Mc¬ 
Quaid.  well-known  B<iston  newspaper 
man,  has  joined  the  staff  of  the  Portland 
(Me.)  Evening  .\'ews  as  marine  reporter. 
McQuaid  was  taken  su*ldenly  ill  March 
1 1  and  operated  on  for  appendicitis  at 
St.  Barnabas  hospital,  Portland. 

Mrs.  Mildred  H.  I.ambord  has  resigned 
as  society  department  writer  on  the 
Portland  (Me.)  Evening  .Yews. 

Justus  Schlotjhauer,  “pink  sheet”  e<li- 
tor  of  the  I'eoria  (111.)  P.vening  Star, 
lias  lH*en  promoted  to  telegraph  e*litor  to 
succeed  Donald  L.  Brannon,  who  has 
joined  the  J'coria  (111.)  Transcript. 

Robert  L.  Oark,  formerly  of  the 
Lcota  (Kan.)  Standard,  and  Louis 
Schwabacker,  a  recent  graduate  of  the 
University  of  Illinois,  have  joined  the 
I'coria  (III.)  Evening  Star  staff. 

Howard  L.  F'uller,  state  editor,  Peoria 
(111.)  Evening  Star,  is  covering  the  ses¬ 
sions  of  the  Illinois  legislature  for  the 
International  News  Service.  Howard 
Knohloch  is  sitting  in  on  the  state  desk 
of  the  Star  during  F'uller's  absence. 

(ieorge  .A.  Sprague,  managing  editor 
of  the  Lynn  (Mass.)  Telegram-Nnvs,  is 
confined  to  his  home  with  a  sprained 
ankle.  His  place  is  being  filled  by  O.  W. 
Brown,  telegraph  editor. 

“Doc  Bird"  Finch,  humorist  an*l  car¬ 
toonist  of  the  Denver  (Col.)  Post,  has  re¬ 
turned  to  work  after  being  disabled  for 
several  weeks  by  injuries  suffered  in  a 
fall  down  stairs. 

.A.  G.  (iertz.  <logw8tch  police  reporter 
for  the  Denver  (Col.)  /’o.f/.  presided 
over  the  annual  meeting  of  the  Rocky 
Mountain  Collegiate  Press  Association 
at  Salt  l.akc  City,  Utah,  recently. 

Paul  W.  I^rkin,  formerly  of  the  Port 
H'orth  (Tex.)  Star-Telegram,  has  suc¬ 
ceeded  Paul  I.  Evenstad  as  assistant  city 
editor  of  the  Oklahoma  City  Daily  Okla¬ 
homan.  Evenstad  has  joined  the  Toledo 
(O.)  .\nv.i-Bee.  New  reporters  on  the 
Oklahoman  are  W.  G.  Byrne,  formerly 
of  F'ort  W*»rth,  and  FYigenc  Katz  of 
New  York.  James  Olsen  of  Amarillo 
Tex.,  is  now  assistant  oil  editor,  succeed¬ 
ing  .\rthur  Davenport.  E.  H.  Capers, 
formerly  an  Oklahoman  reporter,  has 
joined  the  Fort  Worth  (Tex.)  Star- 
Telegram  as  a  reporter. 

Mrs.  Earl  Taylor  recently  was  named 
society  editor  of  the  Konawa  (Okla.) 
Leader. 

Sam  G.  Harris,  former  student  of  the 
Oklahoma  L’niversity  school  of  journal¬ 
ism,  has  joined  the  staff  of  the  Fori 
.“imith  (Ark.)  Times-Record  and  South¬ 
west  .dmerican  as  reporter. 

Robert  Maher  has  resigne*!  as  city 
editor  of  the  Spencer  (la.)  Reporter  and 
will  return  to  his  home  at  Blair,  Neb. 

John  P.  McKnight,  formerly  of  the 
li'ilmington  (N.  C.)  .Nnvs-Dispatch  has 
joined  the  Charlotte  (N.  C.)  Nnvs  as 
state  news  editor. 

J.  Sutton  Steffan,  assistant  state  editor 
of  the  Jaekson  (Miss.)  Daily  News  has 
been  promoted  to  state  editor,  succeed¬ 


ing  Joseph  H.  Short,  Jr.,  who  has  joints  I 
the  .Were  Orleans  Times-Picayune  stifi  I 

Ciharles  T.  Lambert,  retired  telegrapi^^  * 
editor  of  the  Peoria  (Ill.)  Star  and  a;  I 
present  the  dean  of  the  Peoria  prcj. 
spoke  at  the  meeting  of  the  Washington 
Home  and  School  association  March  2! 

Edward  Marion  Miller,  former  auto¬ 
mobile  editor  of  the  Portland  Oregnnuu 
has  starte*!  on  a  trip  around  the  world 
It  is  his  plan  to  work  on  various  news, 
papers  abroad  during  his  absence. 

Leon  J.  McCarthy,  news  editor,  and 
Leslie  D.  Kimble,  city  editor,  Cnmuui 
(N.  Y.)  Evening  Leader,  have  been 
named  associate  editors.  James  E.  Ryikr 
spwrts  editor,  is  on  the  police  beat,  and 
Richard  Manning,  city  staff,  has  been 
named  sports  editor. 

Paul  Thiel,  former  publisher  of  the 
Mabton  (W'ash.)  Chronicle,  has  b^ 
named  city  editor  of  the  Port  Townsnl 
(Wash.)  Leader. 

Melvin  D.  Fulcher  has  been  nude 
state  editor  of  the  Springfield  (Ill.)  Stait 
Register,  replacing  Emert  N.  Witaschek, 
who  has  been  placed  on  the  court  house 
run. 

(J.  FL  Lyman  has  been  appointed  city 
editor  of  the  North  Hollywood  (Cal.) 
Press. 

Paul  Copock,  reporter,  .Memphis 
(Tcnn.)  Prcss-Scimitar,  has  joined  the 
.Memphis  E'^cning  Apeal. 

William  G.  Wiegand,  recently  of  the 
.Wtf  Orleans  Slates  and  fortnerly  with 
the  .As.sociated  Press,  has  joined  the 
rep*irtorial  staff  of  .Memphis  Press- 
.SVt»ii/ar  and  has  been  assigned  to  citv 
hall. 

lohn  J.  Daly,  of  the  Naugatuck 
( ('onn. )  Daily  .Yews  has  been  named 
assistant  secretary  of  Naugatuck  Cham- 
l)er  of  commerce. 

Charles  K.  Brown,  of  the  reix>rtorial 
staff,  Staunton  (V'a.)  Evening  Leader, 
has  been  elected  president  of  the  Shrine 
Club  of  that  city. 

Earl  O.  Stowitts  this  week  re-joined 
the  staff  of  the  Amsterdam  (N.  Y.) 
Recorder  as  city  editor,  succeeding  Ben 
Simmons,  retired. 

Ralph  Knight  has  been  named  manag¬ 
ing  editor  of  the  Glens  Falls  (N.  Y  ) 
Post  Star,  filling  the  vacancy  made  by 
the  resignation  of  Paul  E.  Smith,  who 
has  join^  the  staff  of  the  Boston  Amer¬ 
ican.  George  R.  Loveys,  formerly  of 
the  Albany  (N.  Y.)  Evening  News,  has 
succeetled  Knight  as  sports  editor  on  the 
Post-Star. 

James  \Y.  Foley,  feature  writer,  Pasa¬ 
dena  (Cal.)  Star-Nnvs,  was  the  hoiH'r 
guest  at  a  “Foley  Night”  dinner  given  by 
niemliers  of  the  Pasadena  .Athletic  and 
Country  club.  March  22. 

Luther  Roo<l,  for  many  years  state 
e*litor  of  the  (Oakland  Tribune,  has  re¬ 
signed  to  become  managing  editor  for 
the  .Sacramento  Union.  He  succeeds 
I>eslie  Davies. 

Miss  Sara  Marsliall  Cook,  formerly 
of  the  fashion  <lepartment  of  Harper's 
Basaar,  ha'^  been  named  fashion  editor 
of  the  New  York  Herald-Tribune,  re¬ 
placing  Miss  Ruth  Stuyvesant. 

Mr.  and  Mrs.  W.  Eugene  Traughkr, 
have  gone  to  San  Monica,  Cal.,  for  a  two 
weeks’  vacation.  Traughber  is  Ogden 
correspondent  for  Salt  Ijike  (Utah) 
Tribune.  Mrs.  Traughber  is  society 
correspondent  for  the  newspaj^r. 

(Continued  on  page  38) 


FLASHES 


Col.  Stewart,  late  of  the  Standard  Oil 
(.'o.  of  Indiana,  discovered  that — for  a 
nonagenarian — John  D.  Rockefeller  packs 
an  awful  wallop. — J.  R.  IV olf,  .Milwaukee 

Journal.  _ 

Mr.  Oulahan,  who  reports  W’ashington 
and  the  (iovernment  .  .  . — Arthur  Bris¬ 
bane  in  the  American. 

Oh.  be  a  sport,  Mr.  B.!  Wr'hy  iwt 
specify,  and  say  that  he  reports  for  a 
New  York  morning  newspaper? — F.  P- 
.4,.  .VcT«>  York  IVorld. 


Einstein,  who  knows  so  much_  about 
space,  might  devote  a  little  of  his  time 
to  finding  some  of  it  for  parking. — Fort 
IVorth  .Star  Telegram. 
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. ..  .  and  it  is  still  true  that  the  Public  Ledger  is  the  dominant 
newspaper  in  the  group  of  better-buying-power  families  of  the 
third  largest  market  in  the  United  States  .  .  .  Philadelphia. 

THE  EVIDENCE 

The  Sunday  Public  Ledger  with  a  growth  of  354%  in  circula¬ 
tion  in  nine  years  now  has  a  circulation  of  a  half  million. 

It  is  selected  by  the  families  of  114,781  executives  and  pro¬ 
fessional  men;  by  52,545  merchants  and  shopkeepers;  by 
179,856  employed  in  the  skilled  trade  fields,  as  well  as  other 
large  groups  having  substantial  incomes. 

The  Sunday  Public  Ledger  families  have  a  spending  power 
of  eight  million  dollars  per  week  more  than  any  other  group 
of  newspaper  readers  in  Philadelphia. 

The  Public  Ledger  has  been  for  more  than  three  generations 
the  leading  daily  newspaper  in  the  homes  of  the  better-buy¬ 
ing  families  in  Philadelphia. 

•  48,618  families  of  executives  and  professional  men  read  the 
Public  Ledger  each  weekday  morning.  80  per  cent  of  the 
Public  Ledger  circulation  is  carrier  delivered. 

The  Evening  Ledger  family  heads  have  an  average  income 
representing  a  weekly  buying  power  of  nearly  two  million 
dollars  in  excess  of  the  buying  power  of  any  other  newspaper 
for  the  same  number  of  families. 

The  morning  and  evening  editions  of  the  Public  Ledger 
absolutely  dominate  the  financial  advertising  field  in  Phila¬ 
delphia,  with  2,514,870  lines  as  compared  with  a  total  of 
1,121,320  lines  in  all  the  other  newspapers  combined  during 
1928. 


For  Nearly  a  Century — the  Public  Ledjer  for  Buying-Power  Coverage 


PUBLIC  LEDGER 


CYRUS  H.  K.  CURTIS,  Publisher 


'/ 
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(Continued  from  page  36) 


R.  H.  Keller  of  the  editorial  staff, 
Tffiin  (O.)  Advertiser  is  on  a  southern 
motor  trip  with  Mrs.  Keller. 

Walter  Rundle  recently  joined  the  staff 
of  the  McCook  (Neb.)  Gazette.  He  was 
for  a  year  and  a  half  with  the  Nebraska 
State  Journal  of  Lincoln. 

Mrs.  Bertha  Curtis  Nurse  has  joined 
the  staff  of  the  Toledo  (O.)  B/orfe  as 
club  editor  succeeding  Miss  Mary 
Marguerite  Stalker,  who  has  resigned  to 
marry. 

Harvey  T.  Woodruff,  sports  writer  and 
columnist,  Chicago  Tribune  arrived  re¬ 
cently  at  Melbourne,  Fla.,  to  sprad  the 
remainder  of  the  season  with  his  wife 
and  a  party  of  friends. 

Mrs.  Helen  Hunt  West,  former  society 
editor  of  the  Jacksonville  Florida  Times- 
Union  superintended  the  handling  of  copy 
when  the  Junior  I>eegue  of  that  city 
issued  a  special  edition  of  the  Times- 
Union. 

Lew  Klewer,  sports  writer,  and  Gordon 
Dressel,  photographer,  of  the  Toledo  (O.) 
Blade  staff  are  in  Biloxi,  Miss.,  covering 
the  spring  training  activities  of  the 
Toledo  Mud  Hens. 

H.  C.  Ellison  has  joined  the  art  staff 
of  the  Toledo  (O.)  Blade  as  assistant  to 
C._  E._  Wittenbrook,  chief  artist  for  the 
editorial  deartment. 

Richard  Powell  Carter  is  now  on  the 
copy  desk  of  the  Richmond  (Va.) 
Ttmes-Dispaich,  succeeding  William 
Gordon  livery,  resigned. 


CHANGES  OF  OWNERSHIP 

p  C.  McCRE.^RY,  of  Genesee,  Ida.. 
^  •  has  purchased  the  Stanu-ood 
(Wash.)  Kcivs,  from  C.  F.  Brown.  He 
will  be  assisted  in  editing  the  paper  by 
his  Sf)n  and  they  will  take  charge  April  1. 
Brown  has  not  annonuced  his  plans  for 
the  future. 

The  Riverside  (Cal.)  Enterprise  has 
bought  the  Rh’erside  Citizen.  No  change 
in  the  personnel  of  the  newspapers  has 
been  made  other  than  that  J.  R.  Bowden 
has  returned  to  his  position  of  advertis¬ 
ing  manager,  which  he  resigned  12  vears 
ago  to  establish  the  Citizen. 

Adolph  F_  Hartman,  publisher  of  the 
Reseda  (Cal.)  Banner  has  sold  the 
weekly  to  Cecil  Wilcox  of  North  Holly¬ 
wood,  Cal.  VV'ilcox  recently  sold  his  in¬ 
terest  in  the  North  Uollytvood  (Cal.) 
Press. 

Forrest  Thomas,  former  Pauls  Valley 
(Okla.)  editor,  lus  bought  the  Lords- 
burg  (N.  M._)  I^iberal,  a  weekly,  from 
George  Bennitt.  Mr.  Thomas  was  suc¬ 
ceed^  recently  by  R.  A.  Brigham  as 
publisher  of  the  Pauls  Valley  Democrat. 

Robert  J,  Forrest  and  (Charles  Smith 
have  taken  over  publication  of  the  Lake 
fVilson  (Minn.)  Pilot,  weekly.  Robert 
B.  Forrest,  publisher  for  many  years,  has 
moved  to  St.  Paul  to  take  over  new 
duties  as  assistant  state  game  and  fish 
commissioner. 

Robert  H.  Thomas,  formerly  associ¬ 
ated  with  the  California  (Pa.)  Sentinel. 
is  now  the  owner  and  manager  of  the 
Tide  IVater  Review  at  West  Point,  Va. 

Battle  Ground  (Wash.)  News  has 
been  purchased  bv  W.  P.  Dunton. 
publisher  of  the  tVashougal  (Wash.) 
Record. 

R.  L.  Heacock,  for  the  past  year  and  a 
half  a  partner  in  the  Baldwin  Park 
(C^l.)  Bulletin,  has  disposed  of  his  inter¬ 
ests  to  his  brother,  J.  G.  Heacock.  He 
plans  to  spend  a  few  months  in  Europe 
and  then  re-enter  college  for  graduate 
study. 


members  of  the  .^nvFJtTisixc  Club  of 
St.  Louis  March  11. 

Annual  meeting  of  the  Newspapm 
Club  of  Boston  has  resulted  in  the  elec¬ 
tion  of  these  officers:  W.  H.  Holden, 
editor-in-chief ;  Fred  C.  Green,  manag¬ 
ing  editor;  F.  W.  Perkins, " reporter. 

Missouri  Pri:.ss  .Association  will 
hold  its  sixty-third  session  this  year  in 
Columbia  during  Journalism  Week,  May 
5-11,  on  Thursday,  Friday  and  Saturday. 
Col.  (Tharles  L.  Wood  is  president. 

Annual  convention  of  the  Interna¬ 
tional  Typographical  Union  will  be 
held  in  Seattle  Sept.  9  to  14. 

Members  of  the  Oakland  (Cal.)  Press 
Ch:b  went  to  Santa  Rosa  March  10,  and 
planted  a  memorial  tree  at  the  homesite 
of  Luther  Burbank. 

Editors  and  publishers  of  five  Cali¬ 
fornia  counties  met  at  Merced,  Cal., 
March  8  in  a  group  session  of  the  Cali¬ 
fornia  Newspaper  PuBLisHFJts  Asso¬ 
ciation.  Papers  of  Madera,  Mariposa, 
Stanislaus,  Tuolumne  and  Merced  coun¬ 
ties  were  represented.  John  I>ong,  execu¬ 
tive  secretary  of  the  state  association, 
addressed  the  group. 

l..ewis  E.  Williams  has  been  made  as¬ 
sistant  secretary  of  the  Ci>A'n.ANn 
Advertising  Club,  succeeding  Don 
Dawson,  who  resigned  to  go  with  the 
Central  National  Bank  of  Oeveland. 
Williams  was  formerly  with  the 
Cleveland  Press  and  .NVic.r  anti  .Auto¬ 
mobile  Club. 

H.  W.  L.  Niemeyer,  publisher  of  the 
Bainhridge  Island  (VV'’ash.)  Reiieiv,  has 
been  elected  president  of  the  King- 
Kitsap-Pierce  counties  group  of  the 
Washington  Prf.ss  .As.sociation. 

Earle  W.  Knight,  editor  of  the  Seattle 
(Wash.)  Alaska  Weekly  has  been 
elected  president  of  the  Sf.attle  Press 
Club  for  the  coming  year. 

New  V’ork  Newspaper  Women’s 
Club,  of  which  Miss  Emma  Bugbee, 
Neiv  York  Herald  Tribune  is  president, 
held  a  supper  dance  at  the  Savoy- Plaza 
last  week.  Stage  and  screen  stars  and 
newspaper  folk  attended  the  affair.  Ban¬ 
ners  containing  banner  lines  of  the  va¬ 
rious  metropolitan  newspap<'rs  decorated 
the  liallrwm. 


.Mansfield  (Mass.)  Neu’S,  57th  anni¬ 
versary  special  edition,  recently. 

Springfield  (N.  J.)  Register  of  Union, 
a  V’aux  Hall  Sc1kx)1  number,  March  7, 
on  the  dedication  of  the  new  school. 
Charles  A.  Bradley  is  editor  and  Albert 
S.  Keshen,  business  manager. 


nex^  week  to  take  charge  of  the  Manila 
office,  succeeding  Randall  (Jould,  who  has 
been  transferred  to  Shanghai. 


ON  THE  MECHANICAL  SIRE 

tTERBERT  TAYLOR,  makeup  man 
on  the  H'aterbury  ((3onn.)  Amer- 


ASSOCIATIONS 

A^ERLE  CROWELL,  editor  of  the 
American  Magazine,  will  l)c  prin¬ 
cipal  speaker  at  a  joint  session  of  the 
SoUTHWESTFXN  JOURNALISM  CoNGRF^SS 
and  the  Northeast  Texas  Press  .Asso¬ 
ciation  on  the  campus  of  the  College  of 
Industrial  Arts  April  5  and  6. 

O.  C.  Harn,  managing  director  of  the 
Audit  Bureau  of  Circulations,  addressed 


PRESS  ASSOCIATION  NOTES 

‘p’  D  M.AYL,  former  I.  N.  S.  Colum- 
bus  bureau  manager,  has  been  trans¬ 
ferred  to  the  Washington  bureau,  cover¬ 
ing  the  night  desk. 

Burl  Ely  has  been  promoted  to  the 
bureau  managership  at  Detroit  for  In¬ 
national  News  Service.  Ely  was  ad¬ 
vanced  from  the  night  staff  of  the  I.  N. 
S.  (Thicago  bureau. 

Albany  staff  of  International  New]s 
Service  has  lieen  increased  with  the  addi¬ 
tion  of  Samuel  Markson. 

Barney  Mullady  has  joined  the  1.  N. 
S.  New  York  staff,  and  is  now  doing  the 
dog  watch. 

Ralph  H.  Heppe  has  been  appointed 
division  news  editor  of  Associated 
Press  at  San  Francisco,  effective 
April  1,  succeeding  Homer  T.  Ashbaugh, 
who  will  become  chief  of  the  Honolulu 
bureau  on  the  same  date.  Pearce  Davies, 
Honolulu  bureau  chief  will  be  trans¬ 
ferred  to  San  Francisco.  Milo  M. 
Thompson,  of  the  Des  Moines  bureau, 
was  apopinted  division  news  editor  at 
Kansas  City,  succeeding  Heppe.  He  is 
succeeded  in  turn  by  John  T.  Milar. 

Phoenix,  Ariz.  has  been  designated  a 
strategic  center  of  .Associated  Press  serv¬ 
ice  with  R.  L.  Haners  in  charge. 

H.  R.  Ekins,  of  the  cable  desk  of 
I’nitefl  Press  Associations  and  former 
manager  of  the  Honolulu  bureau,  sails 


icon,  has  been  transferred  to  the  .Morn¬ 
ing  Republican,  sister  publication,  a$ 
composing  room  superintendent,  succeed¬ 
ing  (ieorge  A.  Kelly.  Mr.  Taylor  was 
superintendent  of  the  Republican  com¬ 
posing  room  staff  until  six  years  ago. 

Minutes  of  the  old  Memphis  Typo¬ 
graphical  Union  from  1854  to  1878  were 
presented  to  the  Memphis  Typographical 
Union  at  the  banquet  of  the  Memphis 
Trades  and  Labor  Council  at  the  I.abor 
Temple  last  week  by  S.  Toof  Brc.wTi, 
president  of  S.  C.  Toof  &  Co. 


NEW  PLANTS  A  EQUIPMENTS 

A  ZUSA  (Cal.)  Herald  has  purchased 
a  new  home.  As  soon  as  alterations 
are  completed  it  will  move  into  the  build¬ 
ing  at  728  North  Azusa  avenue. 

Castle  Rock  (Wash.)  Advocate  has 
been  moved  into  a  newly  constructed 
building  occupying  the  same  location  on 
Front  Street  as  the  old  plant. 

Siou.r  Falls  (S.  D.)  Argus-I.eader, 
plans  alterations  to  its  building  which 
will  permit  the  installation  of  a  new 
$50,5()0  press. 


SUSPENSIONS 

ASHTON  (la.)  Leader  suspsnded 
Dublication  with  its  issue  of  March 


publication  with  its  issue  of  March 
14.  (jordon  MacNab,  eilitor,  has  sold  the 
subscription  list  to  the  Osceola  County 
Ttihune  at  Sibley  and  will  join  the  staff 
of  the  paper. 


Why  Should  You  “Be  Scared 
of  Greater  New  York  ? 


WEDDING  BELLS 

WILLIAM  H.  SAHUD,  financial  editor 
of  the  Chicago  Evening  .American, 
to  Miss  Bee  Rhyne.  March  3,  at  Hot 
Springs.  .Ark. 

Clair  Kelly,  sports  writer  on  the 
Chicago  Evening  .American,  to  Miss 
Margaret  Rice  of  fTiicago,  formerly  of 
the  circulation  department  of  the  Chicago 
Herald  and  E.raminer.  March  0. 

Joseph  H.  Newberger,  vice  president 
of  the  Seattle  (Wash.)  National  Bank, 
to  Marie  Dunbar,  feature  writer  of  the 
Seattle  Post  Intelligencer.  March  6,  at 
the  home  of  .Superior  Judge  Charles 
Moriarty. 

Null  Adams,  reporter  for  the  Memphis 
Evening  Appeal,  to  Miss  Faye  Tucker  of 
Memphis,  March  17.  They  are  honey¬ 
mooning  in  Biloxi,  Miss. 

Manuel  Berman,  of  the  circulation  de¬ 
partment.  ll’orcester  (Mass.)  Telegram- 
Gazette,  to  Miss  Frances  Norris,  in 
W'orcester. 


SPECIAL  EDITIONS 

SH.AWNEE  (Okla.)  .Morning  Nrtos, 
30-page  e<lition  celebrating  the  open¬ 
ing  of  the  new  Hilton  Phillips  hotel, 
recently. 

BartlesTdlle  (Okla.)  .Morning  E.ram¬ 
iner,  40-i)age  sjiring  fashimi  numlier, 
edited  by  N.  D.  W'clty. 

Richmond  (Va.)  Times-Dispatch.  24- 
page  automobile  section,  in  connection 
with  the  Richmond  automobile  show, 
March  10. 

Ottumwa  (la.)  Daily  Courier.  .36-page 
section  fashion  edition  and  automobile 
section.  March  12. 

Halifax  (N.  S.)  Chronicle  and  Star, 
automobile  section,  pages  13  to  24. 
March  9. 

St.  Helens  (Ore.)  Sentinel,  24-pagc 
special  edition  by  clubwomen,  including 
solicitation  of  advertisements  and  prepa¬ 
ration  of  news,  recently. 


Hy  R.  F.  R. 

I  met  still  another  National  ad¬ 
vertiser  the  other  day  who  was 
“.Scared  of  Greater  New  York.”  It 
seems  as  if  there  are  quite  a  few 
of  them. 

“It’s  too  big  and  too  expensive 
for  me  to  tackle  now,”  said  he. 
“.\nd  it’s  too  much  of  a  gamble,  if 
1  may  use  the  word,”  he  added. 

“My  distribution  is  fairly  well 
set  throughout  the  ebuntry  at  large ; 
my  sales  are  o.k.  and  my  profits 
are  satisfactory;  but  I  cannot  test 
out  the  New  York  Market  yet.  I 
haven’t  money  enough  for  this  job 
to  do  it  right — at  least  I  cannot  take 
this  big  risk  now.  The  competition 
in  that  Market  might  swamp  me.  I 
wish  I  could  test  it  out  somehow.” 

This  man  did  not  know  the 
Bronx :  he  did  not  know  it  was  a 
market  within  itself,  with  ample 
dealer  outlets,  and  with  one  news¬ 
paper — the  Bron.v  Howe  Neu's — 
which  covered  the  entire  territory 
completely  on  weekdays  and  Sun¬ 
days. 

When  I  told  him  this  newspaper 
employed  over  a  hundred  rejxTrters 
to  gather  the  news  of  this  com¬ 
munity  for  the  Bronx  Home  News 
he  was  astonished. 

He  was  even  more  astonished 
when  I  made  the  statement  that 
this  newspaper,  during  its  21  years’ 
existence,  had  never  conducted  a 


Huxtsmax 


circulation  conte.st  by  offering  prizes 
or  premiums  to  subscribers. 

“Not  one?”  said  he. 


ft  ft.  JiuvUVVM. 


I 


“Not  one.”  I  answered. 

“The  people  who  buy  the  Home 
A^ews  buy  it  for  the  news  it  prints. 
They  can  read  the  news  of  the 
Bronx  nowhere  else.  That’s  the 
reason  they  subscribe  for  it  to  be 
delivered  at  their  homes  seven  days 
a  week,  and  pay — every  one  of  them 
— exactly  $6.24  every  year  for  a 
newspaper  chock  full  of  Bronx 


“Do  you  know,”  I  added,  “of 
any  other  group  of  over  a  hundred 
thousand  families  in  Greater  New 
York  who  pay  that  sum  every  year 
for  one  newspaper  solely  because 
they  want  to  read  the  news  in  that 
one  newspaper?” 

He  is  fixing  up  his  .schedule  now 
for  a  “try  out”  in  the  Bronx  Home 
News. 


He  is  aliout  to  find  out  that  the 
Bronx  is  a  representative  segment 
of  Greater  New  York,  and  he  is 
going  to  find  out  that  one  paper, 
the  Home  A^c7vs  covers  it  and  that 
It  Sells  The  Goods. 


Woolworth  Tower,  N.  Y. 
National  Representative 
"The  Home  News” 
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SCRIPPS- HOWARD  NEWSPAPERS 


MRMBFIIS  AUDIT  IIITIIFAU  OF  CIRCUI.ATIONS  AND  MPMRFRH  OF  THF  UNITPD  FRPtlB 


LITTLR  DRAMAS  IN  THB  LIPB  OP  A  GRRAT  NPWSPAPRR  SYSTBM  | 

Shall  the  sob-sister 
shower  the  criminal  with  roses?  i 


SCRIPPS- HOWARD  NEWSPAPERS 

MEMBRM  AUDIT  BUREAU  OP  riRCULATIONS  AND  MEMBERS  OP  THE  I'NITFD  PRESS 


Scripps-Howard  Newspapers  have  not  only  set  their  standard  high 

but  they  have  kept  it  high,  to  receive  as  their  reward  a  reader-loyalty  and  faith 
unique  in  the  history  of  the  newspaper  world.  Advertisers  have  discovered  in 
this  responsive  circulation  a  special  or  plus  value . “a  priceless  ingredient.” 


4»{lITTI.B  dramas  in  THB  LIPB  OP  A  CRBAT  NBWSPAPBR  SYSTBm}S^ 


Bws/in  the  Door,  boys! 


.  rm  not  bluffed  by  Constitutional  Rights!** 


AKRON  .  .  TtmtiPrttt  YOUNGSTOWN  K  N  OX  \  I  l.I.F 

BIKMIN<;HAM  .  .  p*tt  fort  WORI  H  .  .  Prut  FI.  \*A>0 . PtH 

MEMPHISFr#ii-S(iisii/jr  OKLAHOMA  illV  AVui  SAS  DIKGO  .  .  .  . 

HOUSTON  .  .  .  Errtt  KVANSVILLF  .  .  .  Pr,tt  IFRkK  HAUTF.  .  .  P*n 

ALBLXtJL’ERQL  F  ....  A/w  Utxut  Staif  Tribune 


J  USTICRS  of  the  peace  from  remote  couotica 
of  a  wcatero  atate  were  raiding  city  hornet 
They  ittued  tearch  warrants  signed  in  blank. 
Their  men  hammeied  and  crashed  I  heir  way  in¬ 
to  private  houses  on  anonymous  information.  | 
Citizens  were  denied  |ury  trials.  They  | 
paid  heavy  fines,  which  the  lustices  pocketed.  | 
Wets  and  Drys  alike  protested. 

The  local  SCRIPPS- HOWARD  Newspaper 
fought  the  raiders  from  the  start.  Other 
Scripps-Howard  papers  in  the  state  chimed 
in.  .More  than  IBO  men  were  sent  to  jail.  | 
And  the  State  legislature  combined  with 
the  Supreme  Court  to  curb  the  roving  fus- 
tices  forever.  | 

Residents  of  this  state  will  never  torget 
the  part  played  by  the  SCRIPPS- HOW  ARD  | 
Newspapers  in  plugging  this  legal  Umphole. 
From  beginning  to  end  they  followed  every  ; 
angle  of  this  case,  collected  and  produced  ! 
exidence.  and  led  a  state-wridc  6ght  for  civil  | 
liberty. 

To  gather  and  print  the  news  ...  all  the  I 
nexxs  ...  is  the  primary  fob  of  a  newspaper.  | 
How  completely  and  brilliantly  this  it  done 
may  be  seen  in  today's  issue  of  any  SCRIPPS-  ^ 
Howard  Newspaper. 

But  the  Scripps-Howard  pattern  ia  not  ! 
•tamped  on  the  aurface  of  the  news.  It  ia 
woven  into  the  fabric  of  our  courts  and  | 
churches,  of  our  homes,  our  businesses,  our  I 
pleasures.  And  the  advertisements,  ike  the 
Ptinted  for  $cr1pp«.Howvd  Newtpapen  by  Georjr  Brchm  ediloriali.  do  not  .kim.  They  penetrMe. 


SCRIPPS-HOWARD 


MEMBERS  OF  THE  AUDIT  BUREAU  OF  CIRCUIATIONS 


NATIONAL  ADVERTISING  DEPARTMENT,  Stuart  S.  Schuyler.  DIRECTOR.  250  PARK  AVENUE.  NEW  YORK 
CHICAGO  .  SAN  FRANCISCO  .  DETROIT  .  LOS  ANGELES  .  ATLANTA  .  PHILADELPHIA  .  DALLAS 


A  REVOLTING  crime  waycommiited  in  an 
Eastern  city.  The  criminals  were  arrested 
and  confessed.  'I'hey  were  found  icuiliy  and 
sentenced. 

The  Scrippr-Houard  Newspaper  in  this  city 
reported  the  trial  accurately  and  fully.  But  it 
did  not  attempt  to  color  the  facts,  or  to  try 
the  case  in  IIS  columns.  Its  readers  were  con¬ 
stantly  aware  of  every  new  move  and  develop¬ 
ment.  But  they  read  nothing  that  manyrired 
the  criminals. 

No  "sob-sisters”  were  employed  to  excite 
misplaced  sympathy.  No  brutal  pictures 
were  primed  to  wrinit  itie  last  circulation 


penny  from  the  salacious  and  emotional 
aspects  of  the  case. 

A  murderer  with  a  bushel  of  hysterical 
letters,  the  How  er-filled  cell  of  a  crook, 
the  armful  of  Rifts  for  a  kidnapper  . . .  these 
are  neser  the  results  of  Scripps-Howard 
repottinR. 

For  these  newspapers  rcRard  criminal 
trials,  not  as  opportunities  to  excite  morbid 
curiosity  or  to  weaken  the  sense  of  public 
duty  in  future  jurors,  but  as  danger  lisnals 
.  .  .  signals  that  responsible  newspapers 
will  display  so  that  the  underworld  reads 
.  .  STt)P . not  .  .  GO. 


NEW  YORK  . 
CLEVEt.AND  .  .  Pr.ii 
BALTIMORE  .  .  Ptu 
PITTSBURGH  .  /’r.ii 


SAN  FRANCISCO  .  Kivii  INDIANAPOLIS  ..  Tirntt 
WASHINGTON  .  .  A’/ui  DENVER  .  »«»,  ,Wl.  Srwt 
CINCINNATI  .  .  .  Put  TOLEDO  .  .  .  SrwiBn 
COVINGTON  A.. i.itr  Pill  COLUMBUS  .  .  .  Cilixaa 
^  Keniutkf  kditisn  •/  Ltntinnati  Psit 


/  -.-t  - 
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CHICAGO  AGENCIES 
IN  MERGER 

Kling'Gibkon  and  Quinlan  Companies 
to  Combine  April  15 — Quinlan 
President,  Hopkins  and 
Kling  Chairmen 

'I'Ir-  KliiiK-Gibstdi  (  fmipany  and  the 
Quinlan  C<iiTii>any,  Chicago  advertis¬ 
ing  agencies,  have  announced  tlie  merger 


I-eRoy  Kltwc 


Roy  Qoinlam 


of  their  two  cum|)anies  to  take  effect 
April  15,  iy2'>.  On  that  date  tliey  will 
move  from  tile  Straus  building  and  the 
Pure  Oil  building,  respectively,  to  the 
new  Willoughby  building  at  Michigan 
liuulevanl  and  Madison  strc*et,  where  they 
will  occupy  the  entire  21st  floor. 

The  coni|iany  will  lie  known  as  the 
Kling-(iibson-Quinlan  Company.  The 
officers  are  (Jlaude  C.  Hopkins,  chair¬ 
man  of  the  executive  committee;  Leroy 
A.  Kling.  chairman  of  the  tioard;  Koy 
Quinlan,  president ;  -\ndrew  Coburn  and 
John  Hayes  Kelly,  vice-presidents;  Ar¬ 
thur  F.  Marquette,  secretary;  Carl  E. 
Widney,  treasurer.  Leo  McCusker,  John 
W.  Kei-d.  Andrew  Coburn  and  Carl  E. 
Widney  will  function  as  account  execu¬ 
tives. 

Mr.  Hopkins,  chairman  of  the  execu¬ 
tive  committee,  is  one  of  the  liest  known 
men  in  the  advertising  field.  He  was 
formerly  president  of  l.4>rd  and  Thomas, 
for  whom  he  handled  the  advertising  of 
Palmolive,  Pepsexient  and  Quaker  Oats. 
Mr.  Kling  has  been  in  the  advertising 
agency  business  about  15  years.  He  forme<l 
the  Kling-fjibson  Company  about  10  years 
ago.  Mr.  Quinlan  was  for  three  years 
with  Ixird  and  Thomas,  leaving  them  two 
years  ago  to  form  his  own  agency.  He 
lias  lieen  in  the  agency  business  12  years. 

The  Kling -Gibson-Quinlan  Company 
plans  to  ojicn  a  New  York  office,  prob¬ 
ably  witliin  the  next  month,  according 
to  Mr.  (Juinlan. 


Establishes  Radio  Department 

•ApiKiintment  of  Cecil,  Warwick  & 
Cecil,  Inc..  Kichtnond  and  New  York,  as 
commercial  representatives  of  Station 
W'KVA,  has  lieen  announced  by  C.  T. 
Lucy,  manager  of  the  station.  In  tak¬ 
ing  (rver  tlie  representation  of  WRVA, 
the  ageiK'y  has  established  a  radio  de- 
IKirtnu'iit,  which  will  lie  uinler  the  di¬ 
rection  of  (j.  Kenneth  (itKxle,  formerly 
with  the  advertising  de]>artnient  of  the 
Richmond  (\’a.)  Thiu’s-DisfHilch. 

Three  Brothers  Head  Agency 

John  F'alkner  Arndt  &  Co..  Philadel¬ 
phia.  advertising  agency,  have  admitted 
Robert  N.  D.  Arndt  to  memfH.*rship  in 
the  firm  as  vice-president.  The  firm,  of 
which  John  F'alkner  Arndt  is  president, 
was  organized  in  1924,  with  David  R. 
.^rndt  as  secretary  and  treasurer.  The 
recent  appointment  of  Robert  N.  D. 
.\rndt  as  vice-president,  associates  the 
three  brothers  as  the  officers  and  owners. 

Opens  Los  Angeles  Branch 

The  l^onard  F'isher  .Advertising 
.‘service,  for  the  past  eight  years  in  busi¬ 
ness  in  .San  F'rancisco,  lias  ojiencd  an 
office  in  tbe  Western  Pacific  building, 
1031  South  Broadway.  Iris  .Angeles.  .As¬ 
sociated  with  Mr.  F'isher  will  be  G. 
Walter  Reed,  publicity  director  of  the 
Santa  Fe  railway. 

Baker  With  Addison  Vars 

Henry  F.  Baker  has  joined  the  New 
York  office  of  Addison  Vars,  Inc.,  as 


an  account  executive.  He  was  formerly 
with  the  M.  P.  Gould  Comiiany  in  a 
similar  caiiacity,  and  was  for  some  years 
jiresident  of  the  Pure  Silk  Hosiery 
Mills,  Inc. 

Connor  an  Account  Executive 

Roger  t  <>nnor  has  lK.-en  made  an  ac¬ 
count  executive  of  the  Campbell-Ewald 
Company  at  the  home  offices  in  Detroit. 
F'or  the  past  two  years  he  has  fieen  di¬ 
rector  of  the  McBee  Binder  Company, 
.\thens.  f)..  previou^  to  which  he  was 
with  the  Burroughs  .Adding  Machine 
(  ompau.v  for  five  years.  He  also  was 
Kansas  City  manager  of  the  Kalamazoo 
IjMise  Leaf  Binder  Company. 

Heads  New  York  Branch 

E.  R.  .\skue,  recently  with  the  Lord 
&■  Thomas  and  Logan  advertising 
agency,  has  Keen  placed  in  charge  of  the 
New  ^’ork  office  of  F'oster  and  Davies, 
Inc.,  Cleveland  advertising  agents.  .As- 
kue  has  an  office  in  the  (iraybar  build¬ 
ing  and  w  ill  handle  eastern  accounts. 

Slattery  on  Frost  Staff 

The  Harry  M.  F'rost  Comiiany,  Inc.. 
Boston  agency,  haN  named  <  ierald  H. 
Slattery,  former  program  director  for 
WBFyr,  the  former  fiostoii  Tninscri/'t 
station,  as  assistant  radio  director  for 
that  section  of  their  service. 

Compton  on  Houlihan  Staff 

Roy  H.  Compton,  for  many  years  ad¬ 
vertising  manager  on  the  Pacific  Coiist 
for  Mack  Truck  Corjioration,  has  joined 
the  staff  of  James  Houlihan,  Itic.,  ad¬ 
vertising  agency.  Iris  .Angeles.  Cal. 

Almroth  Joins  Miller  Agency 

T.  K.  \lmroth,  for  15  years  adver- 
tisitig  manager  for  the  Owens  Bottle 
Comfiany,  of  Toledo.  ( ).,  has  Ix-come  ati 
executive  of  the  .Miller  .Agency,  adver¬ 
tising  s|K'cialties,  of  the  same  city. 

Joins  Porter  Corporation 

Rolx-rt  H.  Smith,  formerly  advertising 
manager  of  |.  T.  Baker  t'hcmical  Com¬ 
pany,  Phillipsburg,  N.  J.,  has  joined  the 
staff  of  the  Porter  Coriioration.  Boston 
advertising  agency,  as  account  executive. 

With  Young  Sc.  Ruhicam 

C.  Haldane  Jolmson,  who  recently  re¬ 
signed  as  vice  prcsidetit  of  Griffin,  John¬ 
son  &  Manti.  Itic.,  New  York,  has  joinetl 
A’oung  &  Ruliicatn.  Inc.,  New  York. 

Opens  Boston  Office 

The  Scovil  Bros.  &  Co.,  New  York, 
have  oiK'iied  an  office  at  Boston.  Mass. 
Charles  A.  Porter,  formerly  with  the 
Porter  CorjHiration.  will  lx‘  the  matiager. 

Heater  Firm  Appoints  Snow 

Walter  B.  Snow  and  Staff,  Inc.,  Bos¬ 
ton  advertisitig  agency  have  Ixen  aji- 
poinlevl  to  handle  the  advertising  account 
of  tlie  Stack  Hetiter  Compatiy,  <if  Boston. 


290,008 

vvas  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

February,  1929 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  February, 
1929,  was  194,311. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


COTTINGTON  IN  NEW  YORK 

Named  Art  Director  of  Campbell- 
Ewald  Company 

C.  Halstead  Cottington,  for  the  past 
four  years  art  director  for  N.  \\ .  .Ayer 
&  Son,  this  week  joined  the  Campbell- 

Ewald  Company  - - - - - 

as  New  York  art 

director,  a  newly  ^ 

created  position. 

VVhile  his  head-  # 

quarters  will  lie  'i  viV 

in  the  New  York  'A  W 
office,  Cotting-  WJf  *  q 

ton’s  services  ■Qt  - 

will  be  utilized 
by  the  entire  or- 

ganization.  /  . 

“A  r  t  direc-  //  j 

tors,”  he  said  in  „  „ 

.. C.  H.  Cottinctom 
an  interview  with 

F'nrrog  it  P^■|!l.l^l^^l<  this  week,  “arc 
trying  to  use  more  half-tones  in  news- 

IliillCTS. 

"The  reason  for  this  is  that  there  is 
a  trend  toward  re.'ilism  in  advertising, 
and  where  realism  is  desired,  photography- 
serves  an  excellent  purpose.  The  photog¬ 
raphers  are  meeting  this  demand  with 
Ix'tter  work. 

“The  main  trouble  with  half-tones  is 
that  many  advertisers,  not  appri-ciating 
the  limitations  of  newsprint,  are  trying 
to  use  t(Ki  fine  a  screen.  We  seen  many 
instances  of  120  screen  u.se<l  in  news- 
paiiers.  where  .50  to  fiO  screen  is  much 
more  adaptable  to  the  paper.” 

Prior  to  joining  X.  W.  .Ayer  &  Son. 
Cottington  vvas  business  representative 
for  a  group  of  artists  in  (Chicago.  He 
.also  vvas  with  the  advertising  department 
of  the  Chicago  Tribune  as  a  sjwce  buyer. 

SUton  Join*  O’Malley 

(i’Malley  Advertising  &  Selling  Com¬ 
pany,  Inc.,  Boston  has  appointed  Arthur 
.Sisson  .'iccount  executive  and  director  of 
publications. 


Handling  Deroe  db  Reynold*  Account 

Young  &  Rubicam,  New  York  adver¬ 
tising  agency,  has  obtained  the  account 
of  the  Devoe  &  Reynolds  Paint  Coni- 
Iiiiny.  No  campaign  has  yet  been 
planned,  but  it  was  stated  tiiat  nevvs- 
pajiers  will  be  liberally  used  when  tlie 
fall  drive  is  launched.  Olmsteel,  Perrin 
&  Leftingwell  formerly  handled  the 
account. 

Partner*hip  Di**olved 

The  advertising  agency  of  Mason  ami 
Halliwell  of  F'all  River,  Mass.,  has  dis¬ 
solved  the  partnership.  George  R. 
Mason  is  to  continue  in  the  advertising 
busine^s  at  the  former  location,  91  South 
Main  street,  while  Ernest  Halliwell  will 
ojK-n  an  office,  also  in  the  advertising 
business,  at  124  South  Main  street. 

Lyon*  Open*  Agency 

Walter  F'.  Lyons,  formerly  in  dirict 
mail  advertising  work,  has  organized  the 
Lyons  .Advertising  Company  and  opemsl 
an  office  ;it  the  Hotel  Hixon,  North 
.Attleboro,  Mass.  He  was  awarded  the 
Distinguished  Service  Medal  as  a  result 
of  his  record  during  the  World  War. 

Simon  With  Honig-Cooper 

John  Dewey  Simon,  formerly  a  mem¬ 
ber  of  the  advertising  and  sales  depart¬ 
ment  of  the  Washbum-Croshy  Company, 
has  joined  the  staff  of  the  Honig-Cooper 
Company,  advertising  agents,  in  Port¬ 
land,  Ore. 

Lex*e*  New  Quarter* 

Crowell,  Crane,  Williams  &  Co.,  ad¬ 
vertising  agency,  now  at  612  North 
Michigan  avenue,  Chicago,  have  leaseil 
space  on  the  21st  floor  of  the  new  Palm¬ 
olive  huilding,  now  under  construction. 

Adding  Radio  Department 

R.  H.  Shankland,  formerly  erlitor  of 
Rodin  Adi'crtising ,  (Chicago,  has  joined 
Olson  &  Flnzinger  agency,  Milwaukee, 
for  which  he  will  direct  a  newly-organ¬ 
ized  radio  advertising  department. 


•T 


Retail  Advertising 
Budgets  Should  Be 
Based  on 

“Market  Expectancy' 


I'riie  <]ev<‘lo|>iii<‘iit  in  newspaper  uilvertitving  Is 
niatie  best  wiiere  there  is  an  untierstanding  uf 
the  atlveiiixers’  probleni.s.  No  newspaper  man 
should  he  .satixfit'd  with  hix  linage  reeord  until 
all  retail  aeeuunts  are  budgeting  against  their 
market  expeelaney  rather  than  the  previous  year’s 
gross  business. 

Snell  riindainentals  are  taught  advertising  staflfs 
under  the  year's  eontraet  ofTered  by  Emerson  B. 
Knight,  Ine. 

First  —  a  eorreel  study  of  the  market 

Then  the  right  application  id'  the  lindings  with 
the  staff  and  the  advertisers. 

W  rile  for  details. 


Truthful — 


Emerson  B.  Knight,  Inc. 

Indianapolis,  Indiana 
225  N.  New  Jersey  Street 

Unbiased — Market  Research 


f 


a  new 


-and 

larger 

quarters 


— and  enlarged  printing 
and  type  setting  equipment 


OflTEKs 


EDiTOfS 


THE  WALL  STREET  NEWS 


ji  For  several  months  demand  for  the 

u  New  York  News  Bureau’s  publica- 

!  tions  and  financial  news  tickers  has 

/7  over-taxed  our  facilities,  although 

.  our  building  at  42-44  New  Street, 

i[  acquired  in  1924,  seemed  at  the 

time  to  provide  ample  space  for  ten  years  growth.  Circulation  inaease 
of  21  A%  since  January  1 ,1927,  for  The  Wall  Street  News,  illustrates 
the  problem  thrust  upon  us  by  growing  public  interest  in  accurate, 
unbiased  financial  information. 


Our  complete  plant  has  now  been  removed  to  roomy  quarters  at  32 
Broadway.  A  new  press  enables  us  to  print  The  Wall  Street  News  in 
a  more  readable,  attractive  form — six  columns  to  the  page  with  pages 
of  standard  width. 


THE  NEW  YORK 

NEWS  BUREAU  ASSOCIATION 


REPORTORIAL  AND 
BUSINESS  OFFICES 
ARE  LOCATED  ON 
THE  SIXTH  FLOOR 
'PHONE  HANOVER  1321 
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CARROLL  REPLIES  TO 
YOUNG  &  RUBICAM 

New  York  “Special”  Afrees  That 

New  Plan  of  Relierinc  Recep¬ 
tion  Room  Confettion*  !• 
Needed 

Young  &  Rubicam’s  reciiit  letter  to 
special  representatives  has  piqued  the 
interest  of  the  “specials."  It  suggested 
an  abandonment  of  the  practice  of  sales¬ 
men  waiting  in  reception  ro<ims  for  an 
opportunity  to  talk  with  agency  space- 
buyers  in  order  to  sell  space  for  immedi¬ 
ate  campaigns,  and  instead  to  discuss 
their  publications  only  in  the  event  of 
new  data  or  developments  on  the  papers 
they  represent. 

In  addition  to  the  letters  and  com¬ 
ments  which  have  been  discussed.  Dan 
A.  Carroll,  publishers’  representative, 
has  forwarded  a  reply  to  the  agency, 
which  follows,  in  part: 

“Undoubtedly  with  the  increase  in 
newspaper  accounts  handled  by  the  lead¬ 
ing  advertising  agencies,  a  new  plan  or 
system  of  adjusting  this  work  with  the 
newspaper  representative  is  in  order. 
Certainly  newspapers,  and  particularly 
prominent  ones  that  entrust  their  repre¬ 
sentation  in  the  hands  of  well  qualified 
men,  should  be  given  oppf)rtunity  of  get¬ 
ting  over  important  facts  concerning  the 
market  covered  as  well  as  the  media, 
with  the  advertising  agency  buying  space. 

“There  is  always  a  way  to  accomplish  a 
given  object  if  you  go  alniut  it  intelli¬ 
gently,  and  this  move  on  the  jwrt  of 
advertising  agencies  to  work  out  a  better 
understamling  l>etween  the  news|>aper 
representatives  and  their  offices  will  un¬ 
doubtedly  accomplish  this  purpose.  V’ou 
can  rest  assured  that  my  office  will  l)e 
very  glad  to  co-operate  with  you  in  every 
reasonable  way  for  Itest  results." 

Walker  Takea  New  Post 

John  R,  Walker,  formerly  an  account 
executive  with  the  I’otts-Turiibull  Com¬ 
pany,  Chicago  advertising  agency,  has 


l)een  appointed  sales  manager  of  the 
Motor  Transit  Company,  Chicago,  oper¬ 
ators  of  the  Greyhound  bus  lines. 

Baldwin  in  Detroit 

Arthur  A.  Baldwin,  formerly  western 
manager  of  the  Automf»bile  Journal  Pub¬ 
lishing  Company,  Chicago,  has  joined 
Whipple  &  Black,  Detroit  advertising 
agency,  as  an  account  executive. 

Dooher  to  Join  Boone 

Joseph  Dooher,  space  buyer  for  H.  K. 
McCann  Company,  will  join  the  sales 
staff  of  Rfxlney  E.  Boone,  national  news¬ 
paper  advertising  representatives,  April 
1.  Mr.  Dfjoher  has  been  with  the  H.  K. 
McCann  Company. 

Rent  Offices  from  Daily 

The  Chicago  jtffice  of  the  Kelly-Smith 
Company  and  the  American  XewspajKT 
Publishers’  Association  have  leased  space 
in  the  Chicago  livening  Cost  building  on 
Wacker  drive. 

Provandie  With  Buck 

Ben  F.  Provandie,  at  one  time  with 
Pettingill  &  Co.,  former  Chicago  adver¬ 
tising  agency,  has  joined  the  Glen  Buck 
Company,  Chicago,  as  a  vice-president. 

Coast  Daily  Appoints 

The  Pittsburg  (Cal.)  livening  Dis¬ 
patch,  which  recently  changecl  from  a 
semi-weekly  to  a  daily,  has  engaged  M. 
C.  Mogensen  &  Co.,  Inc.,  as  its  national 
advertising  representative. 

Stutz  Names  Agency 

Erwin,  Wasey  &  Co.,  Chicago,  has 
been  appointed  by  the  Stutz  Motor  Car 
Company  of  Indianapf)lis  to  handle  the 
advertising  for  Stutz  and  Blackhawk 
automobiles. 

Boise  Daily  Appoints 

Re>'nolds- Fitzgerald,  Chicago  publish¬ 
ers’  representatives,  have  been  apjxtinfed 
national  advertising  representatives  for 
the  Boise  (Idaho)  Daily  Statesman. 


ADS  RECOUPED  LOSSES 

American  Tobacco  Head  Says  Cam¬ 
paign  Offset  Price  War 

To  his  company’s  extensive  advertis¬ 
ing,  (jeorge  W.  Hill,  president  of  the 
.\merican  Tobacco  Company,  attributes 
the  recouping  of  losses  sustained  early  in 
1928  during  the  cigarette  price  war. 

The  firm’s  annual  report  shows  net 
earnings  ff»r  1928  of  $25,066,2S>9,  an  in¬ 
crease  of  nearly  $2,0(K),()00  more  than 
the  1927  earnings.  The  common  stock 
earnings  reached  $11.19  per  share,  as 
compared  with  $10.29  for  the  previous 
year.  A  payment  of  $6  a  share  was  made 
on  preferred  stock  anti  $8  on  common 
stock,  leaving  a  surplus  of  $6,229,279. 

To  Use  Newspaper* 

The  Harry  Atkinson  Advertising 
,\gency.  Chicago,  has  been  appointed  tti 
flirect  the  advertising  for  San  Felice  and 
El  Yerso  cigars,  made  by  the  Deisel- 
W'emmer-Gilbert  Company.  New.spapers 
will  l)e  used  exclusively  on  the  account. 

We*tinghou*e  Roto  Plan* 

W'estinghou.se  Electric  Company, 
through  its  advertising  agent.  Fuller  & 
Smith,  of  Cleveland,  will  place  full  page 
rotrjgravure  advertisements  in  forty 
metro|H>litan  palters  during  1929. 

London  Manager  Back 

Milt«»n  Brunner,  London  Manager  of 
N'E.‘\  Service,  Inc.,  returned  to  his  office 
this  week  after  an  absence  of  three  weeks 
title  to  a  severe  case  of  infiuenza. 

BACKING  BASKETBALL  MEETS 

Basketball  tournaments  are  being  held 
by  the  sports  departments  of  the  Mem¬ 
phis  livening  Appeal  and  Memphis 
l‘ress-Scimitar.  The  Evening  .Appeal 
and  the  Y.  M.  C.  .\.  are  sponsoring  a 
tri-state  tournament,  while  the  Press- 
.Scimitar  and  the  City  Recreation  De- 
lartment  are  sptmsoring  a  city  tourna¬ 
ment. 


WRITES  ADVERTISING  SERIES 

Gordon  Cilly,  Retail  Copy  Man,  Sign* 

With  United  Feature*  Syndicate 

Gordon  H.  Cilly,  for  16  years  adver¬ 
tising  manager  of  W’anamaker’s  Depart¬ 
ment  Store  in  Philadelphia  and  more  re¬ 
cently  advertising  counsel  for  Gimbel 
Brothers  Department  Store,  will  write 
a  series  of  articles  on  retail  advertising 
for  United  Features  Syndicate,  it  was 
announced  this  week  by  Monte  Bour- 
jailly,  manager. 

The  series  is  called  “Advertising  for 
Profit’’  and  will  run  indefinitely.  The 
first  articles  have  already  appeared.  Mr. 
Cilly  was  managing  editor  of  the  Phila- 
delphia  Record  under  the  VV’anamaker 
management. 

Prepared  Fa*hion  Section* 

The  Xew  York  Sun,  the  Buffalo  Xetvs 
and  the  Pittsburgh  Press  this  week  pub¬ 
lished  spring  fashion  sections  prepared 
by  United  h'eature  Syndicate  through  its 
association  with  the  Fairchild  Publica¬ 
tions  of  New  York,  publishers  of  fash¬ 
ion  jwpers. 

Start*  Continuity  Strip 

A  new  daily  continue  strip  was  issued 
this  week  by  the  I-edger  Syndicate  of 
Philadelphia.  It  is  called  “Hap  MeSnap” 
and  is  drawn  by  Mel  Cummin.  The 
balloons  are  in  story  form. 

“Skippy”  in  Book  Form 

G.  P.  Putnam’s  Sons  have  recently 
published  a  book  of  cartoons  and  text 
by  Percy  L.  Crosby,  creator  of 
“Skippy,”  for  King  Features,  Inc.  The 
book  is  called  “Skii)i)y’’  and  is  devoted 
to  Crosby’s  philosophical  comic  strip  boy 
character. 

McManu*  Return*  from  Coa*t 

George  McManus,  creator  of  “Bring¬ 
ing  Up  Father,”  daily  comic  strip,  for 
King  Features  Syndicate,  returned  to 
Xew  York  recently  from  Los  Angeles, 
where  he  purchased  a  home. 


32^%  of  all  automobiles  sold  in  New  York  city  during 
1928  were  sold  in  the  Borough  of  BrooklynA !5The  great¬ 
est  gain  in  automobile  advertising  in  1928  made  by 
any  New  York  city  newspaper  was  made  by  the 

Brooklyn  Daily  Eagle 

A  GANNETT  NEWSPAPER 

The  Gannett  Newspapers 

ALBANY  EVENING  NEWS  ALBANY  KNICKERBOCKER  PRE.SS  BROOKLYN  DAILY  EAGLE  ELMIRA  STAR- 
GAZETTE-ADVERTISER  ELMIRA  SI  NDAY  TELEGRAM  ITHACA  JOi:RNADNEWS  NEWHl  RfUl- 
BEACON  NP:WS  OfaiENSIU  RGll  REPLBLICAN-JOl  RNAL  OLEAN  HERALD  RO(.HE.STER 
DEMOCRAT  &  CHRONICLE  R(K:HESTER  TIMES-UMON  UTICA  OBSERVER-DISPATCH 
H  ARTFORD,  CONN„  TIMES  PLAINFIELD,  N.  J.  COURIER-NEWS 


J.  P.  McKINNL2\  &  SON.  Xew  York  (Iffire:  19  West  ttili  St.  ('.hicafo  Office;  100  N.  Michigan  Ave.  San  Francisco  Office;  (!laus  Sprei-kles  Bldg. 
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AI^IVOUXCING  THE  IXTERTYPE 


BODOB^I 

MODERN 


For  economical  line  caj$tin|y|  machine 

composition  ...  the  smart  type  .  .  . 

/ 

the  real  hlack  type  that  is  in  demand 
hy  most  advertisers  ...  In  ter  type 
Bodoni  Modern  ...  Now  ready  in  10, 
12,  14,  18  and  24  point,  Roman  and 
Italic.  Get  in  tonch  with  the  nearest 
Intertype  office.  Ask  f4»r  specimens. 


Standa rdized 


U  N  T  E  RT  Y  P  El 

TRAbF  MASK 


INTERTYPE  I  ORPOIIATION:  .\>m'  V»rfc  I  f  fO  Broadway:  f'hh-aqtt  l.'IO  N.  Franklin 
Si.:  Yrir  Orlvann  II I O  ll«»war<l  Avo.:  San  Vrancinra  I.12  Fr«>ni4»nf  Si.:  Mash  Angvlvu 
1220  S.  .>lanl«‘  Avo.:  floMion  ilO  Fodi^ral  Si.:  lAsntian:  Itvriin. 


Mnieriypv  u'idv  iooth  mairh^vH  iriit  run  in  nny  line  rnniing  rumpuHtny  mnrhinr 

Set  in  24  Point  Rodoni  Modern.  Heading  enlarged  and  reremed 
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DECLARES  SAMPLING 
WINS  READERS 

Wrapper  With  Personal  Message  to 

NoB'Subscriber  Used  by  Cir* 
circulation  Manager  of 
Washington  Daily  News 

I’.v  I'.  K.  Kunkfx 

Whether  lu'w  'iubscribers  can  be 
obtained  from  the  circulation  manager 
of  a  daily  newspaper  by  handing  out 
free  samples  is  the  question  answered 
affirinatively  by  A.  I).  Wallace,  circula¬ 
tion  manager  of  the  ll'ashint/ltni  (D.C.) 
Daily  News.  He  doesn't,  however, 
believe  in  having  the  newsfM»y  simply 
leave  copies  at  the  front  door  of  the 
non-customer  but  he  delivers  the  j>aper 
in  a  wrapper  on  which  i>  print«-d  an 
appealing  and  enticing  tiK-ssage  thus : 

“(ioon  KtT.NINo!!! 

“1  haven't  been  left  by  mistake. 

"I  am  a  complimentary  copy  of  the 
Washington  Daily  Kews. 

“Read  me-  frrim  fnmt  p;»ge  to  Iwck, 
news,  features,  departments  and  comics, 
you'll  enjoy  them  all  1  am  sure. 

“I'll  be  a  visitor  for  several  days — 
look  for  me.” 

Tbe  Itome  owner  in  picking  up  the 
l>aper  naturally  reads  the  message,  is 
Jinpresscd  by  it,  aiul  frequently  he 
U-comes  a  subscriber 

“We  find  tltat  sami>ling  is  not  rnily  a 
giKKi  way  to  get  business  but  also  a 
cheap  way",  says  .Mr.  Wallace.  “So  far 
we  have  gaiiu-d  very  pleasing  results.” 

McCormick  Host  to  Circulators 

Col.  R.  R.  McfTormick.  e<litor  ami  pub¬ 
lisher  of  the  Chicago  Tribune,  was  host 
to  the  Tribune’s  cirrnlatkm  department 
and  to  wholesale  newsdealers  at  a  dinner 
at  the  Congress  hotel  recently,  celebrat¬ 
ing  Sunday  Tribune  circulation  gains. 
Kxecutivc  heads  of  the  Tribune  were  on 
the  si>eaker's  prr»gram,  with  I>ouis  H. 
Ro.se.  circulation  manager,  acting  as 
tiast  master. 

Niles  Newsies  See  Cleveland 

Five  newslviys  of  the  Niles  (O.)  Daily 
Times  recently  were  given  a  trip  to 
Cleveland,  where  they  inspected  the 
Plain  Dealer  plant,  saw  Ad  Carter's 
“Just  Kids”  musical  revue,  an  airplane 
crash  at  Cleveland  airport  and  other 
sights.  Circulation  Manager  .Arthur  H. 
Surprise  originaterl  the  trip,  which  was 
a  reward  for  the  winners  of  a  circula¬ 
tion  contest. 

SSagas  Aviation  Definition  Contest 

The  Minneapolis  Daily  Star  recently 
staged  an  aviatioii  contest,  enlisting  the 
co-operation  of  Universal  Air  Lines  and 
the  Hennepin-Orphetim  theatre.  James 
I).  Henlon,  16,  was  adjudged  winner 
when  he  compiled  1,107  aviation  terms, 
alt  accurately  defined.  He  will  lie  given 
two  round  trip  tickets  to  Chicago,  via 
airplane. 

Ran  “Cutest  Baby”  Series 

The  Bloomington  (111.)  Pantograph 
recently  conducted  a  “Cutest  Baby  Pic¬ 
ture”  contest  requesting  pictures  of  chil¬ 
dren  under  2  years  of  age.  Honorable 
mention  pictures  were  publishetl  each 
Sunday  in  the  Pantagraph  until  March 
14  when  tlie  grand  winner  was  annonnce<l. 

Circulators  Celebrate 

The  circulation  staff  of  the  .S'f.  Louis 
(Mo.)  Star  celebrated  its  February  in¬ 
crease  in  circulation  by  a  "victory  din¬ 
ner"  at  the  Hotel  Statler  recently. 
Louis  J.  Hoffmann,  circulation  manager, 
acted  as  toastmaster. 

ASKS  $50,000  DAMAGES 

Morris  A.  Beale,  editor  t»f  the  Rm-k- 
ville  (Md.)  Montgomery  huiependent, 
asks  $.S0,000  damages  in  a  slander  suit 
filed  in  Washington,  D.  C.,  this  week 
against  the  Maryland  Publishing  Com¬ 
pany,  publishers  of  the  Maryland  News. 
His  case  is  based  mi  an  article  carrying 
the  headline  “Independent  Not  Worthy 
to  Criticize  Montgomery  County  and  Its 
Government.” 


J.  G.  SCRUGHAM  RETIRES 

Arthur  MacLennan  New  Owner  of 
Reno  Nevada  State  Journal 

With  the  March  11  issue,  James  G. 
.Scrugham.  editor  of  the  Reno  Nez’ada 
.State  Journal,  relinquished  control  with 
the  sale  of  his  interest  to  Arthur  Mac- 
Lennan,  western  newspaper  and  publicity 
man,  assumed  the  post. 

Mr.  MacLennan  worked  on  new.spapers 
in  Denver,  (  hicago.  .San  Francisco  and 
Shanghai.  Some  of  his  publicity  under¬ 
takings  were:  Korean  Indejicndence, 
“Save  the  Redwoods”,  Japanese  Exclu¬ 
sion  Ixague,  Hiram  Johnson’s  presi¬ 
dential  and  senatorial  campaigns,  and 
other  political  campaigns,  as  well  as 
motion  picture  publicity.  Mr.  .Scrugham 
retires  liecause  of  the  press  of  other 
affairs,  he  stated. 


Atherton  A  Currier,  Inc.,  430  I.exingt»n  nve- 
niie.  .Vew  York,  .N.  V.  l^.nRUinii  A  Martinez. 
L.  A  .M  I'ainti..  UnclillnR  atreet,  Ilrookijn. 
X.  Y'.  I’laeiiiR  iiplera  wHli  news|«|>erK  in  vari¬ 
ous  ■ei'liotiH. 

Batten.  Barton,  Duratine  A  Ozbome, 

Soiitli  .MleliiKun  ateiiiip,  Clileaito,  are  now  Iiaii- 
•IliiiR  the  aeeuuiit  uf  Mcara.  Uia-lmek  ami  eoiii- 
lianj,  Obieaico 

Blackatt-Sample-Hummert  Co.,  .'.8  Euat  WaHli- 
iiiKloii  nireet.  I'lileaKo,  Hill  Ktart  a<  he<lulea 
.\|iril  4  iHi  the  .Meniite  Mf*.  to..  Chicago. 

Church-Green  Co.,  Statler  Itidg.,  Bozton, 
Maze.  .Making  up  list  duriuK  .tpril  iiainK  ni-Hi, 
paper*.  niaKaziuea,  trade  newapaiiera,  dlrei-t 
luall,  r-atahtga  and  eiis  ularH  for  tlie  l.ynn  rrial 
iii'ta  CYi.  loll  huriierH  aud  automatic  heating 
appllanieal,  .\en  York. 

CritchfieU  A  Co.,  14  K.  Jaekoon  Klvd.,  Chr 
eago.  III.  g.  It.  S.  Co.  iMiihIc  UoIIki.  N. 

Michigan  avenue.  Chicago.  III.  Up|Mirt<-d  traiia 
ferred  their  advertising  to  alajve  aReiii-.v. 

D'Arcjr  Adv,  Co.,  St.  Igiuia,  .Mo.,  will  send 
wlieiluli  H  to  a  list  of  newspapera  on  the  malt 
advertising  to  the  .tnhi-iiM-r  lluach  Co..  St. 
loMila.  Mo 

Oauchy  Company.  P  Murrn.v  street.  New  York. 
■Macing  accounts  with  newspa|N-rs  iluring  April 
for  the  Chichester  Clieiiilcal  Co.  ITarkage 
nieiliciiiel,  'Sii't  .Madison  Square,  I'hlladelphla. 

Edwin  Bird  Wilton  Co..  30S  South  I.a  Salle 
strc't.  Chicago,  is  sending  sidiedules  to  news 
paiiers  for  the  advertising  of  the  Continental 
A  CiHiiuierclal  Itaiik  of  t'hicago. 

Conover-Mooney  Co.,  S4tl  North  Michigan  ave 
nue,  Chicago,  are  preparing  a  list  of  news- 
p.i|»ers  for  tlie  advertising  uf  the  llolTnian 
Heater  t.'o.,  Isiulsvllle,  Ky 

Fitzgerald  Adv.  Agency,  Southern  Bldg.,  New 
Orleans,  lai.  .National  Fwsls,  Inc.,  Msrvei  .Mar 
garine.  New  Orleans.  l.a.  Ite|sirteil  plated  their 
advertizing  in  charge  of  alsive  agency. 

Freeze-V^el-Crawford.  441  Broadway,  MU 
waukee,  Wls..  are  Issuing  arhinlulea  to  news 
palters  on  the  Schlll/.  Beverage  Co.  (Malt),  Mil¬ 
waukee. 

Henri  Hurtt  A  McDonald,  .Vi  E.  Washington 
St.,  Chicago,  III.  Well.  Mcl.ain  Co.  (BullersI, 
•441  W.  loike  St..  Chicago.  III.  I’lacing  orders 
with  aoiiie  New  England  newspapers. 

H.  W,  Kaater  A  Sons  Co.,  14  East  Jackson 
honlevard,  Chicago,  la  Issuing  s|iring  advertis¬ 
ing  to  a  einall  list  of  newspapers  on  tbe  En¬ 
terprise  faint  Co..  Chicago. 

Ledbetter  A  Marahall.  St.  Ignila.  Mo.,  are 
Issuing  twflers  tti  a  list  of  newspa|>ers  on  the 
Missouri  Orairk  Cliatiila-r  of  t'ommerce,  Joplin, 
Mo 

Lord  A  Thomas  and  Logan.  400  North  Michi¬ 
gan  avenue,  Clilcagti.  will  use  about  -'10  large 
i-ltles.  iut>stl.v  In  the  iitirth,  for  the  advertising 
of  .Su|>er-Suds.  Colgale-falinollve-reet  Co.. 
Chicago,  scbetliiles  approviniating  34  advertise 
nieuts,  to  start  shortly. 


Elditor  Partner 
Wanted 

with  $15,000  to  purchase  a 
one-third  interest  in  one  of 
the  most  profitable  fraternal 
magazines  in  California.  Two 
partners  working  in  closest 
harmony  operate  the  busi¬ 
ness,  desire  editor  partner 
responsible  for  editorial  end. 
References  given  and  re¬ 
quired.  $  1 00  weekly  with 
dividends  semi-annually. 
This  magazine,  established 
ten  years,  will  bear  the  closest 
investigation.  Bank  refer¬ 
ences.  Address  Box  C-537, 
give  fraternal  connections. 


Lyddon  Hanford  h  KimbaU,  Inc.»  11  Jamoo 
St.,  Iio(*lio«t«*r,  N.  Y.  Harold  H.  Clapp,  Inc., 
Habj  Soup  and  Strained  Vegetablea,  1S35  L'nt- 
veraltjr  avenue.  Roi’lienter,  N.  V.  Placed  orders 
with  newii|>a|»eni  In  a  few  selected  sections. 

Mann,  Conklin,  Inc.,  18  E.  4Stb  street.  New 
York.  N.  Y.  Won  Sne  Fun.  Inc.,  Facial  Cream. 
34  W.  33rd  street.  New  York,  N.  Y.  Placed 
th«^ir  advertising  in  cliarge  of  alx>ve  agency. 

Matteson-Fogarty-Jordan.  307  North  Mlcblgun 
avenue,  Chicago,  la  pre)»aiing  a  list  of  news 
pai>ers  for  the  advertising  of  the  W.  D.  Boyce 
Co.,  Chicago. 

H.  K.  McKann  Company,  114  Sansome  St., 
San  Frnnrtst’o.  Cal.  .Making  up  list  and  placing 
af'tHtiint  in  Magazines.  p4M<ters,  <*ar  cards,  trade 
papers,  direct  mall  rntalogs  and  circnlsrs  for 
the  f'RlIforiila  Walnut  Growc^rs*  .Xsaoclatloii, 
ITI.I  East  7th  street  (Diamond  Waliiiitsi,  Loh 
Angele.s.  California. 

MacManus  Inoorporated.  82  E.  Hancock  ave¬ 
nue,  Detroit.  Mich..  Is  placing  tlie  following 
new  aci*oiint:  Kelvinator  C/orporation.  l>etrolt, 
Mich.,  mfrs.  Electric  Uefrlgeratlon. 

milis.  Inc.,  PeoploH  Hank  Ruildlng.  Indian- 
a|K)lis,  Ind..  is  issuing  sche<lules  for  Mart'll, 
April  and  May  to  a  list  of  nowspa|iers  <in  tlie 
National  Itetail  Lumber  Dealers  asstM'lation. 
Wasiiington,  D.  C. 

Newell'Emmett  Co,,  40  E  34lh  street.  New 
York.  N.  Y.  Liggett  dr  Myers  Tobaeco  Co. 
•'Chesterfield  Cigarettes,’*  21*.i  Fifth  avenue, 
.New  York,  N.  Y.  Plaeing  copy  with  new8pM|>ers 
in  selected  seetitms. 

The  Earl  C.  Noyes  Co..  12  F^st  Garfield 
iHMilevani.  Chieago,  has  mo  tired  the  acconnt  of 
the  (VI  Ton-Sa  ^fedieine  Co.,  (Cincinnati.  (>.. 
makers  of  a  tonic  esUtsl  “Trlumpir*  and 
•*Cel-Ton  Sa.**  S«ime  advertising  may  lie  done 
ill  newNpafiers  In  towns  where  dlstrlhiitioii  can 
seeiired:  will  advertiso  in  sciiiie  of  the  larg 
est  cities  in  the  I'nited  States  as  rapidly  as 
tiistrilMition  ean  seeiirfMl  on  ZihUhc  (*o. 

iToniei,  CohiinhiiM.  O. 

Payne.  Hancock.  Adv.  Organization.  Puidie 
Lt'dgtT  Pddg..  Phila..  Pa.  I'hilatleiplila  Progress 
t 'ojiiin ittee,  Philadelphia.  Pa.  Hep<irted  a  fund 
has  lMH*n  snhst'riiNMl  for  to  advertise  the  city  of 
Pliiiadelphla.  AI»ove  ageio'y  will  Im*  in  charge 
of  the  advertising. 

Peck  Adv.  Agency.  271  Madison  Ave..  New 
York,  N.  V.  Jieteph  Meyer  Hn»s..  ’MClctielleii*' 
I’earls,  220  -  2.*»fh  str<*et.  Hrooklyn.  N.  Y, 
Plaee«|  their  advertising  in  charge  of  ataive 
ageney.  H.  T.  Hahliitt.  Inc.,  “Hab  ()**  Cleanser, 
Fourth  avenue.  New  York,  X.  Y.  Aguip 
placing  copy  on  emitracts  with  newspapera  in 
selected  sections. 

Porter-Eastman-Byrne  Co..  222  West  Adams 
sfrt‘et,  ('hfeogn.  is  now  placing  the  Fred  W, 
Amend  Co.,  ('hleago. 

Power*,  John  0.,  Co.,  247  Park  avenue.  New 
Yftrk.  .\.  Y.  .Murphy  Varnish  CCo..  224  Mc¬ 
Whorter  sfr*‘et,  Newark.  N.  J.  Again  placing 
ortlers  iKftli  iM-wspa|H*rs  In  various  sections. 


Quinlan  Adv.  Carp.,  3o  East  Wacker  DtItc 
Chicago,  it  using  five  towns  In  scattered  tfirv 
tory  throughout  the  I'ountry  In  a  caoipaigu  «* 
the  vSkidtNi  Mfg.  Co.,  Columbus.  O.,  aotineptie 
cleanser. 

Rankin,  Wm.  H.  Co.,  342  Madiaon  aveaw. 
New  York.  N.  Y.  General  Cigar  Co.,  Kelien 
Hums  Cigars.  118  W.  4Qt}i  street.  New  York 
N.  Y.  PlMoiii}'  further  si'hedules  with  be«|. 
patters. 

Wm.  B.  Remington.  Inc.,  21  Basse  PUn«. 
SprIiigHeld,  .Mass.,  is  placing  the  following  cev 
accounts: 

Mason  Mfg.  Co.,  So.  Paris,  Maine,  mfrs.  rbU- 
dren*s  Furniture  and  obstacle  Golf 
using  National  .Magazines  aud  Trade  Paiemi 
.Mr.  J.  Harold  Neal  Is  Sales  Mgr.,  charge 
verlising.  laSius^Mi  A  G«»odiiow  Mfg.  Co..  Sbel- 
iMime  Falls,  Mass.,  mfrs.  Cutlery,  using  Na. 
tional  Trade  Pa|»ers.  Mr.  H.  (i.  Hoyt  Is  Ad? 
Mgr. 

Reincke-EUis  Company,  215  No.  Mirhigti 
avenue.  Chicago,  111.,  is  idacltig  tbe  folios, of 
new  aci*ounts: 

Frederick  B.  Bteanu  Co.,  Detroit.  Muh, 
mfrs.  Drug  Pr<Nlucts.  using  New8pat>ers.  Maga- 
zlnes.  Trade  Pa|>ers.  Kellglous  Press  and  Itesler 
Helps — Lrs'al  and  National;  Fuller-Parker  lUt 
Company.  Chicago,  111.,  mfrs.  Milllner>,  ii*;n( 
National  .Magiiztnes  and  Trade  Pa|>ers 

Richardaon-Briggs  Co.,  210  Superior  avenue. 
N.  E..  Cleveland.  Ohio,  is  placing  the  folhiwi.ij 
new  acconnts: 

United  Electric  Co.,  Canton.  Ohio,  n.fri. 
Vacunin  Cleaners,  using  Magazines;  Baud  lIcMter 
Coiiipaiiy,  IMttshnrgh.  Pa.,  mfrs.  Hot  Water 
Heaters,  ii'^ing  .Newspapers  and  zMagazims. 

Ruthrauff  A  Ryan.  22v'»  North  Mlchlgun  ne 
nue,  ('hlt’Ngo,  are  now  placing  Witter  Water 
Co..  Chirago. 

Sommer,  Fred  K.,  Adv.  Agency,  HlP  Hr(«ad 
sIrtNd.  Newark.  N.  J.,  Zapon  Co.,  Lao<iuerM  siui 
Artificial  lacather.  .stamfonl.  Conn.  PUoe<i  iij«tr 
mhertisiiig  in  charge  of  altove  agency. 

Thompson.  J.  Walter  Co.,  4]0  N.  Mi<iiigMB 
aveiine,  ('iiicago.  111.,  IJldiy  McNeill  A  LiM>j 
F'mhI  Pnaliicts.  Cnioii  Sto<’k  Y’ards.  Chicago. 
III.  .\gain  placing  onlers  with  newspap«>rK  ia 
selectoii  sections:  Swift  A  Co.  “Vlgoro.”  CnuHi 
Siof'k  Ynnls.  Chi<*ago,  HI.  Placing  rot>y  for 
this  prixluct  with  new’siwpera  in  a4‘)e>  ted 
sertkuis. 

Edwin.  Wasey  A  Co.,  844  Uuab  street,  ('hi 
cago.  111.  Stiitz  .Motor  Car  Co.,  Indlnnat^olis, 
liid.  IteiMjrti'il  transferred  their  advertising  to 
alKive  agency. 

Young  A  Rubicam,  Inc..  285  Madison  avenue. 
New  Y'ork.  .N.  Hlack  Flag  Co.,  losectivide*. 
Smallw'orMl  A  Eagle  streets,  Baltimore.  Md. 
Heporte«l  to  lie  making  up  their  lists;  (Quaker 
State  (lil  Hettriing  (?o..  Oil  City,  Pa.  Re|M>irod 
to  In'  iiitikhig  (Ip  a  list  of  newspapers,  ete. 


Read  Editor  A  PvRLisnEt  for  all  the  new* 
of  the  new’Spaper  and  advertising  field. 


The  Added  Cost  of  Handling 
^Makes  or  Breaks”  Your  Mat  Costs 

WHEN  a  WOOD  Dry  Mat  will  give  the  re¬ 
quired  number  of  casts  and  save  time, 
too,  it  is  not  surprising  that  so  many  publishers 
are  now  depending  upon  WOOD  Dry  Mats. 


FLONG  CORPORATION 

STILLWATER.  N.Y. 


Humidors 

Cork  and  Felt 
Molding  Blankets 


WOOD 

DRY 

MAIS 


ALVWZVS  UMITOAM 


Scorchers 
No.  64 

Parting  Powder 
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OUR  newspaper 


Solved 


U  nemployment 


in  your  city,  what  would  it 


mean  to  you? 


H 


ERE  IS  a  feature  which  aims  to  do 


Who  is  Foster? 


Dr.  Wm.  Trufant  Foster  —  ex- 
president  Reed  College  —  director 
Poliak  Foundation  for  Economic 
Research — Sociologist — Psycholo¬ 
gist — Economist.  One  of  the  coun¬ 
try's  most  forward-looking  authori¬ 
ties.  Co-author, with  Catchings,  of 
‘Money,”  “Profits,”  “Business 
Without  a  Buyer,”  and  “The  Road 
to  Plenty.” 


Who  is  Catchings  ? 


Waddill  Catchings  —  partner  in 
one  of  Wall  Street’s  great  banking 
houses— «>fficer  or  director  in  a  score 
of  America’s  largest  businesses. 
Trained  as  a  lawyer.  High  ideals, 
far-visioned,  but  hard-headed  and 
practical.  A  real  captain  of  industry. 


X  X  just  that — to  solve  unemployment. 

Never  has  the  McClure  Newspaper 
Syndicate  been  privileged  to  offer  a  more 
significant — a  more  timely — feature. 

The  facts  are  these: 

Hoover  has  endorsed  a  plan  for  stabiliz¬ 
ing  prosperity.  It  is  a  vital  part  of  his  pro¬ 
gram.  Foster,  the  economist,  and  Catchings, 
the  financier,  wrote  it.  They  are  perhaps  best 
known  for  their  recent  book,  "The  Road  to 
Plenty,”  so  widely  acclaimed. 

Hoover  said  to  Foster  recently,  "All  that’s 
needed  now  is  to  tell  people  about  it.”  Bank¬ 
ers,  business  men,  leaders  everywhere  are  ask¬ 
ing  for  more  information  about  this  plan. 
Before  long,  we  believe,  it  is  going  to  be  the 
outstanding  topic  of  interest  to  business  men. 

The  McClure  Syndicate  now  offers  short 


daily  articles,  written  expressly  for  newspapers, 
by  Foster  and  Catchings.  Straightforward, 
practical  stuff.  No  academic  theorizing.  No 
radicalism.  But  sound,  cogent  thinking,  pop¬ 
ularly  expressed,  about  a  subject  vital  to  all 
of  us.  A  plan  of  action  everyone  will  stxin 
be  discussing.  An  ideal  feature  for  your  edi¬ 
torial  or  financial  page. 

.Non-political.  Yet  it  will  link  up  your 
paper  with  important  in.side  thinking  of  the 
new  Administration. 

Immense  editorial  promotional  possibil¬ 
ities.  Your  most  prominent  men  will  en¬ 
dorse  it. 

Each  article  complete  in  itself.  Immediate 
release.  May  we  urge  the  advisability  of  wir¬ 
ing  for  prices  and  typical  releases  at  once. 
Full-fledged  promotion  campaign  by  Batten, 
Barton,  Durstine  &  Osborn,  Inc. 


The  MCCLURE  Newspaper  Syndicate 


'  I 


LONDON 


373  Fourth  Avenue,  New  York 


SYDNEY 


CLINTON  T.  BRAINARD,  Chairman  rtf  the  Board 


RICHARD  H.  WA  LDO,  President 


( 

f 
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FLORIDA  PAPERS  WIN 
MERIT  AWARDS 

Hifhland  County  Newt  Named  Best 

Paper  in  Contest  Sponsored  by 
F.  P.  A. — Judges  Mostly 
Out-of-State  Men 

(Special  to  Euitos  &  I*r»LisnK«) 

1-\KK  Walks,  Fla..  March  12. — K.  L. 
Swegcr  of  the  Quincy  (h'la. )  (iad.cdcn 
County  Times,  was  elected  president  of 
the  F'lorida  Press  .Association  for  the 
coming  year,  at  the  annual  business 
meeting  held  at  the  (iolden  Jubilee  Con¬ 
vention  here  March  15  and  l<>.  Mr.  Swe- 
ger  succeeds  Mrs.  Lucile  R.  Smith  of 
the  Lake  IT’orlh  (Fla.)  Herald,  under 
whose  administration  for  the  last  two 
years  he  has  been  first  vice-president 
of  the  organization.  Other  officers  for 
1929  were  elected  as  follows ;  F'irst 
vice-president,  Nate  K.  Reece,  of  the 
Arcddia  (Fla.)  Arcadia*!,  retiring  sec¬ 
retary;  second  vice-president,  (iilbert 
Freeman  of  the  Avon  Park  .Sun;  secre¬ 
tary,  K.  C.  Patterson  of  the  Lake  U’alcs 
Highlander.  I.  M.  McAlpin  of  the 
Dade  City  Banner  was  re-elected  treas¬ 
urer,  and  Miss  Ruby  F3dna  Pierce  of  the 
Palm  Beach  Daily  News  was  re-elected 
historian. 

Results  in  the  various  newspaper  con¬ 
tests  conducted  under  the  auspices  of  the 
state  associatkin,  and  judgeil  mainly  by 
men  from  out  of  the  state,  were  an¬ 
nounced  as  fcJlows : 

Best  newspaper— //i<//i/fl>n/.r  County 
.Veres.  Sebring,  first ;  Plant  City  Courier, 
second;  hoiKirable  mention  acconied  to 
Ocela  Banner,  Titusr’ille  .Star-Advocate, 
-Arcadia  .Arcadian  and  Melbourne  Tiines- 
Journal. 

Best  editorial  page — .Marianna  I'lor- 
idian,  first ;  Clernwnt  Press,  second ; 
Titu.srnlle  .Star-Advocate  getting  honor¬ 
able  mentiiKi. 

Best  e<litorial — Titusville  Star-.Advo- 
cate,  first ;  Brooksinlle  Herald,  second. 

Best  front  page — Plant  (  ity  Courier, 
first;  Titusville  Star-Advocate,  second; 
Davenport  Times,  third. 

News|)aper  prixluction  contest — .Arca¬ 
dia  .Arcadian,  first;  Lake  Wales  High¬ 
lander.  second ;  honorable  mention  iK-ing 
given  Citrus  County  Chronical  of  Iver- 
ness.  Cocoa  Tribune,  .Madison  linterpri.se- 
Kecorder,  Titusville  Star- Ad vc cate  and 
Sere  Tort  Richey  Press. 

Best  job  work  display — Titusville 
Star-.Adv<cafe,  first;  Cicoa  Tribune, 
second. 

Best  high  scluxtl  newspaicr — The 
Stingaree ,  Miami,  first ;  honorable  men¬ 
tion  to  the  Chatter,  Clearwater,  the  Hi- 
Tiines.  I-ake  Worth,  aiul  the  Frond, 
West  Palm  Beach. 

The  (iolden  Jubilee  convention  was 
brought  to  an  ofiicial  close  on  Saturday 
night,  with  a  baiH|uet.  Roger  W.  Bab- 
son  sfioke  on  "F'lorida  and  ..Aviation,” 
and  R<c  Chase,  fiublisher  of  the  Anoka 
(Minn.)  Herald  gave  an  address  in 
humorous  vein. 

-At  a  business  meeting  of  the  South 
F'lorida  Press  Assfciation.  held  Satur¬ 
day  morning,  it  was  voted  to  continue 
the  activities  of  that  loKly.  Don  M. 
Lfchner  of  the  Clermont  (Fla.)  Press 
was  elected  president;  J.  J.  Schuman  of 
the  Vero  Beach  (F'la.)  S nes-J ournal , 
vice-president;  H.  H.  Hudson  of  the 
Titusville  (Fla.)  Star-.Advocate.  secre¬ 
tary;  J.  ('.  Rf)binson  of  the  Starke 
(F'la.)  Telegraph,  treasurer.  The  Octo- 
l>er  meeting  of  the  ass<ciation  will  In- 
held  at  Mellxmrne. 

PHRANER  SUCCEEDS  CRAIG 

.Stanley  Phraner,  editor  of  the  li'all 
Street  Neu's  staff,  was  this  week  ap¬ 
pointed  managing  editor  of  the  New 
York  News  Bureau,  publishers  of  the 
News,  succeeding  William  Craig,  who 
has  joined  the  Albert  Frank  Company, 
financial  advertising  agency,  to  do  special 
work  on  financial  accounts.  Mr.  Phraner 
has  been  with  the  Wall  Street  News  five 
years. 

Named  Society  Editor 

Mrs.  Winona  B.  Meyer,  of  San  Ber¬ 
nardino,  has  been  appointed  society  edi¬ 
tor  of  the  T.l  Centro  (Cal.)  Press. 


COVERING  REVOLUTION  IN  LAREDO  SECTION 


frrnup  of  newspaper  writers  reporting  the  Mexican  rebellion  photographed 
at  Laredo,  Tex.,  last  week.  Left  to  right:  Orville  Dwyer,  Chicago  Tribune; 
Ralph  H.  Turner,  (  nited  Press;  L.  M.  Hall,  editor,  Laredo  Times;  R.  L. 
Wilson.  Inleniational  Mews  Service;  W.  W.  Welles,  Chicago  Tribune;  Ruck 
Hood.  Laredo  Times  and  Assoeialed  Press. 


DEMANDS  JURY  TRIAL 

Miss  .\mv  I--.  .Schechtcr,  .1.1.  of  the 
rcfMUiorial  staff  of  the  Hally  Worker. 
New  A'ork  latwir  p;iiK-r.  refused  to  plea<I 
nob>  and  den)an<le<l  a  jury  trial  in  the 
Superior  court  in  New  Bedford.  Mass., 
lx.-forc  Judge  l)a\id  F.  Dillon  when  ar¬ 
raigned  cm  an  afifK-al  of  a  two-month 
jail  sentence  imjxcsed  in  the  Thircl  Dis¬ 
trict  court  in  .New  liedford  last  summer 
on  a  charge  cif  rieging  in  connection  with 
the  big  textile  strike. 

Hollywood  Writer*  Organize 

llollywcNKl  newspai>er  women  recently 
organized  a  ^ocial  club,  known  as  the 
“Type-L.”  l-'.thel  Huston,  feature  writer. 
Hollywood  I  ili.zcn.  wa^  clecte»l  president, 
atid  Mrs.  Harriett  ("lax  Peninaii.  for¬ 
merly  scK  iet>  editor.  Hollywood  .\  c’lf.x. 
was  tiamed  historian  Secretaries  will 
be  aftfscinted  montlilx.  Wanda  Wyatt, 
society  editor  of  the  .News  is  secretary 
tor  .-April.  Otlu-r  memlH*rs  include 
Marion  Simms.  Helen  <  iurley.  l-.lena 
Binckley,  Marion  I’.ccwen,  Harriett  Burd- 
sal.  Mary  A'.  Holloway.  Patricia  Kil- 
l<»r:in,  Doris  1  )enbo. 

Girl  Covert  Wrestling  Match 

.Aliss  Decrothy  1-'  Whiitple,  of  the 
Portland  (Me  1  T.iening  News,  wit¬ 
nessed  a  wrestling  match  March  5  in 
which  (jiis  .SonnenlH-rg.  heavyweight 
cham])ion,  defende<l  his  title,  and  wrote 
a  story  of  her  impressions.  It  was  sai<l 
to  I)c'the  first  time  a  woman  writer  has 
"coverc-d"  a  major  sixcrt  in  that  state. 


NEA  comics  are 
r  c  a  tl  Ity  tens  of 


millions. 


Mitt  Drexel  Sail*  for  Europe 

Constance  Drexel,  who  recently  com¬ 
pleted  a  series  on  the  marriageable  prin¬ 
cesses  of  F'uropc-  for  L’nited  Features 
.Syntlicate,  for  which  she  interviewe-d  the 
Princesses  Ileana  of  Rumania.  Juliana 
of  Holland.  Beatrice  of  Spain.  Irene  of 
(ireecc.  .Alarie  Jose  id"  Belgium  anil  .Ade¬ 
laide  of  Italy,  sailed  for  l-'uroiR-  on  the 
Ix-viathan  .Alarch  20  to  do  a  new  series 
of  interviews  with  prominent  figures  in 
F'urojK-an  affairs. 


TRANSFERRED  TO  LONDON 

Miss  Martha  Dalrymple  has  tx-en 
transferred  from  the  AVa.shington  burea* 
of  the  Associatctl  Press  to  the  London 
bureau,  the  second  woman  member  of 
the  Wa.shington  .-A.  P.  bureau  to  receive 
a  foreign  assignment  within  six  week*. 
Miss  -Alary  Bainbridgc  Hayden  was 
recently  sent  to  Berlin.  Miss  Dalrym{dt 
has  worked  on  the  Chicago  Journal  and 
A'ctf  Orleans  Item  and  joinetl  the  .A.  P. 
in  Novetnlx-r,  1927,  in  New  A’ork. 

Joins  PotUville  Republican 

-Aliss  lairraine  Hadesty,  daughter  of 
the  former  general  manager  of  the 
Philadelphia  &  Reading  Coal  &  Iron 
Company,  and  Mrs.  (j.  B.  Hadesty.  hai 
joined  the  staff  of  the  I'ott.nnlle  (Pa.) 
Republican.  .She  is  a  graduate  of  Wel¬ 
lesley  College. 

Writer  Disappears  in  Paris 

Miss  Betty  Van  Benthuysen,  American 
newspaper  woman,  formerly  a  member 
of  the  Paris  edition  of  the  Chicago  Tri¬ 
bune,  is  reported  to  have  disappeared  in 
Paris.  It  is  feared  she  may  have  met 
with  foul  play.  It  is  also  known  she 
has  iK-en  ill  and  has  had  financial  worries. 

Heads  Classified  Promotion 

Miss  Barbara  Thompson  has  succeetled 
Kenneth  Robinson  as  promotion  manager 
of  classifietl  advertising  for  the  Chicago 
livening  .American.  Robinson  recently 
resigned  to  join  the  .-A.  B.  C.  Washing 
Machine  Company  of  Peoria  as  director 
of  advertising. 

CELEBRATES  BRIDGE  OPENING 

The  San  .Mateo  (Cal.)  Times  on 
March  1  celebrated  the  oiK-ning  of  the 
.'sail  Mateo-Hayward  bridge,  which 
spans  .Sail  F'rancisco  Iciy,  with  a  s]K-cial 
■W)-page  edition.  With  this  issue,  the 
Times  matle  a  four-page  colored  comic 
section  a  regular  feature  of  its  Friday 
issue.  Horace  W.  .-Amphlett  is  editor  i 
and  publisher. 


NEA  Service,  Inc., 

1200  VV.  3rd  St.,  Cleveland,  Ohio 


Wall  Street  Facts 

and  Rumors 


Mr.  Wm.  McMahon  offers  a  new  weekly 
feature  on  Wall  Street.  This  feature  is  a 
weekly  column  “Wall  Street  Facts  and 
Rumors”  for  your  Saturday  or  Sunday  edi¬ 
tion,  containing  a  resume  of  the  financial 
news  gathered  during  his  contacts  with  the 
men  who  do  the  “BIG”  things  in  the 
“STREET.” 

Mr.  McMahon  is  an  experienced  financial 
writer  who  has  been  connected  with  Wall 
Street  for  over  30  years.  His  friends  are 
the  men  who  make  Wall  Street  history,  and 
his  information  makes  interesting  news. 

Every  week  he  will  send  you  a  release  of 
pointed  paragraphs  on  current  events  and 
rumors  emanating  from  the  inner  offices  of 
the  Wall  Street  “Bulls  and  Bears.”  This 
column  will  form  a  valuable  part  of  your 
financial  page.  The  cost  of  this  service  is 
so  small  that  every  newspaper  can  afford 
to  subscribe. 

Write  for  sample  copies  of  releases  and 
rates.  Only  one  newspaper  in  every  city 
can  subscribe. 


WM.  McMAHON,  INC. 

365  Fifth  Avenue,  New  York  City 


5- RM.  turn.  buns.  Ls.  slerplns  pot 
Piano.  149  N.  Mariposa.  WA.  9916 

6- ROOM  bunsalow  with  sarase.  It 
W.  JOlh  St.,  nrar  Normandie. 

5- ROOM  house.  3  beds.  147  50.  le; 
_  lease.  2614  W.  17th  St.  MU.  5822.  _ 

6- RM.  mod.  home.  3  bedrms..  twit 
beds.  1044  S.  Manhattan  PI. WA. 0645 


8-RM.  handsome  duplex.  2  baths,  unit 
heat.  elec,  refris.  Rent  reduced  to 
$65  on  year  lease. 

BESS  A.  OREENE 
Specializing  In  Wilshlre-La  Brea 
rentals.  tOpen  Sunday.  i 

849  8.  LA  BREA.  WH.  1704 
8-ROOM  lower,  beautiful  brick  du¬ 
plex.  332  N.  Mansfield.  Owner. 
_OR.  6807.  _  _ 

8  RMS.  fresh  &  clean,  2  sip.  pchs.. 

_ nice  back  yd.  4  gar.  1014  Venice  Bl. 

7-R.  duplex.  2  baths.  Frlgldalre.  Real 
fireplace,  unit  heat,  patio,  balconies, 
all  tUe  kitch.  Lg.  rms.  New  &  beau- 
tlfully  finUhed.  6506  W.  6th  st. 

7-R..  Bererly  Hills.  2-sty.  Eng.  home. 
4  bed.  24  baths,  lot  85x200.  Beaut, 
shrubbery,  fine  nbrhd..  lust  oS  Sun- 


20th  St.,  near  Normandie, 
s  room  house,  3  beds.  $47.50.  less 
2614  W.  ITTH  ST.  MU.  5822. 
It  rm  mod.  home*  3  bedrms.*  twin 
‘  £di.  1044  8.  Manhattan  P1.WA.0645. 
5  RMS.,  fireplace,  gas  furnace.  2  lg. 
bedrms..  bath,  shwr  .  dble.  gar.  1 
blk  sclii.  k  church.  2  blks.  Carthay 
Theatre.  DU.  2699.  RO.  9702. 

5-RM.  2  bedrms.  upstairs.  Ideal  loe., 
gar.,  nr.  2  cars.  Bet.  Hollywd.  & 
Sunset  Blvds.  1602  N.  Alexandria. 
_  Adults. 

5-ROOM  bungalow,  double  garage  Ad¬ 
ults  and  references.  Price  $61.50. 
2311  South  Mansfield  ave.,  L.  A. 

5-R.  bung.  $75.  comp.  fur.,  piano  m 


5  RMS.,  fireplace,  gas  furnace, 
bedrms..  bath.  shwr..  dble  gar. 
schl.  ti  church.  2  blks.  Carthay 
tre  DU.  2699.  RO.  9702 
5-RM.  2  bedrms.  upstairs, 
gar.,  nr.  2  cars.  Bet.  Hoi' 
set  Blvds  1602  N.  Alexe 
5-ROOM  beautiful  stu 
new.  $55  8i  $65.  be  . 
Figueroa.  Doub'  'r-', 


car.  10c  bus.  WH.  Olll.Eve.WH. 

5-R.  bung.  comp.  turn.  Bev.  1 
Conv.  loc..  dbl.  gar.  137  N. 
ford.  OX.  0585. 

5-BM.  attractively  furn..  newly  c 
rated  1833  Carmona  Ave..  nea 

_  Washington.  Phone  WH.  2583. 

5- RM.  stucco  dbl..  $85.  Oar.,  nice 
627  ^FuUer  nr.  Melrose.  WA. 

7-RM.  bung.,  nice  location.  Ver 

_  8q.  Nr.  2  car  lines.  1116  W.  8 

7  RMS..  3  bedrms.  Oar.  Car  line. 

_  req.  4280  Dalton  ave. 

6- R.  cosy  mod.  hung.  A  jjyil 


complete  except  linen.  $50. 
rms.  A  large  sunny  sleep, 
grand  piano,  o'stuff.  furn. 


74TH  ST.  _ 

6'  RMS.,  beaut,  furn.  bung.  Oa 
Plano  A  Victrola.  TUe  sink.  ' 
floors.  Adults.  $75.  5925  S.  Fit 
5-ROOM  modem,  rear,  newly 
overstuSed.  2  bedrooms.  $40. 
rage  $5.  6607  4  8.  Figueroa;  k( 

6809.  Phone  HE.  8959.  _ _ 

5-ROOM  beautlfurstuccos.  everyl 
new.  $55  A  $65.  bet.  3  car  line. 
Figueroa.  Double  garage.  43f 
118  St.  TH.  1963.  R.  3. 

5-RM.  mod.  bung.,  newly  dec., 
furn..  ovstfd.,  gar.,  adults.  Key 
Orchard  ave.  VE.  5378.  ON 
5  RMS.,  beaut,  furn..  overs' / 
beds,  fine  loc.  Near  car 
2704  S.  VERMONT.  BE.  • 

5  RMS.  and  gar.  $50. 

ter  l  aid.  3666  5th 
5-RM.  upper  duple  ' 

3969  8.  NORMA' 4,  ^  U st 
9  COMMODIOiy/':  ; 

A  adaptable  ' 


rear.  n< 
•rooms.  $4 
rueroa;  ke 


aths.  Frigid 
.  ‘  ■>'  heat,  patio. 

Lg  rm.s.  Ne' 
■  ’  .ed  6.506  W  6t 
.5.  romp  fur  . 
water  pd.  Adi 
us.  WH  0111  Ev( 
replace,  gas  lurii 
.  bath.  .shwr..  dble 
church.  2  blks.  Cart 
J.  2699.  RO  9702 
.  2  bedrms.  upstairs. 

nr.  2  cars.  Bet  Holly 
3lvd.s.  1602  N  Alexandi 
/OM  bungalow,  doubi 
lults  and  references.  Pi 
311  South  Mansfield  ave. 
R.  bung.  $75.  romp,  fur  . 

'  cared  for.  water  pd.  Adi 
car.  lOc  bus.  WH  0111  Evi 
5-H  bung.  comp.  furn.  1 
Conv.  loc..  dbl.  gar.  137 
ford  OX  0565. 

5-RM.  attractively  turn.,  ni 
rated,  1833  Carmona  Ave. 
Washington.  Phone  WH.  2 

5- RM.  stucco  dbl..  $85.  Oar. 
627  N  Fuller  nr  Melrose 

7-RM.  bung.,  nice  location 
So  Nr.  2  car  lines.  1116  V 
7  RMS..  3  bedrms.  Oar.  Car 
req.  4280  Dalton  Ave. 

6- R.  rosy  mod.  bung.  A  r 
complete  except  linen.  $£ 
rms.  A  large  sunny  slee 

f:rand  piano,  o'stull.  fun 
aundry.  yard.  gar.  Adult 

_74Ui  _ 

5-ROOM  bungalow,  doubli 
Adults  and  references.  Pr 
2311  South  Mansfield  ave.. 
6  RMS.,  beaut,  furn.  bung 
Piano  A  Victrola.  Tile  s 
floors.  Adults.  $75.  5925  8. 
5-ROOM  modern,  rear,  ni 
overstuffed.  2  bedrooms.  $4 
$5.  6607  4  S.  Figueroa;  ke 
Phone  HK  8959. 

7-R  duplex.  2  baths.  Frigid 
fireplace,  unit  heat,  patio, 
all  tile  kitch.  Lx.  rms.  Nei 
tlfully  finished.  6506  W.  6t 


FOURTEEN  LINES  to  the  inch,  with  increased 
reading  ease,  is  one  virtue  of  Ionic  No.  5  that 
means  a  saving  of  thousands  of  dollars  annually 
in  want  ad  composition. 

IT  IS  MADE  possible  by  compact  design,  close- 
fitting  letters  and  a  larger  lower-case  per  point 
size  than  other  news  faces.  These  important  fac¬ 
tors  for  increased  legibility  and  space  saving  are 
inherent  to  Ionic  No.  5.  They  were  deliberately 
designed  into  the  letter.  They  mean  more  letters 
per  line,  more  words  and  more  lines  per  column 
— more  space,  in  short,  for  additional  news  or 
for  advertising. 

IONIC  No.  5  is  rapidly  becoming  the  most  pop¬ 
ular  of  all  news  faces.  It  has  been  selected  by 
more  than  13  00  papers  in  this  country  alone — 
a  remarkable  number  considering  the  compara¬ 
tively  short  time  Ionic  has  been  available. 


5-R.  bung.  $75.  comp.  fur., 
cared  for.  water  pd.  Adit 
car.  10c  bus.  WH.  01 11. Eve 
7-R  .  Beverly  Hills.  2-sty.  E 
4  bed.  2  baths,  lot  85X2( 
shrubbery.,  fine  nbrhd.  Jus 
set  Blvd.  Call  morn.  WA.  1 
5-RM.  mod.  bung.,  newly 
furn..  ovstfd..  gar.,  adults. 
Orchard  Ave.  VE  5378.  Uf 


LINOTYPE 


5  RMS.,  beaut,  furn..  over 
beds,  fine  loc.  Near  car. 
2704  8.  VERMONT.  BE.  101 
5  RMS.  and  gar.  $50.  Phone 
ter  paid.  3666  5th  Ave.  RC 
5-RM.  upper  duplex.  Call  ' 
3969  8.  NORMANDIE. 

9  COMMODIOUS  Ige.  rms.. 
A  adaptable  for  renting  rn 
reflnlshed.  gar.,  $75.  Ph.  'll 


•  TRADE 


Mergenthaler  Linotype  company 

BROOKLYN,  NEW  YORK 
SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO  2 

Rrpresentalivtt  in  the  Principal  Citiet  of  tbe  World 


9-RM  res.  1546  5th  Ave.  D< 
Close  to  Mt.  Vernon  School 
8-RM.  handsome  duplex.  3  b 
heat.  elec.  refrIg.  Rent  rt 

$85  on  year  lease.  _ 

BESS  A.  OREENE 
Specializing  In  Wllshlre- 
rentals.  (Open  Sunday. i 

849  8.  LA  BREA.  WH^ 
S-ROOM  lower,  beautiful  I 
plex.  332  N.  Mansfield. 

OR.  6607.  _ 

8-RM.  home,  fine  location.  T 
4516  Lomita  St.  OR._9604._ 
8-RM.  house,  unfurn.  Heart 
shire.  $90  per  mo.  525  8.  ( 
8- KM  HOUSE.  $60  MO.  165 

WOOD  ST  PH  593981. _ 

8  RMS.  fresh  A  clean.  2  a 
nice  back  yd.  4  gar.  1014  3 


ping  porch.  5-ROOM  house.  3  beds.  $47.50.  less 
WA.  9918  lease  2614  W.  17th  St.  MU  5822 

garage.  1908  6-RM.  mod.  home.  3  bedrms..  twin 
Handle.  beds.  1044  8.  Manhattan  Pl.WA  0645. 


THI  GSSAMOND  SOLD  Sl< 


zrcteTiss  TtTLi  Link,  aso  iosic  Ni 
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CODE  OF  ETHICS  GOVERNING  BROADCAST 
ADVERTISING  ADOPTED  IN  CHICAGO 


Stations  Agree  to  Work  With  Better  Business  Bureau  in 
Eliminating  Misrepresentation  and  Derogatory 
Statements — Code  Drawn  for  Advertisers 


ACOlJt  of  ethics  to  govern  air  adver¬ 
tising  of  nH-mber  stations  of  the  Chi¬ 
cago  Broadcasters  asMJciation  was  for¬ 
mally  adopted  at  a  special  meeting  of  the 
association  last  week.  The  action  was  the 
culmination  of  a  movement  started  sev¬ 
eral  weeks  ago  by  an  inhirinal  committee 
which  was  called  into  iK-ing  by  Homer 
J.  Buckley,  then  chairman  of  the  Chicago 
-Advertising  CouiKil,  after  the  matter  of 
objectionable  radio  advertising  had  been 
brought  to  his  attention  by  the  Chicago 
broadcasters. 

William  J.  Clark,  radio  editor  of  the 
Chicago  Evening  /American,  headed  the 
committee  which  adopte<l  a  standard  of 
practices  for  radio  stations  co-operating 
with  the  Chicago  Better  Business  Bureau 
and  for  advertisers  using  the  radio.  The 
National  Association  of  Broadcasters,  of 
which  William  S.  Hedges,  radio  editor  of 
the  Chicago  Daily  Meics,  is  president, 
will  probably  take  action  on  a  similar 
code  of  ethics  at  a  meeting  in  Chicago, 
March  25. 

The  standards  of  practice  and  basis  of 
relationship  for  radio  stations,  as  ap¬ 
proved  by  the  Chicago  broadcasters, 
follows ; 

"I.  Station  directors  should  keep  alive 
to  the  fact  that  all  l>roa<lcasting  is  list- 
ene<l  to  by  all  niemlK-rs  of  the  family 
circle  and  that  nothing  should  Ijc  broad¬ 
cast  that  is  in  jMKir  taste,  emliarrassing, 
or  offensive  wlvn  heard  by  all  memlKTs 
of  the  family. 

“2.  This  radio  station  agrees  to  refrain 
fnaii  doing  or  saying  anything  which 
might  bring  any  accepted  form  <»f  adver¬ 
tising  into  <|isrepute. 

"‘.1.  This  radio  station  agrees  to  a  just 
resiK-ct  and  considi  ration  for  coiniK-titors. 
avoiding  <h-rogatory  statements  regarding 
the  advertising,  advertisers,  equipment, 
quality  of  program^,  etc.,  of  others. 

“4.  This  ra<li<i  station  agrees  to  the 
jtolicy  of  clearly  indicating  to  listeners 
the  source  and  jnirpose  <if  all  commer¬ 
cial  advertising  matter  broadcast. 

"5.  .All  material  used  by  this  stati<Ht 
in  the  furtheiaiMc  of  the  interests  of 
any  commercial  institutimi  using  the 
service  of  thi'  'talion  shall  Ik-  accurate 
an<l  truthful. 

"<}.  So  far  as  it  is  within  their  ability 
so  to  do,  this  stati.m  will  se*-  tltat  all 
material  usisl  by  rei)resentatives  of  the 
commercial  institutions  who  have  en¬ 
gaged  the  services  of  this  station,  shall 
Ik-  accurate,  truthful  aiul  not  at  variainV 
with  the  ordinary  tenets  of  g(HKl  business 
ami  fair  play. 

’’7.  This  radio  station  agrees  that 
|>atent  miHlicines  or  prmiucts  of  any 
kind,  the  use  of  which  without  the  ad¬ 
vice  of  a  physician  may  prove  <langerous 
to  the  health  or  (diysical  ccMidition  of  .t 
user,  shall  Ik-  permitte<l  time  im  the  air 
only  when  comj*etent  metlical  authorities 
have  apprt»ve<l  them. 

"8.  No  advertiser  using  the  facilities 
of  this  station  sliall  Ik-  |H-rmitted  to 
broadcast  any  material  which  is  dis|>a- 
raging  to  the  goods,  advertising  or  sales 
methods  of  competitors  or  others. 

“9.  This  station  agrees  to  cooperate 
with  the  Chicago  Better  Business  Bureau 
in  all  lawful  manner  in  its  efforts  to  ri<l 
this  community  of  misrepresentation  anil 
deception  in  advertising  and  selling  and 
agrees  to  ret>ort  susi>ected  cases  of  mis¬ 
leading  or  deceptive  advertising  or  sales 
practices  to  the  Bureau  for  investigation 
and  action. 

“10.  This  station  will  immeiliately  fur¬ 
nish  the  Chicago  Better  Business  Bureau 
with  the  names  of  those  institutions  who 
at  present  are  using  the  facilities  of  this 
station,  and  will  at  jieriodic  intervals 
thereafter  supplement  this  list  with  such 
others  as  may  Ik-  ailded  from  time  to 
time. 

“It  is  understiKKl  tltat  the  purpose  of 
the  alKive  lists  is  to  enable  the  Better 
Business  Bureau  to  apprise  the  under¬ 
signed  station  of  any  existing  facts  con- 
leming  present  or  prospective  advertis¬ 


ers  for  the  purpose  of  protecting  the 
public.  It  is  further  understiKxl  that  the 
Better  Business  Bureau  will  consider 
these  names  of  a  strictly  private  and 
confidential  nature  and  use  such  care  as 
is  necessary  to  preserve  such  privacy. 

“If  and  when  the  undersigned  station 
c<K>perates  with  the  Burea'u  through  the 
broadcasting  of  informative  and  pro- 
ective  messages  to  tlie  public  in  their 
interest  it  is  agreed  that  neither  these 
standards  nor  such  cooperation  shall  be 
used  as  a  basis  for  selling  time  on  said 
station,  nor  as  an  endorsement  of  said 
station  as  an  advertising  media. 

"The  Better  Business  Bureau  agrees 
to  maintain  an  organization  for  the  pur¬ 
ls  ise  of  gathering  and  disseminating 
fact-information;  to  render  fact  reports 
on  such  institutions  or  projects  as  may 
Ik-  submitted  to  the  Bureau  and  may- 
lie  regarded  as  falling  within  the  rea¬ 
sonable  scope  and  function  of  the 
Bureau ;  agrees  to  check  doubtful  adver¬ 
tising  copy  w-hether  appearing  in  printed 
publications  or  bro;ulcast  over  this  or 
other  railio  stations  when  reiiuested  to 
do  so  or  on  their  own  initiative. 

“The  Bureau  further  agrees  to  supply 
the  undersigiu-il  radio  station  w-ith 
copies  of  itv  regular  re|M>rts,  news 
relea.sc-s,  etc.,  the  regular  w-cekly  issues 
of  the  Chicago  Better  Business  Bureau 
Bulli-tiit,  and  such  other  nvitter  as  is 
from  lime  to  time  mailed  tt»  memlM  rs 
of  the  Bureau. 

“The  Buri-aii  will  refer  to  the  Bxec- 
titive  Committee  of  the  Chicago  Better 
Bu-'.iness  Bureau  any  case  of  misle.-id- 
ing  advertising  or  dishonest  sales 
methods  considered  inimical  to  the  pub¬ 
lic  welfare,  and  which  has  Ik-i-h  presented 
to  the  medium  in  question  and  has  not 
lieen  acted  upon  in  accordance  with  the 
principles  of  the  Bureau.  The  medium 
or  advertiser  shall  have  the  privilege  of 
referring  any  question  at  issue  to  the 
l-^xecutive  Committee  of  the  Better  Busi¬ 
ness  Bureau  for  a  bearing  and  decision. 

"The  station  .-tgrees  to  |),-irticij>.-tte.  w-hen 
ri-quested  to  do  so.  in  any  meeting  called 
for  the  pur|K>se  of  deciding  whi-ther  an 
aiivertisir  has  violatt-<l  the  fundamental 
principles  of  lionest  advertising  and  mer¬ 
chandising  to  the  point  where  tlu-  con¬ 
tinuance  of  such  .ulvertising  w-otild  Ik- 
inimical  to  the  public  welfare." 

Tlu-  cikU-  adopted  for  .-idvertisers 
Using  the  radio  follows; 

"1  .All  advertising  should  ch-arly  and 
plainly  U-  presented  as  such. 

"2.  Any  and  all  statements  shall  be 
accurate.  Ininest  and  not  capable  of  mis- 
It.iding  or  decei\  ing  listeners 

"2.  No  statements  derogatory  to  other 
forms  of  advertising  shall  Ik-  used. 

"4.  No  statements  which  refer  to  com- 
IH-titiM-  priKlucts  or  ri-ffect  discri-dit  on 
other  merchandise  or  business  houses 
shall  Ik-  useil. 


I-' Wi-.. 


More  home-dt- 
livered  ctrcuU* 
tion  seven  days 
a  week— or  any 
day  in  the  week 
—than  any  other 
newspaper  i  n 
Jacksonville. 


S^he3floriDa  ^imes-^ion 

JACKSONVILLE.  FLA 


“5.  Statements  of  a  superlative  nature 
which  are  incapable  of  proof,  are  unbe¬ 
lievable  or  invite  retaliatory  statements 
sitall  not  be  used. 

“6.  Any  product  or  service  the  sale 
of  which  is  contrary  to  interstate  laws 
shall  not  be  allowed  to  use  time  over 
the  air." 

charlottiTImews  in 

$500,000  BUILDING 

Souv*nir  Edition  lasuod  March  17, 

Including  40-Paga  Roto  Maga- 
xina  Section — Staff  Featured 
in  Stories 

The  new  $500.(KI0  home  of  the 
(.  harloltc,  (N.  C.)  News  was  form¬ 
ally  opened  March  16  with  a  public 
receptiiHi  and  on  the  following  day, 
Sunday,  the  new-spaper  issued  a  .souvenir 
eilition  which  included  a  40-page  roto¬ 
gravure  magazine  section  and  a  detailed 
account  of  the  new  plant,  its  personnel 
and  equipment. 

The  new  structure,  which  contains 
2(),U00  square  feet  of  floor  space,  is  a 
combination  of  a  large  new-  building  and 
the  remodeled  plant  formerly  occupied. 
On  the  street  floor  is  a  large  public 
lobby  which  .serves  as  a  reception  riKim 
for  the  business  oflice  at  one  siile.  The 
circulation  department  is  at  the  rear  of 
the  first  floor,  leading  off  to  the  carriers’ 
riKim.  A  mezzanine  floor  is  occupieil 
by  the  advertising  department  and  a 
number  of  offices. 

The  exterior  is  of  limestone  with  a 
granite  base.  ’I'he  building  is  designed 
along  modernistic  lines,  with  wide  ojien 
plate  glass  window-s  between  the  long 
columns  making  an  imposing  friHit. 

The  eilitorial  and  mechanical  depart¬ 
ments  take  up  the  second  floor.  The 
third  floor  of  the  refinished  old  building 
is  given  over  to  job  printing. 

The  equipment  of  the  plant  includes 
ten  linotyjK-s  and  a  new-  8()-page  Duplex 
Iiress. 


The  News  was  founded  in  1893  by  W. 
Carey  Dowd,  Sr.,  who  purchased  it  when 
it  had  a  circulation  of  about  2,000.  He 
took  hold  of  the  business  and  steadily 
expanded  it,  and  in  1912  was  able  to 
build  a  new  plant,  which  has  now  lieen 
remodeled  and  incorporated  as  a  part  of 
the  structure  just  o|iened.  In  1914  the 
Charlotte  Exening  Chronicle  was  pur¬ 
chased  and  incorporated  into  the  News. 

Tile  News  was  a  six-day  newspaper 
until  1910,  when  a  Sunday  edition  was 
issued.  In  1925  an  eight-page  comic 
supplement  was  added. 

.At  the  time  of  Mr.  Dowd’s  death  in 
1927,  he  was  considered  one  of  the  lead¬ 
ing  publishers  and  business  executives  of 
the  Carolinas. 

W.  Carey  Dowd,  Jr.,  became  presi¬ 
dent  of  the  organization  after  his 
father’s  death.  He  was  34  years  old 
at  the  time,  and  had  spent  nearly  his 
entire  life  in  learning  the  business. 
Outside  of  his  attendance  at  school  and 
his  service  in  the  army  during  the  w-ar, 
he  lias  lieen  on  the  job  constantly.  He 
is  the  director  for  North  Carolina  of 
the  Southern  Newspaper  Publishers 
.Association  and  an  executive  of  the 
North  ('arolina  Publishers  Association. 

Julian  S.  Miller  is  the  editor-in-chief 
of  the  New-s.  Brodie  S.  Griffith  is  man¬ 
aging  editor  and  John  G.  Dickson,  city 
editor.  The  advertising  department  is 
managed  by  \V.  M.  Bell.  J.  C.  McLean 
has  charge  of  the  circulation  department. 

In  the  “souvenir”  edition,  the  story  of 
how-  a  newspajK-r  is  made  was  told  in 
“human  interest"  style.  Photographs  of 
the  entire  personnel  of  the  organization 
were  published.  Highlights  in  the 
organization’s  history  formed  an  inter¬ 
esting  feature. 

The  rotogravure  section  was  devoted 
to  the  industries  of  the  Charlotte  mar¬ 
ket,  the  story  being  told  entirely  in  pic¬ 
tures. 

The  opening  of  the  new  building  found 
a  place  on  the  first  page,  with  a  three 
column  head  and  several  columns  of 
ty|ie.  This  was  given  over  to  a  des¬ 
cription  of  the  public  reception. 


The 

VIRKOTYPE 

Process  of 

Raised  Letter  Printing 

I'  yoti  iiiierate  a  joli  jirintinpf  departmenl — 

yim  can  iirolitalily  einploy  the  X'tRKOTVPK 
l’k(K  i-..ss.  It  (ijiens  up  new  sales  o]i|)ortuni- 
ties.  It  will  enable  you  to  tlo  thousands  of 
dollar-’  worth  of  business  w’hich  now  ^oes 
elsewhere. 

Let  us  tell  you  all  about  X’irkotyping — 
how  little  it  costs  to  install  and  how  easy  it 
is  to  ofierate.  Write! 

Wood,  Nathan  8c.  Virkus  Co.,  Inc. 

112  Charlton  Street,  New  York 


DOUBLE  QUICK 
Automatic 
METAL  FURNACE 

THEKK  is  no  other  furnace  at 
anywhere  near  the  low  price  of 
the  Dot'BLF.-OfirK  that  {rives  you 
DouKLE-OtticK  advantafres.  It  pro¬ 
tects  metal  by  tninimi/intr  oxidation. 
It  keeps  dust  and  dross  out  of  the 
ingots — and  out  of  your  machines. 
It  reduces  {jas  consumption;  speeds 
up  production,  saves  nn-tal ;  avoids 
smoke  and  fumes.  Write  for  de¬ 
scriptive  liooklet  and  prices. 

Automatic  Furnace  Co. 
112  Charlton  Street,  New  York 
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Dodge-  Brothers 


Trucks 


Chrysler  Motors  Product 


Formerly  Graham  Brothers  Trucks 

The  complete  line  of  Truckii,  Buses  and  Motor  Coaches 
which  Dodge  Brothers  have  been  manufacturing  and 
selling  under  the  name  of  Graham  Brothers  now  take 
the  name  of  their  makers — Dodge  Brothers. 

These  Trucks,  Buses  and  Motor  Coaches  have  always 
been  powered  by  Dodge  Brothers  engines.  For  years 
they  have  been  built  of  Dodge  Brothers  parts  in  Dodgs 
Brothsraplunts  according  to  Dodge  Brothers  standards. 
These  Trucks,  Buses  and  Motor  Coaches  are  sold,  as 
they  always  have  been  sold,  by  Dodge  Brothers 
dealers  everywhere. 


Each  prides  itself  on  its 
power  and  speed— the  daily  newspaper 


and  the  Dodge  Truck 


YOU  find  Dodge  Trucks  catching 
the  trains,  making  the  suburban 
stations,  delivering  newspapers  on 
time  everywhere  ....  They  are 
fast,  powerful,  rugged,  dependable — 
a  safe  choice  in  an  industry  where 
speed  and  power  are  so  essential. 

Operating  costs  are  extremely  low; 
service  and  repair  parts  readily  ac- 

SOLD  BY  DODGE 


cessible  —  always  and  everywhere  — 
bodies  and  chassis  built  in  types  and 
sizes  to  fit  your  every  need. 

Only  great  volume  production  en* 
ables  us  to  build  trucks  so  good  at 
prices  so  low  ....  Shrewd,  alert 
purchasers  buy  more  than  a  million 
dollars’  worth  every  week.  Their 
truck  needs  are  similar  to  your  own. 


Inspect  the  complete  line  at  your 
Dodge  Brothers  Dealer’s  ....  Ask 
him  about  time  payments  ....  Put 
one  of  these  tested  money-makers  to 
work  for  you. 


PRICES 

MERCHANTS  EXPRESS— lin*  whrcIbaM  .  ^  665 

COMMERCIAL  TRUCK— 120' whccibau  ....  775 

1-TON— 130'  wheelbaae .  995 

1- TON— 140' whcalbaae .  1065 

154-TON — ISO' wheelbaae .  1345 

154-TON — I6S' wheelbaae .  1415 

2- TON— ISO' wheelbaae . 1515 

2- TON-ieS' wheelbaae . 1585 

3- TON — 13S' wheelbaae .  1745 

3-TON— 16S' wheelbaae .  1775 

3-TON— 18S' wheelbaae .  1845 

CAa.fif  /.  o.  b.  Detroit 


BROTHERS  DEALERS  EVERYWHERE 
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BULLETIN  No.  9 


To  Our  Newsprint 

Contract  Customers 


We  received,  on  March  13th,  a  telegram  from  Editor  8C  Publisher, 
reading  as  follows: 

"CONFUSION.  SEEMS  TO  EXIST  IN  NEWSPAPER  FIELD 
REGARDING  NEWSPAPER  PRICES  AS  EVIDENCED  BY  MEETING 
TO  BE  HELD  NEXT  MONDAY  BY  BOARD  OF  DIRECTORS  OF 
AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION  WITH 
REPRESENTATIVES  OP  OTHER  ASSOCIATIONS.  APPRECIATE 
HIGHLY  IF  YOU  WILL  GIVE  US  A  STATEMENT.  EXPLAINING 
NEW  PRICES  ALSO  WHY  TWO  DIFFERENT  CONTRACTS  BEING 
OFFERED  AND  WHY  A  FIVE  YEAR  CONTRACT  IS.  ALSO 
REASON  WHY  CHANGE  WAS  MADE  FROM  MILL  PlflCE  TO 
DESTINATION  PRICE  APPRECIATE  STATEMENT  BY  WIRE 
SINCE  WE  GO  TO  PRESS  TOMORROW  OUR  COLUMNS  OPEN 
TO  YOU  FOR  FULL  REPLY  THANKS.’ 

EDITOR  &  PUBLISHER 


INTERNATIONAL  PAPER  COMPA  N/Y 

100  EAST  42nd  STREET  .  -  NEW  YORK,  N.  Y. 


1 


BULLETIN  No.  9 

(Continued) 


To  the  questions  in  the  telegram  on  the  opposite  page  we  replied  by  letter  under 
date  of  March  14th,  as  follows: 

*’Your  telegram,  received  late  last  evening,  requests  considerable  information  on 
short  notice,  much  of  which  fortunately  was  covered  in  your  news  columns  last 
week  (issue  of  March  9th),  This  correctly  quoted  our  new  contract  proposition 
and  revised  price  schedule. 

Heretofore  we  have  made  an  f.o.b.  mill  price  and  stipulated  the  amount  of  freight 
absorbed  by  us.  We  continue  to  make  an  f.o.b.  mill  price  and  absorb  all  freight  to 
destination.  This  was  done  for  greater  clarity  and  simplicity  to  insure  our  customers 
of  definite  and  uniform  destination  costs  regardless  of  the  mill  of  shipment  and 
freight  rates. 

Our  five-year  contract  assures  all  our  customers,  regardless  of  their  consumption, 
of  equal  treatment  and  protection;  this  could  have  been  accomplished  in  no  other 
way.  Had  we  not  offered  this  five-year  contract  to  all  our  customers  we  would 
have  been  open  to  justifiable  criticism.  The  alternate  continuing  contract  was  sub¬ 
mitted  following  our  usual  policy  to  meet  the  expressed  desire  of  numerous  of  our 
customers  for  a  contract  giving  them  the  continuing  protection  and  security  afforded 
by  our  resources  and  long-established  policy  of  fair  and  uniform  prices. 

The  prices  quoted  yield  only  a  small  profit  to  the  best  mills  and  we  fully  believe 
that  any  investigation  by  publishers  of  costs  and  conditions  within  the  industry 
would  serve  completely  to  justify  our  prices.  Such  an  investigation  we  should 
welcome  if  it  is  deemed  desirable. 

We  further  point  out  that  under  our  new  contracts  any  price  increasing  the  then 
cost  to  bur  customers  gives  them  the  unconditional  nght  of  cancellation.’* 


INTERNATIONAL  PAPER  COMPANY 

100  EAST  42nd  STREET  -  -  NEW  YORK,  N.  Y. 


ATTACKS  ON  INDIANA 
“LEGAL”  LAWS  FAIL 


Powell  then  made  a  midnight  auto- 
mobile  ride  to  Birmingham,  covering  the 
110  miles  in  less  than  three  hours.  He 
developed  the  pictures  in  his  own  studio 
and  had  prints  ready  for  courier  to 
Atlanta  on  a  train  leaving  Birmingham 
shortly  before  dawn. 

From  Atlanta,  the  pictures  were  tele- 
photoed  over  the  United  States. 

•Umong  the  46  persons  Powell  rescued 
was  Walter  Rosser,  staff  photographer 
for  the  Birmingham  News,  whose  boat 
had  overturned  in  the  swirling  waters, 
dumping  his  camera  and  plates  into  the 
flo<-)d.  Rosser  swam  to  a  tree  and  spent 
the  night  there  before  Powell  took  him 
off  shortly  after  dawn. 


TOOK  PHOTOS,  THEN  SAVED  FLOOD  VICTIMS 


PuUiskers’  Legislative  Committee 
Headed  by  C.  G.  Brodkecker 
Successful  in  Preserving 
Present  Statutes 


More  efforts  were  made  to  weaken 
laws  requiring  publication  of  public  ex¬ 
penditures  in  the  1929  session  of  the 
Indiana  Legislature,  which  adjourned 
last  week  than  ever  before.  That  these 
attempts  failed  w^as  due  to  the  work  c»f 
legislative  committee  of  publishers  repre¬ 
senting  the  three  state  press  associations. 

C.  G.  Brodhecker  of  the  Brownstimm 
Banner,  “daddy"  of  the  1927  legal  print¬ 
ing  act  which  doubled  the  legal  incf»me  of 
every  daily  and  weekly  newspaper  in  In¬ 
diana,  headed  the  committee  again  this 
year. 

The  mcnil)ers  of  the  committee,  which 
was  an  interlocking  f»ne  iK-tween  the  In¬ 
diana  Weekly  Press  Association,  the 
Indiana  Republican  Editf»rial  Association 
and  the  Indiana  l)em<Kratic  F^ditorial 
Assetciation,  was  composed  of  the  fol¬ 
lowing  : 

C.  G.  Brodhecker,  chairman  joint  com¬ 
mittee;  Paul  Baussman,  Monlicello  Her¬ 
ald;  James  K.  (jorrell.  Bremen  linquirer; 
James  RajK-r,  Bracil  Times;  Thomas  Mc¬ 
Cullough,  Atuiersnn  Times;  Neil  McCal- 
lum,  Batess'ille  Tribune;  P.  E.  Tierney, 
St.  Paul  Record;  C.  E.  \'an  Valer,  Gas 
City  Journal,  and  E.  Parke  Beadle, 
Delphi  Citizen. 

Others  assisted  in  the  work  of  the 
committee  and  hiorc  than  one  hundred 
Indiana  publishers  met  with  the  memliers 
at  various  times  to  confer  with  the  com¬ 
mittee  and  to  do  active  work  on  the  floor 
of  the  Senate  and  House. 

Three  attacks  were  made  on  the  1927 
printing  act.  The  first  occurred  in  the 
House,  where  an  attempt  was  made  to 
cut  down  the  minimum  of  two  insertions 
on  all  legal  publications,  excepting  annual 
reports,  to  one,  together  with  alxdishing 
the  annual  itemized  re|»ort  of  the  town¬ 
ship  trustee  .md  substitute  tberefor  a 
reiKtrt  by  funds  and  appropriations  only. 

The  second  and  third  attacks  were 
made  in  the  Senate.  The  first  sought  to 
do  away  with  the  retjuirement  by  which 
all  legals  were  to  be  published  in  two 
newspapers  of  opiK)site  political  belief 
and  substitute  a  clause  whereby  in  a 
number  of  counties  it  would  be  possible 
that  legals  go  intf>  two  papers  of  the 
same  political  belief.  This  bill  bad  an 
amendment  put  on  it  providing  that — 
where  two  newspai)ers  of  opposite  polit¬ 
ical  belief  were  published  by  the  same 
individual  or  company  publication  in  one 
of  said  papers  would  be  deemed  suffi¬ 
cient.  About  20  papers  were  affected  by 
this  amendment. 

The  above  two  measures  were  killed 
when  they  came  to  a  vote  on  the  floor. 

The  third  bill,  killed  in  committee, 
sought  to  do  away  with  the  provision 
that  any  paper,  to  be  considered  a  legal 
newspaper,  in  addition  to  other  require¬ 
ments,  must  have  been  published  in  the 
same  town  or  city  for  a  period  of  five 
consecutive  years  and  substitute  therefor 
a  six-months’  requirement  only. 


SILVER  JOINS  CURRENT  NEWS 


Former  Irving  Fitker  Executive  Will 
Have  Ckarge  of  Sales 

Current  News  F'eatures,  Inc.,  this 
week  announced  the  appointment  to  its 
executive  staff  of  Douglas  Silver,  who 
will  hold  the  pf>-  _ 

have 

charge  the 

sale 

for  the  organiza- 

newspaper 
on  the 
the  New 
Ev  ening 
and 

serv^  for  four 


Bholo  show  *  Fred  Powell.  NEA  Serviee  rameramun  <  renter 
in  which  he  resrueil  flood  victims  in  .Alabuni; 

"L'RED  POWELL,  NE.A  .Service,  Inc.,  .All  told,  in  the  c< 
cameraman,  assumerl  role  of  rescuer  rescue<l  4<'»  i)ersf)ns 
in  order  to  get  |iliotograph.>.  of  the  l-'lba.  trees  and  shot  five  ( 
•Ala.,  fl<K«l  region  late  last  week.  Start-  Then  he  gave  his 
ing  from  Birmingham  in  a  plane  he  workers  and  set  oi 
was  forced  to  continue  on  fcMg  when  the  where 
pilot  Ian<le-<1  in  the  middle  of  a  c<»ttf«i 
field  and  would  not  venture  further 
into  the  region  without  iKint<Kins.  Pow¬ 
ell  walked  six  miles  across  tK>ggy  farms 
and  washed  out  roads  to  military  head- 
((uarters  near  Elba,  which  lay  under  25 
feet  of  water  with  1,(XKI  persons  ma- 
riKined  on  hotisetops. 

There  he  was  cmifronted  with  an 
order  that  no  (rtie  was  allowed  in  the 
flcKided  .section  except  those  lK.‘nt  on 
rescue  or  relief  work.  By  daylight  of 
the  next  morning  he  had  purchased  a 
rowboat,  equipped  it  with  an  outboard 
motor,  hired  a  man  to  help  him,  and 
was  cruising  through  F'lba's  streets, 
rescuing  refugees  and  snapping  pictures. 

“Just  a  minute  and  we’ll  take  you 
aboard — but  hold  that  pose!"  was  his 
admonition  as  his  tiny  craft  chugged  up 
to  hungry  and  forlorn  refugees  who  had 
been  marooned  for  two  days,  fed  by  food 
dropped  from  army  airplanes. 

It  t<K)k  only  an  instant  for  Powell  to 
click  the  shutter  and  then  the  refugees 
were  hustled  aboard,  a  boatload  at  a 
time. 

He  took  each  bad  to  the  Red  Cross 
relief  camp  and  then  returned  for  more 
survivors — and  more  pictures. 


DoUCUtS  StLVEK 


As  it  is,  and  where  it  is,  for  immediate  sale. 


This  practically  new  Press  with  lightning  folders, 
self-oiling  boxes,  patent  tubular  cylinders,  locking 
roller  sockets,  three  decks  and  a  complete  half-deck 
for  color.  Complete  with  220  A.C.  electrical  motor 
tlrive  and  press  control.  Self-contained  electric 
paper  roll  hoist.  Capacity  per  hour  from  three 
rolls  of  paper: 


Exclusive 

Rights 

to  the  Signed  Dispatches 
from  the  members 
of  die 

B3rrd  Antarctic 
Expedition 

are  being  seJd 
through 

Current  News  Features,  Inc. 

Washington,  D.  C. 


BUYS  GEORGIA  WEEKLY 

In_  Springfiejd,  Ga.,  C.  H.  Neidlinger, 
a  printer,  has  just  bought  the  paper  upon 
which  he  began  work  as  a  printer’s  devil 
about  20  years  ago.  He  and  his  mother 
have  pur^ased  the  Springfield  Herald, 
weekly,  and  will  operate  it  with  Mr. 
Neidlinger  as  editor  and  publisher.  As 
a  youngster,  Mr.  Neidlinger  was  appren¬ 
tice  to  the  Herald.  For  several  years 
he  has  worked  as  a  printer  in  Savannah. 
C.  L.  Thomas  is  the  retiring  editor. 


72,000 — 4,  6,  8,  10  or  12  pages,  the  sheets  all  inset. 

54,000 — 16  pages  (36,000  with  the  sheets  inset  and  18,000  com¬ 
posed  of  two  collected  sections). 

36,000—14,  16, 18,  20,  22  or  24  pages,  the  sheets  all  inset. 

36fl00 — 16,  20  or  24  pages,  composed  of  two  collected  sections. 

36,000 — 18,  20,  22  or  24  pages,  composed  of  two  collected  sec¬ 
tions  of  different  numbers  of  pages. 

18,000—28,  32,  36,  40  or  48  pages,  composed  of  two  collected 
sections. 


TO  CLOSE  CLEVELAND  OFFICE 

The  Cleveland  office  of  the  Scripps- 
Howard  Supply  Company,  purchasing 
organization  for  the  Scripps-Howard 
Newspapers,  will  be  discontinued  early 
in  April,  when  Ray  Huber,  assistant 
manager,  moves  his  headquarters  to  the 
New  York  headquarters  of  the  Scripps- 
Howard  organization.  Mr.  Huber  is  at 
present  in  New  York. 


Address  correspondence  to 
T.  EL  J.  Crowley, 
Pittsburgh  Snn-’Telegraph, 
Gaxette  Square, 
Pittsburgh,  Pa. 


Property  of 
Pittsburgh  Press 
Pittsburgh  Post-Gazette 
Pittsburgh  Sun-Telegraph 
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Member  Associated  Business  Papers 


Each  Newspaper  Operator 
Must  Ask  Himself — 

Each  conscientious  newspaper  operator,  at  times,  must  ask  himself:  “Have 
I  used  EVERY  available  legitimate  means  to  increase  the  revenue  of  this 
business?” 

For  he  knows  that  profits  are  not  made  simply  by  keeping  expenses  down; 
they  are  made — and  made  more  rapidly — by  keeping  income  UP. 

Business  is  the  art  of  investing  money  in  a  going  concern  so  that  the  invest¬ 
ment  earns  a  profit. 

And  the  funds  invested  in  advertising  space — to  promote  the  newspaper’s 
growth  and  prestige — are  an  investment  which  yield  prompt  and  tangible 
returns. 

A  regular  advertising  campaign — in  the  columns  of  EDITOR  &  PUB¬ 
LISHER — does  not  require  a  LARGE  investment.  But,  to  be  most  effective, 
it  does  require,  regularity  and  continuity. 

It  is  important  to  plan  for  WEEKLY  insertions  of  your  copy  if  possible.  Be¬ 
cause  the  basic  principles  of  advertising  which  guide  your  local  department 
stores  and  other  successful  local  advertisers  have  the  same  certain  applica¬ 
tion  in  the  building  up  of  your  own  business. 

Those  whose  business  it  is  to  SELL  advertising  space  are  those  who  know — 
or  should  know — the  advantages  of  BUYING  space. 

And  because  the  readers  of  EDITOR  &  PUBLISHER  invest  91.4%  of  all 
the  known  national  newspap>er  advertising  appropriations,  this  medium — at 
one  cost — will  present  your  sales-story  to  practically  the  entire  advertising 
fraternity. 


EDITOR  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telef^ones:  Bryant  3052-3053-3054-3055-3056 
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FIRED  ON  BY  REBELS  IN 
FLIGHT  FOR  PHOTOS 


HUGE  CIGARETTE  DRIVES  SWELLING  NEWSPAPER  LINAGE 

(Continued  from  page  5) 


Plane  Motor  Die*  Behind  Line* 
Mexico,  Learinc  Two  American* 
in  Range  of  Rifle* — Other 
RUk* 


If  you’re  alone  in  the  house 


By  Joe!  itli  good  to  smoke 


cough  freely!  . . .  But  when  there  are 
others  to  consider... jmoiieCMtfGo/idy’ 


Raleigh 

Q^retUJ 


cat  a  chocolate,  light  an  Old  (^Id,  and  9njoy  botk\ 


blindfold  test,”  ‘‘Reach  for  a  sweet  and 
smoke  an  Old  Gold”  and  similar  clever 
touches  by  Lennen  &  Mitchell,  Inc., 
advertising  agency,  have  made  the 
country  sit  up  and  take  notice. 

The  company  made  financial  arrange¬ 
ments  for  the  long  haul,  recognizing 
that  the  building  of  a  brand  in  the 
tobacco  field  cannot  be  done  over  night. 
Much  of  the  concern’s  income  has  lieen 
put  back  into  the  business  to  help  pay 
for  the  advertising,  which  last  year  is 
figured  at  more  than  $6,000,000.  A 
factory  in  Jersey  City  capable  of  pro¬ 
ducing  25,000,000  cigarettes  a  day  was 
acquired  in  1927. 

Sales  for  1928  are  believed  to  have 
been  11  billion  as  compared  with  3,(j00,- 
000,000  in  1927.  The  dollar  value  of 
sales  of  Old  Gold  last  year  has  been 
announce<l  in  advertising  as  $22,000,000. 
Trademarks,  etc.,  are  cariicd  at  $21,268,- 
000.  On  a  per  share  basis,  earnings 
have  been  lessened,  but  promise  to  be 
substantial  later.  The  company’s  assets 
at  the  close  of  1928  were  about  $65,000,- 
000.  Adv-ertising  has  carried  Old  Gold 
far  to  the  front. 

A  refreshing  campai^  on  behalf  of 
Raleigh  cigarettes  is  using  many  news¬ 
papers.  It  is  featuring  a  new  and  handy 
package,  which  prevents  crushing.  Num¬ 
erous  other  brands  are  making  use  of  the 
daily  and  weekly  press,  including  one 
for  Herl»ert  Tareyton,  prepared  by  J. 
Walter  Thompson  Company. 

Although  hampered  by  heavy  national 
Cheaterfield  copy,  with  the  well-known  and  local  tax  burdens  and  by 

slogan  “They  Satisfy.”  action  of  reformers,  the  cigarette  indus¬ 

try  appears  to  be  one  of  the  fastest- 
growing  in  America.  It  ranks  as  one 
of  the  most  substantial  uses  of  news¬ 
paper  white  space. 


‘Promise 


i4  IMM  wtntM  •omc  TASTE  ia  his  tohmcco. 
And  be  vsacs  k  mild.  That's  iiMC  aaodier 
way  o(  saying  bc‘d  rwArr  have  a 


Promises  must  be  judged  in  the  light  of  past 
jierformances. 

This  is  particularly  true  in  the  daily  newspaper 
plants  where  papers  must  be  printed  legibly  and 
must  be  out  on  the  street  on  scheduled  time. 

Over  400  publishers  have  found  tliat  Certified 
promise  is  synonymous  with  performance;  and 
that  Certified  performance  is  in  a  class  by  itself. 
The  experiences  of  these  publishers  speak  far 
more  eloquently  and  convincingly  than  anvthing 
we  can  say. 

In  fact,  we  prefer  to  invite  you  to  get  acquainted 
with  Certifieds  by  having  you  try  some  in  your 
ow'n  stereotype  foundry.  We  are  confident  that 
you,  too,  will  find  that  Certified  promise  means 
dependable  performance. 

To  compare  is  to  know. 


Chesterfield 


mild  enough  hr  —jdedjy 
•od  yet  miYUTtSFY 


producers.  At  the  close  of  last  year, 
current  assets  were  $127,818,000,  includ¬ 
ing  ^4,184,000  in  securities  and  cash, 
and  liabilities  of  a  little  more  than  ten 
million  dollars.  Its  brands  are  carried 
on  its  books  at  al)out  $40,000,000. 
The  1928  net  income  was  around 
$19,000,000,  which  was  about  twice 
the  income  in  1923.  The  rate  of  increase 
of  earnings  per  share  the  last  two  or 
three  years  shows  a  decline,  probably 
traceable  to  strong  rivalary  among  the 
tobacco  “giants”  and  the  price  cut  of 
tatly  1928.  However,  the  company  is  a 
highly  satisfactory  money  earner. 

A^le  white  space,  sophisticated  illus¬ 
trations,  brief  copy,  and  the  solgan, 
“mild  enough  for  anybody  and  yet  THEY 
SATISFY”,  are  employed  in  newspapers 
on  behalf  of  Chesterfield. 

Several  years  ago  the  P.  I^rillard 
Company  operated  a  test  campaign  on 
a  large  scale  in  New  England  to  create 
a  market  for  Old  Gold  cigarettes  using 
store  window  displays,  large  newspaper 
contracts  and  other  forms  of  sales  pro- 
motim.  Now  the  advertising  has  been 
multipied  in  many  sections  throughout 
the  United  States.  “Not  a  cough  in  a 
carload”,  catchy  slogan,  first  rejected, 
later  put  into  use  successfully,  “the 


The  Trend 
n  to  the 


LudlowTypograph  Company 
2032  Clybourn  Avenue 
Chicago,  Illinois 


i  Certified  Dry  Mat  Corporation 

340  Madison  Avenue.  New  York,  N.  T. 
for  wet  mat  printing  with  DRY  MAT  facility— use  CERTIFIEDS 
Made  In  U.  S.  A. 


.udlow  Quality  Slug  t'limpnsition 


staff  of  the  Herald-Traveler  for  more  speakers  were  G.  A.  Rebentisch,  vice- 
tlian  50  years.  In  the  course  of  the  president  for  Oregon  of  the  Pacific 
program  a  period  of  one  minute  silence  Advertising  Clubs’  Association  and  Sam 
was  observed  in  memory  of  Charles  Dolan  of  Oregon  State  College. 

O’Malley  of  the  editorial  staff,  who  diet! - 

but  a  few  days  before.  REPORTER  IN  FIRE  RESCUE 

-  John  McKenna,  East  Providence. 

OREGON  AD  CLUBS  MEET  R.  I.,  ncwspai^rman,  was  one  of  three 
Corvallis  was  recently  the  scene  of  men  to  go  into  the  blazing  Haven 
one  of  the  largest  meetings  of  the  State  Methodist  Episcopal  Church  in  East 
•Advertising  Clubs  of  Oregon  that  has  Providence,  March  12.  to  locate  Police 
been  held  by  that  organization.  Large  Sergeant  Estes  who  had  gone  to  the 
delegations  from  the  clubs  in  Portland,  rescue  of  Mrs.  J.  R.  1).  Oldham. 
Salem,  Eugene  and  Albany  participatetl.  trapped  in  a  third  fliwr  room  at  the 
The  principal  talk  was  made  by  Walter  time.  Their  efforts  were  successful. 
W.  R.  May,  city  advertising  manager  The  church  was  destroyed  at  a  loss  of 


Republican  Refuse* 
Approre  Policy  of  News  Sup¬ 
pression  Sucgested  by 
Minister 


BENEFIT  ASSOCIATION  MEETS 

The  Boston  Herald-TravcU’r  Benefit 
Association  held  its  annual  banquet 
at  the  Elks  hotel,  Sunday  afternoon, 
March  17  with  200  present.  Among  the 
gwsts  of  honor  were:  James  Pym, 
^omas  W.  Ryan  and  William  J. 
Thomas,  all  of  whom  have  served  on  the 


An  Audience  of  22,300  Women 
Attended  the  News  Cooking  School 


the  press  some  measure  of  responsi¬ 
bility  for  the  firebrand,  the  Hampden 
Gub  of  Congregational  Ministers  would 
have  done  well  to  offer  this  suggestion 
to  religious  organizations  or  gatherings 
placed  in  a  position  like  that  of  the 
organization  Rev.  Mr.  Brown  publicly 
addressed. 

"As  for  suppressing  in  newspaper  re¬ 
ports  public  utterances  such  as  the  offen- 
live  one  from  Rev.  Mr.  Brown  the  press 
would  encourage  public  speakers  to 
indulge  in  irresponsible  vituperation  if  it 
were  to  assure  them  they  could  ‘get 
away  with  public  insults  without  fear 
of  newspaper  publicity. 

‘The  Republican  will  not  give  them 
this  assurance.  What  they  say  at  public 
meetings  they  say  at  their  own  risk. 
The  better  they  appreciate  the  fact  the 
more  discreet  and  decent  they  will  be. 

‘‘This  newspaper  is  subject  to  the  libel 
laws.  If  its  clerical  correspondents 
believe  in  a  press  censorship  to  protect 
the  firebrands  of  pulpit  and  platform, 
the  Massachusetts  legislature  is  now  in 
lession.” 


Again  .  .  .  for  the  fourth  consecutive  year  .  .  .  the  women  of  Metropolitan  Buffalo  filled 
every  available  inch  of  space  in  the  great  Elmwood  Music  Hall  to  attend  the  Buffalo  Even¬ 
ing  News  Cooking  School.  From  the  opening  session,  capacity  audiences  listened  to  Jessie 
Marie  DeBoth  as  she  conducted  these  classes.  National  advertisers  participating  in  this 
series  are  loud  in  their  commendation  of  the  remarkable  audiences  which  could  only  be 
gathered  together  by  the  News.  It  was  conclusive  evidence  that  this  great  Western  New 
York  newspaper  reached  into  the  homes  of  its  readers,  and  that  every  woman  felt  that  an 
event  sponsored  by  the  News  was  truly  worthwhile. 


Imagine  22,300  women  thronging  the  hall  during  the  four  days  .  .  .  picture,  if  you  will, 
hundreds  of  these  women  braving  the  most  severe  blizzard  of  the  Winter  to  avoid  missing 
one  of  Miss  DeBoth’s  interesting  demonstrations.  .  .  .  glance  at  the  photograph — between 
five  and  six  thousand  crowding  the  hall.  What  a  complete  picture  of  the  important  part 
the  Buffalo  Evening  News  plays  in  the  lives  of  over  86  per  cent,  of  the  housewives  of 
Buffalo! 


Presenting  a  Daily- Audience  of  Over  162,038 
Families  in  Over  86%  of  All  Buffalo  Homes  in  the 


EDITORS  FOR  A  DAY 


NoB-N«wsmen  Choose  Ferorite  Wire 
New*  in  Novel  Stunt 

Providing  an  unusual  feature  for  its 
readers,  the  Chico  (Cal.)  Enterprise  re¬ 
cently  used  on  page  one  the  wire  news 
selected  each  day  for  a  week  by  “local 
celebrities.”  Accompanying  the  layout 
was  a  daily  article  written  by  the  person 
who  had  selected  the  “head-line”  news. 

At  the  very  top  of  the  page  was  the 
page  line  announcing  the  name  of  the  spe¬ 
cial  telegraph  editor.  As  an  example  of 
one  selection,  the  news  given  page  one 
space  on  March  11  included,  in  the  order 
of  the  story’s  indicated  importance : 
Mexican  revolution,  Segrave’s  new  speed 
record,  state  legislature’s  actions,  and  the 
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SERVICES  FOR  STONE 
IN  WASHINGTON 

Asbe»  of  Attociatod  Preu  Counselor 

to  be  Placed  in  Waabington 
Cathedral  Saturday — Dewey, 
Wilton  Buried  There 

The  burial  service  for  Melville  E.. 
Stone,  counselor  of  the  Associated  Press, 
was  to  be  held  in  the  Bethlehem  Chapel 
of  Washington  Cathedral  Saturday  of 
this  week  at  11  A.  M.  The  service  was 
expected  to  be  one  of  the  most  imjjort- 
ant  held  in  Washington  in  recent  years. 

Mr.  Stoiie's  ashes  will  l)e  placed  in 
tile  same  vault  where  President  Wood- 
row  Wilson,  Admiral  George  Dewey 
and  other  eminent  Americans  rest. 

The  burial  service  was  to  be  conducted 
by  Bishop  Freeman,  assisted  by  the 
Dean  of  Washington,  the  \'ery  Rev.  G. 
C.  F".  Bratenahl,  I).  D. 

Besides  members  of  Mr.  Stone’s  fam¬ 
ily,  a  group  of  his  friends  will  be  pres¬ 
ent,  including  the  Vice  President  of  the 
United  States,  the  chief  justice  and  mem¬ 
bers  of  the  Supreme  Court,  memliers 
of  the  Cabinet,  United  States  Senators 
and  members  of  the  diplomatic  Corps. 

DWIGHT  BANCROFT  HEARD 

Publiaber  of  Arisona  Republican  and 
Coaserration  Worker  Diet 

Dwight  Bancroft  Heard,  59,  presi¬ 
dent  and  publisher  of  the  Arizona  Repub¬ 
lican,  of  Phoenix,  .\rizona,  died  last 
week  in  Phoenix.  Death  resulted  from 
heart  disease. 

He  left  Boston,  his  birthplace,  24 
years  ago,  going  to  Phoenix  for  his 
health.  He  became  one  of  Arizona’s 
representative  citizens,  leading  in  the 
conservation  movement  and  amassing  a 
fortune  in  cotton  and  live  stock.  During 
the  War  he  was  chairman  of  the  Ari¬ 
zona  Council  of  Defense.  He  became 
owner  of  the  Republican  seventeen  years 
ago.  Theodore  Roosevelt  was  one  of  his 
most  intimate  friends. 

Mr.  Heard  is  a  descendant  of  a  family 
which  came  to  America  in  lf)23.  His 
wife,  Marie  B.  (Bartlett)  Heard,  and 
one  son,  Bartlett  Bradford  Heard,  sur- 


CHARLES  B.  SPATZ 

PenntylTania  Publisher  Dies  in  Boyer- 
to«ni — Father  of  Noted  ATiator 

('harles  B.  Spatz,  63,  whose  son. 
Major  Carl  M.  Spatz  commanded  the 
Question  Mark,  endurance  record  plane, 
died  March  14  at  his  home  in  Boyer- 
town.  Pa. 

Until  his  recent  retirement  Mr.  Spatz 
was  owner  and  editor  of  the  Boyerfotm 
Democrat,  and  had  been  engaged  in 
newspaper  work  since  the  age  of  19. 
He  served  two  terms  in  the  Pennsylvania 
legislature  and  was  a  former  president 
of  the  Pennsylvania  State  .\ssociation 
of  Weekly  Newspapers.  At  the  time  of 
his  death  he  was  regional  secretary 
of  the  National  Editorial  Association. 
He  was  prominent  in  Masonic  circles. 

His  widow,  three  daughters  and  two 
sons  survive.  Major  Spatz,  flying  east 
to  his  father’s  bedside,  reached  Boyer- 
towm  shortly  after  he  died. 

HONOR  FUCKINGER’S  MEMORY 

The  Ohio  state  senate  on  March  13 
adopted  a  resolution  expressing  sorrow’ 
at  the  death  of  Samuel  J.  Flickinger, 
editorial  writer  for  the  Hamilton  (O.) 
News  who  died  March  12,  and  adjourned 
for  the  day  out  of  respect  to  his 
memory.  From  1893  to  19()6  Flickinger 
was  Cincinnati  correspondent  of  the 
Associated  Press. 

WILLARD  HITCHCOCK 

Willard  Hitchcock,  72,  paper  manu¬ 
facturer,  died  March  17  at  his  home, 
Glens  Falls,  N.  Y.  He  had  been  secre¬ 
tary  and  treasurer  of  the  American 
Woodboard  Company,  which  he  helped 
organize,  and  had  also  been  president 
of  the  Blandy  Paper  Company  of 
Schuylerville,  N.  Y. 


GENERAL  APPLETON  DIES 

Was  Vice-President  of  Big  Publishing 
House  for  Many  Years 

Major  (Jen.  Daniel  .\ppleton,  retired 
publisher  and  soldier,  died  March  17  at 
a  White  Plains,  N.  Y.,  sanitarium,  where 
he  had  Ijeen  a  patient  four  years.  Gen. 
Appleton  was  taken  into  the  firm  of  D. 
Appleton  &  Co.,  which  had  been  founded 
by  his  grandfather  in  1897.  He  devoted 
himself  to  the  business  side  of  the 
organization  eventually  becfjming  vice- 
president  and  general  manager. 

During  his  career  his  firm  published 
the  later  works  of  the  scientists  Spencer 
and  Huxley,  the  famous  novel  “David 
Harum,’’  which  sold  into  the  millions, 
and  the  books  of  Hall  Caine,  Gilbert 
Parker  and  others.  The  rank  of  brevet 
major  general  was  given  by  the  state  of 
New  York  for  45  years’  service  in  the 
7th  Regiment. 

GEORGE  C.  WOODRUFF 

George  Catlin  Woodruff,  67,  Litchfield 
(Conn.)  Enquirer  editor  and  publisher, 
died  March  17  in  the  Hartford  Hospital, 
after  a  short  illness.  He  attended  Yale 
and  was  graduated  from  .Amherst  Col¬ 
lege  in  1885  and  from  Union  Theological 
.Seminary  in  1888.  He  was  pastor  of  the 
Congregational  Church  at  Green  Moun¬ 
tain  Falls,  Col.,  and  later  was  misssionary 
for  the  New  York  Avenue  Presbyterian 
Church,  Washington,  D.  C.  In  1894  he 
purchased  the  Enquirer,  abandoning  the 
ministry  at  that  time.  He  was  a  former 
vice-president  of  the  National  Editorial 
.Association. 


d^bituarp 


T  OSEPH  LAROSE  PHELPS,  for 
J  many  years  the  publisher  of  the 
Stockton  (Cal.)  died  March 

19  at  Oakland,  Cal. 

Irvin  H.  B.srpman,  71,  publisher  of  the 
Sclm'enksznlle  (Pa.)  Item,  for  the  past 
4f>  years,  died  at  his  home  there  on 
March  7.  He  toiik  an  active  interest 
in  politics  and  served  as  treasurer  of 
Mfintgomery  County  for  four  years  and 
prior  to  that  was  county  auditor,  lie 
was  prominent  in  Masonic  circles.  His 
wife  and  one  son  survive. 

Albert  Buhrman,  44,  former  editor- 
in-chief  of  the  Indianapolis  Times,  died 
in  Cincinnati,  March  20.  Buhrman 
started  his  newspaper  career  30  years 
ago  as  a  copy-lxiy  with  the  Cincinnati 
Times-Star,  and  later  became  city 
i-ditor  of  the  Cincinnati  Post.  He  was 
also  for  a  time,  l)efore  joining  the  Indi¬ 
anapolis  Times,  editor  of  the  Coi’ington 
(Ky. )  Kentucky  Post. 

Walter  C.  Shoupe,  editor  of  the 
Carlyle  (Ill.)  Constitution,  died  at  his 
home  on  March  15.  He  was  president 
of  the  Carlyle  board  of  education,  chair¬ 
man  of  the  Clinton  county  Democratic 
committee,  and  a  former  postmaster. 
He  is  survived  by  his  widow  and  three 
children. 

T.  W.  Letts,  90,  onetime  editor, 
Carlton  (Pa.)  Neus,  and  H'illianusport 
(Pa.)  Grit,  died  recently  at  his  home 
in  Danville,  Pa.  He  was  a  Civil  War 
veteran. 

William  Patterson  Lafferty,  editor 
of  the  Corvallis  (Ore.)  Gazette  prior 
to  its  consolidation  with  the  Times,  died 
suddenly  March  10  from  heart  disease. 

Basco  B.  Clarke,  78,  editor  of  the 
.American  Thresherman,  which  he 
founded  in  1898,  died  March  17  in  Madi¬ 
son,  Wis. 

R.  Phillip  C.arpenter,  56,  editor  of 
the  Hamilton  County  (Ind.)  Times  and 
formerly  engaged  m  newspaper  work 
in  Greencastle  and  Roachdale,  Ind., 
dropjKrd  dead  in  the  Courthouse  at 
Noblesville,  Ind.,  March  15.  He  form¬ 
erly  was  postmaster  at  Noblesville  but 
recently  had  been  engaged  in  the  real 
estate  business.  The  widow  and  one 
daughter  survive. 

Eugene  Pffaflin,  32,  vice  president 
of  the  Evansville  Stereotypers  and  Elec¬ 
trotypers  Union,  died  March  14  in  an 
Evansville  hospital  following  an  opera¬ 
tion  for  appendicitis. 


Bryan  G.  Wilso.n,  for  the  last  six 
years  editor  of  the  Headlight,  official 
organ  of  the  Toledo  Automobile  club, 
anil  prior  to  that  on  the  staff  of  the 
Toledo  (O.)  News  Bee,  dropped  dead 
in  his  home  in  Toledo,  Friday,  March  15. 

Rev.  Howard  Allen  Bridgman,  for 
many  years  editor  of  the  Congregalion- 
alist  died  March  17  at  Shirley,  Mass. 
Dr.  Bridgman  was  connected  with  the 
publication’s  staff  34  years. 

Edwin  C.  Hocmf.r,  Jr.,  formerly  of 
Middletown,  editor  and  publisher  of  the 
Ellenville  (N.  Y.)  Press,  died  March  17 
at  his  home  after  a  long  illness.  He  was 
advertising  manager  of  the  Middletown 
.\ev's-H  erald  for  several  years  and 
served  for  a  long  time  on  the  executive 
council  of  the  New  York  Press  Asso¬ 
ciation. 

William  A.  Smith,  founder  of  the 
U'hittier  (Cal.)  News  and  veteran  ed¬ 
itor,  died  at  Balboa  Beach  March  9  and 
was  buried  at  his  home  city  of  Whittier. 
Mr.  Smith  founded  the  News  in  1900. 
He  is  survived  by  his  widow  and  one 
son,  Hal  Smith.  During  the  last  few 
years  Mr.  Smith  was  not  active  in  news¬ 
paper  work. 

Rufus  Barrett  Stone,  82,  founder, 
later  owner  of  the  Bradford  (Pa.)  Eve¬ 
ning  Star,  died  March  19  at  his  home  in 
Bradford,  one  week  after  the  death  of  his 
wife. 

Charles  J.  O’Malley,  41,  member  of 
the  Boston  (Mass.)  Traz'eler  staff  and 
widely  known  Boston  newspaper  man, 
died  March  15. 

Ai.BFiiT  Kinross,  58,  English  journal¬ 
ist,  died  in  Tunbridge  Wells,  England, 
March  18.  He  served  as  London  cor¬ 
respondent  for  the  Boston  Eivning  Tran¬ 
script,  was  associate  editor  of  the  London 
Outlook,  and  dramatic  critic  for  the  Lon¬ 
don  Morning  Post.  During  the  Russo- 
Japanese  War  he  was  a  special  corre¬ 
spondent  and  during  the  World  War  he 
served  in  the  British  expeditionary 
forces.  He  was  a  frequent  contributor  to 
many  American  magazines. 

Lucien  Coy  Esty,  30,  co-author  of  the 
“.Ask  Me  .Another’’  books,  former  adver¬ 
tising  copy  writer  for  Newell  Emmett 
Company  of  New  York,  died  of  pneu¬ 
monia  in  New  Haven,  Conn.,  March  19. 
He  was  doing  graduate  work  at  Yale. 

Charles  S.  Van  Zandt,  68,  an  em¬ 
ploye  of  the  San  Francisco  Bulletin  com¬ 
posing  room  for  30  years,  died  March  5. 

Stephen  M.  Williams,  66,  for  many 
years  sports  writer  of  the  Willows 
(Cal.)  Journal,  died  at  his  home  in  Wil¬ 
lows  on  March  8.  Death  resulted  from 
a  stroke  of  paralysis  suffered  three 
months  previous. 

Mrs.  Mary  Irwin  McDi:armon  War¬ 
ren,  40,  formerly  with  the  old  St.  Louis 
Republic  and  more  recently  of  the  St. 
Louis  Post-Dispatch  staff,  died  March  7 
at  St.  Louis.  Mrs.  Warren  was  a  leader 
in  the  struggle  for  equal  suffrage.  She 
was  the  wife  of  Capt.  George  S.  Warren 
of  Scott  F'ield,  111. 

George  .A.  Watejiman,  formerly  with 
the  Pensacola  (Fla.)  Journal,  the  Mobile 
(.Ala.)  Register,  and  the  New  Orleans 
(La.)  Times-Democrat,  died  Wednesday, 
March  13,  at  Baton  Rouge,  La. 

Charles  Sumner  Russell,  70,  a 
prominent  lumberman  of  the  northwest, 
who,  before  he  became  interested  in  lum¬ 
ber,  was  a  member  of  the  staff  of  the 
Detroit  (Mich.)  Free  Press,  died  at 
Portland.  Ore.,  March  11,  after  an  illness 
of  six  months. 

Earl  Adams,  46,  former  circulation 
manager  of  the  Portland  (Ore.)  Tele¬ 
gram,  died  recently  of  influenza  in  Los 
.Angeles.  Besides  his  connection  with  the 
Telegram  he  was  previously  in  the  cir¬ 
culation  department  of  the  Portland  Ore¬ 
gonian  and  the  Boise  (Idaho)  States¬ 
man.  A  brother,  J.  C.  Adams,  is  vice- 
president  and  general  manager  of  the 
Statesman.  Mr.  Adams  is  survived  by 
his  widow,  Mrs.  Sadie  B.  Adams,  and 
two  sons,  Earl  Jr.  and  Donald  F.  Adams. 

James  F.  Sullivan,  for  30  years  a 
printer  on  the  Alliance  (O.)  Review,  fell 
dead  on  the  street  in  Alliance  last  week. 
Death  was  due  to  heart  disease. 

George  N.  Clark,  76,  old-time  news¬ 
paper  printer,  died  at  his  home  in  Na- 
hant.  Mass.,  March  11.  For  years  he 


had  been  foreman  of  the  stereotype  d^ 
jMirtment  of  the  Lynn  (Mass.)  Item, 
Before  that  he  had  been  on  the  staff  of 
the  Boston  ( Mass.)  Herald. 

Samufx  Riker,  an  old  time  printer 
employed  at  one  time  by  the  Elmira 
(N.  Y.)  Gazette,  died  in  Brooklyn  on 
March  IS.  .After  becoming  foreman  of 
the  (iazette  composing  room,  he  left 
shortly  afterwards  to  work  on  the  Nett 
York  Evening  Telegram. 

Mrs.  Charles  A.  Guy,  Jr.,  wife  of  the 
managing  editor  of  the  Lubbock  (Tex.) 
Ai'alanche  and  Journal,  died  recently  in 
Lubbock. 

Chester  H.  Williams,  47,  pressman 
of  the  Buffalo  Evening  News  for  the  past 
15  years,  died  in  his  home  in  Buffalo  fob 
lowing  a  heart  attack.  His  daughter, 
Harriet  W'illiams,  is  switchboard  oper¬ 
ator  for  the  News. 

Mrs.  Eliza  Kayser,  83,  mother  of 
J.  W.  Kayser,  editor  and  publisher  of 
the  Chickasha  (Okla.)  Star,  died  in 
Chickasha  recently. 

Jay  Chari.e.s  Miuiriman,  75,  only  son 
of  Charles  P.  Merriman,  founder  and 
first  publisher  of  the  Bloomington  (Ill.) 
Paniagraph,  died  recently  in  his  home  in 
Berkeley,  Cal.  He  had  been  associated 
with  the  Pantagraph  in  his  younger 
years  but  since  1912  had  lived  in  Cali¬ 
fornia.  His  son,  Hirain,  is  engaged  in 
newspaper  work  in  Manila,  P.  I. 

Mrs.  D.  G.  Stone,  87,  mother  of  F'.  S. 
Stone,  editor  of  the  Hartington,  (Neb.) 
Herald,  died  recently  in  her  home  in 
Hartington. 

Mrs.  .Annie  L.  F'arnsworth,  mother 
of  William  F'.  F'arnsworth,  sporting  ed¬ 
itor  of  the  Netv  York  Evening  Journal, 
died  recently  at  the  residence  of  her  son 
in  F'lushing,  L.  I. 

James  F.  Sullivan,  55,  mechanic  of 
the  Alliance  (O.)  Reinew,  dropped  dead 
March  13  from  a  heart  attack.  “Sully,” 
as  he  was  widely  known  in  Alliance,  had 
been  with  the  Review'  for  30  years.  For 
several  years  he  was  mechanic  in  charge 
of  linotype  machines. 

FINDS  GIRDLING  AIDS 
PULPWCX)D  GROWTH 

U.  S.  Forest  Serrice  Discovers  Spruce 
Grows  Five  Times  as  Fast 
When  Hardwood  Trees 
Are  Killed 

.An  effective  means  of  increasing  the 
growth  of  pulpwood  used  in  the  manu¬ 
facture  of  newsprint  and  other  types  of 
paper  has  been  determined  by  the  Forest 
Service  of  the  U.  S.  Department  of  Agri¬ 
culture  through  experiments  covering  22 
years. 

The  experiment,  commenced  in  1907, 
consists  in  girdling  hardw’ood  trees  which 
overtop  the  pulpwood-producing  spruce 
trees.  The  successful  conclusion  of  this 
experiment  will  enable  puipw'ood  opera¬ 
tors  in  the  Northeast  to  obtain  prelimi¬ 
nary  information  on  yields  to  be  expected 
from  year  to  year. 

Twenty-two  years  ago  at  Corbin  Park, 
New  Hampshire,  the  Forest  Service  es¬ 
tablished  three  sample  plots  in  a  stand 
of  old  hardwoods.  Under  these  hard¬ 
woods  young  red  spruces  about  the  size 
of  .small  Christmas  trees,  were  strug¬ 
gling  for  existence.  Spruce  is  a  valuable 
tree  in  New  England,  since  it  is  the  prin¬ 
cipal  wood  used  by  the  paper  mills. 

One  of  the  plots  was  left  intact  as  a 
check,  but  on  the  other  two  the  hard¬ 
woods  were  killed  by  girdling  in  order 
to  give  the  young  spruces  more  light  and 
growing  space.  Every  five  years  since, 
the  trees  have  been  measured  to  deter¬ 
mine  the  rate  of  «Trowth. 

The  Northeastern  Forest  Experiment 
Station  has  just  determined  that  the  vol¬ 
ume  growth  on  the  heavily  girdled  plot 
has  t^en  five  times  as  rapid  as  on  the 
plot  which  was  not  girdled,  while  on  the 
moderately  girdled  plot  growth  was  three 
times  as  rapid.  The  heavily  girdled  plot 
has  produced  approximately  10  cords  of 
pulpwood  per  acre  in  22  years. 

It  will  take  another  25  years,  how¬ 
ever,  before  the  timber  crop  on  these 
plots  is  ready  for  harvest. 
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BALTIMORE  SUN  HOST 
TO  CIRCULATORS 


Colli*  of  Chotter  Timo*  Adooncod  to 
Preaideocy  of  Interstate  Group- 
Editorial  Page  Called  Heart 
of  Newspaper 


Circulation  managers  of  75  newspapers 
in  half  a  dozen  states  were  entertained 
by  the  Baltimore  Sunt<af<ers  when  the 
Interstate  Circulation  Managers  Associ¬ 
ation  held  their  annual  meeting  in  Balti¬ 
more,  March  19. 

The  first  event  of  the  annual  meeting 
was  a  get-together  supper  Monday  eve¬ 
ning  at  the  Lord  Baltimore  Hotel  at 
which  the  members  of  the  association 
were  the  guests  of  the  Sun  publishers. 
The  sessions  began  on  the  following  day 
and  the  delegates  were  entertained  at  a 
mid-day  dinner  by  the  Sunpapers. 

Included  in  the  association  are  news¬ 
papers  in  Pennsylvania,  New  Jersey, 
Maryland,  Delaware,  the  District  of 
Columbia  and  West  Virginia. 

The  following  officers  were  elected; 
Harry  \\\  Cullis,  Chester  (Pa.)  Times, 
president,  succeeding  A.  W  .\mbro.se  of 
the  Trenton  (N.  J.)  Times;  W.  D. 
Miller,  IFashintBon  (D.  C.)  Post,  first 
vice  president,  succeeding  Mr.  Cullis; 
\V.  L.  Lippincott,  Atlantic  City  (N.  J.) 
Press-Union,  .second  vice  president  suc¬ 
ceeding  Mr.  Miller:  secretary-treasurer, 
John  H.  J.  Kuntz,  Lancaster  (Pa.)  New 
Era  and  Intellif/encer  Journal,  re-elected ; 
directors,  H.  C.  Lee,  Philadelphia  In¬ 
quirer,  C.  O,  Reville,  Baltimore  Sun, 
G.  W.  Stabler,  IVilliamsport  (f*a.)  Grit; 
A.  V'.  Ambrose,  C.  L.  Stretch,  Philadel¬ 
phia  Bulletin;  W.  P.  Wilson,  H'ashinf/- 
lon  (Pa.)  Observer. 

There  were  discussions  of  office  prac¬ 
tice  and  methods  of  keeping  down  office 
expenses  under  the  head  of  “worthwhile 
hour  on  short  cuts.”  Those  who  took 
part  in  this  discussion  on  Tuesday  morn¬ 
ing  included:  W'.  Lloyd  Lippincott,  of  the 
.\tlantic  City  Press-L'nion ;  Jere  C. 
Healy  of  the  PajjaiV  (N.  J.)  Nnvs; 
Louis  Reshkin,  of  the  Nexvark  (N.  J.) 
Sunday  Call;  George  E.  Evans,  of  the 
Clsarleston  (W.  Va.)  Daily  Mail;  Royal 
\V.  Weiler,  of  the  Allentown  (Pa.) 
Call;  (ieorge  W.  Stabler,  of  the  H'il- 
liamsport  Grit;  T.  J.  Finn,  of  the  To- 
wanda  (Pa.)  Daily  Rex’iexo;  Charles  T. 
Buck,  of  the  Scranton  (Pa.)  Republi¬ 
can;  Miss  Hilda  I^rson  of  the  Tarcn- 


tum  (Pa.)  Valley  Daily  Nexos;  Rus.sell 
Stickler  of  the  Norristoxim  (F’a.)  Times- 
Herald;  Earl  T.  Truman,  of  the  Perth 
Amboy  (N.  J.)  Ex'cning  Nexvs;  Edward 
\V.  Wright  of  the  Chester  (Pa.)  Times. 

“Unemployment  or  lack  of  startling 
news;  which  has  the  greater  effect  on 
circulation  and  why?”  was  one  topic  for 
this  Tuesday  morning  session.  C.  E. 
Knaub  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  said  that  in  his  city  there  was  a 
news  famine  in  the  latter  part  of  last 
year  during  which  sales  of  the  paper 
were  sluggish.  Accidents,  a  murder,  a 
gun-battle  between  the  local  police  and 
New  York  gunmen  shook  the  town  out 
of  its  news  lethargy.  The  opinion  was 
expressed  that  unempk>yment  has  an  ef¬ 
fect  on  circulation,  but  that  lack  of 
startling  news  has  a  greater  effect. 
W.  H.  Ward,  of  the  Scranton  (Pa.) 
Sun,  participated  in  this  discussion.  He 
said  that  unemployment  had  had  the 
greater  effect  in  his  locality,  where 
miners  had  been  hard  hit  by  the  closing 
of  collieries. 

In  a  discussion  under  the  title  “Is  the 
editorial  page  a  help  or  a  hindrance  to 
circulation?”  E.  S.  Dobson,  of  the 
Brooklyn  (N.  Y.)  Times,  said: 

“It  (the  editorial  page)  is  the  soul  of 
the  newspaper,  the  window  through 
which  the  reader  can  look  and  see  its 
character  and  without  which  I  believe 
any  paper  would  fail.” 

Fred  Weiler  of  the  Allentown  (Pa.) 
Call,  declared  that  the  prestige  of  a 
newspaper  is  enhanced  by  a  good  edi¬ 
torial  page  and  that  it  is  an  essential 
part  of  a  newspaper. 

J.  Fred  Essary,  Washington  corres- 
J^dent  of  the  Baltimore  Sun,  at  one 
time  his  newspaper's  London  correspond¬ 
ent,  discussed  the  coming  four  years  in 


::!no2 


Washington  and  the  position  of  the 
Washington  correspondent  fjenerally. 
With  the  government  extending  such 
activities  as  the  Federal  Reserve  Board, 
and  activities  of  the  Departments  of 
t  ommerce  and  of  .\griculture,  people 
were  being  brought  into  closer  relation 
with  their  government.  There  were  MV 
correspondents  in  Washington,  .said  Mr. 
F.ssary.  He  called  them  "amtmssadors 
of  the  people.” 

R.  L.  Mcl^an,  Philadelphia  Hiilletiii. 
presided  at  a  round  table  luncheon  in 
the  afternoon.  .\t  this  such  subjects  as 
the  following  were  discussed :  “What  is 
the  be.st  method  of  approaching  indi¬ 
vidual  ‘bus  companies  to  secure  uniform. 


OFFERS  MURDER  REWARD 

The  Clex'eland  Plain  Dealer  recently- 
offered  a  reward  of  15,000  to  the  person 
or  persons  giving  information  respons¬ 
ible  for  the  arrest  of  the  slayers  of 
Patrtilnian  Carl  Sherman  of  the  city 
police  force.  Sherman  was  shot  to  death 
by  two  automobile  thieves. 


reasonable  rates?",  "Child  l^bor  Con¬ 
ditions,”  “How  many  papers  have  discon¬ 
tinued  the  printing  of  radio  programs? 
What  effect  on  circulation?”,  “.\re  excess 
premiums  on  the  decline?”,  “.\ccident  in¬ 
surance;  is  it  losing  its  appeal?”,  "Has 
insurance  brought  permanent  readers?", 
"Closer  Relation  between  editorial  and 
circulation  departments,”  “Does  it  pay  to 
give  newsboys  and  agents  bags  and 
straps?”,  “.^re  lK>nuses  for  transportation 
justified?”.  "How  can  a  newspajier  curb 
reckless  driving  of  delivery  trucks?", 
"How  many  pjtpers  have  newslioys’ 
bands  ?” 

The  body  will  meet  next  in  .\tlantic 
City  in  Septemtier. 


MANY  JOINS  CAMERON 

William  (j.  Many  has  resigned  as 
managing  e<lit*ir  of  the  Consrad  Comj^y, 
publishers  of  the  Radio  Listeners'  Guide 
and  Call  Book,  and  is  now  the  advertis¬ 
ing  nvinager  of  the  Cameron  Machine 
Company. 


f  f  $  oj  rumace 
Operation 


The  remelting  furnace  actually  “raises  thedevil” 
with  your  type  metal,  resulting  in  over  oxidation, 
increased  drossage  and  loss  of  tin,  antimony  and 
lead.  Result— unbalanced  type  metal.  Expense 
— constant  toning  of  metal,  not  to  mention  the 
many  evils*  caused  by  unbalanced  type  metal, 
such  as  downtime,  imperfect  slugs,  dry  mat 
troubles,  make-ready  expense,  etc. 

The  Monomelt  System  entirely  eliminates  the 
metal  furnace,  its  attendant  evils  and  expense, 
and  insures  perfect,  solid  slugs,  with  sharp, 
clear  faces. 


Hundreds  of  newspapers,  large  and  small,  type 
compositors,  printers  and  publishers  in  U.  S., 
Canada  and  foreign  countries  have  eliminated  the 
metal  furnace,  speeded  up  production  and  stopped 
composing  room  leaks  by  installing  the  Monomelt 
System,  which  pays  for  itself  in  less  than  one  year. 


By  perfect  control 
of  tern peratures — 
metal  Uriels — and  by 
feeding  of  hot  metal 
— the  M onomelt  Sys¬ 
tem  eliminates  the 
heavy  expense  of 
downtime  caused  by 
squirts,  hollow  slugs, 
etc. 


Electric  or  Gas  Momtmell  Unit n  for  Linotype, 
Intertype,  Linograph,  Ludlow,  Elrod 
and  Monotype. 


By  delivering  at  all  limes  a  sound,  solid 
slug,  the  Monomelt  System  cuts  dry  mat 
troubles,  saves  make-ready  lime,  decreases 
proof-readers'  errors,  gives  a  clean,  high 
quality  reading  page. 


1636  Polk  Street  Minneapolis,  Minn 


Sole  atent  for  the  British  IsUt:  H.  W.  CASLON  A  CO.,  Limited,  82  Chiswetl  Street,  London,  England 
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>UR  OVN  VORl-D 

‘  or  L^tTtRS 


Bj  JAMES  MELVIN  LEE 


tr  OVV  wags  the  newspaper  world  in 
Portland  is  told  by  Silas  Bent  in 
The  New  Republic  for  March  twentieth. 
In  the  contest  waged  between  Guy  P. 
Gannett — not  to  be  confused  with  Frank 
Gannett,  owner  of  a  string  of  papers  in 
New  York  State — and  Ernest  Gruening 
of  the  Evening  News,  Mr.  Bent  has 
found  a  good  story. 

Details  of  the  struggle  have  already 
been  given  in  Eorroa  &  Publisher  from 
which  Mr.  Bent  quotes  and  to  which  he 
passes  the  bouquet  of  being  “an  out¬ 
spoken  trade  publication.” 

Possibly  the  most  interesting  part  of 
“The  Battle  of  Portland,"  as  Mr.  Bent 
calls  his  story,  is  the  account  of  the  part 
played  by  department  stores  in  bringing 
up  their  heavy  artillery. 

Yet  Mr.  Bent  does  not  think  that  Mr. 
Gannett  is  a  spineless  publisher,  as  this 
quotation  from  his  article  will  show: 

He  once  printed,  and  replied  to,  a  letter  from 
a  political  candidate  who  threatened  reprisals 
because  the  Gannett  papers  were  publishing 
news  about  Democratic  candidates.  And  on 
another  occasion,  when  the  son  of  one  of  his 
large  advertisers  got  into  trouble,  pressure  was 
brought  to  bear  on  him  to  suppress  the  story. 
He  had  no  competition  then,  and  if  he  had 
consented  the  story  would  have  been  buried. 
His  papers  printed  the  original  story  and  the 
developments  under  eight-column  banner  lines 
on  the  first  page.  If  anything,  they  overplayed 

This  Story  about  the  press  situation  in 
Portland  is  live  matter. 

•  •  * 

A  BOOK  scheduled  for  future  com- 
ment  in  “Our  Own  World  of  Let¬ 
ters”  is  “Twenty  Years  of  Education  for 
Journalism”  (The  E.  W.  Stephens  Pub¬ 
lishing  Company.  Columbus,  Mo.)  by 
•Sara  Lockwood  Williams,  until  recently 
assistant  professor  of  journalism  at  the 
University  of  Missouri. 

*  a  * 

^  HE  current  issue  of  E.  IV.  Howe’s 
is  dated  December,  1928.  The  Sage 
of  Potato  Hill  F'arm  seems  to  care  less 
about  time  as  the  years  roll  around. 
But  whatever  the  date  line,  Howe’s 
Monthly  is  always  interesting — es¬ 
pecially  so  when  its  editor  is  indignant. 

The  current  issue  describes  how  Mr. 
and  Mrs.  Cyrus  H.  K.  Curtis  enter¬ 
tained  Herbert  Hoover  sometime  ago 
at  luncheon  on  board  their  yacht 
Lyndonia.  Mr.  Howe  and  his  niece, 
Adelaide,  were  among  the  few  invited 
guests. 

*  *  a 

H.\T  a  woman  Sarah  Joseph  Hale. 
^  who  for  47  years  edited  Godey’s  Ijidy’s 
Hook,  must  have  been !  The  chapter 
altout  her  in  “Forgotten  Ladies”  (J.  B. 
Lippincott  Company)  by  Richardson 
Wright  is  one  that  will  be  read  with 
most  interest  by  practical  newspaper 
men.  Whatever  the  newspapers  printed 


about  fashions  during  these  years  came 
from  her  pen  or  were  rewrites  from 
what  she  printed  in  her  own  magazine. 
Her  dictatorship  in  fashions  extended 
from  the  Romantic  Revival  of  the  ’30s 
through  flounces,  hoop  skirts,  crinoline, 
and  bustles  to  the  period  of  the  jersey 
and  the  kilted  skirt.  Indeed,  Editress 
Hale,  as  she  was  called,  actually  lived 
to  see  the  dawn  of  the  tailor-made  suit 
for  women.  The  chapter  about  her 
bears  the  picturesque  head,  “The 
Madonna  in  Bustles.” 

*  •  * 

^HE  reporter  has  had  more  than  his 

share  of  space  recently  in  the  maga¬ 
zines.  He  has  even  crept  into  two 
plays  staged  on  Broadway.  He  is 
frequently  found  wandering  through  the 
pages  of  modern  novels.  Having  ex¬ 
hausted  the  possibilities  of  a  reporter,  the 
writers  for  the  magazines  are  now  turn¬ 
ing  to  his  wife  for  copy. 

This  lead  has  been  called  for  by  the 
article,  “The  Reporter’s  Wife,”  by  David 
Soibelman  in  Plain  Talk  for  April.  Why 
should  the  reporter  marry?  That  is  the 
first  question  asked.  The  answer  first 
given  seems  to  outline  reasons  why  he 
should  avoid  intangling  alliances: 

He  IS  the  most  cynical  of  men,  and  one  is 
led  to  believe,  therefore,  that  he,  above  all, 
should  learn  from  the  general  experience  of 
his  friends  and  associates  that  the  institution 
of  marriage  is  a  snare  and  a  delusion,  a  mock¬ 
er  for  the  romantically  inclined  and  an  indefi¬ 
nite  term  of  restricted  liberty  for  the  liberty- 
loving.  The  daily  tasks  of  a  reporter  militate 
against  the  possibilities  of  successful  and  happy 
marriage;  his  prejudices,  inhibitions,  and  haoits 
of  living  warn  him  that  no  sane  girl  will  take 
a  chance  with  him,  mereir  because  he  is  some¬ 
what  "different”  from  the  average  toiler  in 
the  vineyard. 

But  the  simple  fact  is  that  he  does 
marry.  What  about  the  marriage?  That 
question  is  answered  by  the  following 
quotations : 

An  examination  of  the  records  of  the  court 
of  domestic  relations  and  an  analysis  of  the 
marriages  of  newspapermen  in  the  locality  from 
which  they  were  taken  will  show  a  barely  per¬ 
ceptible  percentage  of  mesalliances.  After  con¬ 
sidering  the  outlandish  business  of  a  reporter, 
his  quasi-Bohemian  life  and  his  diffident  out¬ 
looks,  this  record  bespeaks  a  thorough  scanning 
of  the  laudable  characteristics  of  a  newspaper¬ 
man’s  wife. 

The  conclusion  drawn  is  that  the  re¬ 
porter’s  wife  is  a  creature  with  oppor¬ 
tunities  to  be  far  above  the  level  of  the 
average.  In  her  married  life  things  hap¬ 
pen  that  impart  "an  exuberant  zest  to 
the  plain  fare  of  work  and  rest  and 
recreation.” 

a  a  a 

After  proving  itself  a  valuable  work 
of  reference  in  the  newspaper  li¬ 
brary.  “Who’s  Who  in  the  Nation’s  Capi¬ 
tal”  (Ransdell  Inc..  Washington,  D.  C.) 
is  soon  to  appear  in  a  new  edition.  The 
book  is  helpful  in  checking  up  on  stories 
that  originate  in  Washington. 


The  newspaper  me¬ 
diums  for  all  classes 
of  advertising  are 
chosen  hy  men  well 
acquainted  with  the 
financial  pages.  Reli¬ 
able  financial  features 
stimulate  confidence. 


MEMPHIS  WRITER  AIDS 
GIRL  OUTCAST 

V.  M.  Culver  of  Press-Scimitar  Ob¬ 
tained  Job  for  ‘‘Hardboiled  Dot” 
Wben  Promises  of  Help  Fail 
to  Materialize 

By  C.  E.  Fisher 

There  is  a  police  reporter  down  in 
Memphis  who  belies  all  newspaper  stage 
plays  and  popular  conceptions  of  what 
hard-boiled  gath¬ 
erers  of  crime 
news  should  be. 

He  is  V.  M. 
Culver,  of  the 
.Memphis  Press- 
Scimitar,  who  re¬ 
cently  saw  a  littje 
bit  of  good  in 
Dorothy  Mc¬ 
Dowell,  known  to 
Memphis  poilce 
as  “the  toughest 
kid  in  town.”  He 
saw  that  she  got 
her  chance  after 
V.  M.  CuLvzs  church  people, 
who  made  many  promises,  had  turned 
lier  down. 

Dorothy,  19,  better  known  as  “Hard- 
boiled  Dot,”  was  arrested  as  the  driver 
of  a  bandit  automobile  which  had  run 
down  and  killed  a  man.  She  was  inter¬ 
viewed  by  Culver  and  made  goo<l  copy, 
one  of  her  spicy  utterances  being  that 
“No  girl  can  be  decent  on  $10  a  week.” 

The  grand  jury  refused  to  indict  her, 
and  she  was  released  from  jail.  During 
her  few  weeks  behind  the  bars  her 
“story,”  touching  the  hearts  of  many 
church  folk,  brought  her  many  visitors 
and  promises  of  help  “when  you  get 
out.”  But  when  Dorothy  got  out,  there 
was  no  one  to  meet  or  help  her. 

Dorothy,  however,  really  made  an 
effort  to  get  a  job.  She  even  visited 
some  of  the  persons  who,  when  she  was 
in  jail  had  promised  to  help  her.  Rut 
no  help  was  forthcoming. 


It  was  not  long  until  she  was  in  jail 
again.  Culvert  interviewed  her  again, 
and  wrote  another  good  story. 

He  then  interested  Police  Commis¬ 
sioner  Oiff  Davis  and  a  society  woman 
in  the  girl.  Culver  through  Davis  inter¬ 
ested  a  manufacturer,  who  furnished  the 
job.  The  society  women  furnished  the 
clothes,  Culver  the  story  that  Dorothy 
was  going  to  get  her  chance  and  Com¬ 
missioner  Davis  the  protection  from  the 
“cops.” 

Several  weeks  have  passed  now  and 
Culver’s  experiment  is  working  out 
“Hardboiled  Dot,”  under  another  name 
known  only  to  Culver,  the  society  woman, 
Davis  and  her  employer,  is  making  good. 
She  recently  joined  a  church  and  is  going 
to  night  school. 

Culver  has  been  in  newspaper  work 
nine  years,  starting  on  the  Little  Rock 
Democrat  as  a  classified  advertising 
salesman.  Later  he  became  classified 
manager.  One  day  he  wrote  some  pro¬ 
motion  copy  that  W.  P.  Sitlington,  man¬ 
aging  editor  of  the  Democrat  liked. 

“\^y  don’t  you  come  upstairs?”  Sit¬ 
lington  asked. 

Culver  immediately  resigned  as  classi¬ 
fied  manager  and  became  a  cub  reporter. 
He  later  left  the  Democrat  to  become 
press  agent  for  Little  Rock  theatres. 
But  there  was  little  excitement  in  that 
and  so  he  joined  the  Little  Rock  Daily 
News  and  later  the  Little  Rock  Gazette, 
going  to  Press-Scimitar  two  years  ago. 

U.  P.  PROMOTES  HENNESSY 

R.  D.  Hennessy  has  been  made  man¬ 
ager  of  the  Los  Angeles  terminal  of  the 
United  Press  trans-continental  circuit 
which  opened  recently  in  the  Los  Angeles 
Illustrated  Daily  News  office.  Hennessy 
has  been  with  the  U.  P.  in  I^  Angeles 
for  some  time.  E.  O.  Tomlinson,  man¬ 
ager  of  the  U.  P.  Fresna  bureau,  has 
been  transferred  to  Los  Angeles. 

CORRECTION 

In  the  issue  of  March  16  it  was  stated 
that  the  London  (Ont.)  Advertiser  has  a 
broadcasting  station.  The  station  there 
is  controlled  by  the  London  Free  Press. 


Financial  Press  Service,  730  Fifth  Ave.,  New  York 


Don’t  Starve  .  .  . 

. use  Classified! 


*‘We  are  setting  a  large  correspond- 
ence  all  over  the  United  States  as  a 
result  of  ads  in  your  good  publica¬ 
tion.  The  point  I  want  to  make  is 
that  without  advertising  in  Editor  & 
Publisher,  I  could  not  possibly  get 
in  touch  with  the  men  who  write  me. 

Men  are  so  foolish  who  do  not  adver¬ 
tise.  No  wonder  so  many  of  them 
starve  to  death.” 

The  above  is  an  extract  from  a  letter 
written  to  us  by  a  Classified  Adver¬ 
tiser.  He  sells  an  important  service 
through 

Classified  Advertising 
in  Editor  &  Publisher 


bro 
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WHAT  OUR  READERS  SAY 


HILUS  DISCUSSES  PUBLICITY* 

To  Editor  &  Publisher:  You  are  to 
|)(  congratulated  on  the  spirit  of  fairness 
that  led  you  to  publish  the  letter  explain¬ 
ing  the  selection  Of  media  to  the  board 
of  trustees  of  the  National  Home  Fur¬ 
nishings  Campaign. 

However,  I  do  want  to  protest  on  that 
name  you  called  me  at  the  top  of  the 
page.  If,  instead  of  heading  that  “Apol- 
(jgia,”  you  had  put  “Pedigree,”  or  “How 
little  the  newspapers  think  of  Millis,”  or 
something  like  that,  I  would  have  under¬ 
stood  you  and  would  have  known  that 
^  knew  what  you  were  writing.  But 
Apologia ! 

It  was  very  carefully  explained  to  me 
by  the  representatives  of  your  two  asso- 
cutions  that  there  are  two  things  that  the 
newspapers  are  very  mad  at  me  about. 
First,  1  was  given  to  understand  that 
only  one  person  ever  reads  any  publica¬ 
tion.  And  second,  the  mention  of  publi¬ 
city  in  newspapers  was  really  uncouth. 

Now,  this  ought  to  be  great  stuff  for 
you.  There  are  two  more  campaigns  for 
you  to  launch.  Dig  into  the  propaganda 
of  the  poster  advertising  folks,  and  the 
street  car  advertising  fraternity.  The 
way  they  handle  reader  figures  would  ac¬ 
tually  give  some  of  these  conservative 
newspaper  boys  apoplexy.  You  see,  the 
man  who  wrote  the  Plan  Book  for  the 
[  Furniture  Campaign  had  just  been  read¬ 
ing  some  of  the  office  advertising  of  one 
of  the  newspapers  in  this  Hundred  Thou¬ 
sand  Group.  He  saw  that  the  boys  there 
were  four-timesing  their  circulation  to  get 
readers,  and  he  just  went  and  did  like¬ 
wise.  You  just  don’t  know  how  morti- 
6ed  he  is  now,  to  know  that  it  is  only 
the  newspaper  that  is  read  by  the  whole 
family. 

And  as  for  the  publicity  idea.  That 
was  a  new  one  for  us.  You  see,  just 
before  and  after  the  New  York  Auto 
Show  we  saw  a  lot  of  news  stories  about 
the  new  fender  sizes,  and  hood  shapes, 
and  all  that  stuff  about  automobiles. 
Really  there  were  pages  of  it,  including 
items  about  the  cousin  of  the  sweetie  of 
the  second  assistant  sales  manager  for 
the  southwest  of  some  accessory  company 
in  Flint,  Mich.  We  did  not  realize  that 
this  was  something  special,  and  that  no 
other  newspapers  in  the  country  ever 
gave  the  automobile  industry  any  blah- 
Nah.  You  see,  we  did  not  even  know 
that  that  was  the  first  time  they  ever  did 
that  in  New  York. 

We  just  kind  of  figured  that  since  the 
furniture  industry  used  a  lot  more  news¬ 
paper  space  than  the  automobile  indus¬ 
try-,  and  since  it  has  been  largely  due  to 
this  publicity  that  the  country  has  become 
so  automobile  conscious  and  has  forgot¬ 
ten  all  about  furniture,  so  that  in  one  or 
two  cities  the  cost  of  newspaper  adver¬ 
tising  has  gotten  up  as  high  as  15%. 
possibly  the  newspapers  would  like  to 
help  sell  the  home  as  well  as  getting 
away  from  the  home. 

Another  thing  that  got  us  off  the  track 
was  a  lot  of  building  pages.  We  ran 
across  some  newspapers  that  had  even 
built  homes  themselves,  so  that  they  could 
write  a  lot  of  stories  about  the  homes, 
and  then,  incidentally,  sell  some  space  to 
the  contractors.  That  is  where  we  got  the 
idea  there  might  be  some  news  about  how 
to  fix  up  some  real  nice  homes. 

^’ou  see.  we  heard  that  the  seed  people 
would  not  spend  any  money  at  all  like 
the  florists  for  advertising  space,  since 
the  newspapers  were  so  nice  as  to  give 
them  regular  feature  articles  every  week 
or  so.  Of  course,  there  might  be  some 
error  here,  but  that  is  what  the  seed 
prople  told  us.  Then  we  ran  into  the 
wire  bound  box  association.  They  finally 
decided  that  the  fellow  who  showed  them 
>11  that  nice  publicity  he  had  gotten  in 
the  New  York  and  Chicago  papers  for  a 
line  of  ladies’  toilet  articles  was  better 
than  the  7,500  line  newspaper  campaigns 
w;e  submitted  to  them.  We  have  seen  five 
different  associations  go  the  publici^ 
route,  where  the  press  agent  boys  laid 
out  actual  reams  of  newspaper  space  x- 
cured  for  purely  individual  commercial 
enterprises. 

The  main  selling  point  of  the  radio 
broadcasting  chains  is  the  big  scrap  books 


of  newspaper  publicity  space  they  show- 
prospects  that  the  new-spapers  are  most 
anxious  to  give  in  order  to  make  the 
$4,000  for  a  half  hour  just  that  much 
more  attractive. 

I  have  no  real  scrap  with  the  news¬ 
papers.  I  certainly  recognize  their 
merit.  I  had  to  laugh  when  the  three 
representatives  you  speak  about  under 
the  “Apologia"  were  seriously  and  earn¬ 
estly  endeavoring  to  convince  me  of  the 
efficacy  of  newspaper  advertising.  The 
last  time  I  heard  of  one  of  the  men,  he 
was  the  advertising  manager  of  a  corset 
manufacturer  and  was  using  magazines, 
exclusively.  When  I  was  in  the  news¬ 
paper  business,  I  was  secretary  of  a 
newspaper  advertising  manager’s  associa¬ 
tion,  and  we  had  a  lot  of  discussions  as 
to  how  we  could  line  up  the  second  man 
for  newspaper  advertising.  The  third 
man  got  into  the  newspaj^r  advertising 
business  because  I  was  doing  hiring  and 
firing  in  those  days  on  newspaper  staffs. 

The  newspapers  should  look  at  their 
own  situation  on  furniture.  Here  is  their 
.second  largest  advertising  classification 
in  a  bad  way.  This  program  is  bound  to 
give  them  a  twist  around  in  their  mer¬ 
chandising  and  advertising  so  they  will 
be  selling  the  use  of  their  products  rather 
than  infernally  hollering  about  how  cheap 
they  sell  these  products  and  how  long 
the  buyer  can  take  to  pay  for  them. 

No  one  sees  General  Motors  advertis¬ 
ing  terms.  They  don’t  even  feature  price. 
They  have  found  that  the  per  cent,  of 
forced  reclaims  is  too  high.  Terms  and 
prices  are  incidental.  They  sell  you  miles 
of  easy  riding,  out  on  the  open  road. 
Now  the  newspapers  of  the  country  will 
morally,  if  not  legally,  owe  the  National 
Retail  Furniture  Association,  who  con¬ 
ceived  and  are  sponsoring  this  idea,  and 
the  Millis  Advertising  Company,  which  is 
working  for  them,  several  hundred  thou¬ 
sand  dollars  if  the  furniture  industry  is 
led  to  merchandise  up,  instead  of  down, 
and  to  sell  the  idea  and  use  of  its  prod¬ 
ucts  rather  than  its  price  and  terms. 

In  conclusion,  the  references  to  publi¬ 
city  by  your  good  paper  remind  me 
greatly  of  the  lad  who  announced  he  fell 
off  a  ladder  that  actually  had  ninety 
rounds.  It  actually  developed  later  that 
he  fell  off  the  first  round. 

You  will  do  the  thinking  men  in  news¬ 
paper  advertising  circles  a  great  good  if 
you  let  them  have  at  least  a  part  of  this 
letter,  because  they  will  possibly  want  to 
cooperate  in  starting  Furniture  Style 
Shows  over  the  country  that  might  be 
made  to  rival  the  automobile  shows  in 
public  interest  and  as  producers  of  extra 
space  for  the  newspapers.  Really  that  is 
where  furniture  publicity  will  be  fur¬ 
nished  to  newspapers,  and  will  be  used. 
You  Insult  the  intelligence  of  the  editors 
when  you  assume  that  publicity  is  ever 
published.  It’s  got  to  be  news  to  get  in. 
It  must  have  public  interest.  We  could 
run  presses  and  multigraph  machines  dry 
with  publicity  material,  but  it  would 
never  see  the  light  of  printers’  ink  if  it 
was  not  timely  and  usable  for  the  news¬ 
papers. 

Fred  Millis, 

President,  Millis  Advertising 
Agency. 

•An  analysis  by  Emerson  B.  Kninht  of  the 
letter  mentioned  at  the  start  of  the  above  com¬ 
munication  appears  on  page  9  of  this  issue. 


80,000  ATTENDED  EXPOSITION 

More  than  80,000  persons  attended  the 
second  annual  Madc-in-Memphis-Mid- 
South  exposition  sponsored  by  the  Mem¬ 
phis  Commercial  Appeal,  Ernest  L.  \\ . 
Polk,  of  Thomas  W.  Briggs  Company, 
which  had  charge  of  the  show,  announced 
this  week.  The  exposition,  in  which 
more  than  30  business  and  industrial  firms 
were  entered,  lasted  a  week  and  was 
held  in  Memphis  Auditorium. 


RODE  WITH  FEDERAL  TROOPS 

Buck  Wood,  correspondent  for  the 
Laredo  (Tex.)  Times,  returned  March 
16  from  a  week’s  travel  aboard  (jeneral 
.Almazan’s  military  train.  His  story  of 
the  life  of  the  Mexican  soldier  was  car¬ 
ried  by  the  Associated  Press,  which 
gave  it  a  by-line. 


Diversified  Agriculture 

and  Industry 
basis  for 

K^onsumer  W  HiVL  1  rl 


13 ID  you  ever  stop  to 
realize  that  Indiana  is  in  the  center  of  every¬ 
thing?  Located  in  the  very  heart  of  the 
country’s  richest  agricultural  district,  sur¬ 
rounded  hy  natural  resources  that  have  been 
developed  into  gigantic  industries,  peopled 
by  a  class  of  citizens  highly  industrious,  this 
small  territory  is  today  recognized  as  one  of 
the  greatest  wealth  producers  in  our  country. 

Wherever  you  find  a  combination  of 
diversified  agriculture  and  highly  developed 
industry  there  you  will  always  finfl  wealth. 
When  you  come  to  this  market  you  are  sure 
that  your  response  will  not  he  negative, 
because  people  who  have  money  usually  know 
how  to  spend  it. 

The  advertised  brand  is  a  known 
cjuantity  to  the  average  Indiana  family.  The 
important  thing  is  to  let  them  know  about  it. 
The  logical  and  most  productive  way  to  adver¬ 
tise  to  the  Indiana  consumer  is  thru  its  leading 
daily  newspapers  listed  below. 


Rat*  f»r 


*Golumbuft  Republican . . 

. (E) 

rircu- 

l•(lon 

4,963 

ft.OOO 

IlnM 

.03 

•Fort  Wayne  Journal-Gazette. 

. (M) 

42,024 

.09 

•Fort  Wayne  Journal-Gazette. 

. (S) 

30,779 

.09 

•Fort  Wayne  News-Sentinel.., 

. (E) 

45,874 

.12 

•Gary  Post -Tribune . . 

. (E) 

18.435 

.07 

tindianapolis  News . 

. (E) 

135,246 

.25 

tindianapolis  Star . 

. (M) 

110,798 

.20 

{Lafayette  Journal  &  Courier 

(M)  8,482  1 
•••  (E)  14,664  ) 

23,146 

.07 

tlndianapolia  Star . 

146,580 

.27 

tLa  Porte  Herald-Argus . . 

. (E) 

6,855 

.04 

{Marion  Leader  Times . 

. IM&S) 

9,178 

.04 

•Muncie  Star . 

. (M) 

24,890 

.08 

•Muncie  Star . 

. (S) 

16,265 

.08 

SShelbyville  Democrat . . 

. (E) 

4,143 

.025 

•South  Bend  Newa-Times. . . . 

. (E) 

27,452 

.08 

•South  Bend  News-Times.... 

. (S) 

25,844 

.08 

•South  Bend  Tribune. ..  (S> 

25,179...  (E) 

26,620 

.07 

•Terre  Haute  Tribune . 

. (EAS) 

23.430 

.06 

•Terre  Haute  Star . 

. (M> 

27,494 

.07 

•Terre  Haute  Star . 

. (S) 

27,274 

.07 

•  A.  B.  C.  Pnblishers’  Statement,  October  1,  1928. 
}  A.  B.  C.  Pnblishers*  Statement,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

§  Government  Statement,  March  31,  1928. 
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and  also  as  a  tonic  for  the  mind.  Thank 
your  heaven  that  you  do  not  have  to 
write  while  suffering  bodily  ills,  as  did 
the  half-blind  Heine  or  the  wretched 
Voltaire.  A  good  body  is  half  the  bar¬ 
gain,  my  son. 


HITS  FREE  PUBUCITY 


A  WRITER  is  aimless  and  futile  un- 
1eQ<  of  an  all-conouerini;. 


By  MARLEN  PEW 


An  active  member  of  the  Amalgamated 

Aceoeiation  of  .Shon  Talkers  this 


Association  of  Shop  Talkers  this 
week  contributes  the  following  autograph 
letter,  written  many  years  ago  by  a  self- 
made  editorial  expert  to  his  young  and 
aspiring  son.  The  manuscript,  though 
somewhat  yellowed  by  age,  is  well  pre¬ 
served  and  an  excellent  example  of  the 
Spencerian  school  of  penmen,  each  capital 
letter  made  by  sweeping  flourishes  and 
each  lower-case  letter  perfectly  formed 
and  shaded  on  the  down  strokes.  Ob¬ 
viously  the  writer  was  not  only  a  man 
of  erudition  and  character  but  a  master 
of  applied  psychology.  His  life-theory, 
which  to  many  may  appear  quaint  and 
curious  in  our  headlong  age,  carries  sug¬ 
gestions  which  will  appeal  to  creative 
thinkers  and  writers  and  perhaps  may 
serve  to  stimulate  their  action  and  con¬ 
trol  their  methods. 


My  dear  son  Horace:  Your  mother 

fn  tnp  vmir  nf  th#* 


has  handed  to  me  your  letter  of  the 
7th  instant  wherein  you  state  your  scho¬ 
lastic  progress  and  reveal  some  of  your 
thoughts  and  ambitions  for  a  useful  life. 
Since,  in  the  postcript,  you  invite  my 
comment  I  gladly  offer  it  for  what  it 
may  be  worth.  It  becomes  plain  that  you 
calculate  to  engage  in  professional  writ¬ 
ing  as  a  life  vocation.  I  congratulate 
you.  Mrist  men  highly  prize  the  objects 
which  you  renounce  by  this  decision.  Yet 
I  believe  your  choice  is  both  wise  and 
noble.  The  material  rewards  will  be 
moderate  and  perhaps  precarious,  except 
as  you  may  fortunately  evince  strikingly 
unusual  talents.  The  greater  renuncia¬ 
tion,  however,  is  social  in  its  nature.  It 
is  not  p<»ssible  for  a  creative  writer  of 
independent  thought  to  comfortably  sur¬ 
round  himself  with  an  atmosphere  of  har¬ 
monious  friendships  or  indulge  the  care¬ 
free  pleasures  of  those  who  accept  the 
gregarious  principle  of  life,  smugly  fol¬ 
low  and  conform  and  depend  on  ma¬ 
terials  to  indemnify  ignoble  pursuits.  The 
more  independent  one  becomes,  the  more 
useful  he  is  as  a  thinker  and  writer,  yet 
independence  is  hatefully  repugnant  to  all 
those  who,  for  any  reason,  ^  not  indulge 
it.  You  will  find  this  complication  an 
embarrassment  in  social  relations,  but  if 
you  happily  lind  one  or  two  dependable 
friends  and  sympathizers  the  loss  of  the 
wider  circle  will  seem  trivial  indeed. 
However,  you  may  safely  prepare  for 
years  of  comparative  loneliness.  If  and 
when  you  select  a  life  mate  I  urge  you 
to  find  a  woman  who  is  disposed  in  every 
way  to  share  your  fate.  Take  care  that 
she  is  well  forewarned.  She  will  be  ideal 
if  of  equal  intelligence  and  capable  of 
sympathizing  with  your  efforts  and  sacri¬ 
fices,  perhaps  willing  to  be  your  co-part¬ 
ner  in  writing  ainl  agitating.  Or  she 
may  have  little  conception  of  your  ideals 
and  objects,  yet  be  an  appropriate  help¬ 
meet  by  reason  of  the  fact  that  she  ad¬ 
mires  you.  has  faith  in  your  objects  and 
would  rather  suffer  your  moods  and  in¬ 
tangible  results  than  ride  in  a  coach  of 
state  with  any  other  man.  You  will  prob¬ 
ably  make  no  mistake  if  you  seek  either 
a  woman  of  like  temperament  or  one 
qualified  by  deep  and  enduring  qualities 
of  soul,  making  for  blind  partisanship. 
Please  pardon  this  candid  expression  re¬ 
garding  the  very  private  matter  of  your 
heart  attachment ;  the  extenuation  is  my 
belief  that  it  is  fundamental  in  this  dis- 


capacity,  then  completely  rested  and  con¬ 
stantly  assisted  by  wholesome  living  and 
decent  conduct.  The  creative  writer  or 
artist  must  first  and  foremost  cultivate 
power  of  concentration.  Only  rifle-fire, 
never  scattered  shot,  brings  down  big 
game.  The  gcKxI  brain  is  capable  of  cen¬ 
tering  on  a  subject  and  devouring  it,  to 
the  exclusion  of  all  irrelevant  and  imma¬ 
terial  matters.  If  you  are  not,  on  your 
graduation  day,  able  to  concentrate  your 
whole  attention  on  a  given  task  for  four 
or  five  consecutive  hours,  blind  and  deaf 
to  all  other  subjects,  you  may  be  as¬ 
sured  that  your  great  life  lesson  is  yet 
to  be  learned.  Only  by  such  intensive 
operation,  which  I  call  the  hardest  work 
that  man  may  do,  is  it  possible  for  the 
student  of  literature  to  yield  creative  re¬ 
sults.  The  harder  the  brain  is  worked 
the  more  fecund  it  becomes.  You  know, 
of  course,  that  the  great  masters  by 
power  of  concentration  gradually  devel¬ 
oped  amazing  capacity.  Shakespeare's 
output  is  an  example.  V''oltaire,  although 
a  puny  sick  man  from  birth,  laboriously 
with  quill  pen  poured  out  literally  mil¬ 
lions  of  words  on  every  conceivable  sub¬ 
ject  and  yet  had  time  for  politics,  letter 
writing,  travel,  scientific  experimentation, 
the  staging  of  his  own  dramas,  the  build¬ 
ing  and  remodeling  of  castles  and  the 
conduct  of  two  manufactories,  one  pro¬ 
ducing  Swiss  watches  of  fine  quality  and 
another  luxurious  silk  stockings.  Vol¬ 
taire,  by  the  way,  was  among  the  first 
advertising  experts.  When  he  wrote  let¬ 
ters  to  friends,  whether  they  be  kings  or 
commoners,  he  invariably  added  a  note 
concerning  the  quality,  price  and  avail¬ 
ability  of  his  factory  wares.  At  83  years 
of  age  Voltaire  started  to  write  a  French 
Dictionary.  Martin  Luther  in  his  63 
years  of  life  produced  446  books,  founded 
the  Reformation  and  was  active  in  the 
public  affairs  of  his  time.  Dr.  Samuel 
Johnson  worked  intensively  for  eight 
years  to  complete  his  Dictionary,  and  it 
took  Gibbon  14  years  tf>  write  the  “De¬ 
cline  and  Fall  of  the  Roman  Empire." 
Gray  spent  8  years  on  the  Elegy.  Steven¬ 
son  and  Dumas  took  their  writing  to 
their  beds  and  worked  while  others  slept. 


less  possessed  of  an  all-conquering, 
all-pervading  passion  to  deliver  a  mes¬ 
sage.  His  powers  of  reasoning,  his  depth 
of  soul  and  his  environment  measure  the 
importance  of  that  message.  It  will  be 
great  and  worthwhile  as  he  is  great  and 
worthwhile.  Whistles  are  not  made  of 
sow  ears,  as  your  great  grandmother 
often  reminded  me  when  I  was  at  your 
age.  It  is  agreeable  for  us  to  proclaim 
our  “civilization,”  but  we  know  that  man 
is  essentially  a  brute  and  that  passions  of 
the  jungle  are  more  common  than  are  the 
refinements  of  intelligent  action.  There¬ 
fore,  the  chief  business  of  the  creative 
writer  continues  to  be  an  abatement  of 
common  abuses  and  his  motif  is  indigna¬ 
tion.  This  often  is  necessarily  destruc¬ 
tive.  The  second  school  in  point  of  im¬ 
portance  is  that  which  writes  less  of 
ideas  and  ideals  and  more  of  mechanics 
or  materials.  It  is  essentially  construc¬ 
tive  and  splendidly  serves.  Both  are  en¬ 
viable  works  for  any  earnest  man  to 
undertake.  Both  .schools  interpret  life 
for  those  who  do  not  or  cannot  think. 
In  your  temperament  I  think  I  perceive 
an  element  of  em'otionalism.  It  induces 
you  to  love  passionately  and  hate  bitterly. 
This  may  be  your  great  resource ;  I  hope 
it  will  bear  rich  fruit,  but  I  warn  you 
that  it  will  also  torment  you  a  thousand 
times  like  hell-fire  and  brimstone.  Envi- 
tionalism  must  be  controlled — but,  con¬ 
trolled,  it  is  the  essence  of  high  art.  It 
affords  a  depth  of  feeling  which  phleg¬ 
matic  persons  can  scarcely  credit,  much 
less  indulge.  The  world  docs  not  under¬ 
stand  or  enjoy  emotional  people  in  per¬ 
son,  but  their  writings  contribute  to  mil- 
lif>ns  of  subject  or  dull  folk  the  only 
true  thrills  that  their  lives  afford.  l>et 
no  one  discourage  your  emotional  free¬ 
dom. 


Not  enough  is  known  of  the  great 

nf  art  anH  tli#»  iATitt#*n 


I  WISH  to  suggest,  my  son,  that  a  for¬ 
mula  exists  for  the  viiidanre  of  a 


mula  exists  for  the  guidance  of  a 
professional  writing  man  which  is  much 
safer  than  dependence  on  “genius,”  often 
a  tragic  phantom.  Your  work  instrument 
is  your  brain.  It  is  the  most  wondrous 
and  delicate  mechanism  in  existence.  It 
must  be  tenderly  cared  for,  richly  fed, 
carefully  exerci^,  at  times  worked  to 


masters  of  art  and  the  written  word 
always  to  be  sure  of  their  personal  con¬ 
duct,  but  we  may  be  sure  that  those  who, 
like  Michelangelo  and  Goethe,  were 
amazingly  prolific  in  numerous  fields, 
followetl  inflexible  rules.  There  must  l)e 
an  ordered  day.  The  work  must  be  laid 
out  in  advance.  There  must  be  thorough 
study  before  the  creative  mood  compels 
the  writer  to  plunge  into  the  task  of  re¬ 
cording  his  thoughts.  I  do  not  believe 
that  orderly  work  can  come  from  a  place 
that  is  disorderly,  dark,  ill-ventilated, 
bare  of  a  writer's  necessary  tools  and 
references,  or  subject  to  influences  which 
will  constantly  distract  his  thoughts.  No 
matter  how  plain  it  may  be,  the  place  for 
the  creative  worker  is  a  studio  that  is 
quiet,  light,  healthful  and  capable  of  af¬ 
fording  periods  of  rest.  These  me¬ 
chanics  may  seem  ridiculous,  but  I  as¬ 
sure  you  they  have  their  place  in  my 
theoretical  scheme  of  writing  success. 
Diet  also  is  important.  You  cannot  think 
if  your  stomach  is  overcrowded,  for  the 
blood  necessary  to  the  operations  of  the 
brain  is  engaged  in  very  urgent  work 
below.  The  writer  needs  to  follow  a 
careful  regimen,  light  and  yet  nourish¬ 
ing,  ample  but  not  excessive.  I  hope  you 
will  not  have  to  depend  upon  stimulants. 
They  may  give  occasional  flights,  but 
one  pays  dearly  with  reactionary  periods 
of  depression  and  dullness.  Exercise  is 
the  great  regulator  of  health — walking 
erectly,  regularly  and  enough  has  never 
been  improved  upon  as  a  body  conditioner 


A  D VERTISERS  who  un- 
.ZXderstand  the  Iowa  situ¬ 
ation  know  from  experience 
that  the  consumers’  market 
there  cannot  be  properly 
sold  without  the  use  of 
newspapers  in  these  twenty- 
one  key  cities. 
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Ozark  Press  Associatioa  Closes  Col 
umns  to  State  Fair  Stories 


[I 


Members  of  the  Ozark  Press  Associa¬ 
tion,  in  convention  at  Springfield,  Mo., 
recently  voted  to  close  their  columns  to 
free  publicity  for  the  state  fair.  Tht 
fair  is  amply  able  to  pay  its  way  and 
it  is  unfair  to  ask  newspapers  to  donate 
space  without  charge,  speakers  declared. 

The  editors  also  went  on  record  as 
favoring  front  pages  of  weeklies  beinj 
made  up  somethin  in  the  manner  of 
dailies.  New  officers  elected  were; 
H.  D.  Derry,  editor  of  the  Buffalo 
(Mo.)  Reflex,  president;  Emmet  Reid, 
editor  of  the  Ozark  Democrat,  vice 
president;  Miss  Pearl  Peters,  editor  of 
the  Monett  Times,  secretary,  and  Rock¬ 
well  Fletcher,  erlitor  of  the  U'hite  Rh'tr 
Leader  at  Branson,  Mo.,  treasurer. 


SPECIAL  POWER  CAMP  PAGE 

A  special  weekly  page,  devoted  to 
news  of  the  $40,000,(X)0  hydro-electrx 
power  project  at  Fifteen-Mile  Falls  is 
being  printed  by  the  St.  Johnsbury  (Vt.) 
Caledonian-Record.  The  power  project 
will  take  three  years  to  complete  and  its 
camp  has  a  population  of  1,600  mm. 


LOUIS  PLEADS  NOT  GUILTY 

Charles  Louis,  publisher  of  the  Sfring- 
field  (Mass.)  Herald,  entered  a  not  guilty 
plea  to  a  charge  of  criminal  libel  when 
arraigned  in  the  Springfield  District 
court,  March  11.  Chief  of  Police  Josej^ 
Demers  of  West  Springfield  is  the 
complainant. 


UTILITY  TO  ADVERTISE 

“Kar-Fax”,  small  four-page  organ  of 
good-will  published  for  several  years 
past  by  the  street  car  system  of  Salt 
l^ke  City,  will  hereafter  use  the  three 
local  daily  papers,  the  matter  appearing 
semi-monthly. 


TF  your  work  is  to  he  compensatory  the 
product  must  he  of  quality  and  prolific. 
The  competition  is  increasingly  severe. 
The  printing  press  is  a  simple  device. 
Paper  is  easily  available,  now  even  pro¬ 
duced  from  the  pulp  of  the  spruce  tree 
which  abounds  in  our  northern  country. 
I  look  forward  to  a  perfect  welter  of 
literature  in  this  country.  Commerce 
will  depend  more  and  more  upon  adver¬ 
tising,  which  I  regard  as  a  promising 
science,  capable  of  deep  public  wrongs, 
if  not  controlled,  or  of  great  benefits. 
.\  tremendous  volume  of  trash  will  be 
produced.  It  should  be  the  business  of 
trained  writers  and  thinkers  to  force  their 
public  opinion  forming  products  into 
print  and  distribution  to  offset  the  vitiat¬ 
ing  influences  of  irresponsible  twaddle 
and  personal  gossip.  I  urge  my  son  dili¬ 
gently  to  seek  basic  truth  and  write  it 
whatever  the  consequences  may  lie.  If 
this  task  suits  your  nature  your  toil  and 
sacrifice  will  not  Ix'  without  deep  and 
happy  sensations  of  self-approval. 
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HUNTSVILLE  TIMES  OCCUPIES  NEW  PLANT 


CALLS  FACTS  KEENEST 
CRUSADING  WEAPON 

Mer«  Rhetoric  Utelets  Against  Modem 
Corruption  and  Gangdom,  Says 
Smith — Dailies  Must  Show 
True  Conditions 


M(xlern  newspapers  have  become 
monster  mechanical  institutions  and 
social  forces  “establishe<l  in  great  cities 
both  as  a  weathercock  and  as  a  creator 
of  some  of  the  fiercest  winds  that  blow,” 
Henry  Justin  Smith,  managing  editor  of 
the  ChU'ayo  Daily  Xeu's,  said  last  week 
in  a  University  of  Chicago  lecture  at 
the  Art  Institute.  Mr.  Smith’s  subject 
was  “NewspaiK-rs  and  the  Modern  City.” 

Although  sjace  devoted  to  cultural 
efforts  is  comparatively  small,  the  editor 
said  that  the  newspapers  led  thousands 
of  people  into  rfn  interest  in  the  arts  by 
playing  up  their  interesting  features. 

Discussing  the  newspaper  as  an  influ¬ 
ence  on  human  conduct,  Mr.  Smith  re¬ 
ferred  to  “the  triumphant  organization 
of  groups  who.se  ambition  it  is  to  destroy 
law,  and  which  have  proved  they  are 
four  times  as  efficient  as  those  elected 
to  enforce  the  law.” 

“Little  can  be  accompli.shc<l,”  he  said, 
“against  this  array  of  pirates  or  against 
what  seems  to  be  loose  ethics  in  high 
places,  N>th  political  and  commercial,  by 
windy  rhetoric,  no  matter  how  scorch¬ 
ing.  It  is  a  good  time  to  keep  cool  and 
study  facts,  and  publish  them.  It  would 
be  cynical  indeed  to  assert  that  the  pub¬ 
lication  of  masses  of  data,  assembled  by 
bodies  such  as  the  Illinois  Associati<Hi 
for  Criminal  Justice,  will  be  ignored  by 
the  people.  They're  not  so  dumb.  If 
the  people  will  warm  up  to  a  thing  like 
fact  finding,  the  battle  is  half  won. 

Commenting  on  the  criticism  against 
newspapers  for  publicity  given  gangsters 
and  criminals,  Mr.  Smith  said;  “It 
would  have  been  a  pity  if  we  had  kept 
on  being  sweet,  so  reserved,  so  respect¬ 


imposing  new  home  of  Alabama  daily. 


THK  Huntn'ille  (Ala.)  Daily  Times  is 
^  now  being  published  from  its  new 
12-story  $500,000  home  in  the  heart  of  the 
basiness  district  of  Huntsville.  The  plant 
is  quipped  with  new  presses  and  type¬ 
setting  machinery  representing  an  invest¬ 
ment  of  $100,000. 

The  offices  of  the  Times  occupy  the  first 
and  second  floors  of  the  building  with  the 
exception  of  space  taken  up  by  five  stores 
on  the  ground  floor.  Two  front  entrances 
lead  to  the  lobby  from  the  street  and  to 
the  right  of  the  main  entrance,  in  the 
lobby,  are  situated  the  business  and  ad- 
rertising  offices.  These  are  done  in 
Tennessee  marble  and  equipped  with 
banking  fixtures. 

At  the  left  of  the  lobby  is  the  circula¬ 
tion  department,  which  is  directly  con¬ 
nected  with  the  mail  and  press  rooms  in 
the  rear  of  the  ground  floor.  A  stairway 
and  elevator  connect  the  press  room  with 
the  composing  and  stereotype  rooms  on 
the  second  floor.  In  this  department  new 
Ludlow  machines  and  seven  new  Inter¬ 
types  have  been  installed. 

The  front  part  of  the  second  floor  is 
liven  over  to  the  news  room,  directors’ 
nxxns.  editors’  offices.  Associated  Press 


Newspaper  Engineering 
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room  and  a  social  room.  The  remainder 
of  the  building  is  divided  into  offices. 

The  Times  was  founded  on  March  23, 
1910,  by  J.  E.  Pierce,  its  present  editor 
and  general  manager,  and  Mrs.  Nannie 
H.  Pierce,  its  president.  Its  first  plant 
was  a  ramshackle  red  tin  building  on  the 
site  of  tho  new  plant,  in  what  was  at  that 
time  a  residential  district.  It  soon  out¬ 
grew  its  quarters  and  a  larger  plant  was 
constructed  which  has  now  given  way 
to  the  new  12-story  building. 

COOLIDGE  THANKS  EDITOR 

C.  C.  Barnette,  editor  of  the  Farley 
(la.)  Advertiser,  a  weekly,  has  framed 
an  autographed  letter  he  received  last 
week  from  Calvin  Coolidge,  expressing 
the  former  President’s  appreciation  of 
an  editorial  tribute  paid  him  on  his  re¬ 
tirement  by  the  Iowa  editor. 
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ful,  that  we  failed  to  tell  about  people 
like  John  Torrio,  Dion  O’Bannion, 
Terry  Druggan,  or  .\1  Capone,  and  tell 
it  so  dramatically  that  scarcely  a  soul 
in  Chicago  but  knows  such  names  and 
what  they  stand  for.  Stmietimes  there 
has  been  over-emphasis,  sometimes  too 
much  color,  yet  let  us  not  regret  that. 
The  situation  had  to  be  driven  home. 

“Well,  the  gangs  have  kept  right  on, 
too  strong  for  the  newspapers,  too 
strong  for  the  community.  The  news¬ 
papers  have  annoyed  them  a  little  at 
times,  but  after  a  while  they  ceased  to 
care  what  we  printc«l.  They  di.scovered 
that  it  did  not  cause  the  public,  nor 
even  the  men  whom  the  iwiblic  elected, 
to  tar  and  feather  them.  We  are  flat¬ 
tered  by  the  testimony  of  John  Landesco 
of  the  University  of  CTiicago  that  if  it 
had  not  been  for  the  newspapers,  gang¬ 
dom  and  its  political  henchmen  would 
have  stolen  the  town.” 
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HOE  ISSUES  1928  REPORT 

1927  Lom  Cut  $58,000  —  Plant 
CkancM,  PraM  ImproremanU  Noted 

A  net  loss  of  $79,281.06  for  the  year 

1928  was  shown  by  R.  Hoe  &  Co.,  Inc., 
in  the  annual  report  issued  this  week. 
This  is  as  compared  with  a  loss  of 
$138,061.96  for  1927.  These  figures 
incltale  the  financial  activities  of  the 
London  subsidiary. 

In  his  report  H.  R.  Swartz,  presi¬ 
dent,  said  the  corporation’s  Grand 
Street,  New  York  City,  plant,  was 
offered  for  sale  on  Feb.  26,  last,  but 
since  an  advantageous  price  was  not 
forthcoming,  the  plant  was  not  sold. 
The  Bronx  site  was  purchased  in 
November  last  and  in  order  to  accom¬ 
plish  this  purchase  an  $800,000  issue  of 
7%  notes,  due  October  1,  1934,  and  16,- 
000  shares  of  Class  A  stock  were  pre¬ 
pared  and  sold,  underwriting  the  sale 
of  the  Grand  Street  property. 

The  plant  at  Dunellen,  N.  J.,  event¬ 
ually  will  be  sold,  it  was  stated. 

The  development  of  a  new  cylinder 
arrangement  in  the  presses,  which  mini¬ 
mizes  floor  space,  has  attracted  con¬ 
siderable  notice  in  the  trade,  according 
to  Mr.  Swartz’s  report,  with  the  result 
that  a  large  number  of  orders  for  the 
new  presses  has  been  received.  Both 
the  American  and  London  companies 
closed  the  year  with  unfilled  orders. 


NEW  PLANT  IN  ALBANY,  ORE. 

The  Albany  (Ore.)  Democrat  Her¬ 
ald  has  moved  into  its  new  two-story 
building  in  the  heart  of  ‘he  business 
district  Press  equipment  and  stero- 
typing  departments  are  located  in  the 
sub-basement,  while  the  business,  edi¬ 
torial  and  mechanical  departments  occupy 
the  first  and  second  floors.  Ralph 
Cronise,  the  publisher,  is  treasurer  of 
the  Oregon  Editorial  Association  and 
a  past  president  of  the  Oregon  Press 
Conference. 

DAILY  HOLDS  OPEN  HOUSE 

The  Keokuk  (la.)  Daily  Gate  City 
made  the  merchants’  spring  opening  date, 
March  13,  the  occasion  for  an  open-house 
of  its  own,  inviting  the  public  to  inspect 
its  plant  and  particularly  its  newly  in¬ 
stalled  Duplex  tubular  rotary  press.  The 
Gate  City  has  spent  more  than  $40,000 
within  the  last  few  weeks  in  modernizing 
its  press  room  and  during  the  evening  a 
souvenir  tabloid  paper  was  run  off  and 
distributed. 

ADDS  WOMEN’S  PAGE 

The  Denver  (Col.)  Post  has  added 
a  women’s  page  to  the  society  section 
of  its  Sunday  paper.  It  is  edited  by 
Catherine  Dines  Prosser.  Miss  Jac¬ 
queline  McWilliams  was  added  to  the 
woman’s  page  department  staff  last  week 


SPHINX  TO  DINE  “OSCAR” 

AdrertUing  Group  to  Hold  Lust 
Banquet  at  Waldorf 

Oscar  Tschirky,  who  prefers  to  be 
called  “Oscar  of  the  Waldorf,”  will  be 
guest  of  honor  at  the  dinner  which  the 
Sphinx  Club  of  New  York,  advertising 
men’s  organization,  will  give  at  the 
Waldorf-Astoria,  April  26.  s 

This  will  be  the  club's  199th  dinner 
— the  last  to  be  held  in  the  Waldorf, 
which  will  close  its  doors  on  April  30. 

Oscar  has  officiated  for  33  years  at 
Sphinx  Club  dinners,  and  it  is  to  ack¬ 
nowledge  the  pleasant  association  that 
the  dinner  is  to  be  given. 


STAFF  FLYING  PARTY 

More  than  a  dozen  members  of  the 
news  staff  of  the  Long  Beach  (C^l.) 
Press-Telegram,  recently  took  to  the  air 
in  an  eight-place  cabin  plane,  as  the 
guests  of  a  Long  Beach  aviation  school. 
Amcwig  those  in  the  party  were  Essie 
Morris,  society  editor;  Bess  Wilson 
Settle,  church  ^itor ;  Ralph  Brown,  copy 
desk ;  Don  Culpepper,  assistant  news 
editor;  John  Mateer,  copy  desk;  Roy 
Hilton,  development  and  aviation  editor ; 
Walter  Troth  and  Charles  W.  Fessier, 
reporter,  whose  aviation  fiction  has  been 
appearing  in  national  magazines. 


Supplies  and  Equipment 


HOE 

Day  and  Night 

Emergency 

Service 


Repair  Parts  are 
stocked  to  speed 
Hoe  Service: 

“We  want  to  thank  you  for  the 
very  prompt  service  which  you 
gave  us  in  making  shipment  of 
these  parts.” 

Times  Publishing  Co., 
Okmulgee,  Okla. 

Feb.  20,  1929. 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blankets 
Heavy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizea) 

Space  Packing  Felt 
4  Thicknessee  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


155&HI 


PRESKS 

Bargains 
in  all  types 

tell  us  your  needs 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO 

(.  HlCA'.O  —  N1  W  YORiv  —  LONDON 


ISSUES  YEAR  BOOK 

The  Oakland  (Cal.)  Tribune  recenth 
issued  its  1929  year  book  covering  tht 
development  of  Oakland's  metropolitan 
area,  north  central  California,  and  the 
entire  state.  The  book  is  in  magazine 
style,  profusely  illustrated,  with  stati^ 
tical  data  of  commercial  importance. 
It  carried  210  pages. 


Classified 


EDITOR  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Tima  —  AO  par  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIHCATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charfe  at  same  rate  per  list 
per  insertion  as  earned  hy  frequency  of  is- 
sertion.  Minimum  space,  three  lines.  TW 
Editor  A  Publisher  reserves  the  right  It 
classify,  adit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


Automobile  Guido  Books,  sstabllsbsd.  vsU 
known,  up-to-date,  arallable  for  llO.aoa.  Psb 
Usber  harinx  dtstrlbutlon  facilltlea  could  bsi 
die.  Harris- Dibble  Company,  11  Wsst  42nd  sL, 
New  York  city. 

Kiddle  West  Properties — Eirlasire  llstlnfs.  !i« 
damaKiuK  publicity.  Personal  aerrioe  In  trtrt 
deal.  Everything  confidential.  Clyde  U.  Knox. 
851  Board  of  Trade,  Kanaaa  City,  Mo. 

Wt  Hava  Clienta  ready  to  bay  for  cash,  saw, 
paper  propertlea  from  $50,000  to  $5,000,600;  tin 
have  large  or  email  propertiea  for  aala.  LoUi 
Eddy,  Wrlgley  Bldg.,  Chicago;  Met.  Tboatn 
Bldg.,  Loo  Angclet. 

Evening  Paper,  excluRive,  fertile  field.  eplcDdU 
equipment;  earning  handsome  dividends.  Cil- 
Ifurnia,  .Massurhusetts,  Middle  South  and  Mlddk 
West.  W’lli  atand  acid  teat.  Also  very  desk' 
able  semi-weekly  Pennsylvania  and  New  Jersey 
J.  B.  Shale,  Titaes  Bldg.,  New  York. 


Interest  Wanted 

Advertiting  Salesman  wishes  to  invest  mote;- 
eervtres  in  weekly  or  trade  paper  near  New 
York.  C-542,  Editor  A  Pnbllaher. 

Wanted,  interest  in  Newapaper.  Have  acroniS' 
lated  $25,000  in  the  newspaper  huiinesa.  Cu 
raise  additional  $25,000  on  good  Investment 
Siicceaafnl  three  loralltles.  Age  34.  Buslnee 
Manager  13,000  A.B.C.  daily,  sold  thla  moatk 
Address  Box  393,  Santa  Ana,  Calif. 

Job  Plant  Wanted 

Job  Printing  Bnaineas  wanted  In  amall  ettf. 
Penasylvania,  New  York  or  New  Jerccy.  Will 
consider  weekly  newspaper  with  Job  elllce.  Oiw 
full  partirnlars  In  first  letter.  Ready  to  bny. 
No  brekers.  B-907,  Editor  A  l*nbllsbw. 

(Continued  on  following  page) 


A  Telephone  or  Telegraph 
Communication  will  re¬ 
receive  immediate 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

New  York  Boston  San  Francisco 
Qiicago  New  Orleans  London 


Clients  and  prospects  are 
reached  by  the  shortest 
route  through 

Editor  &  Publisher 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40.000  per  hr.  The  heavlMt 
nod  most  productive  high  speed  unit  press.  Eqolpp^  with  latest  quiek 
lock-up  plate  clamps,  automatic  electric  brukeg,  etc.,  etc.  Autopiate  and 
dry  mat  equipment.  All  materiala,  steels,  bronzes,  etc.,  of  the  latest 
SMiroved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  30.000  running 
■peed  with  single  plates.  All  stereotype  costs  (material  and  labor)  cut  In 
half.  Economy  for  the  growing  moderate  sized  daily.  Unit-designed  ;  bailt 
In  8  pg..  12  pg..  16  pg..  20  pg.,  etc.  And  any  size  can,  by  adding  units,  be 
increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dailies  and  weeklies. 
Prints  from  the  roll  and  outs,  folds  and  delirers  perfected  newspapers. 
6,  8,  10,  12.  14  or  16  pages  complete  in  one  operation.  Speed  5,000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writs  us  your  press  ntodm—Lot  us  help  you  solvt  your  prtssroem  problems— 
Our  staff  is  at  your  sorviee 

Duplex  Printing  Press  Company 

Battle  Creek,  I^chigan,  U.  S.  A. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particular* 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


/ 
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Employment 

Equipment 

Services 

business  opportunities 


N*wsp«p«rs  for  SaU 


fmt  temi-wMkliM  Id  Ohio  coant;  teat  cit;  of 
3.J0II;  cxcluilTC  field;  dally  o(>[>ortnnlty ;  quick 
action  necenaary:  $8,500  caah  required.  C-538, 
Iditor  A  Pnbllaher 


Want  One  of  Theael  Dally  In  Ohio,  an  excep- 
tioaal  field.  $200,000;  in  Idaho,  $40,000:  In 
Uwlalana.  $25,000;  amall  Ohio,  $18,000.  Ooo<l 
■emi  weekllea,  weekliea  and  partnerahipa.  What 
do  you  want  and  where?  Wilhelm  and  Holm. 
309  I2th  NW..  Canton,  Ohio. 


Nawfipaper  Wan  tad _ 

Wanted  to  Loaoe  with  option  to  buy,  amall 
laatern  erenlng  paper,  C-510,  Editor  A  I*nb- 
llaher.  _ 

Sunday  School  Year  Book _ 

PtkUah  a  Sunday  School  Tear  Book  In  your 
county.  Upwarda  of  $2,000  profit  can  be  made 
oa  thin  annual  copyrighted  publication,  accord- 
la*  ilxe  your  county.  Any  lire  printer,  pnbllaher 
or  advertlalng  man  can  clean  up  big  every  year 
with  thla  high  claaa  propoaition.  County  righta 
Including  working  detaila,  advertlalng  contract 
tod  copy  my  10th  annual  Berka  county  (Pa.) 
book  (over  140  pagea)  aold  to  only  one  party 
etch  county  for  only  $5.  Caah  with  order.  No 
(Sirloslty  Seekera.  J.  F.  Snyder,  Publiaher,  The 
Obaerver,  Reading,  Pa. 


CIRCULATION 


PrWDBAtioil 


The  Werld’a  Largaat  Clrcnlatlaa  Iballdlag  Orgaa- 
laatlen — ^Tbe  only  eirculatlen  building  aervlce  In 
Nawapaperdom  fnmlabtng  pahllabera  aBdavlta 
af  tka  exact  reanltn  of  Ita  every  campaign.  The 
Obartea  Partlewe  Company,  Occidental  Building, 
ladlanapelia. 


Tba  W,  B.  Kendall  Company,  104  N.  Bailey  ave- 
ane,  Laulavllle,  Ky. — Superior  Circnlntlon  Build- 
ora-— Crentera  and  aole  ewnera  of  the  Kendall 
Plan. 


leoent  Brivea  net  4,t00  to  15,000  new  anbocrlb- 
ora.  Weekllea  and  dalllea.  Former  publiabar, 
aaderatanda  publiahera’  problenia.  Bndaon  Da 
Priett,  P.  O.  Box  771,  Brooklyn,  N.  Y. 


OIronlatien — When  quick,  additional  elrcnlatlon 
cavarage  bacemea  neceaaary,  remember  that  eni 
twenty  yearn  In  thla  one  line  of  endeavor  la 
year  proof  agalnat  experimenting.  Write  or 
wire.  O'Bell  Clrcnlatlen  Service  Bureau,  Ball 
■lack.  Cincinnati,  Ohio. 


OIrenlatlan  BnlMara — Blair  A  Anatia,  280  North 
ilith  at.,  Reading,  Penn.  Origlnatern  of  Salee- 
■aaahlp  Club  Campaignn. 


Reader  Intereat 


Circulation  Building  dally  featurea  of  atartling 
itrength  and  apeed.  Special  Featurea  Syndicate, 
lac.,  1211  Graybar  Building,  New  York. 


EDITORIAL 


Sundajr  Sckeel  LeasoBa 


■and  Tear  Paper  te  Chnreb  by  nalag  Sontbara’a 
eaq^ent  oa  the  International  Sunday  School 
laaaana.  Written  by  a  layman  In  llleaonrl  laa- 
inage.  A  tbeuaand  werda  laaued  eace  a  week 
(er  dally  papera.  Price  te  ten  tboonaad  clrcn- 
latlea  and  under,  $1.S0  per  week;  to  one  hna- 
dred  tbeuaand  and  nnder,  $1.50  per  week:  ever 
aee  hundred  thauaand.  $2.00  per  week.  William 
louthern,  Jr.,  Independence,  Ulaeourl. 


Syndicate  Featurea 


Your  readera  would  love  our  new,  altogether 
different  dally  hlatorlcal  featuree — ••Early  New 
York"  and  ••American  Ploneera!^’  A|>peallngly 
Informative.  Thrllllngly  illuetrated.  Each  a 
two  cniiimii  panel.  Iteleiiae  noon.  Write  for 
aamplea  and  terms.  Si>eclal  Featurea  Syndicate, 
Inc.,  1211  Grnybur  Building.  New  Y'ork. 


Everyone  haa  aome  aecret  religions  problem! 
Our  extraordinary  Interesting  dally  feature  col¬ 
umn  of  questions  and  answers  offers  readers  of 
all  faiths  the  satisfying  opportunity  of  frank. 
Intelligent  enlightenment.  Write  for  samples 
and  terms.  S|>eclnl  Features  Syndicate,  Inc., 
1211  Graybar  Building,  New  Y'ork. 


*'l  only  received  two  replies 
from  my  three-time  ad,  but  I 
have  no  kick  to  make  as  one  of 
them  landed  me  in  the  best  job 
I  ever  had.*’ — Recent  Classified 
Advertiser. 


EMPLOYMENT 


Help  Wanted 


Advertising  Solicitor  wanted  for  new  weekly  In 
Central  Penns.  $30  and  commission.  C-544, 
Editor  A  Publisher.  _ 


Advertising  (National)  Manager.  Eastern  even¬ 
ing  daily.  $l(a)  weekly.  Give  complete  history. 
C-.-ifil.  Editor  A  Ibihllsher, _ 

Camera  Man  wanted  by  newspaper  In  south¬ 
western  city  of  two  hundred  thousand;  one  who 
will  produce  a  real  news  picture  whenever  lie 
is  sent  out  on  assignment.  No  amateurs  nor 
hacks  need  a|>ply.  Send  specimen  of  your  work, 
recommendations,  and  state  lowest  salary  ac¬ 
ceptable.  C-Mt,  Editor  A  I*ubllaher. 


Circulation  Manager  wanted  at  once.  Thoroughly 
exiierlenced  circulation  manager  fur  a  large 
metropolitan  dally.  Man  with  keen  merchandis¬ 
ing  mind,  to  build  circulation  of  a  non  premium 
character.  Proven  producers  only  should  apidy 
giving  experience  In  detail  for  imst  ten  years, 
which  will  be  held  In  strict  confidence  by  ad¬ 
vertiser.  Apply  Box  C-540,  Eilitor  A  Publisher. 

drculatioD — .\ssistant  manager  wanted,  prefer¬ 
ably  from  midwest,  by  newspaper  of  25.0()i>  cir¬ 
culation.  Desire  a  yonng  man,  25,  capable  of 
building  eSliient  city  carrier  group  and  creating 
high  class  promotion.  This  Is  an  excellent 
opportunity  for  the  man  who  can  qualify.  State 
experience,  age,  education  and  lowest  salary. 
C-511,  Editor  A  Publiaher. 


Circulation  Contest  Man— four  or  five,  experi¬ 
enced.  Have  good  contracts  available.  Write 
fully.  0-5.52,  Editor  A  Publisher. 


Classified  Manager  wanted.  \  middle  western 
daily  has  an  opening  for  a  classified  executive. 
The  man  we  seek  Is  probably  now  a  successful 
classified  manager  on  a  small  city  daily  but  Is 
ambitious  and  seeking  a  wider  opportunity. 
The  (wsitlon  calls  for  a  man  of  proven  capacity 
and  (iresents  unusual  possibilities  for  advance¬ 
ment.  In  reply  state  age,  qualifications,  record 
and  starting  salary.  Write  C  5.5fi,  Editor  A 
Publisher. 


Editor — New  Jersey  pa[>er  wants  an  editor. 
Must  be  live,  keen  news  getter  and  he  able  to 
properly  dress  his  news.  Intlueutlal  and  im|>or- 
tant  iiosition  and  only  first  class  man  will  he 
considered.  Small  town  hut  big  paper.  Address 
in  alisolute  confidence,  C-.54l>,  Editor  A  Ihib- 
llsber. 


Hosiery  Associate  Editor  Wanted.  Position  open 
for.  aHS(K'iate  editor  of  a  publication  devoted  to 
the  interests  of  the  hosiery  industry.  Must 
have  knowledge  of  hosiery  manufacturing  and 
niercbandislng,  also  ability  as  writer  and  a  goo<l 
I>ersonaIlty.  Address,  giving  experience  and 
qualifications.  In  confidence.  C-550.  Editor  A 
Publisher. 


Writer — One  familiar  with  footwear  fashions 
and  an  ability  to  write  concisely  of  style 
trends  and  developments  In  New  York.  Weekly 
articles  required.  Furnish  samples  of  work  and 
references  In  first  letter.  C-545,  Editor  A  Pub¬ 
lisher. 


SituatiBBg  Wanted 


Business  Manager  or  Assistant  to  Publiaher — 
Now  employed  but  desires  greater  responalbll- 
ities.  Married,  35  years  old.  Thorough  knowl¬ 
edge  of  finance,  accounting,  coats,  sales,  and 
promotion.  Excellent  goodwill  bnllder  and  or¬ 
ganiser.  Ten  years  with  same  paper.  B-881, 
Editor  A  Publiaher. 


Business  Manager  or  advertising  executive. 
General  knowletige  advertising,  classified,  cir¬ 
culation,  business  office  detail  and  promotion. 
19  years  record  of  success  and  loyalty.  Now 
available.  C-555,  Editor  A  Publisher. 


Circulation  Manager — Qualified  to  manage  de¬ 
partment  and  promote  circulation,  using  prac¬ 
tical  ideas  and  modern  methods.  Fifteen  years 
with  paper  over  75,00«  rirculation.  A-1  refer¬ 
ences.  C-527,  Editor  A  Publisher. 

Circulation  Manager  or  Assistant — Y'onng  man, 
now  employed,  desires  change.  Thoroughly  ex¬ 
perienced  every  circulation  detail  Including  car¬ 
riers,  anil  suhiirhan.  Prefer  to  locate  with  pub¬ 
lication  with  twenty  thousand  or  more  city  cir¬ 
culation.  South  or  West  preferred.  Highest 
type  of  reference.  C  512.  Editor  A  Publisher. 

Circulation  Manager  -Wide  experience  large  and 
small  dallies,  desires  change.  Best  references. 
C-523,  Editor  A  Publisher. 


Circulation  -Top  notch  circulation  salesman, 
promotion,  wishes  connei'tlon  with  mldwestern 
state  patier,  lon.bno  elrcnlatlon  np.  wanting  de¬ 
velopment  of  state  rirculation,  news  service. 
Thorough  exjierlenie  in  all  departments.  Em- 
ployeil  on  "string'^  smaller  dallies,  circulation 
director,  pixiinotlon.  lairger  field  wanted.  In¬ 
terview  nsjuested.  C-5b7,  Eilllor  A  Publiaher. 

Circulation  Manager — Pircuhitlon  assistant  on 
dally  of  in<l,iNg)  desires  position  as  Circulation 
Manager  or  .Yssistaut  on  paper  not  less  than 
2ri.<l0U.  He  knows  all  detaila  of  carriers,  solici¬ 
tors.  street  sales  and  mall  promotion.  Ten 
years'  experience.  High  school  graduate,  mar¬ 
ried,  aged  29.  a  hard  worker  and  a  pro<lucer 
at  low  cost.  Will  not  consider  any  position  less 
than  $5,000  per  year.  At  present  employed. 
Services  available  three  months  after  acceptance 
of  offer.  C-.5O0,  Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 


CUsfifled  AdTertitina  Msiuiatr  emplojH  as  as¬ 
sistant.  Now  on  larae  Metropolitan  daily  seeks 
wider  field.  18  years*  ex|>erien('e.  15  years  on 
present  pa|>er.  4<>  years  old.  Marrie<l  -Organ¬ 
izer — Kxecutive — Salesman.  New  Ideas.  Kxeel- 
lent  record.  C-543.  Kditor  A  Publisher. 


ClaaslAed  Manafer.  now  employed,  desires 
change.  Understands  all  phases  of  classified. 
Prefer  New  York,.  New  Jersey  or  New  Eng¬ 
land  paper.  Ueason  for  change — hare  reached 
salary  limit  In  present  position.  Will  be  at  A. 
N.P..\.  convention  for  Interview.  C-52.’»,  Editor 
A  Publisher. 


Correspondent— rnuHual  op|>ortUDity  to  secure  as 
Washington  correspondent,  former  university 
economics  instructor,  trained  newspa|>er  man, 
keen  olwerver.  goml  writer.  Full  or  part  time: 
iiKKlerate  compensation.  Post  office  Itox  1-141, 
Washington,  1).  C. 


DeA  Kan,  telegraph  editor,  make-up.  exi»e- 
rleoced,  'M,  married,  college  graduate,  now  em¬ 
ployed,  wants  position  on  Western  or  Southern 
dail/  er  large  weekly.  B-887,  Editor  A  Publiaher. 


Editorial  AaaUtant:  ex{>erten(*e<l,  make  up,  re¬ 
write,  etc.  Iteliable,  married,  wants  perma¬ 
nent  connection  Moderate  initial  salary.  C'530, 
Editor  A  l^bliiher. 


Editorial — Young  man  now  employed  e<lltnrial 
writer,  literary  editor,  and  assistant  to  chief 
editor  of  iiietro|>olitan  newspaper  In  the  East 
seeks  almllar  position  with  progressive  pai>er. 
Will  go  anywhere.  Available  Immediately. 
C-548,  Editor  A  Publisher. 


Editorial — Young  man,  3  years*  ex|>erien(*e.  re¬ 
porting,  sports,  telegraph,  seeks  situation  on 
live  dally.  C-546.  Editor  A  Publisher. 


Editorial — Available  capable  writer;  experience 
N.  Y.  V.  dallies,  successful  publicity,  feature, 
make-up.  etc.  Young  woman,  college  grad. 
C  506,  Editor  A  Publisher. 


Editorial — Woman,  ex|>erienced  in  writing  so¬ 
ciety,  theatre,  children’s  features,  etc.,  wants 
connection  with  magazine  or  newspaper.  Ilus 
travel  background  that  will  prove  valuable. 
('-.*$.*>4.  Editor  A  Publiaher. 


Editorial  ExeoutiTe  <ir  Assistant  to  Pubilslier — 
Aggressive  organizer,  vigorous  writer,  sound 
Judgment,  news  ideas  that  register.  Promotion 
exi>erience  that  will  build  circulation  and  ad¬ 
vertising.  No  objection  to  second  pa|>er  well 
financed.  Sixteen  years'  experience,  exceptional 
references.  Only  iM'rmanent  (‘ounctiun  sought. 
0-518,  Editor  A  Publisher. 


Editorial— Married  man.  28,  wants  change  to 
afternoon  daily.  Four  years  reiK>rter,  pho¬ 
tographer,  desk.  Steady,  clean,  reliable.  Now 
employed.  C-xVi9.  Editor  A  Publiaher. 


Managing  editor — 15  years'  ex{>erienre,  last  three 
with  largest  metropolitan  dally,  wanta  to  leave 
city.  C*5rMt,  Kditor  A  i'ublisber. 

Managing  Editor  or  City  Editor — See^  new 
connection.  Age  37,  18  years'  experience  as 
reporter,  city  e<lltor  and  managing  editor.  Pn- 
derstanda  all  departments  of  amall  city  dally, 
editorial,  business  and  advertising.  Job  printing 
estimator.  Furnish  excellent  references.  Will 
try  out  at  own  ex(>ense.  Could  make  investment 
If  proposition  Is  sound.  Write  or  wire  Box,  No. 
87,  Mount  Carmel,  Penna. 


Your  Copy 
Must  Talk! 


Let  your  advertise¬ 
ment  convey  to  the 
busy  executive  a 
mental  picture  of 
your  qualifications. 

Put  into  print  the 
selling  talk  that  you 
would  use  if  you  met 
your  prospective  em¬ 
ployer  face  to  face. 

Classified  Service 
Editor  &.  Publisher. 


EMPLOYMENT 


SitxiBtioM  Wantad 


Manarin*  Editor  Iar*e  Western  evenin*  newt- 
paper  desires  change.  C-541,  Editor  A  l^b* 
lisher. 


News  Desk  and  Street  Man,  15  years*  exi>erlence 
leading  New  England  dalllea,  now  employed, 
seeks  Immediate  new  connection  for  peraooal 
reasons.  Pest  references.  Would  consider  amall 
city  Muburluin  field.  B-982,  Editor  A  Publlsber. 


Newspaper  Work^Young  man  aged  26  desires 
work  on  staff  of  newspaper  in  moderate  alsed 
town.  Graduate  of  Johns  Bopktna  I'nlvertUy 
Journalistic  t'ourse.  Has  bad  experience  as 
b<K>k  reviewer.  At  present  engaged  In  outside 
publicity  work.  Main  objective  la  opportunity 
to  develoit  pracMcal  knowledge  and  experience 
for  siici'essful  ownership  and  management  of 
small  pa|»er.  R  Editor  A  Publisher. 


Newt  Photographer;  2U,  married;  capable  of 
managing  dt'pt. ;  or  on  staff.  Nine  years*  ex¬ 
perience  on  metropolitan  dailiea.  Now  em* 
ployed  but  desires  change.  Excellent  references. 
C  519.  Kditor  A  I^ibliiber. 


Photographer — Experienced  press  photographer 
available  .\prl1  1st.  Some  writing  ex|terieooe. 
Will  go  anywhere.  Ernest  T.  Pearson.  1523  N. 
ttale  St.,  Indlanapolia.  Ind. 


Reporter-deskman,  3  years'  experience:  also 
apfirts.  telegraph:  seeks  change,  city  of  15,0U0 
or  over.  C  ,*17,  Alitor  A  INibltaher. 


Reporter- Editor  desires  position.  Eleven  year* 
general  reiKirting;  aoi'ial,  church  editor;  special 
writer.  Organized,  conducted  Woman's  depart¬ 
ment.  F.  B.  Durfee,  41  Urajton  avenue,  Somer¬ 
set,  Mass. 


MECHANICAL 


Equipment  for  Sole 


Complete  Mewipaper  fit  Job  Equipment  for  eale. 
S  |.|t.  Coiiu-t;  4  uiait.  Iutert.V|ie,  atonea,  type, 
otIU'e  fur.,  pic.  Good  coodltion.  Muet  apll. 
$9.(aKI  tukPH  all.  Tcriiia.  Wire  Hamiltun,  214 
Klftli  St.,  Itaclnp,  Wla. 


Hoe  38-pa*e  Web,  motlem  mecblne,  with  high 
ajippil  folilcr.  Ij)w  price.  Good  teriiia  for  quick 
action.  I'eckliaiii  Machiupry  Co.,  1328  Broad¬ 
way,  N.  Y  City. 


Job  Pretaei,  Paper  Cutters,  Wire  Stitoben,  etc. 
— A  rompiptp  line  Urerliauled  and  guaiaataed 
machlnea  at  bargain  prlcpi.  Eaay  tarma.  HoS- 
maa  Tyi>e  fit  KograTlDg  Co.,  114  K.  13tb  at.. 
New  Y'ork  City. 


Linotype,  Model  L.  G<hm1  coaditloB.  Muet 
more  at  once.  Bargain.  C  520,  Care  Hdltor  4k 
I'ubllabpr. 


Photoengraving  equipment  for  eale.  Complete 
plant  or  an.v  part.  .Milpi  Marblaery  Co.,  480 
Went  Broadway,  N.  Y’.  C. 


Superior  (aa  metal  furnace,  700- lb.  capacity, 
with  boot).  Good  aa  new.  Kokomo  DIapatcb, 
Kokomo,  Indiana. 


Uaed  Goat  Mat  Rollor  for  wet  mata  ooly,  for 
tale  rheap.  The  Gaos  rrlatlng  I'reaa  Co.,  IfiS 
Saatb  i'eullna  at.,  Chicago,  111. 


LEGAL 


INTERNATIONAL  PAPER  AND  POWER 
COMPANY 

New  York.  March  13tb,  1929. 
The  Board  of  Directors  have  deciare<l  a  reg¬ 
ular  quarterly  dividend  of  one  and  three-quar* 
ters  per  cent  <1%%!  on  the  Cumulative  7% 
Preferred  Stock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent 
•  1  )  on  the  (’umulatlve  6%  Prefers^  Stock 

of  this  Company,  for  the  current  quarter,  pay¬ 
able  April  15tb,  1929,  to  holders  of  record  at 
the  rPiHe  of  business  March  2«5th,  1929. 

('hecks  to  mailed.  Transfer  bfNjks  will  not 
close. 

It.  (ff.  I..\DD.  Assistant  Treasurer. 


Harwell  &  Rockwell 

S|)0<>ializiiij^  in  confidential  ne- 
irotiatinna  for  the  piirchanc, 
Hale  and  consolidation  of  nown- 
pu|MTH,  niai;azineH  and  trade 
liuhlicatioiiH. 

We  also  welcome  consultation 
on  news|»ap4T  financiiii'  and  ap¬ 
praisals.  Our  record  of  busi- 
n<-SH  activity  in  these  lines  ex¬ 
tends  over  IS  years. 

Write  or  call  at  the  nearest 
oflice. 

Conner  Building  Timet  Building 
Birmingham,  Ala.  New  York  City 
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DOLLAR  $$ 

$$  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


]V  OW’S  the  time  to  start  your  special 
page  of  ads  to  catch  the  home  builder 
and  home  owner.  A  good  title  for  such 
a  page  would  be  “Build,  Repair  or 
Improve  Your  Home”,  as  used  by  the 
Brockton  (Mass.)  Daily  Evening  Enter¬ 
prise.  This  paper  has  arranged  its  ads 
on  each  side  of  the  page  and  in  the  two 
middle  columns,  leaving  the  third  and 
sixth  columns  for  reading  matter.  Obtain 
ads  frf)m  all  those  who  furnish  anything 
toward  building  or  repairing  the  home. 
l')oirt  forget  the  cooperative  banks — D. 

The  Concord  (N.  H.)  churches  coop¬ 
erate  and  use  a  quarter-page  every  Sat¬ 
urday  in  the  Monitor- Patriot  at  regular 
advertising  rates  to  carry  a  general 
church  message  to  the  pef)ple. — C.  E.  J. 

Some  small  advertiser  may  be  induced 
to  use  a  daily  ad  under  the  title  “Daily 
Epigrams”  as  does  a  plumbing  firm  in 
the  Mason  City  (la.)  Globe-Gazette. 
Samples  of  copy :  “It’s  a  good  reputa¬ 
tion  that  can’t  acquire  a  spot” ;  “Parent 
should  send  their  naughty  children  to 
nautical  training  schools”. — L.  G.  M. 

The  Boston  (Mass.)  Herald-Traveler 
has  added  several  new  classifications  to 
its  classified  ad  page,  among  them  being 
optometrists,  tailors  and  photographers. 
In  getting  these  ads  they  secured  a 
single  one  from  each  of  the  surrounding 
communities,  even  going  to  the  principal 
cities  and  towns  in  the  other  New 
England  states.  Try  it. — . 


Spring  style  revue  sections  and  spring 
style  shows  are  being  sponsored  by  daily 
and  weekly  newspapers  at  this  time  more 
than  ever  liefore.  I^rge  groups  of  mer¬ 
chants  will  support  the  newspaper’s  plan 
for  these  merchandising  events  with 
extensive  advertising.  But  the  plans 
must  l)e  well  adapted  to  local  business 
houses. — C.  M.  L. 

“Find  your  license  number  and  win  a 
valuable  prize  free”  was  the  heading  of 
a  page  of  ads  in  the  Des  Moines  Sunday 
Register  lately.  Advertisements  of  six¬ 
teen  firms  were  given.  At  the  top  of 
each  was  reproduced  an  Iowa  license 
plate  for  1929  with  the  number  of  a 
license  seen  on  a  car  parked  in  the  loop 
district.  The  prizes  ranged  in  value  from 
a  $35  suit  of  clothes  to  the  cleaning 
and  pressing  of  a  suit. — Thora  Eigen- 
mann. 

Neighborhood  furriers,  at  this,  the 
dullest  season  of  their  year,  have  excep¬ 
tional  bargains  to  offer  the  public  in 
furs  and  fur  repairing.  Unable  individ¬ 
ually  to  use  display  advertising,  and 
seeing  no  returns  in  isolated  classified 
advertising  they  consequently  do  no 
newspaper  space  at  all.  In  Minneapolis 
there  are  127  neighborhood  furriers.  In 
my  opinion,  a  grouping  of  these  trades¬ 
men,  either  under  display  or  classified 
headings  would  bring  added  revenue  to 
the  advertising  departments. — Sam  A. 
Abrams. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


Those  news  editors  who  find  their 
hospitals  a  difficult  source  of  news 
might  follow  the  example  of  a  paper 
which  recently  carried  a  series  of  Sunday 
features  describing  one  such  institution 
each  week,  its  history,  et  cetera,  illustrated 
with  the  cut  of  the  present  building,  the 
superintendent  and  the  head  physician. 
The  series  supplied  not  only  interesting 
reading  matter  but  established  good-will 
with  several  important  news  contacts. — 
L.  E.  C. 

“Who’s  Flying  in  New  England?”  is 
the  title  of  a  feature  run  by  the  Boston 
Transcript  recently.  With  Lindy’s  ap¬ 
proaching  marriage  anything  connect^ 
with  flying  meets  with  popular  approval. 
Almost  any  community  today  has  its  air 
field  and  its  men  who  fly.  Short  sketches 
on  these  men  can  be  run  together  or  one 
separate  each  day.— C.  E.  Pellissier. 

On  conventions,  conferences  and  simi¬ 
lar  speech-making  gatherings,  assign  the 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 

DAILY  POST  442,438 

SUNDAY  POST  384,957 

KBLLT-81IITH  COMPANY 
Special  RepreeenutiTe 
Graybar  Buildinc,  NEW  YORK 
211  Waat  Wackcr  Drive,  Chicago 
Nnr  York  Chloaao 

PkUadalphU  DMtolt 

BoatoB  AUaau 


reporter  several  days  in  advance  to  give 
him  time  to  get  in  touch  with  the 
scheduled  speakers  to  secure  prepared 
manuscripts.  This  is  in  the  interests  of 
speed,  accuracy  and  simplicity  in  cover¬ 
ing. — Bob  Sibley. 

Are  the  shows  in  your  large  theatres 
timed?  Yes,  they  are  as  accurately  as 
trains  on  a  railroad.  Your  readers  are 
probably  unaware  of  it.  An  interview 
with  the  manager  of  one  of  your  lead¬ 
ing  places  of  amusement  will  give  you 
the  details  on  how  the  length  of  every 
smile  is  figuratively  measured  and  how 
every  foot  of  film  has  been  timed  with 
the  clock.  Theatre  schedules  of  coming 
shows  are  also  made  out  far  in  advance. 
— Wilbur  Poison. 


l^ECULAR  United  Press 
service  on  the  Mexican 
revolution  has  included  ex- 
rlueire  signed  articles  by 
President  Fortes  Gil,  by 
Gen.  Jesus  Aguirre,  rebel 
leader,  and  by  General 
Plutarco  Calles,  federal 
war  minister  —  besides 
complete  and  graphic  spot 
coverage  by  staff  corres¬ 
pondents. 


UNITED 

PRESS 


The  Martinshurg  (W.  Va.)  Evening 
Journal  recently  ran  an  editorial  feature 
on  the  theme,  “What  kind  of  a  photo¬ 
play  do  you  like  best  and  why?”  The 
answers — that  is,  the  better  expositions 
of  ideas  received — were  featured  as  the 
news  Ijackg round  of  the  amusement  ad¬ 
vertising  page.  The  local  theatres  co¬ 
operated  by  furnishing  passes  good  for 
one  month  to  the  writers  of  the  best 
letters. — Victor  N.  Vetromile. 

Why  not  offer  a  prize  for  the  most  ex¬ 
pressive  slang  phrase?  American  slang 
has  become  an  art — there  is  none  quite  so 
clever  in  all  the  world.  Some  of  it  is 
extremely  forceful  and  will  pass  into 
accepted  usage.  Ciet  a  line  on  the  latest 
aiul  snappiest  slang  by  getting  your 
readers  to  submit  their  pet  phrase. — C.  F. 
Steele. 

“Brass  Tacks”  is  the  name  of  a  box 
feature  recently  started  by  lyaterhury 
(Conn.)  Republican.  Interesting  facts 
about  the  city,  its  administration,  schools, 
parks,  civic  groups,  statistics,  etc.,  are 
briefly  written  and  printed  in  a  one 
column  boldface  box,  daily,  with  a  hand 
drawn  heading.  The  paper  advertised 
the  series  and  suggested  that  its  readers 
cut  out  the  feature  daily  and  paste  it 
in  scrapbooks.  The  material  used  will 
frequently  be  the  same  information  now 
given  out  daily  on  the  telephone. — W. 
J.  S. 

Under  a  two  column  box  heading, 
“News  Briefs  From  All  Over  Iowa,” 
the  Des  Moines  Register  runs  a  column 
or  two  of  pithy  one-paragraph  items 
from  correspondents,  each  with  a  one 
line  head  giving  the  town  and  item.  The 
box  heading  includes  an  outline  map  of 
the  state  filled  with  dots  and  beneath  it 
the  wording  “Every  dot  means  a  corre¬ 
spondent,”  and  a  compass  pointing  north, 
south,  east  and  west. — R.  T.  Jumper. 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Engineers 

Flatiron  Building 

I7B  Fifth  At*,  at  23rd  St. 


Deaigners  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


One  newspaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg- 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  desders  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  ScrippoH award  Newspaper 
National  Advertising 
Department 

250  Park  Avenne,  New  York  City 

Nsv  Ysrk  Cktesfs  Drirsit  Atlssts 

San  rnn^SM  Lss  Aatntan  Ssattin 
PartlaaS  PklladnIsMa 


ASKS  ASYLUM  REFORMS 

Daily’s  Series  Brings  Request  For 
Investigation  by  Legislature 

As  a  result  of  the  revelation  of  con¬ 
ditions  in  Illinois  insane  asylums  by  the 
Chicago  Daily  News,  State  Representa¬ 
tive  Joseph  L.  Rategan  has  submitted  a 
resolution  calling  for  the  appointment 
of  a  committee  of  five  to  investigate  the 
institutions.  Representative  Rategan  read 
stories  from  the  Daily  News  and  told 
of  conditions  in  asylums  as  he  knew 
them  personally.  He  explained  that  de¬ 
plorable  conditions  had  existed  for  24 
years,  and  that  while  hog  houses,  bami 
and  fruit  houses  were  built,  no  improve¬ 
ment  had  been  made  in  the  inmates’ 
quarters  and  that  in  some  cases  patients 
slept  on  the  floor. 

Gifford  Ernest  wrote  a  series  of  stor¬ 
ies  for  the  Daily  News  on  what  an  in¬ 
vestigation  of  the  state  asylums  had  dis¬ 
closed. 


KAY  FEATURES,  Inc. 

offer* 

SEVEN  COMIC  FEA’TURES 

that  are  unbeatable 
Strip* 

THE  LAMBKINS  by  WaUb 

Great  Family  Humor 

THE  WOWS  by  Zere 

Nothinc  eUa  like  it 

CUDDLES  by  Forbell 

An  American  Mapper  at 
King  Arthur'a  Court 

Panels 

DON  KEY  O.  T.  Two  Column* 
DINAH  SAYS  One  Column 

SHAMROCKS  One  Column 

Letter  Press 

TOM  SIMS’  LAUGHUNES 

The  best  Humorous  Column  in 
America 

For  terms  wire  or  write 

KAY  FEATURES,  Inc. 

M.  Koanigaberg,  Pres. 

1680  Browhray,  Now  York  City 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  newa- 
paper,  magaxine  and  advertising 
men,  wants  to  help  yon  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clair- 
ence  Eyster,  care  Star 
Building,  Peoria,  IlL 


V 


